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CBS-TV Offers 
Plan to Line Up 
Small Stations 


NEw York, Dec. 2—CBS Televi- 
sion has developed a plan aimed 
at making small-market stations a 
more attractive buy for network 
sponsors. 

Under this Extended Market 
Plan, some present supplementary 
affiliates, plus stations to be added 
to the list, will be offered to ad- 
vertisers at more “realistic prices” 
starting as low as $50 an hour. 

Some of the first 20 stations in-| 
vited to participate in the plan will 
be in New York next week to dis- | 
cuss the signing of contracts. None| 
of the outlets, which are scattered | 
throughout 15 states, had signed 
as this story went to press, pened 
CBS-TV reported a favorable re- 
action to the idea. 


Peerless Backs Out 
of Fair Trade Suit 
Against N. Y. Store 


New York, Dec. 3—Abraham & 
Straus, Brooklyn department store, 
has forced Peerless Electric Inc. 
to withdraw a fair trade mainte- 
nance suit from New York su- 
preme court. 

The store admitted selling the 
Peerless Broil-Quik electric rotis- 
serie below list price, contending 
that this was necessary to meet 
competition from neighborhood 
discount houses. 

Furthermore, Abraham & Straus 
told the court that Peerless has 
encouraged these cut-price sales 
by providing discount houses with 
advertising allowances and store 
demonstrators. 


® The motion brought by Peerless 
stated that the Brooklyn store was 
selling the Broil-Quik for $50.95, 
far below the price-fixed level. It 
asked for injunctive relief. 
Milton S. Berman, merchandis- 


= The reason for the proposal was ing v.p. of Abraham & Straus, 
explained in an announcement by |charged that Peerless only began 
the network’s president, J. L. Van to complain after the discount op- 
Volkenburg: |erators began to protest about the 
“Since the lifting of the FCC) A&S price. He said Peerless “urged 
freeze on television station grants, upon us the necessity for keeping 
network television has been faced | our price $5 above the general dis- 
by a two-horned dilemma. In count house price of $49.95.” 
order to break even financially on| Attorneys for the store wanted 


Explorer Sir Hubert Wilkins keeps his martinis dry with WN 


VERMOUTH 


EXTRA 
LEJON && 
a 
A knowing taste has explorer Sir Hubert Wilkins. He chooses the vermouth ; 
that was judged best of al! brands entered at America’s two major vermouth- 


tasting events this year. Best dry. Best sweet. Its name is Lejon. 
P.S.-Ever taste a dry Brandy? Remarkable! Only Lejon makes it. Lejon DRY Brandy. \d 


RMOWSES- IES ET CA) ENA » NOV OO @urert. GEMMNe Me eh 


COMMANDER WHITEHEAD, MEET SIR HUBERT—This ad for Lejon vermouth 

in the current issue of The New Yorker pokes a gentle spoofing 

finger at another famous bearded beverage salesman. Kudner 

Agency, New York, placed the ad for National Distillers Products 
Corp. 


affiliations in the smaller markets, 
a minimum gross hourly rate at 
night of $150 had to be established. 
But this was no guarantee of ad- 


vertiser acceptance, for CBS Tele- 
vision found that if the market did 
not produce enough television 
homes circulation to justify a $150 
rate, the station was an affiliate 
in name only.” 

He said this plan will enable 
CBS-TV to affiliate with “even the 
smallest-market stations as long as 
the rate is consistent with the ac- 
tual circulation delivered.” 

Since the network’s share of 
such payments will not pay the 
costs of servicing the plan, CBS- 
TV offers participating stations 
two alternatives: (1) Television 
recorded shows at $5 per program 


| 


(Continued on Page 8) 


to fight the case to the end, but 
Peerless withdrew its motion ask- 
ing for the injunction. Judge Mat- 
thew M. Levy allowed the action 
to be withdrawn, but had the court 
record show that it was withdrawn 
over the objections of Abraham 


\& Straus. 


® Peerless is currently tied up in 
several court litigations with other 
broiler makers (AA, Nov. 29). It 
has already been ordered by the 
state supreme court to change its 
corporate name. 

The word, “Peerless,” may still 
be used, but not with “Electric.” 

In another suit, Peerless is ask- 
ing $500,000 damages from Jay 
Broiler Co., charging unfair com- 
petition. Jay is the parent com- 
pany of Roto-Broil Corp. 


Two Philadelphia 
Agencies Get Split 
Stetson Hat Account 


PHILADELPHIA, Dec. 3—John B. 
Stetson Co., leading maker of 


men’s hats, has suddenly taken its | 


account from Kenyon & Eckhardt, 


divisions to 
agencies. 
Gray & Rogers was given ad- 
vertising and sales promotion for 
the Stetson division. Arndt, Pres- 
ton, Chapin, Lamb & Keen was 
named to handle the Mallory divi- 
sion. Kenyon & Eckhardt had han- 
dled advertising and sales promo- 


two Philadelphia 


tion for both divisions since 1936. 

It is estimated that Stetson prob- 
ably spends about $500,000 or even 
less in both divisions. 

The change, reportedly decided 
upon about three weeks ago, came 
because the company wanted 
agencies nearby. It occurred de- 
spite the fact Kenyon & Eckhardt 


only recently opened a Philadel- 
New York, and assigned its two) 


phia office, after getting the RCA 
Victor account. 

No one could be reached at 
Stetson for official comment. 
ADVERTISING AGE learned _ that 
Stetson officials approached sever- 


al agencies several weeks ago and 
asked for presentations. An official | 


of the company then visited those 
agencies he liked. 


Puget Sound Salmon Packers Discuss 
Joint Labeling and Advertising Campaign 


SEATTLE, Dec. 2—Packers of) Francisco, on behalf of all salmon 
Puget Sound sockeye salmon have packers, including those of the 
scheduled an organization meeting Columbia River, Puget Sound and 
here Dec. 6 to hear proposals) Alaska. 
from advertising agencies and to, Back of the Puget Sound sock- 
consider establishing a common eye promotion is the prestige motif. 
label which member firms would John Mitchell, Burk Canning Co., 
use in marketing and advertising. | Bellingham, who has been heading 

The amount and cost of the con-~ preliminary efforts, put it this 
templated advertising on a cents- | way: “The Puget Sound Sockeye is 
per-case basis has not been deter- a premium salmon, ‘the Cadillac of 
mined, but figures talked about in the quality trade.’ It is high in co- 
the trade, ADVERTISING AGE lor and rich in oil, and it normally 
learned, range between $100,000 commands a premium price.” 
and $200,000 for the initial year’s) 
effort. The packers will listen to ® But for the past 40 years, sock- 
agency proposals as to what may eye production has suffered from 
be required, before deciding on as- | the results of a rock siide that vir- 
sessments. | tually cut off the run of sockeye up 

The proposal for joint advertis- | the Fraser River to their spawn- 
ing of a single label representing ing grounds in British Colum- 
a number of packers is unique in bia. After World War II, through 
the salmon business. The nearest the efforts of a Canadian-Ameri- 


approach to industry-wide promo- can commission, fishways were 
tion in salmon has been the pub- | built to enable sockeye to get) 
licity campaign which was around the slide. This year was the) 
launched a year ago through Dud- | first major run of sockeye since 


ley, Anderson and Yutzy, San) (Continued on Page 68) 


Last Minute News Flashes 


Jackson Follows Account to Ogilvy, Benson 


New York, Dec. 3—John N. Jackson has resigned as v.p. of Ander- 
son & Cairns and has joined Ogilvy, Benson & Mather as account exec- 
utive on the Melville Shoe Corp. (Thom McAn shoes) account. The 
account made the same agency switch last May (AA, May 24). Mr. 
Jackson had been associated with Anderson & Cairns and the former 
John A. Cairns & Co. for more than ten years. 


Zotox Adds Erwin, Wasey for Two New Products 


NEw York, Dec. 3—Zotox Pharmacal Co., Stamford, Conn., is 
bringing out two new products—tTriocin for acne and Triocin Blue 
Foam, a cleanser for sensitive skins. Both will be marketed through 
Erwin, Wasey & Co. Consumer magazines and newspapers will be used. 
These are the fourth and fifth new products introduced by Zotox this 
year. The others are with Dowd, Redfield & Johnstone. 


Raytheon Will Start Marketing Its Radarange 


WALTHAM, Mass., Dec. 3—Raytheon Mfg. Corp. will advertise its new 
microwave oven next February with two-color page inserts in busi- 
ness publications hitting the Detroit, Boston, Chicago and Providence 
markets. Called Radarange, the oven thaws a 6-ounce lamb chop in 45 
seconds, cooks a three-pound chicken in 9 minutes. The product has 
been tested in universities and Howard Johnson restaurants for nine 
months and is being used currently by the Pennsylvania Railroad, 
Stouffer’s restaurants and United States Lines. Two models, for restau- 


rant and hotel use, cost $1,900 and $3,000. Raytheon expects to intro- 


duce less expensive units some time next year for home use through 
Tappan Stove Co. Cowan, & Dengler, New York, is the agency. 
(Additional News Flashes on Page 69) 
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Kraft Program 
Shifts Keep Net 
V.P.s Jumping 


New York, Dec. 3—The revolv- 
ing door of the sponsor entrance 
was crowded this week at the 
television and radio networks. 

Busiest advertiser was Kraft 
Foods Co., which was out at ABC- 
TV, in at NBC-TV and Mutual 
and maybe out at CBS Radio. 

The company, whose operation 
is complicated by a _ prolonged 
strike, will discontinue its Thurs- 
day night hour drama over ABC- 
TV, effective Jan. 6. The veteran, 
year-round Wednesday dramas on 
NBC-TV will continue, and there 
will be a new 30-minute kid 
series, “Space Cadet,” Saturday 
mornings on the same network. J. 
Walter Thompson Co. is the agen- 
cy for these telecasts. 


= In another change, S. C. John- 
son & Son is relinquishing its 
unique schedule of five five-min- 
ute ‘Newscasts daily on Mutual 
Broadcasting System, and Kraft 
will take its place. This will keep 
the billings coming in for Need- 
ham, Louis & Brorby, which 
placed the news spots for John- 
son’s wax and is handling negotia- 
tions for Kraft. 

There are also persistent rumors 
that the Kraft-sponsored “Edgar 
Bergen Show” on CBS Radio will 
be dropped. The reports were de- 
nied by the network, and by J. 
Walter Thompson, which also said 
no radical format changes are in 
the works. 

The “Morning Show” (CBS- 
TV) was on the business receiving 
end this week with four advertis- 
ers joining the lineup. Eastco 
(Ruthrauff & Ryan) bought two 
participations weekly for Cleara- 


(Continued on Page 65) 


Reede Joins 
Grant, Takes All 
Accounts Along 


NEw YorK, Dec. 2—William 
Reede, head of a_ two-year-old 
agency specializing in international 
accounts, has joined Grant Ad- 
vertising Inc. as regional manager 
for Europe and will transfer all 
his accounts to Grant. 

The-principal account involved 
is the Guatemalan government’s 
tourist advertising, which now is 
being built up again, after the 
overthrow of the left wing Arbenz 
government. 

Mr. Reede will leave for Europe 
early next year to direct an ex- 
pansion program for Grant. An 
office will be opened in Zurich, 
and future plans call for offices 
in Paris, Madrid, Milan and Frank- 
furt. 

Grant’s plans to expand its 
European operation—it already 
has a thriving office in London— 
were set early this year after a 
continental tour by the agency’s 
president, Will C. Grant, 
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Wheel-and-Deal Here to Stay?... 


Auto Men's Puzzle: How to Sell 
in Today's Market and Stay in Black 


Cuicaco, Dec. 1—U. S. auto 
dealers have caught their breaths, 
but they wonder who will sit in 
the driver’s seat next year. 

Most ’55 models are in the 
showrooms and prospect interest 
is high. Most makes have really- 
and-truly new cars, but there are 
signs that all will face the same 
sales problem they did in ’54—how 
to make a profit. 

The average automobile dealer 
this year has complained that it is 
the factory and/or price-conscious 
customers who actually have run 


Hooperatings 
May Soon Return, 
But Not Hooper 


Also Plans ‘Package’ 
Study of Commercials 
on Local TV Stations 


New York, Dec. 1—It’s far 
from definite, but Hooperatings 
may be back in the national field 
beginning next March. 

This is the date when C. E. Hoop- 
er Inc. is free to move back into 
the national picture under terms 
of its agreement with A. C. Niel- 
sen Co. When Mr. Hooper sold his 
national services to Nielsen, he 
agreed to stay out of the national 
rating field for five years. 

Several months ago Mr. Hooper 
released a bulletin covering the 
company’s “expansion plans.” 

“What the company had in mind 
then—and what it has in mind 
now—is national ratings on tele- 
vision, not radio,” Mr. Hooper said. 
“As of this moment, however, a 
starting date has not been abso- 
lutely tixed, and other details are 
still subject to change.” 

If and when it starts, the new 
nationai Hooperating service must 

(Continued on Page 38) 


Bruns Nordeman 
Switches Agencies, 
Plans Yule Drive 


New YorK, Nov. 30—Bruns Nor- 
deman & Co., investment house 
and member of the New York 
Stock Exchange, has switched its 
advertising account trom Doremus 
& Co. to Galbraith-Hoffman Ad- 
vertising. 

Ad plans using local newspapers 
and radio spots are being pre- 
pared. Emphasis will be given to 
a Christmas campaign for stocks 
and bonds as gilts in Z Col.x/3-line 
ads in the New York Herald Trib- 
une, Times, World-Teiegram & 
Sun, the Macy chain of Westchest- 
er County newspapers, the Long 
Island News-Day, and the News 
and Star-Ledger in Newark, N. J. 
These ads will run two to three 
times a week, plus two-minute ra- 
dio spots morning and evening five 
times a week on WQXR. 

A campaign will be launched 
in January to acquaint the public 
with the possibilities and advan- 
tages of guided investment. J. 
Bowling Bruns, a partner in the 
investment house, said that there 
has been a marked increase in 
public interest in both common 
stocks and mutual funds in the 
past year, since the New York 
Stock Exchange launched its 
monthly stock investment plan 
last January. 


the business. Already there are 
reports that bootlegging—so-called 
“unauthorized” sales of new cars 
by used car dealers—has started 
up again. The ’55 models began 
showing up on used car lots in 
several cities even before they 
were officially unveiled in dealer 
showrooms. 


# Also hanging over the industry 
as a threat to both manufacturers 
and dealers is the possibility of 
a federal anti-trust investigation 
that could upset the traditional 
marketing procedures. 

Another worry of dealers, and 
to a lesser extent of manufacturers, 
is the need for overhauling the 
business methods of dealers. 

Manufacturers and many deal- 
ers assert that sloppy business 

(Continued on Page 34) 


Four-Part Drive 
Set to Promote 


Southern California 


Los ANGELES, Nov. 30—Making 
a further step in the direction of 
factual and informative selling, 
this year’s advertising campaign 
of the All-Year Club of Southern 
California will talk costs and will 
treat a Southern California vaca- 
tion as only a part—though the 
major one—of a trip West. 

The campaign will be directed 
at four different, specific areas of 
interest. 

The first, in magazines, will in- 
troduce an entirely new concept. 
Basically pictorial, it will sell a 
trip to Southern California as 
“The Great American Travel Ad- 
venture.” 


s This campaign will appear in 
American Magazine, Cosmopoli- 
tan, Holiday, Look, National Geo- 
graphic Magazine and The Satur- 
day Evening Post, on a December 
through May schedule. It breaks 
with a full-color two-page spread 
in the December Holiday. Subse- 
quent ads will be one-page and 
half-page, all in full color. 

The second innovation will be a 
special midwestern campaign us- 
ing full-color in Sunday supple- 
ments. An additional appropria- 
tion of $73,000 has been made to 
test if a deeper penetration of this 
market will pay off. This is based 
on the fact that the average South- 
ern California tourist is from IIli- 
nois. 

The ad schedule for this cam- 
paign consists of four insertions 
of four-color, three-fifths pages, 
running January through March. 
Newspapers will be used in Chica- 
go, Milwaukee, Minneapolis, De- 
troit, Cleveland, Des Moines, To- 
ledo, Cincinnati and Indianapolis. 


s A conventional b&w newspaper 
campaign, just starting, will run 
through mid-June. Thirty-six 
newspapers in the Midwest, East, 
Pacific Northwest and Texas will 
be used. Space size will be from 
one-half page to two-column eight 
inches. 

As in the past few years, busi- 
ness men will be given a special 
pitch through a schedule in Busi- 
ness Week, U. S. News & World 
Report and the Wall Street Jour- 
nal in January. At a time when 
winter vacations beckon inviting- 
ly, executives will see the sugges- 
tion, “You'll want to look over 
this market carefully...and enjoy 
our vacationland too.” . 

Foote, Cone & Belding, Los An- 
geles, is the agency for the All- 


Year Club. 


Peek 


Fraser 


Watts Reed 


CONSULTANT—Simon Fraser, Baron of Lovat, was a guest at the an- 

nual luncheon of Country Gentleman-Better Farming for exhibitors 

at the International Live Stock Exhibition in Chicago. Shown with 

him are Mrs. Sara Hervey Watts, foods editor; Robert H. Reed, edi- 

tor, and M. L. Peek, advertising director of the farm magazine and 

Curtis Publishing Co. v.p. The Scottish lord was a judge in the 
cattle competition. 


Snow Crop Goes 
to Minute Maid 
for $40,000,000 


NEw York, Nov. 30—Minute 
Maid Corp.—which has been con- 
centrating on the frozen juice 
concentrate business—today an- 
nounced the acquisition of a whole 
line of frozen fruits, vegetables, 
fish and poultry items via pur- 
chase of the Snow Crop division of 
Clinton Foods Co. 

Minute Maid paid $39,800,000, 
including $22,500,000 in cash and 
$17,300,000 in 4% subordinated 
debenture notes. 

Details of the transaction were 
not announced, but a Minute Maid 
spokesman said that Snow Crop 
advertising would continue with 
Maxon Inc., while Ted Bates & 
Co. would remain on the Minute 
Maid juices. 

John M. Fox, Minute Maid 
president, said the Snow Crop line 
and name “have built a tremen- 
dous franchise through aggressive 
advertising and promotion which 
we plan to maintain, along with 
our Minute Maid products.” 


® He said that no major changes 
were planned for Snow Crop’s op- 
erating or sales personnel, nor its 
distributing channels. Nathaniel B. 
Barclay, Snow Crop president, 
told AA he had “no idea” what 
title he’d hold in the new setup; 
“maybe,” he added, “‘ex-employe.” 

Mr. Barclay said the deal, ar- 
ranged by Mr. Fox and Richard 
M. Moss, board chairman of Clin- 
ton, had been carried through at 
a level above his head. 

He added that Snow Crop’s ad 
budget was about $2,000,000 for 
media advertising and $800,000 for 
co-op in the last fiscal year. Min- 
ute Maid said its advertising was 
running at the rate of $1,000,000 a 
year. 


= By the enon ,» Crop purchase, 
Minute Maid, which pioneered the 
(Continued on Page 71) 


Ad Director of 
‘Family Circle’ Is 
New Editorial Chief 


NEw York, Dec. 1—Family 
Circle, which last week fired 
Editor Robert R. Endicott after 
18 years on the job, today pre- 
sented a radically revised lineup. 
Most startling change was the 
switch of T. J. Patterson from the 
post of advertising director to that 


of editorial director, effective 
immediately. 
The supermarket monthly 


reached out to Des Moines and to 
Better Homes & Gardens for its 
Endicott replacement, coming up 
with Robert M. Jones, currently 
managing editor of that book. Mr. 
Jones takes over as Family Circle 
editor Jan. 1. 

Named to succeed Patterson as 
advertising director is William A. 
Sturgis Jr., who has been central 
sales manager of Family Circle 
advertising representatives, in 
Chicago. John Neill, formerly 
with the Chicago sales staff, 
moves up to Sturgis’ former post. 

Julian Bers, who has been pro- 
motion manager, has been pro- 
moted to promotion director, with 
responsibility for advertising, cir- 
culation and editorial promotion 
and publicity. 

Endicott, who bought space in 
two New York newspapers last 
week to announce his dismissal 
(AA, Nov. 29), said he’d been 
fired over “differences in point 
of view about editorial content” 
between himself and the publish- 
er, P. K. Leberman. 


WBBM Boosts Jack Boswell 

Jack Boswell has been ap- 
pointed eastern sales manager of 
WBBM, Chicago CBS-owned radio 
outlet. Mr. Boswell, who has been 
a member of the Chicago sales 
staff for four years, will headquar- 
ter in New York. 


Wheeler-Kight Boosts High 

Wheeler-Kight & Gainey, Co- 
lumbus, O., has named Robert W. 
High a v.p. Mr. High joined the 
agency in 1947 as an account ex- 
ecutive. 


ei 


2EAT AMERICAN 


ADVENTURE—T /: |: 
the magazine drive for Southern California’s All-Year Club. 
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color spread in the December Holiday launches 
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Execs Advance in 


Hicks & Greist 


Reorganization 


New York, Nov. 30—Hicks & 
Greist is reorganizing. The event 
has been hastened, AA was told 
today, by the editorial, “A Lesson 
in Contrasts,” in the Oct. 25 issue 
of ADVERTISING AGE. The editorial 
commented on the quick dissolu- 
tion of Cecil & Presbrey following 
the death of its president, James 
Cecil, and the contrasting easy 
transition of executive control at 
Fuller & Smith & Ross, following 
the death of Allen L. Billingsley. 

H. L. Hicks, president and secre- 
tary of Hicks & Greist, becomes 
board chairman, and E. Harold 
Greist, v.p. and treasurer, becomes 
president of the agency in a series 
of executive promotions designed 
to assure broader participation and 
continuity in management. John 
A. Drake, v.p., becomes exec. v.p.; 
Charles V. Skoog, copy chief and 
director of merchandising, be- 
comes v-p.; Harry L. Hicks Jr., ac- 


Hicks 


Greist Drake 


count executive, becomes treasur- 
er and Harold Breitner, also an 
account executive, becomes secre- 
tary. Malcolm L. Mullen continues 
as assistant treasurer. 

Mr. Hicks, in making the an- 
nouncement, said that “the growth 
of the agency and of our clients’ 
businesses. have brought about the 
need for subdividing management 
responsibilities.” 


s The first step in broadening 
ownership of the agency was taken 
two years ago, he said, when the 
capital structure of the company 
was reorganized to make it pos- 
sible for 16 key members of the 
staff to become stockholders. Be- 
fore that time, the entire owner- 
ship was vested in the founders, 
Messrs. Hicks and Greist. 

These partners started the agen- 

(Continued on Page 6) 


Classified Ad Abbr. 
Cut Dwn. Sls. Pwr., 
‘Mpls. Trib’ Finds 


MINNEAPOLIs, Nov. 30—Common 
abbreviations in want ads are con- 
fusing to many readers and some 
are completely baffling to most 
readers. 

Those are the findings of a 
Minneapolis Tribune readership 
survey conducted Oct. 11 in the 
Minneapolis ABC zone. 

For example, “Ip” for “loop” 
fooled 89% of the men and 69% of 
the women. “WSW tires” for 
“white sidewall tires’? befuddled 
27% of the men and 56% of the 
women. 


s “W/train” for “will train” meant 
nothing to 30% of the men and 
40% of the women. 

“R&H” was not decodable as 
“radio and heater” by 24% of the 
men and 55% of the women. 

Warren Perry, Minneapolis Star 
and Tribune classified advertising 
manager, said the survey con- 
firmed suspicions that excessive 
use of abbreviations in classified 
ads cuts their selling power. 

“An advertiser may reduce his 
advertising investment by over-use 
of abbreviations,” he said, “but he 
does so at the risk of making his 


advertisement less productive.” 
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FTC Ban Reaffirmed... 
Hazel Bishop's 
Success Fails 

to Help Revlon 


WASHINGTON, Nov. 30—The Fed- 
eral Trade Commission today re- 
fused to accept Hazel Bishop’s 
spectacular success story as proof 
that the cosmetic industry is free- 
ly competitive. 

In a decision by Commissioner 
John Gwynne reaffirming the ban 
on exclusive dealing contracts 
placed on Revlon Products Corp. 
last month, FTC credited Hazel 
Bishop’s success to its multi-mil- 
lion-dollar advertising budget. 

The commission emphasized that 
the anti-trust laws require it to 
consider the plight of smaller 
firms that do not have sufficient 
resources to spend millions on ad- 
vertising or to establish complete 
jobber setups of their own. 


@ While Revlon’s agreements 
covered only 176 of some 1,500 
beauty supply jobbers, an opinion 
by Commissioner Lowell Mason 
had concluded that Revlon’s deal- 
ers are recognized as the best in 
the country (AA, Oct. 11). He 
feared smaller firms would be cut 
off from the only outlet in some 
communities or compelled to use 
outlets of lesser quality. 

Revlon had promptly requested 
reconsideration, pointing out that 
Hazel Bishop successfully crashed 
the lipstick and nail polish busi- 
ness at the very time the commis- 
sion was finding that the exclusive 
contracts foreclosed competitors 
from the market. 

Commissioner Gwynne’s deci- 
sion today conceded that Hazel 
Bishop built its lipstick business 
from zero in 1949 to about $9,800,- 
000 this year and became a major 
competitor in the beauty shop bus- 
iness as well as the over-the-coun- 
ter market. But he noted Hazel 
Bishop achieved this because it 
was able to spend millions of dol- 
lars annually in advertising and to 
establish a complete jobbing setup 
of its own from coast to coast. 


# “From these facts,” he said, “it 
is clear that respondent’s exclu- 
sive dealing agreements did not 
have the power to stop Hazel 
Bishop Inc. from emerging as one 
of the leaders in the lipstick field 
and from making inroads in the 
nail enamel field. However, this is 
far different from finding that 
these exclusive dealing agreements 
do not have a substantial restric- 
tive effect on smaller competitors 
who do not have sufficient re- 
sources to spend millions for ad- 
vertising or to establish complete 
jobber setups for their products 
from coast to coast.” 
Commissioner Gwynne 
served: 
cerned with helping small busi- 
ness. The fact that a company with 


a large advertising budget and an) — 
equally strong dealer organization | © 
is not foreclosed from the market! | 
does not remove the fact that. 


smaller companies are denied ac- 
cess to a substantial part of the 
beauty supply jobber market by 
respondent’s agreements.” 


Hibbard, Spencer in lowa 
Hibbard, Spencer, Bartlett & Co., 

Chicago, has acquired the common 

and. preferred stock of Brown-| 


Camp Hardware Co., Des Moines,| general manager of advertising 


reported to be the largest whole- 
sale hardware distributor in Iowa. 


Harvey Boosts Ted Byron 

William W. Harvey Inc., Los 
Angeles agency, has appointed 
Ted Byron radio and tv director. 
Mr. Byron joined the agency’s staff 
in January. 
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NEW TACK—First in the new series of magazine ads for U. S. sav- 


issues. The new campaign, pre- 
features intriguing stories about 


well-known Americans who are not so well known as to be rec- 
ognized at first glance, 


Fairless Tells PR Men They Must 


New York, Dec. 1—Some 1,000; 
p.r. men and women, mingled 
with an assortment of psycholo- 
gists, sociologists and other acad- 
emicians, gathered at the Hotel 
Roosevelt this week to talk about 
ways and means of reaching peo- 
ple and changing attitudes. 

It was the annual meeting of 
the Public Relations Society of 
America, and the agenda ranged 
far and wide, from a practical 
discussion of business’ commun- 
ity relations problems to an in- 
tellectual discourse on the cul- 
tural habits of the people of In- 
donesia. 

It all fitted together, of course, 
for if the meeting demonstrated 
anything, it was that the p.r. man 
has his fingers in everything: 
radio, television, newspapers, em- 
ploye relations, community rela- 
tions, films, speeches, advertising, 
merchandising and _ the _ social 
sciences. 


CARL W. PATTON has been named 


and public relations, a new posi- 
tion, of Bakelite Co., New York, a 
division of Union Carbide & Car- 
bon Corp. He has been with the 
parent corporation since 1932, and 
for the past nine years has been 
manager of Bakelite’s surface 


coating materials sales. 


Convince Public of Business’ Merits 


At the closing luncheon today, 
Benjamin F. Fairless, chairman 
of the board, U. S. Steel Corp., 
told the p.r. fraternity that its 
principal job right now is to con- 
vince the American people of the 
benefits of the free enterprise 
system. 


s Mr. Fairless paid tribute to the 
p.r. profession for having brought 
about a better public understand- 
ing of the role of business. How- 
ever, he quoted a Gallup poll 
which showed that only one out 
of 12 workers cited business lead- 
ers as having done the most to 
protect freedom of the individual; 
the overwhelming majority of the 
workers, according to the poll, 
“gave the credit entirely to gov- 
ernment officials.” One in five 
said union leaders were the “out- 
standing champions of individual 
liberty,” he reported. 

Mr. Fairless said that this atti- 
tude upon the part of workers 
indicates a failure to link up 
economic freedom with individual 
liberty. He called upon the p-r. 
men to change this attitude so 
that “American business’. will 
never again be called up to ‘go it 
alone’ in leading the fight against 
the forces of socialism in this 
country.” 

Mr. Fairless said frankly that 
he hasn’t the slightest idea how 
this can be done. “That is where 
you come in,” he added. 


menders in the world.” 


s Frederick Bowes Jr., director 
of public relations and advertis- 
ing, Pitney-Bowes Inc., and out- 
going president of the PRSA, 
told the meeting that the very 
successes of public relations have 
created a problem, in that com- 
pany executives are tending to 
shy away from the use of the 
term “public relations.” 

He pointed out that manage- 

(Continued on Page 46) 


“You | § 
are the qualified experts in that|— 
field. You are the greatest fence-|; 


Advertising Success Story... 


Volunteers Keep U. S. Bond Sales 
at High Level and Redemptions Low 


CuHicaGco, Dec. 1—Every once in 
a while someone in advertising 
and merchandising points out that 
the American public is saving an 
inordinate amount of its income, 
and suggests the need for more ag- 
gressive selling and advertising to 
separate more people from more 
dollars. 

But no one points out that a 
considerable portion of the 
“blame” for this state of affairs— 
if that is the word—should be 
placed at the doorstep of one of 
the most successful advertising 
and merchandising campaigns in 
history—the continuing campaign 


Fans Can Munch 
Way Through Gate, 
Eating Potato Chips 


MINNEAPOLIS, Nov. 30—Old 
Dutch Foods might well use the 
admonition: “Round up your old 
bags,” for its newest promotion 
of Old Dutch Potato Chips in the 
Minneapolis-St. Paul area. 

The potato chip bags—presum- 
ably empty—will be accepted in 
exchange for tickets to a big-name, 
live-talent show. 

In six-column newspaper ads, 
the company is offering 25¢ credit 
on each 39¢ bag toward a ticket to 
the Fred Waring show, which will 
play in St. Paul Jan. 4 and in 
Minneapolis Jan. 5. A showgoer 
can turn in a single bag or as 
many as his appetite enables him 
to accumulate, up to full ticket 
price. 

Vernon O. Annenson, president 
of Old Dutch, said the company 
considers it “an experimental 
though highly promising promo- 
tion.” 

Alfred Colle Co., Minneapolis 
agency handling the Old Dutch 
account, described the effort as a 
“crash” program, designed to ob- 
tain 100% distribution in a fixed 
time. 

If the promotion is successful, 
the agency indicated, Old Dutch 
will try to book other “name” 


shows into the Twin Cities on the 
same basis. 


and his Penns) bh anians 
on a sensational ALL NEW show 


PXoasune Tme-|955" ce 
featuring the amazing Blectronw Ballet 
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EAT YOUR WAY IN—Old Dutch Foods, 
Minneapolis, is using this news- 
paper space to advise residents of 
the Twin Cities that they can get 
into a big visiting show by eating 
lots of the company’s potato chips 
—saving up the empty bags. Al- 
fred Colle Co. is the agency. 


to sell U. S. savings bonds. 

Through the years, the Adver- 
tising Council and scores of vol- 
unteer agencies and advertising 
men, wholeheartedly supported 
with contributed space and time in 
all types of advertising media, 
have conducted a huge merchan- 
dising and advertising campaign 
on behalf of U. S. savings bonds— 
a campaign which must certainly 
rank among the most successful of 
all time. 


# Currently, the American peo- 
ple hold $38 billion worth of 
bonds. More than 8,000,000 people 
are buying them regularly on the 
payroll savings plan. And only 
25% of the dollar value of ma- 
tured bonds is being cashed. Fur- 
thermore, despite the lack of any 
current shooting war, $4 billion 
worth of “E” and “H” bonds were 
purchased in the first ten months 
this year—the highest amount for 
any January-October period since 
1945, and 11% over last year. And 
by year-end the Treasury expects 
to sell $5.3 billion worth. 

More important, sales for these 
ten months exceeded redemptions 
by nearly $359,000,000—the high- 
est net sales for the period since 
1945. This is particularly remark- 
able because there are $10 billion 
worth of matured “E” bonds out- 
standing this year. 


a At the end of 1953, the Treas- 
ury reported $36,663,000,000 in 
“E” and “H” bonds in the public’s 
hands—an alltime peak—with 
this enormous figure representing 
14% of all savings in the nation. 

“The Treasury estimates that 
more than $53,000,000 in time and 
space was contributed to the cam- 
paign during 1953 by advertisers 

(Continued on Page 46) 


CAB Control of 
Airline Ad Budgets 
Is Called ‘Miserly’ 


WasHINGTON, Nov. 30—Tne pres- 
ident of one of the nation’s top 
local service airlines contended to- 
day that the Civil Aeronautics 
Board’s miserly control over ad- 
vertising purse strings prevents 
his company from building traffic 
to the point where it may even- 
tually operate without government 
subsidy. 

Leslie O. Barnes, president of 
Allegheny Airlines Inc., told the 
Washington Advertising Ciub he 
recognizes that money spent for 
advertising and sales in a subsi- 
dized industry should be closely 
controlled and limited “because 
looking at it one way, I suppose it 
can be stated that any money spent 
for advertising and sales is public 
money or must come out of the 
Federal Treasury. 


s “On the other hand, it may also 
be argued that an overly restric- 
tive advertising and sales program 
is in the long run a ‘penny-wise 
and pound foolish’ policy. In my 
opinion unrealistic limitations on 
advertising and promotion in the 
long run will cost more tax dollars 
because they delay the day when 
my segment of the scheduled air- 
line industry will be free of sub- 


“| sidy.” 


Explaining that the local service 
airline concept is only nine years 
old, he said the 14 companies in 
the field were brought into exist- 
ence after the war to serve inter- 
mediate-size cities too small to 
support regularly scheduled serv- 
ice by trunk airlines. He reported 

(Continued on Page 27) 
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Sylvania Names © 


‘Medic’ Top TV 
Show of 1954 


New York, Dec. 2—‘The Med- 
ic,” NBC-TV drama sponsored by 
Dow Chemical Co., has received 
Sylvania Electric Product 
grand award as the outstanding 
program on television in 1954. 

In announcing the annual 
awards, the committee of judges 
warned tv that it must cope with 
its own problems more effectively 
if outside regulation is to be, 
avoided, deplored pitchmen com- 
mercials and criticized producers 
who confuse unlimited funds with 
creative programming. 


s Other awards went to: “Dis- 
neyland” (American Motors, 


Co.’s | 


‘riety show, and Jackie Gleason, 


American Dairy Assn. and Derby 


Foods over ABC-TV), best show| Local awards went to: “Telepix 
for children of all ages; George News” (WPIX, New York); “Our 
Gobel (Pet Milk and Dial soap| Beautiful Potomac” (WRC-TV, 
over NBC-TV), comedian of the|Washington) and “Little School- 
year; Philco-Goodyear “Play-| house” (KTTV, Los Angeles). 
house” (NBC-TV), best dramatic}; Winners in the educational divi- 
series; Robert Alan Arthur’s “Man /sion: “Three Two One.. .Zero” 
on a Mountain Top,” teleplay of | (NBC-TV); “The Search” (CBS- 
the year; “Twelve Angry Men,”| TV); “Open Hearing” (ABC-TV). 
presented by Studio One (West- | 
inghouse, CBS-TV), superior ‘Maclean’s’ Linage Data 
camera direction; Steven Hill and Omitted from Tabulation 
Eva Marie Saint, best actor and; Advertising figures for Mac- 
actress; E. G. Marshall and Eileen | lean’s Magazine, Canadian general 
Heckart, best character actor and | magazine, were erroneously omit- 
actress; “Father Knows Best” ted from the tabulation of October 
(Kents, CBS-TV), best family! magazine linage in ADVERTISING 
show; “Toast of the Town” (Lin- | AcE last week. 
coln-Mercury, CBS-TV), best va-| Maclean’s carried 125.4 pages 
of advertising in October, com- 
Audrey Meadows and Art Carney pared with 114.6 pages last year. 
(Schick, Nescafe and Sheaffer, | For the first ten months, Mac- 
CBS-TV), best comedy team. lean’s advertising volume totalled 
Certificates of merit for com- | 839.5 pages, as against 795.9 last 
mercials which are “neither self-| year. In agate lines the figures 
conscious nor repetitive” went to| were 85,238 in October, as against 
Life magazine, Sheaffer pen,|77,896 last year; for ten months 
Goebel beer, General Electric and | this year, 570,719 lines, as against 
Rosefield Packing. (541,215 last year. 


1,310,000 


IOWA PEOPLE 


read THE 
DES MOINES SUNDAY 


Expansion of Grant Advertising in 
the European market (Paris, 
Madrid, Milan and Frankfurt) is 
signaled by the appointment of 
William Reede as regional man- 
ager for Europe 


Kraft Foods scored as the busiest 
advertiser in tv and radio last 
week as it shifted out of ABC- 
TV into NBC-TV and Mutual 
and may get out of CBS Ra- 
St ha oc trate ae aici eae 


Car dealers still puzzle over who 
will get the sales in 1955, even 
though they have prospect in- 
NE Atos hse deena 

Changes at Family Circle this 
week took an unusual turn when 
the advertising director became 
editorial chief .......... 

Minute Maid expands its product 
line of juices to other frozen 
products by buying Snow Crop 
for $39,800,000 

Hazel Bishop’s success didn’t im- 
press the FTC in its case assert- 
ing Revlon closed out market 
competitors 

Unusually high savings by the 
American people can be credited 
to a highly successful ad cam- 
paign 

Change the American’s attitude 
toward business men, Fairless 
tells p.r. group, so business won’t 
stand alone in its fight against 


eresresceetseose 


CEoeeLeeeeare., ee fs 


Highlights of the Week’s News 


Advertising Age, December 6, 1954 


thing in department store mer- 
| chandising, architect Schwartz- 
| man says Page 16 
Vending machines will make no 
revolutionary changes in mer- 
chandising techniques, a Har- 
vard professor says ....Page 22 


Vending machines will help sell 
surplus milk, an Automatic Can- 
teen Co. exec tells Rochester 
i” a | a ra 


Before you have lunch with your 
best friend, consider all the legal 
aspects, business men are 
warned Page 41 


Britain’s publishers of American 
horror comics books dropped 
their line with a sigh of re- 
lief Page 44 


Hottest sales item in the radio 
business continues to be the 
versatile clockradio ....Page 50 


Distillers expect the new Congress 
may help cut back the $10.50 
per gallon tax to $9 per gal- 
lon 


CVC OCe? COR OC 6S 6 60H SE 


Zenith’s pay-as-you-see petition 
to the FCC this week asserted 
the commission has the authori- 
ty to put broadcasters in home 
box office business without long 
hearings 


re 


A study of 2,500 tv set owners 
shows that 60.8% are not in- 


socialism in the future . .Page 3 terested in buying color sets 

Functional beauty is the latest| yet ................... Page 71 
REGULAR FEATURES 

Advertising Market Place ...70 On the Merchandising Front . .58 
|'Coming Conventions ........ 39 Photographic Review ........ 52 
| Creative Man’s Corner ...... 58 Production Tips ............ 62 
|Department Store Sales 42 ER ae erry 12 
NE 5 dui alien ck Keo Ke ards 12 Salesense in Advertising | 
Getting Personal ........... 32 This Week in Washington ... .67 
Information for Advertisers . .64 Voice of the Advertiser ..... 54 
Looking at Radio & Television 62 What They’re Saying ........ 12 
ee er ree eee 47 You Ought to Know ........ 28 
Ford Reassigns Agencies sibility for Mercury, Ed Sullivan’s 

Ford Motor Co., Detroit, has “Toast of the Town” and the 21 


announced that Young & Rubicam 
will handle advertising of its Lin- 


Lincoln-Mercury dealer associa- 
tions. Y&R several months ago was 
named agency for the Continental 


coln cars beginning next July 1.) 
Kenyon & Eckhardt, which has (formerly the Lincoln Continen- 
been handling Lincoln and Mer-/|tal), which will go on sale next 
cury, will continue to have respon-' year. 


REGISTER 
more than 500,000 copies) 


and they buy—buy—buy! 


(ADVERTISEMENT) 


The man from Cunningham & Walsh 


93% own a washing machine—94% have a meciianical 


refrigerator 
99% boast a modern range—70% own their hones 
980,000 read NO OTHER Sunday Newspaper. 


...as reported by the Advertising Research Foundation in its first statewia 


dience 
study of 14 Sunday newspapers circulating in Iowa. 


THE DES MOINES SUNDAY RE: STER 


...an ‘‘A’’ Schedule Newspaper in an “‘A-1"’ M:: :et 
GARDNER COWLES, President 
Represented by: ‘i 
Scolaro, Meeker & Scott—New York, Chicago, Detroit, Phil:iciciphia 
Doyle & Hawley—Los Angeles and San Francisco 


... Working at a service station 


THIS is Pete Peabody check- 
ing a customer’s tires at the G. O. 
Patterson service station in 
Mamaroneck. Pete worked there 
for a week. 

The next week, Pete went back 
to his regular job in our advertis- 
ing agency, writing copy. 


Allof our art, copy and account 
men get out in the field at least 
once a year — and sell directly to 
the public. It helps them make 
ads that sell directly, too. 

Cunningham & Walsh, Inc., 260 
Madison Ave., New York16,N.Y. 
MUrray Hill 3-4900. 
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| ‘The written message is the one that LIVES 


When he was only 19, they threw flowers at 
his feet. Beautiful women waited at the stage 
door for a glimpse of his handsome face. 
And when John Howard Payne went to 
England in 1812, it was the same; he was the 
first American dramatic star to take Europe 
by storm. 


He remained abroad, acting and writing for 
the stage, gathering fresh triumphs for almost 
twenty years. Mingling with the mighty, 
living like a princeling, he was at home in 
the dazzling places of the world. Yet, one 
day, from his pen came the words: “Mid 
pleasures and palaces though we may roam, 
be it ever so humble, there’s no place like 
home.” It was a song from his opera “Clari.” 


But, more than that, it was a written message 
of longing—and of appreciation for the simple 
things, the dear things, the remembered things. 
It was a message of love for all the warm reali- 
ties we cherish and celebrate each year at 
this time. 


John Howard Payne’s “Home, Sweet Home” 
is a written message that has lived, will live, 


Your messages in This Week 


in the hearts of uncounted millions. And it 
bears lyrical testimony to the ability of the 
written word to capture and evoke feelings 
that lie deep within us, all but hidden. 


Thus it is that the written and the printed 
word catches a thought and holds it secure 
for all time. There’s no need to trust your 
memory. There’s no necessity for trying to 
remember something half-heard, half-under- 
stood. The printed message is crystal-clear, 
exact, enduring. Not only does it live but it 
lasts — not just fifteen seconds, not a mere 
minute — but months, years, infinitely. 


That is why This Week Magazine, one of 
America’s most widely read publications, be- 
lieves it to be of great importance to remind 
America’s business leaders and advertising ex- 
ecutives of the primary and basic value of the 
printed word. 


Today, there are many ways, indeed, to com- 
municate with people. But it is only the 
written message that really lives — lives not 
only in terms of time, but in reality, clarity, 
memorability. Written and printed messages 


sink into your consciousness and remain 
there, because you read them freely, will- 
ingly. Nor is there any limit to the amount of 
time you may spend with them — and this is 
of utmost importance to the effectiveness and 
the enduring quality of advertising. 


The printed page, rich in detail, exact in its 
message, is the surest, clearest means of ad- 
vancing an idea. Therefore, This Week asks 
that you bear in mind the basic wisdom of 
building your advertising campaigns around 
visual printed media. In other words, if you 
want your message to work and to /ast, put 
it in print first. 


in 11,000,000 homes throughout America ! 


This Week Magazine 
shares the power and prestige 
of these 35 great newspapers 
which distribute it. 


The Baltimore Sunday Sun 

The Birmingham News 

Boston Sunday Herald 

The Charlotte Observer 

Chicago Daily News 

The Cincinnati Enquirer 
Cleveland Plain Dealer 

The Dallas Morning News 

Des Moines Sunday Register 

The Detroit News 

The Houston Post 

The Indianapolis Star 

The Jacksonville Florida Times-Union 
Los Angeles Times 

The Memphis Commercial Appeal 
Miami Daily News 

The Milwaukee Journal 
Minneapolis Sunday Tribune 

The New Orleans-Times-Picayune States 
New York Herald Tribune 
Norfolk Virginian-Pilot 

The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 
The Pittsburgh Press 

Portland Oregon Sunday Journal 
Providence Sunday Journal 
Richmond Times-Dispatch 
Rochester Democrat and Chronicle 
St. Louis Globe-Democrat 

The Salt Lake Tribune 

San Antonio Express and Sunday News 
San Francisco Chronicle 

The Spokane Spokesman-Review 
The Washington Sunday Star 

*The Wichita Sunday Eagle 


*Starts February 6, 1955 
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NEWSPAPERS and 
R.0.P. COLOR ADVERTISING 


Do you know that... 


E¥ You can reach almost 13 million U.S. homes with a 
1000 line newspaper ad printed in three colors 
and black for jess than 2‘ per family. 


E1 In newspapers, the reader welcomes advertising. 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


To increase the impact of your advertising dollars, use 
the most powerful selling combination in America .. . 
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Greetings at Christmas Time 


We extend our appreciation and best wishes to 


MORE THAN 11,000 THOMAS REGISTER ADVERTISERS 
and 


MORE THAN 1,600 ADVERTISING AGENCIES 


and to all our subscribers and other friends who have helped us break 
all previous records with our 45th Edition, now on the presses. 


The reason for this unparalleled record is obvious. 


It will pay you to find out why over 11,000 Advertisers are using... 


= REGIST. 


96% PAID CIRCL’ TION 


Thomas Publishine 
461 Eighth Avenue, ! +. 
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Execs Advance in 


Hicks & Greist 
Reorganization 


(Continued from Page 2) 


cy in 1942. Before that for about | 
ten years, they had operated as} 


the New York office of Moser & 
Cotins, Utica agency. 

Hicks & Greist will have 1954 
billings of more than $7,000,000, 
AA was told. Its ’53 billings were 
about $5,000,000. 

The change in executive person- 
nel sets up a new chain of com- 
mand, so that if anything should 
happen to any of the principals, 
his successor will automatically 
assume responsibility. 

The editorial in AA had a major 
effect in hastening the change, Mr. 
Skoog said, because it appeared 
at the psychological time when the 
whole agency field was startled by 
the quick dissolution of Cecil & 
Presbrey. 


Advertising Age, December 6, 1954 


RALPH LEAVENWORTH will resign as 
v.p. and account executive of Ful- 
ler & Smith & Ross, Cleveland, Jan. 
1 to become an independent ad- 
vertising and public relations 
counselor. He joined F&S&R in 
1936 after having served as gener- 
al ad manager of Westinghouse 
Electric Corp. 


Ad Groups Ponder 
T.F. Request for 


s A new operating committee has. Circulation Data 


been set up under Mr. Skoog’s 
chairmanship. It is composed of 
department heads: Robert Fox, 
art; Theodore Grunewald, radio- 
tv; Kenneth A. Hamilton, account 
handling; Leroy E. Jemison, ad- 
ministrative-personnel; Virginia 
W. Knapp, secretarial; Michael 
Marzuk, outdoor; Malcolm L. Mul- 
len, accounting; Estelle M. Shel- 
don, print media, and Paul A. Sil- 
adi, production. . 

First project of the committee 
will be to make recommendations 
to the board for more efficient 
personnel utilization and work 
flow within and between depart- 
ments. 

The agency’s 16 stockholders in- 
clude in addition to the seven offi- 
cers, Messrs. Fox, Hamilton, Jem- 
ison, Mullen and Miss Sheldon, as 
well as John Scherer, art director; 
Harold Stoll, art department; An- 
drew Isaacson, copy supervisor, 
and Sidney Huntley, account ex- 
ecutive. 


Walter Haertel Names Jenkins 

Walter Haertel Co., Minneapolis 
manufacturer of air conditioning 
and storage equipment, has ap- 
pointed Ray C. Jenkins Advertising 
Agency, Minneapolis, to handle ad- 
vertising and public relations for 
its six divisions. The company has 
consolidated its advertising, mer- 
chandising and sales promotion 
under direction of a new merchan- 
dising group headed by Ray Lyons, 
general sales manager. 


Morris Names Charles Barry 
Charles C. (Bud) Barry, former- 
ly v.p. in charge of television net- 
work program sales for National 
Broadcasting Co., will join 
William Morris Agency Inc., New 
York talent agency, next year. 


New York, Nov. 30—No imme- 
diate action is indicated by any of 
the three national advertising as- 
sociations which have been re- 
quested to ask the Audit Bureau 
of Circulations to provide indus- 
trial breakdowns of general maga- 
zine circulations. 

Resolutions passed within the 
past few weeks by the t.f. clubs of 
Cleveland, Chicago and New York 
(AA, Nov. 22) noted that such de- 
tailed audit information is pro- 
vided by business publications but 
not by mass consumer periodicals 
which solicit industrial and trade 
advertising. 

Copies of the resolution were 
forwarded to executives of the 
American Assn. of Advertising 
Agencies, Assn. of National Ad- 
vertisers and the National Indus- 
trial Advertisers Assn., with the 
request that these groups petition 
ABC to provide audited informa- 
tion of this character. 


= Spokesmen at national head- 
quarters of the three associations 
acknowledged that they had re- 
ceived copies of the resolution, 
but declined to indicate how soon 
they expected to take any action 
on the request. 

At NIAA, it was pointed out 
that the matter would have to be 
discussed by the organization’s 
board of directors, whose next 
meeting wiil be held in February. 
ANA told ADVERTISING AGE that 
the matter is “under considera- 
tion.” A _ representative of the 
Four A’s said that the resolution 
“is being referred to the business 
paper committee and the magazine 
and farm paper committee.” 

The t.f. clubs are composed of 
business publication space sales- 
|; men. 


wtoSavelim 


If you are looking to buy a 


suit, you look in a store that feature 
that kind of merchandise; similarly,‘ 
if you’re looking for an employee—: 
or a job—in the advertising field, 
look in Advertising’s Market Place, . 
the classified section in Advertising 
Age. Jobs and the people to fill them 
advertise every week where they 


man’ 


can reach professional advertising people. Take a look at the 
Market Place appearing in this issue. 


Advertising Age... for action ! 


200 E. ILLINOIS ST. - CHICAGO 11 
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AUTNOYILY. sine su: 


wife says you need exercise dear, you nod 
agreement. When your doctor tells you the 
same thing, you get out and work those 

muscles. It’s all a matter of authority. Ad- 


vertising works rather like that, too. Its 


effectiveness depends a lot on where you 
see It. Because the readers of The Saturday 
Evening Post hold it in such high esteem, 


its advertising pages 


carry extra CONVICTION. [jalan SSS iienaiadiaie 
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and advertisers which will put to- 

| gether in comprehensive form a 

May Soon Return ‘considerable volume of informa- 

/ | tion on tv commercials. It is sched- 

-uled to begin in February, 1955. 

Bul Not Hoo er | A station-by-station service, the 

p new survey will give information 

on both network and local com- 

(Continued from Page 2) -mercials appearing on each sta- 

operate without the personal par- tion covered. The service is es- 

ticipation of Mr. Hooper. The lat- sentially a melding of three dif- 
ter restriction was a part of his ferent measurements: 

agreement with Mr. Nielsen, and 1. Hooper’s own local audience 
it holds for five more years. /measurement figures. 

_ 2. A new “monitoring” service 

= In Chicago, meanwhile, Mr. in which Hooper reporters will 

Hooper described for a University categorize and measure the length 


ADVERTISERS ¢ AGENCIES ¢ CLIENTS MAMBO SR A BS 


r > Every day—somewhere—a claim is made ie hanehnaai 
* IBEL! Dp oe Libel, Slander, Invasion of Privacy, in 4.,1g G04 -0) 
om _.o> Copyright Violation. 
YS LAN DER! 7 INSURE THIS HAZARD! [i REINSURANCE 
7 Our adequate and amazingly inexpen- CORPORATION 
WH EN ? sive policy is a smart safeguard — experi- Insurance Exchange 
x : ience has proved it. Kansas City, Mo. 


Advertising Age, December 6, 1954 


. es Chicago research study group a|of each commercial appearing on/| Francisco, where all stations will 
ooperatings new “package” service to agencies the station being covered. ‘be surveyed. CBS-TV Offers 


3. A “rate card” service in which | 
Standard Rate & Data information Wherry for Quaker Oats 


zs s 
1s used to provide cost figures on| Through a typographical error, Plan to Line U 
each commercial. identification of Wherry, Baker & p 
ae ere ee Tilden, Chicago, as the agency - 
In ition to giving almost a handling the Quick Quaker cam- § HI St t 

minute-by-minute log of all com-| paign for — A... Co. (AA, | ma a 10ns 
mercials appearing on the station) Nov. 29), was erroneously placed 
covered, the new reports will al-|in an item referring to Leonard (Continued from Page 1) 

so include such information as Kreusch Inc., with which Wherry, |°r (2) “live” shows, with the sta- 
type and length of commercial,| Baker & Tilden is not connected. tion paying the cable, local con- 


time cost, audience rating and|Art-Copy Advertising Agency, nection and transmission charges. 


share, and audience composition) Newark, handles the Kreusch ac-| To stimulate advertiser interest 
(proportion of men, women and_ count. in this group of stations, CBS 
children). /promises to set up a special sales 
_ There will also be a “commer- | Ben-Hur Appoints Sheriff unit to work exclusively on selling 


cial exposure index” in which the) Ben-Hur Mfg. Co., Milwaukee these stations. Sponsors using all 
commercial schedules of competi-| manufacturer of farm and home|the stations listed in the Extended 
tive products are rated on the ba- food freezers, has appointed Walk- | Market Plan will get a special 10% 
sis of cost per viewer per com- er B. Sheriff Inc., Chicago, to} discount. 
mercial time unit. ‘handle its advertising. Campaign! When testifying before the Pot- 
Under present plans, Mr. Hoop- plans will be announced at a ter Senate subcommittee last June 
er said, stations will be surveyed | series of distributor and dealer|CBS President Frank Stanton said 
in each of four top U. S. mar- meetings across the country in| the network was losing more than 
kets—New York (where five out mid-January. Morrison, Greene & | $4,500 a week on providing net- 
of seven stations will be surveyed) Seymour, Milwaukee, is the pre-|work service to 22 small-market 
_and Philadelphia, Chicago and San | vious agency. stations. 


® First stations invited to join the 
extended market group’ were: 
WMSL-TV, Decatur, and WTVY, 
Dothan, Ala.; KVEC-TV, San Luis 


City, Fla.; KLIX-TV, Twin Falls, 
a] AAT e oo La] eA | = ' Ida.; WFAM.-TV. pt Mtr od Ind. 
: | Highway Advertising 


Obispo, Cal.; KFXJ-TV, Grand 
Junction, Colo.; WINK-TV, Fort 
Myers, and WJDM-TV, Panama 


WLEX-TV, Lexington, Ky.; 
KVOL-TV and KLFY-TV, chan- 
nel sharers in Lafayette, La.; 
WBOC-TV, Salisbury, Md.; WCBI- 


TV, Columbus, ‘Miss.; KGVO-TV, 

reaches 90% of the Missoula, Monts WTHT, Witming 
& 

trading area! 


NATIONAL Highway Advertising exposes your brand name and dealer's name to 90% of your gramming affiliate; the other 19 
prospects each month. This high coverage is obtained in trading centers of 100,000 and less, are not affiliates of the network. 

which represent 70.6% of U.S. population. Surveys by National Quality Interviewers, Princeton, 
N.J., prove you get this extensive trading area coverage when you use NATIONAL maintained signs plementary stations. It is expected 
with SCOTCHLITE ® brand reflective sheeting. Write NATIONAL Advertising Company today! that those getting very little net- 


Ore.; WDXI-TV, Jackson, Tenn.; ae 
KBST-TV, Big Spring, and KVDO- 
TV, Corpus Christi, Tex., and 
KVOS-TV, Bellingham, Wash. 
Five of these are u.hf.s. 
WFAM.-TV is already a CBS pro- 


CBS is analyzing network clear- 
ance on its approximately 75 sup- 


a work business will be permitted to 
; transfer to the Extended Market 


group—if they are small-market 
stations. The plan gives a station 
payment from the network on the 
first show sold, while a regular 
CBS affiliation contract requires 
the station to carry the first five 


hours free. 
CBS-TV OFFERS NEW 
DISCOUNT SCHEME 

ae ¥ re) me y +N L.. NEw York, Dec. 1—CBS Televi- 
RE SS. sion’s newest rate card enlarges 
Ad id Cc the basic group of stations and of- 
fers long-term advertisers who 
vertising ompany spend $100,000 or more weekly an 

WAUKESHA, WISCONSIN over-ali discount of 25%. 
A Subsidiary of Minnesota Mining and Manufacturing Company The network’s minimum re- 
19 Sales and Service branches serving the entire nation. . quired list for all new business was 


increased from 41 to 46 stations. 
Added to the basic group are 
WBEN-TV, Buffalo; KWK-TYV, St. 


Copyright 1954, National Advertising Company 


NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST ‘prepared ready-to-serve frosting. 


Louis; WTVJ, Miami; KWTV, Ok- 
‘lahoma City; WCHS-TV, Charles- 
iton, W. Va., and WSPD-TV, Toledo. 
Providence was moved from the 
basic to the basic optional group. 

Sponsors buying segments be- 
tween 8 and 10:30 p. m., EST, must 
order at least 60 stations. 

The new card, effective today 
'(with the usual six months pro- 
'tection), does not change the scale 
‘of discounts, but it offers a new 
over-all discount of 25% as a sub- 
| stitute for the combination of 
|weekly station hour and annual 
| discounts. An advertiser must 
spend at least $100,000 a week in a 
discount year of 52 consecutive 
weeks, in order to qualify. 

CBS-TV also has issued a new 
production manual _ establishing 
higher fees for studio charges. 


Frost-It Is Correct Name 
| Frost-It is the correct name of 


| the new College Inn Food Products 


The product was incorrectly iden- 
tified as Fluff-It in AA Nov. 29. 
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In Chicago, it takes 2 — 
to satisfy all ages 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN-TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 
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... typified by Main Street in Lynchburg, Virginia where 
virtually everybody reads the ‘'News”’ and "Family Weekly ™ 


These 85 Newspapers Distribute FAMILY WEEKLY 


ALABAMA 
Anniston Star 
Dothan Eagle 


Florence Times & Sheffield-Tuscumbia- 


Muscle Shoals Tri-Cities Daily 

Huntsville Times 

Tuscaloosa News 
ARKANSAS 

Hot Springs Sentinel Record 
CALIFORNIA 

Sacramento Union 

Santa Barbara News Press 


COLORADO 
Colorado Springs Free Press 
Grand Junction Sentinel 
Pueblo Star Journal & Chieftain 
CONNECTICUT 
New Haven Register 
FLORIDA 
Daytona Beach News Journal 
Fort Myers News-Press 
Gainesville Sun 
Sarasota Herald-Tribune 
Tallahassee Democrat 
Tampa Times 
West Palm Beach, Palm Beach 
Post-Times 
GEORGIA 
Albany Herald 
Rome News Tribune 
IDAHO 
Pocatello Idaho State Journal 
ILLINOIS 
Champaign-Urbana News Gazette 
LaSalle News Tribune 
Quincy Herald-Whig 
Springfield Illinois State Journal 
and Register 
INDIANA 
Marion Chronical Tribune 
New Albany Ledger & Tribune 
IOWA 
Council Bluffs Nonpareil 
Davenport Democrat & Times 
Dubuque Telegraph-Herald 
Waterloo Courier 
LOUISIANA 
Bogalusa News 
MASSACHUSETTS 
Lowell Sun 


MINNESOTA 
Albert Lea Tribune 


MISSISSIPPI 
Greenville Delta Democrat-Times 
Hattiesburg American 
Tupelo Journal 
Vicksburg Post-Herald 
MISSOURI 
Jefferson City Capital News 
Post-Tribune 
NEVADA 
Las Vegas Review Journal 
Reno Nevada State Journal 
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NEW JERSEY 
Asbury Park Press 
New Brunswick Times 
Trenton Times-Advertiser 


NEW MEXICO 
Santa Fe New Mexican 


NEW YORK 
Elmira Sunday Telegram 


NORTH CAROLINA 
Concord Tribune 
Salisbury Post 


NORTH DAKOTA 
Fargo Forum 


OHIO 
Coshocton Tribune 
Lima News 
Zanesville Times Signal 


OKLAHOMA 


Duncan Banner 


PENNSYLVANIA 
Lancaster Sunday News 


SOUTH DAKOTA 
Huron Huronite & Daily Plainsman 
Rapid City Journal 


TEXAS 
Abilene Reporter-News 
Austin American Statesman 
Big Spring Herald 
Denison Herald 
Denton Record-Chronicle 
Galveston News 
Greenville Herald 
Kilgore News Herald 
Lufkin News 
Marshall News-Messenger 
Midland Reporter-Telegram 
Paris News 
Port Arthur News 
San Angelo Standard-Times 
Snyder News 
Texarkana Gazette 
Tyler Courier-Times-Telegraph 
Victoria Advocate 
Waco Tribune-Herald 


UTAH 
Provo Herald 


VIRGINIA 
Danville Register 
Lynchburg News 
Newport News Press 
WASHINGTON 
Wenatchee World 
WEST VIRGINIA 
Beckley Raleigh Register 


prosperous families 
spend over $9 billion a year in 85 retail 
marketing centers 


... Where every family reads the home- 
town newspaper to decide what to buy 
and where to buy it 


..» Where everyone reads FAMILY WEEKLY 
in the local newspaper every Sunday 


Right now 
“* 1,400,000 GUARANTEED Circulation ‘ 
1,951,582 DELIVERED Circulation 7 


ovir: 550,000 BONUS. . ond crowine: 


(Current Rate Card No. 5 protected through June 26, 1955 issue.) 


FAMILY WEEKLY MAGAZINE, INC. 


at Siloti Leonard S. Davidow, Publisher 
WYOMING NEW YORK CHICAGO 

Casper Tribune-Herald & Star 9 East 40th Street 153 No. Michigan Avenue , 
BERMUDA New York 16, N. Y. Chicago 1, Ill. 


Bermuda Royal Gazette Murray Hill 3-1811 Andover 3-1270 
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Accent International 
Armour & Co. 

Brown & Williamson 
California Walnut Growers 
Campana Sales 
Carnation Co. 
Colgate-Palmolive Co. 
Congoleum-Nairn Co. 
Cuticura 

General Foods 

George A. Hormel & Co. 
Johnson & Johnson 

S. C. Johnson & Son 
Kellogg Co. 

Knights of Columbus 
Knox Gelatine 

Kraft Foods 

Lever Brothers 
Lewis-lHlowe Co. 


5 9) 188,919 


/ / 


Total Retail Sales 
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Some FAMILY WEEKLY Advertisers 


Thomas J. Lipton, Ine. 
Marlene’s, Inc. 

Nestle Co. 

Perfection Stove 

Peter Pan Foundations 
Pharmaco, Ine. 

Philco 

Pinex 

Quaker Oats Co. 
Shulton, Ine. 
Sloan-Delaw are 

Smith Brothers 
Standard Brands 

A. Stein & Co. 
Sterling Drug Co. 
Tampax, Inc. 

The Toni Co. 
Whitehall Pharmacal Co. 
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NU CAN REACH and SELL 


THIS MASSIVE MARKET 
in COLORGRAVURE 
only THROUGH 


Family 


Stevenson SOY 
Leick Found Guilty 
== wee ao 
— Dsewt* 


These figures* offer a graphic indication of the relative size and total sales of the 85 fine markets 


in which FAMILY WEEKLY is distributed: 


Drug Sales 


/ / / 


°279,002,0 


| $225,000, 


D 


/ / / 


*Copr. 1954, Sales Management Survey of Buy- 
ing Power; further reproduction not licensed. 


FAMILY WEEKLY is America’s fastest growing news- 
paper supplement. Since January, 1954, it has grown 
from 610,000 to almost 2 million circulation in markets 
where no other Sunday Supplement originates. 


FAMILY WEEKLY offers true saturation coverage in 
85 important markets where no other media . . . printed 
or broadcast . . . has the intimate, merchandise-moving 
influence of the local newspaper. 


FAMILY WEEKLY has added the new, exciting im- 
pact of COLORGRAVURE to the basic readership of the 
beloved Sunday newspaper ...a new, compelling ex- 
citement which your advertisement can share. 


FAMILY WEEKLY is precisely and brilliantly edited 
to the family interests of newspaper readers . . . a chil- 
dren’s page, home decorating, crossword puzzle, fash- 
ions, and COLOR PAGES OF RECIPES every week. Plus 
timely, well-illustrated features and articles for extra 
reading enjoyment that means cover-to-cover reading 


by all the family. 


FAMILY WEEKLY is read by every retail merchant 
in its markets, and he knows that his customers read 
it, too. We are successfully promoting the theme, “Fam- 
ily Weekly tells what's for sale... and our newspapers 
persuade the merchants to tell in tie-in advertising 
where to buy it locally.” A big plus in local tie-in adver- 
tising is being promoted for Family Weekly’s national 
advertisers. 


FAMILY WEEKLY is tuned to today! America is 
building, expanding. Here is the supplement of the 
non-metropolitan markets where population and pur- 
chases are growing . . . new industries, more jobs, more 
homes, more and more money to spend. Build sales 
where America is growing fastest! 
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Reforming the Agency Business 


David Ogilvy, president of Ogilvy, Benson & Mather, tossed some- 
thing o1 a vombsheil into the American Assn. of Advertising Agen- 
Cles’ easieiu Meeting last week with the enunciation of a four-point 
progiain oO. “re:orm” for the agency business. 

wie ca.ited ior (1) an end to selecting agencies by questionnaire; 
(2) eSiavusument of a revoiving tund, supported principally by me- 
dia, to neip new agencies establish themseives; (3) expuision from 
the rour « » Oi member agencies which violate the moral and ethical 
Standaius 01 Lhe association; and (4) tounding of a professional col- 
lege OL auveitising and marketing. 

INO One Wil quibble, openly at ieast, with his recommendation No. 
3. ANy aSsuciauon member who does not abide by the standards 
wanicn wevreucaily govern membership ought to be thrown out—or 
the stauuaras ougnt to be changed. Tnat’s simpie—in the saying. 

AS lor 14S compuaint against questionnaires (which he sees as a 
current suvstitute for the “netarious” practice of seeking speculative 
Marcssdiy, wiere is NO such Ciear-Ccut Case. it Can be assumed tnat no 
Quesuvuu.8aue, NO Matter how detailed or how ciever, can pin-point 
ail we ucucate nuances that Make one agency better than anotner 
tor a pavucular cuent. but there is No.ning in the questionnaire 
Mewuiou wat 1s basicauly untair or unsound, 

di @ Csscust 1S SUEKIUB aN agency, 1t needs the answers to a good 
Many quesuons. Umiess it 1s excesSively naive, it will get them, one 
Way or auouner. And a tormal questionnaire seems no worse way to 
Zev uitiu tuan any otner metnod tnat occurs to us at this moment. It 
IS Aulpusraut, Of COurse, that tne questionnaire be pertinent and in- 
VEaugrsur, aud that lt be imelligenuy analyzed and reviewed in con- 
hecuva wan ouner perunent imiormauon waicn can be gained only 
IM iace-w-sace negouauon. On the wnae, however, it seems to us 
Nat sas worse things tnan questuonnaires nave altlicted the agency- 
Chee Pesta uonship. 

Mr. Uguvy’s suggestion for the establishment of a revolving fund— 
his sugsesu0n was lor a $2,00U,00U0 tund—.o heip new agencies get 
Slareu as, Oo Say the least, an intriguing one. We aon’t think it shoud 
be Diusueu olf ligntly as the kind of l1aea whicn is never going to 
be auvy.eu, and tneretore the kind of idea which is not wortn the 
Meinl casort to consider it. 

‘Lme psacucal ditticuities are enormous, and the possibility of get- 
ting mii, or agencies, or adver.sers, or anyone eise, to coniipuce 
tO Sucus & 1und IS al least as smal as 1s the possibility of the Union of 
Sovaet Sucaaust Kepublics acvualiy adopung a repupdlican torm ot 
Bversuiut. But it ls nevertheless a worthy idea, and one wnich de- 
Sta Veo a wit Of thinking about. 

Mus. wiucresung of au mr. Ogilvy’s suggestions—and in many re- 
specis wie Most pracucai—is that whicn deals with the estabiish- 
Meut vs a really protessional “university of advertising.” 

Hee mr. Ogiivy visualizes a first-rate instutution, with perhaps a 
thice-ycus uuuergraduare course and a good deal of posigraauate 
WULK, tcactiuNg ali OL the things tilat are So vital to the aavertsing 
bUsmutos: cacauuve courses, researcn, Markeung, producuon, ei. The 
Sluucuis woud learn by being exposed to actual probiems. They 
WOuuu maudie accounts and work out advertising and marketing pro- 
grams. iuew accounts would fall in the pubuc service realm—the 


. Kina 01 accounts sO Many agencies handie now for Tne Advertising 


Council, and tor educational, civic and philanthropic organizations ot 
all Kialids. 

‘’bnese would be a top-level staff, supplemented by working prac- 
titioners who would donate their services, as doctors now do in 
ledcusuug svopilais. And ils couege would send out a constant stream 
Of reauy cuumpevent practitioners to staif not only agencies, but ad- 
verusiig and marketing departments of advertisers. 

Again, we practical difticulties are enormous. But we hope the 
adverusung business won’t drop this suggestion without really de- 
voting serious discussion to it. It warrants serious attention. 


“It boils down to leaving out the 
the 


copy, the illustration, the logo, or 
ad.” 


What They're Saying 


The Way Things Look 

The long-range economic out- 
look—barring war, restriction of 
capital investment and unsound 
government—is more promising 
than it has been for more than 30 
years. But we cannot expect our 
economy to operate at full capacity 
or at a constant rate of progress 
all the time. 

During 1955, and possibly 1956, 
our economic progress is likely to 
be quite moderate. In 1955, our 
gross national product probably 
will be slightly above the 1954 
level and close to the 1953 level, 
with the Federal Reserve Board 
industrial production index aver- 
aging about 130 (1954 equals 124, 
1953 equals 134); with unemploy- 
ment slightly less than in 1953; 
with construction at a peak level; 
with private domestic investment 
higher than in 1954, but with plant 
equipment outlays down about 
5%; and with commodity prices 
showing little change as a whole. 
A greater upturn in business 
activity should start after 1955, 
possibly after 1956, with a slight 
upward trend in commodity prices. 

By 1965, we may have a gross 
national product between $475 
billion and $535 billion on the 
basis of the present price level. 
It is now $356 billion. 

Prof. Sumner Slichter has said 
that “the economy has a capacity 
to increase output by roughly 3.5% 
a year—2.5% as a result of more 
output per man-hour and 1%, or 
a little more, a result of the 
growth of the ..bor force.” 

At that rate increase each 
year, and wit! constant price 
level, the gros ational product 
by 1965 wou be about $520 
billion, a perc ige increase of 
46% above the sent level. That 
would represe! n average in- 
crease per fam. 1 1965 of about 


$2,230. 
—Monthly Dis £ Business Condi- 
tions and P: lities, issued by 
Stevenson, Jo « Harrison, man- 
agement engl Z company, New 
York. 

Unhealthy Pr es 


to advertise- 
paying their 
g profits and 
iem to follow 
in order to 


Newspapers 
ment revenue 
way and for bia 
this has tempt 
unhealthy prac! 
get more advertis:ment revenue. 
Greater depen'en:> on advertise- 


ment revenue exposes a newspa- 


;per to pressure from advertisers. 
If newspaper readership expands 
‘faster than commercial and in- 
dustrial activity, as is very likely 
with the rapid spread of educa- 
tion, we expect a fall in the ad- 
vertisement revenue per copy. 
Therefore any step that may help 


newspapers to be less dependent 
on advertisement revenue would 


be welcome. A price-page sched- 
ule would be one such measure. 


—National News, published by Na- 
tional Advertising Service, Bombay. 


New Highs Reached 

Some 70,000,000 U.S. citizens— 
a third of them women—are now 
licensed to drive. Last year they 
piled up the astounding total of 
550 billion vehicle-miles, another 
record. 

Automotive registrations of 56,- 
313,281 cars, trucks and _ buses 
topped the prevous year’s record 
33,294,493. 

The automobile’s place in Amer- 
‘can life is indicated by the fact 
that 70% of all U.S. families own 
at least one car—35,000,000 fami- 
lies in all. More than three-quar- 
ters of all workers who live five 
or more miles from their jobs de- 
pend upon passenger cars to get 
them to and from work. 


—Automobile Facts and Figures, an- 
nual statistical publication issued by 
the Automobile Manufacturers Assn. 


Excise Tax Should Go 

The cutting in half of the ex- 
cise tax on cosmetics, toilet arti- 
cles, and many other indispensable 
consumer items, should not deter 
the drug and allied industries from 
efforts seeking the total elimina- 
tion of this nefarious and discrim- 
inating tax burden. 

The excise tax idea, as it ap- 
plies to essential consumer prod- 
ucts, is destructive in principle 
and punitive in operation. It con- 
stitutes a brake upon production 
and slows down distribution and 
consumption. 

Being an unjust, unfair and un- 
economic tax scheme, the affected 
industries, together with the pub- 
lic, should fight it until Congress 
is induced to wipe the authorizing 
legislation off the books. 

Only in this way can excise tax- 
es avoid being as permanent as the 
Washington monument in the 
scheme of things. 

—Editorial in the Nov. 22 issue of 


Drug Trade News. 


Advertising Age, December 6, 1954 


Rough Proofs 


The gold-plated Chevrolet pre- 
sented to Harlow Curtice as the 
fifty-millionth General Motors car 
should easily be able to take its 
place alongside the solid gold 
Cadillac. 

a 

Competition is the life of trade, 
but David Ogilvy’s proposal that 
the agencies set up a fund to en- 
able new agencies to get started 
left some of his auditors open- 
mouthed. 


* 
Fedders-Quigan, which startled 
the trade a year ago with a 3-D 
ad, is now reversing the field by 
running an insert in Electrical 
Merchandising, the first page of 
which will be invisible—except, of 

course, to its dedicated dealers. 

cf 
Gladys the beautiful reception- 
ist says she sees the Burlap Coun- 
cil has switched its account from 
JWT to Victor Bennett, and she 
wonders if this means that Thomp- 


#/50n got the sack. 


” 

Maybe the Peanut Council, 
which wants to sell a few hundred 
thousand more tons of its favorite 
product a year, should get the 
people who promote peanut sales 
so well in the circus to start work- 
ing on the movies. 

* 

The only threat to increasing 
movie theater attendance is the de- 
velopment of that new popcorn 
whose package provides its own 
/popper. Home popping may turn 
out to be just too much fun to miss. 

a 

Ai Ettore thought he had lived 
down that fight with Joe Louis in 
1936, but its reappearance as a tv 
movie irked him so much he had 
‘to go to court to protest this in- 
vasion of hard-won pugilistic 
privacy. 


* 

| “Who believes calculators any 

more?” asks NBC _ Teievision, 

/which just possibly may have had 

in mind those famous electronic 

‘computations the mght of Nov. 2. 
* 

“The whole food industry de- 
plores couponing,” admitted Char- 
‘lie Mortimer, who may now expect 
the grocery trade to declare that 
this makes it unanimous. 

* 

A well-known radio news com- 
mentator says that am stations 
have more news programs than 
news, His judgment is apparently 
based on the quaint concept that 
news should be new. 

2 

“Good copy ideas,” asserts Jim 
Woolf, the sage of Santa Fe, “are 
not hatched in smoke-filled hotel 
rooms.” 

Not even if they are political 
copy ideas? 

a 

The American Institute of Man- 
agement reminds you that there 
are eight publics you have to 
please, so don’t go talking again 
about how to deal with “the pub- 
lic.” 

* 

No matter how the Rose Bowl 
football game on New Year’s Day 
turns out, Notre Dame at least did 
its part to make this post-season 
contest look good. 


Copy Cus. 
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According to the economics books, a seller’s 
market exists when buyers reach eagerly for 
a seller’s wares. 


This happens every day in the Classified pages 
of THE INQUIRER. Classified—that vital testi- 
mony to a newspaper’s power—sells millions 
of dollars worth of goods and services for 
businessmen and individuals every year in 


THE INQUIRER. That’s one reason THE 
INQUIRER és far out front in classified adver- 


tising in Philadelphia... just as it is FIRST 
in national advertising, retail advertising and 


total advertisin g. 


Put this selling power to work for you. 
Schedule THE INQUIRER! 


The Philadelphia Prguirer 


The Voice of Delaware Valley, U.S.A. 


Population soars in 
DELAWARE VALLEY, U.S.A. 


Up 20% since 1940! That's the in- 
crease in population in the world’s 
greatest industrial area. Over 42 
million people here now...with 5 
million estimated by 1960! 


Exclusive Advertising Representatives : 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


DETROIT 
GEORGE S. DIX 
Penobscot Bidg. 

Woodward 5-7260 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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An advertisement in MECHANIX ILLUS- 
RATED does the work of two advertise- 
iments... 


A dollar spent in MECHANIX ILLUS- 
TRATED does the work of two dollars... 


4(1) It sells the consumer. (2) It sells the 
"dealer. 


First, your advertisement reaches a million 
j readers in MECHANIX ILLUSTRATED 
— the MI-million, one of the hottest, hungri- 
est markets around ... hardware-store-hap- 
7 py ... home workshop addicts, home builders 
| extraordinary, car care fanatics, the “Do-It- 
Yourself” pioneers. 


; 


Second, the MI merchandising machinery 
goes to work for you, bearing down on deal- 
; ers all over America. Special color ads in 
their favorite trade magazines, newsletters, 
‘i s bulletins, editorial reprints for retail dis- 
| tribution, jumbo postcards, dealer mats, 
< | trade show exhibits that feature your prod- 

si; ucts. Nobody but nobody does a merchan- 
| dising job in this field for you like 
1 MECHANIX ILLUSTRATED. Read col- 
a umn at the right carefully. 

| 
Me This is the consumer-dealer “push-pull” that 
i packs the big payoff for every MI advertiser. 


m Try it, buy it...see for yourself! 


MECHANIX 
ILLUSTRATED 


rds with] sto ne 


sell the reader... sell the dealer 


TRADE ADS — Back- 
Mae ts bone of MI’s success- 
: ful merchandising pro- 
gram—full pages right 
through the year in 
leading trade maga- 
zines such as Hardware 
Age, Building Supply 
News, Motor, Motor 
: Age and Jobber Topics 
| feat nationally distributed products. 


NEWSLETTERS — Time- 
ly tips and useful in- 
formation for your 
distributors and deal- 
ers... Hardware News- 
letter, sent regularly to 
the nation’s 10,000 top 
Tom Mc- 
Cahill’s Automotive 
Bulletin, sent to 5,000 
Building Supply Newsletter, 


retailers ... 


leading jobbers... 
that goes to the 8,000 largest volume retailers. 


JUMBO POST CARDS 
— Colorful, handsome- 
ly designed to “stop” 
the country’s leading 
automotive jobbers, 
and call their atten- 
tion to your product 
and the MI advertis- 
ing campaign you are 
putting behind it. 


HOMECRAFT HOBBIES 
— Popular “Do-It- 
Yourself” booklets 
telling the consumer 
how to make wanted 
items ...given in 
quantity to dealers in 
the hardware and 


building supply fields 


BUILD THIS MODERN 

* TV CONSOLETTE 
their customers. Brands advertised in Mechanix 
Illustrated are prominently featured. 


for free distribution to 


TRADE SHOWS — Extensive product promotion 
at major trade shows, such as the National 
Hardware Show, where MI advertisers’ products 
are displayed, inquiries received, and literature 
distributed. This is done at no cost to advertiser. 


aa BD ae 
acto Forsberg. [rooms] <ARCO> J 


om 4 QOS Wawan? 
Sage 


DEALER MATS—A complete mat service featur- 
ing advertisements and brand name trade marks 
of nationally distributed hardware and building 
supply products... free to retailers for their 
own local newspaper advertising. Widely used. 


A Fawcett Publication + 67 West 44th Street, New York 36, N.Y. © CHICAGO - 
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You don’t have to go round and 
round with figures to see, from any 
angle, that the magazine candy men 
read most is Candy Industry. 

First in circulation. First in news 
coverage. First in advertising volume. 


CANDY INDUSTRY 


Audited Circulation—6,262 


Don Gussow Publications, Inc. NB P| 


18 E. 49th St., N. Y. 17, N.Y. 
PLaza 9-5245 


Information headquarters for the billion-dollar industries they serve--- 
**Candy Industry,” “The Candy Industry Catalog and Formula Book,” and ‘‘Bottling Industry.” 


Foster-Grant Slates Ist Drive 


Foster-Grant Co., Leominster, 
Mass., sunglass manufacturer, will 
run its first consumer advertising 
program in 1955. Fairfax Inc., 
New York, is the agency. Promo- 
tion will center around the Fosta 
Grantly line of fashion right sun- 
glasses, with ads scheduled to 
break early next year in Glamour, 
Holiday, Life, Look, Mademoiselle 
and Seventeen. 


Type Lectures Scheduled 


The Type Directors Club, New 
York, will sponsor a series of eight 
lectures Tuesday evenings starting 
March 1 and continuing through 
April 19 in the Hotel Shelton. 


Architect Tells How 


Design Can Improve 
Store Merchandising 


New York, Dec. 1—‘Function- 
al beauty” is the standard that 
architects are applying these days 
to their design jobs for depart- 
ment stores. 

Design, they say, must be geared 
to economics, and principles of 
real estate ratios must be consid- 
ered before pencil is put to draw- 
ing board. For these _ reasons, 
such leading architects as Daniel 
Schwartzman, of this city, are 
urging that the store designer be 
called in on a consultative basis 


KTRK-TV Reception Area 
Population: 1,354,200.* 
Effective Buying Income: 

$2,378,000,000.00.* 


*Sales Management Index. 


HIAH-TV . 


THE CHRONICLE STATION, CHANNEL 13, P. 0. BOX 12 


4 SE RIGUY AAT 


They gave me a job to do: go cover Houston. 


Get the facts. Give us the 


town good. 


Gave ‘em the facts straight: 


pitch. Case the 


Houston’s got a million people, all rolling 
in dough. Rich. Lots of ’em new. Biggest burg 
in the South. People had everything but kept 
wanting more. Still want more. TV station sold 


out all the time 


No real hot stuff available. 
Told ‘em wiht they had to do: 
Build a new TV station. 


They built it. 


KTRK-TV, Channel 13. Tie it in with ABC. 
They did it. Print a rate card. They did it. 


They’re in business. 
But it’s ez vy 
I underestima ex 


to underestimate in Texas, and 


Should have 51d ’em to build TEN new TV 
stations. The « ;rime time’s all but gone now. 
Take this «at: advice: get in there now while 
there’s sometl in, left. Lush market, man. Set-up. 


Go knock it . ve 


jew York 17, N. Y. 


4OUSTON CONSOLIDATED TELEVISION CO. 
jeneral Mgr., Willard E. Walbridge 
Sommercial Mgr., Bill Bennett 


(ATIONAL REPRESENTATIVES: 
LAIR-TV, 150 E. 43rd St., 


100 TON 1, TEXAS —ABC BASIC —— 


Advertising Age, December 6, 1954 


with management personnel as 
soon as plans for new stores are 
discussed. “The more the architect 
knows of the situation,’ Mr. 
Schwartzman says, “the more in- 
telligent the job he can do.” 

Well designed suburban stores 
in particular, he believes, are 
making a contribution to commun- 
ity life by converting shopping in- 
to a family venture. Such features 
as restaurants and roof parking 
facilities, open even on Sundays 
and holidays, when the merchan- 
dising sections of the store are 
closed, are contributing toward 
this trend. ° 


# An understanding of retailing 
operations and merchandising 
problems helped guide the arch- 
itects, of which Mr. Schwartz- 
man was one, in the design of the 
recently opened Hecht Co. North- 
wood branch in a suburb of Bal- 
timore. Although it’s been in op- 
eration only a relatively few 
weeks, this store already indi- 
cates that it has a volume poten- 
tial exceeding the gross business 
done by the parent store in its 
downtown location. 

Through the use of such devices 
as changing wall colors from de- 
partment to department, differing 
floor coverings and varying fix- 
tures, designers are making mer- 
chandise stand out from its sur- 
roundings, and are helping the 
customer clearly identify each de- 
partmeni’s boundaries. 

Vertical movement of traffic, a 
problem that has long disturbed 
department store management, is 
being solved in newer’ shops 
through the subtle use of lighting 
arrangements that draw customers 
to escalator landings and impel 
them to move to selling depart- 
ments other than those on the 
main floor. Space, color, light and 
varying textures of different wall 
materials are means used to cre- 
ate volume buying facility in a 
prestige atmosphere. 


# At the same time, Mr. Schwartz- 
man notes, the architect must be 
wary lest timid customers be de- 
terred by too lush an atmosphere 
which they might associate with 
retail prices beyond their self- 
imposed limits. 

Today’s architects question sales 
clerks, buyers and other personnel 
to get working level opinion and 
to amass the kind of information 
they feel they need to do a de- 
sign job that will best enhance the 
marketing and merchandising op- 
eration. When such opinion is re- 
viewed by management, it be- 
comes one of the bases the modern 
architect uses in deciding upon 
the physical needs and the best 
possible decor for each individual 
department. 


a “Every store,” concludes Mr. 
Schwartzman, “should be a re- 
flection of management’s attitude 
toward its business, while each 
department should reflect its own 
merchandise by varying use of 
such factors as color, aisle width 
and ceiling height.” 

Many store architects tend to- 
ward the view that higher real 
estate and construction costs for 
suburban shops are justified in 
view of the fact that these branch 
stores can operate without ap- 
preciable increase in the parent 
store’s executive or advertising 
costs. 


‘Seventeen’ Names Cohen 

Aaron Cohen, with the research 
department of Seventeen, New 
York, since 1946, has been named 
advertising research director of the 
magazine. 


Meyer Moves to New York 
National Outdoor Advertising 
Bureau has transferred Fred 
Meyer from its San Francisco to 
the New York office. J. T. Tupper 
succeeds Mr. Meyer in San Fran- 
cisco. 
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---an analysis of the sales of 

+3 million in food store products 
done by five giant markets of 
the Foodtown Group in Clevelan’ 
over a 13 week period 


iF your product is sold in food stores, the FOODTOWN 
STUDY was made for you. This gigantic research project 
will provide a complete breakdown of the sales and profits 
of your product group and of nearly 400 others, giving the 

= x same information for each. This will enable you to compare 
Here are some of the questions sales and profits of your type of product with every other 


product group in the store. 
the Foodtown Study will answer for dont To bring you—and the nation’s super market and 


superette operators—this vital information, Progressive 
Grocer kept track of every single transaction done by five 


@ How many items in your product's category do super markets stock? 


@ How many cases and packages in your category are sold weekly? super markets of the Foodtown Group in Cleveland from 
April 5th to July 3rd. No small survey, the FOODTOWN 
@ What per cent of total packages sold does this represent? STUDY required five food store experts working 1,700 man 


hours... 25,000 miles of travel... an expenditure of $35,000 
... 346,000 IBM cards to record the movement of the 
@ What per cent gross profit is realized on products like yours? 8,312,000 packages, cans, jars and bottles of food store 
merchandise sold during the period studied. 
Right now, all of this information is being analyzed 
@ How much, in actual dollars, does your product group contribute and interpreted by our editorial staff. The FOODTOWN 
to total store sales? —to overall gross profit? STUDY will be ready for publication during the coming 
month. Copies will be available through your Progressive 
Grocer representative or by calling or writing your nearest 
®@ What is the actual dollar sales per square foot per week? Progressive Grocer office. 


PROCKISIIVE CROCE, | 


—the Magazine of SUPER MARKETS and SUPERETTES 


@ What is the total dollar sales per week in your product's category? 


@ How does this compare with gross profit on other product groups? 


@ How many units are sold per square foot per week in your category? 
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Denver TV Station 
Airs New Giveaway 
Merchandising Show 


DENVER, Nov. 30—“Play-Pay- 
Day,” a new video giveaway, re- 
quires no purchases, no slogans, 
no telephone calls, and not even 
any viewers. The game has been 
introduced to Denver by KFEL- 
TV. After just two weeks on the 
air, it already has 128 local mer- 
chants sponsoring it. 

The blueprint for “Play-Pay- 
Day” was conceived and copy- 
righted by Jonas R. Clark, who 
introduced the giveaway idea in a 
San Francisco theater. It proved 
so popular that he brought it to 
the attention of KFEL-TV offi- 
cials. They immediately snapped 
it up and syndicated the game for 
tv. 

Anyone within shopping reach 
of Denver participates by obtain- 
ing a ticket from one of the par- 
ticipating merchants. No purchase 
of merchandise is required to ob- 
tain a ticket. Each ticket bears a 
six-digit number. Every Sunday 
evening a numbered wheel is spun 
six times on KFEL-TV. 


s The holder of a ticket with the 
six consecutive numbers selected 
by the wheel is eligible for a $100 
savings bond. If the last five num- 
bers correspond in sequence, the 
winner is eligible for $10 worth of 
merchandise; the last four num- 
bers win $5 worth of merchandise. 
The holder of a ticket with the last 
three numbers wins $1 in mer- 
chandise. 

Participating merchants include 
a shopping center, a drug store, a 
filling station and a food store. 
Merchants pay $8 per thousand 
tickets to participate. They are re- 
imbursed in cash by the station for 
all prizes distributed. 

In addition to getting the win- 
ning numbers from the tv show, 
players can obtain them from par- 
ticipating stores, where the num- 
bers are posted. They have up to 
72 hours from the time of the pro- 
gram to present a winning num- 
ber. When no ticket is presented 
for the winning prize, an addition- 
al $100 bond is added each week. 


s The program (Jack Swenson is 
the master of ceremonies) calls 
the attention of Denverites to the 
participating merchants. Posters 
carried by merchants and addi- 


STILL THE 
BEST WAY 
TO THE 
GOLF MARKET 


GOLFDOM 


National Business Journal 


Covers the 14,000 key buying- 
operating officials and yc 
ment heads who yearly s 
more than $230,000, 000 on 
equipment, supplies aed 
fixtures—plus the 3,398 pro- 
— who retail $32, 000,000 
ao equipment, sportswear 
accessories. 


GOLRng 


National Players’ Magazine 
Covers the top-spending 
60,000 golfers who set the 
pace. Check the Golf Market 
with current, specific informa- 
tion before you—we'll gladly 
furnish it. 


407 S. DEARBORN ST., CHICAGO 5 


GOLFDOM: WOLEing 
THE GOLF MARKET 


\tional station promotions complete 
the job of informing the partici- 
pants where to get tickets. 

According to officials of KFEL- 
TV, the new giveaway has proven 
popular. They predict the program 
will continue on a year ’round ba- 
sis. In the second week of the 
program, ticket demand doubled 
over the first week. 

Because “Play-Pay-Day” offers 
prizes each week, while not forc- 
ing winners to buy merchandise or 
view the show, it is receiving local 


plaudits for being unusual and at 
the same time ethical. 

Participating merchants dis- 
closed that the increase in business 
traffic has been matched by an in- 
crease in sales. 


Zyloptic Names Casmir 

American Zyloptic Co., New 
York optical manufacturer, has 
appointed Casmir Advertising Co., 
New York, to handle its advertis- 
‘ing. Trade papers and direct mail 
will be used. 


‘Outerwear News’ to Bow 
Frederick Kogos Publishing Co., 
New York, will publish the first 
issue of its new quarterly, Outer- 
wear News, in January. Encyclo- 
pedic in content, the book will 
cover the outerwear and sports- 
wear industry. Kogos, also pub- 
lisher of Apparel Manufacturer, 
has appointed George Reichgott 
sales manager of Outerwear News, 
which later will be developed into 
a monthly and then a weekly, ac- 
cording to the publisher. Mr. 


Advertising Age, December 6, 1954 


Reichgott, who also will represent 
Apparel Manufacturer and its re- 
lated publications, formerly was 
advertising and sales promotion 
manager of the men’s wear divi- 
sion of Burlington Mills Corp. 


Putman Promotes Putman 
Putman Publishing Co., Chicago, 
has appointed Richard H. Putman 
western sales manager of Food 
Processing. He has represented the 
magazine in the Midwest for the 


past five years. 


entirely 


up a show which chil” 
products in a down-to 
very well. 


“Space Ship” is typica’ 
that WDSU-TV puts or 
products. Why not lei 


THE SHOW: Out of this world 
THE RESULTS: Down to earth 


“Space Ship” is an oricinal show which was created and is produced 
‘or Ward Baking Company. WDSU-TV's out- 
standing team of proc. er-director-sound-script-art-lighting dreamed 
n eat up. They also eat up Ward's Tip Top 
rth manner that seems to satisfy the sponsor 


by WDSU-TV 


WDSU-'V 


_ the locally produced, locally slanted shows 
‘a top-name roster of nationally distributed 
DSU-TV create a show for you? 


NEWORLEANS 
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Advertising Age, December 6, 1954 


Exide Batteries in Drive 

A series of ads illustrating the 
various methods of starting cars 
and giving prominence to the com- 
pany’s slogan, “When it’s an Ex- 
ide, you start,” highlights the fall 
and winter campaign for Exide 
Batteries of Canada, Toronto. 
Placed through James Fisher Co., 
Toronto, regular insertions are ap- 
pearing in magazines, daily news- 
papers and farm publications in 
both English and French markets. 
Trade journals are carrying spe- 


cial campaigns directed to the au- 
tomotive trade and fleet owners. 


BBDO Names Schmelzer V. P. 


Robert H. Schmelzer, an ac- 
count executive with Batten, Bar- 
ton, Durstine & Osborn, New 
York, has been appointed a v.p. 
of the agency. He joined BBDO in 
1945 as a member of the copy de- 
partment in the Los Angeles of- 
fice. Porter Harder, media direc- 
tor in BBDO’s Los Angeles office, 
has resigned. 


Lever Appoints David Bland 

Lever Bros. Co., New York, has 
appointed David Bland _ brand 
merchandising manager of the 
Lever division. He formerly was 
director of advertising of G. Krue- 
ger Brewing Co., Newark. 


Molson’s Names Wainright 

Molson’s Brewery Ltd., Toronto, 
has appointed Les A. Wainright 
advertising manager. He formerly 
was with D’Arcy Advertising Co., 
Toronto. 


Auto-Lite Gimmick: 
Something to Put 
Your Teeth Into 


TORONTO, Dec. 1—Electric Auto- 
Lite Co. is trying to put teeth in 
its sales pitch with 10,000 tooth 
brushes. 

The company is selling the 
brushes to its Canadian distribu- 
tors, who in turn will send them, 
free, to Auto-Lite dealers. 


: Sy Be pees 


Retailers are expected to hand 
out the brushes to customers and 
launch into a sales talk for Auto- 
Lite ignition coils and distributor 
caps. 

This is the opener printed on 
cards accompanying the _ tooth 
brushes and illustrated with a 
drawing of dentures: “Replace- 
ments are never as good as the 
original. Use Auto-Lite original 
service parts.” 


Borg-Warner Appoints Two 

Borg-Warner Corp., Chicago, has 
appointed Raymond E. Miller sales 
promotion manager of the dealer 
development department of its 
Norge division. Mr. Miller former- 
ly was a merchandising executive 
on appliance, laundry detergent 
and utility accounts for Needham, 
Louis & Brorby, Chicago. Norge 
also has named Robert F. McIn- 
tosh sales manager of convention- 
al washers. He formerly was v.p. 
of sales and merchandising of 
Central Rubber & Steel Co., Find- 
lay, O. 


THE RIGHT 
DIRECT 
SELLING 
MAIL ORDER 


AD 


STRATEGIES 
BRING 
RESULTS! 


Want direct sales nationally, region- 
ally? Sell your product directly to 
the consumer through properly 
planned publication advertising. Ob- 
tain mail orders, direct selling 
agents, inquiries, leads, coupons. 


Experience counts. Let us help you 
solve your advertising problems. Give 
your newspaper, magazine, trade 
paper ads the benefit of: 


1. The right advertising plan. 
. Sound analysis. 

. Pulling copy. 

. Striking layouts. 

. Outstanding art. 
Economical production. 

. Proper size. 

. Suitable publications. 

. Correct timing. 

. Pay-off testing techniques. 
Effective merchandising methods. 


Publishers’ rates all publications. 
32nd year. Tell us your advertising 
objectives. Send all your advertising 
orders to us. Call or write today. 


Consult 


MARTIN 


ADVERTISING 


AGENCY 


Where Businesses Grow 


15 East 40th St., Dept. 11, 


New York © LE 2-4751 
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of TRUE STORY’s primary 


are not reached by all 
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of TRUE STORY’s primary 
* are not reached by all 


Yet the kind of people who read True Story have 


Seurce: Computed from Starch, Sept. 1954 


Wage-earners have more real money to spend than 
any other group! Look at these eye-opening charts: 


skis All families with All families with .. Annual Discretionary 
* incomes over $5,000 $3,000-$5,000 income Spending Power 


Discretionary Spending Power is the key to the wage earn:: market. After the fixed living expenses have been accounted 
for, the remaining income can be spent at the “discretion” .{ the family for—improved standards of living, luxuries, etc. Even 
as far back as 1952, this loose money amounted to 80 billion dollars and wage earners had two-thirds of it all! 
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households 
four women’s service magazines combined! 


The biggest of these women’s magazines reaches only I} out of 10! 


four big weeklies combined! 
The biggest of these weeklies reaches only 1 out of 14! 


households 


a 


four top store magazines combined! 
The biggest of these store magazines reaches only | out of 8! 


the greatest amount of “loose” money to spend. 


TRUE STORY’S EDITORIAL FORMULA 
IS TAILORED TO WAGE EARNER NEEDS 


TRUE STORY'S carefully developed editorial formula 
gives its readers the kind of help and entertainment 
they want — and can’t find in the editorial formula 
of other magazines. That’s why TRUE STORY and 
other “family behavior’ magazines provide the only 
way to reach this huge market effectively. 


INFORMATIVE WAGE EARNER MARKET 
STUDIES ARE AVAILABLE 


For over 35 years, TRUE STORY and Macfadden Pub- 
lications have studied, analyzed and accumulated 
vital facts about. the motivations and changed eco- 
nomic status of this largest social class. 


Macfadden Publications’ nationally recognized 
WAGE EARNER FORUM studies continually report on 
the attitudes, living pattern and buying habits of 
these families. Timely WAGE EARNER FORUM studies 
in specific product fields are available. Here are a 
few typical examples. 


Use of Fats and Oils Today’s Auto Market 
Home Laundering Home Shampoos 

Small Appliance Market The New Investors 
Lunchbox Market Use of Headache Remedies 


For full information on TRUE STORY'S Wage Earner 
Forums, economic reports, market studies, wage 
earner opinion surveys, audience analyses etc. ad- 
dress TRUE STORY, 205 East 42nd St., New York 17. 


FOR TRUE UNDUPLICATED COVERAGE USE... 


THE SERVICE MAGAZINE 
WAGE EARNER FAMILIES READ 
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Cecil Semple Joins GE 
SIMPSON-REILLY, LTD. 
Publishers Representatives _ 


te 


OS ANGELES HALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 


Chicago. 


Cecil S. Semple has been named Moves Western Headquarters 
ito handle special assignments for | 
‘the small appliance division of subsidiary of Philco Corp., Phila- 
General Electric Co., Bridgeport, | delphia, 
‘Conn. He was formerly v.p. in Caddoo sales promotion manager. 
charge of sales for Nachman Corp., 


for signs they put up 


REx © “FASSON” 


re Dry-Adhering 
ft PAPERS 


oo Finest quality pressure-sensitive papers 
¥ o for signs — easy up, stay put, peel off 
clean. Popular for labels, bumper 
strips, too. Coated litho, high gloss, 
tag, foils, pyroxylins, fluorescents. Free 
samples, layout sheets for ad men, 
printers. Write today. 


r= 


Famous general qerete to — 

rty in Trenton, N. J. Transportation 
Tosatenes by alert "FASSON” 
poper user. 


AVERY Paper Company 
256 Chester St + Painesville, Ohio 


Philco Promotes Caddoo; | 


Philco International Corp., a 


has appointed George 
Mr. Caddoo, formerly in the appli- 
ance sales department, succeeds 
Victor Alin, who has been named 
ito head special sales for Philco 
| International. 

| Philco Corp. has moved the 
/western regional headquarters of 
‘its government and industrial di- 
‘vision from Beverly Hills to 10589 
| Santa Monica Blvd., Los Angeles. 
‘Marshall A. Williams, regional 
manager, will continue to head the 
division office. 


BROTHERS FAWCETT—Gordon, Roger, W. H. Jr., and Roscoe Fawcett, 
treasurer, v.p. and general manager, president, and secretary in 
charge of circulation, respectively, of the Fawcett Publications, at a 
meeting in New York of the presidents of associations representing 
all independent magazine distributors in the U. S. and Canada. 


Mink-Kassel Associates Bows Leon Adams Opens Office 

Norman Kassel and Joel Mink! Leon D. Adams, who established 
have formed a new art studio de- the national wine consumer and 
voted exclusively to show busi- trade education programs for the 
ness, Mink-Kassel & Associates, at Wine Advisory Board and the 
54 W. Randolph St., Chicago. Mr.| Wine Institute, has opened an of- 
Kassel formerly was. advertising, fice as a consultant in merchan- 
director and Mr. Mink art director| dising and public relations at 251 
_of the Essaness Theaters chain. Kearny St., San Francisco. 


they Buy 


@ Santa Claus needs a lot of help in Indianapolis. It’s 
easy to see why. The average income per family in this 
great market is $6,593 . . . 25.7% above the national 
average ... The highest in the country among cities of 
600,000 population and over.* 


Whatever you're selling—toys, clothes, appliances, 
automobiles, household goods—you'll find a better, more 
responsive market in Indianapolis. And, you get these 
other important advantages too: 


More because they Have More! 


> It’s Bic... over 600,000 population 


Pm It’s STEAD: 
balance of in: 


. unsurpassed for diversification and 
stry and agriculture 


P It’s Easity ° 
the metropo! 
the 44 surro 
Write for co: 


2ACHED ... you get saturation coverage of 
| area, plus an effective bonus coverage of 
ling counties in The Star and The News. 
‘ete market data today. 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* Consumer Income Supplement, 1954, Standard Rate & Data Service. 


No Big Marketing 
Changes Via Vending 
Machines: Marshall 


CAMBRIDGE, Mass., Nov. 30—The 
American penchant for gadgets 
has boomed the coin-in-the-slot 
sales technique to a $1.5 billion a 
year business, but the vending 
machine will not trigger a revolu- 
tion in marketing. 

That is the conclusion that Mar- 
tin V. Marshall, assistant professor 
of business administration at the 
Harvard Business School, reaches 
in his new book, “Automatic Mer- 
chandising” ($3.50), just released 
by the school’s division of re- 
search. 

The book traces vending ma- 
chine history since its English in- 
ception in 1822, and _ presents 
several case studies of a variety of 
uses to which self-sale machines 
have been put. 

The most useful and successful 
categories of machine selling, Prof. 
Marshall says, are tobacco, foods 


-and beverages, plus a miscellane- 


‘ous variety of 


items including 
aspirin, nylon stockings, towels, 
razor blades and wallets. 


@ Case histories of the use of 


vending machines by two large 
department stores—J. L. Hudson 


Co., Detroit, and William Filene’s 
Sons Co., Boston—are cited by 
Prof. Marshall. Both stores discon- 
tinued use of vending machines 
because they were found to be un- 
profitable. 

Despite growing use of the 
vending machine and an upswing 
in income, Prof. Marshall warns, 


the profit margin is narrow and 


the limitations, particularly that 
machines only accept coins, are 


| many. 


After a three-year study of the 
subject, Prof. Marshall concludes: 
“Vending machines will not re- 


_volutionize marketing... Rather they 
_ will continue to serve as important 


supplementary sources of supply 
to consumers for convenience type 
merchandise.” 

Eventually, he believes, vending 


‘machines may find their most 
profitable form of use in mechan- 
‘ized stores. Such stores, he says, 


would be permanent installations, 


and would substitute mechanized 
selling for personal selling. 


Market Research Guide Out 

The American Marketing Assn., 
Chicago, has published an anno- 
tated bibliography, “Current 
Sources of Information for Market 
Research,” compiled by Nathalie 
D. Frank, librarian of Geyer Ad- 
vertising, New York. Included are 
references to main sources of sta- 
tistical data, directories and publi- 
cations in the general field of 
marketing. Copies may be ob- 
tained from the association’s cen- 
tral office, 1525 E. 53rd St., Chi- 
cago, for 50¢ each. 


SAAA Chapter Elects 

Henry J. Dannenbaum, presi- 
dent of Goodwin-Dannenbaum 
Advertising, has been elected 
president of the Houston chapter 
of the Southwestern Assn. of Ad- 
vertising Agencies. 
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TUT, TUT, 
MeGRAW-HILL... 


...for just discovering that petroleum 


management needs news of its industry 


Have you been reading The OIL DAILY’s mail? 


In announcing your proposed new weekly publication, 
Petroleum Week, you stress the need of busy executives 
in oil production, transportation, refining and marketing 


for fast, accurate, understandable news. 


The OIL DAILY agrees with you 100%. For more than 
three years The OIL DAILY has been rendering the very 
kind of news reporting service you now describe—for 
the last two years, to more than 10,000 top and operating 
executives in petroleum. It has charged a good price for 
this daily service—$25 and up per year (an imposing 


percentage pays $35-$65 for air delivery.) 


Maybe the only point of disagreement is—when is news 
news? You say it can still be news if it is a week or ten 
days old. The OIL DAILY says (and its readers endorse, 
with those $25 checks) that in the petroleum industry, 
news is usable only when it’s really hot. 


You say, McGraw-Hill, that the industry tells you “no 
one is providing vital information about all branchese— 
production, refining, transportation and marketing—in one 
publication, written in terms that are clear to oil men who 
are not specialists in the segments of the industry from 


which the information originates.” 


Now we’d just like to know who in the petroleum industry 
told you that, McGraw-Hill? Not those 10,000 subscribers, 
McGraw-Hill. Not the executives of the major oil companies 
and the large independents. Not the head men in the 
producing, transporting and refining segments ef this in- 
dustry. Not the marketing executives of oil companies or 
larger jobbers. These people already read, swear by and 
pay important money for The OIL DAILY. 


Let us in on the secret, McGraw-Hill. Where did this 
mandate come from to supply weekly news to an industry 
which—uniquely—needs, demands and is already paying 
for daily newspaper service? 


Te Or Datty 
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ORDER is another way “297° Joins Chesrown 
Dorothy Wagner, formerly with 

of placing CONFIDENCE |Today’s Woman and Good House- 
ful ads. It’s paying others to place 

their confidence in our ability. Why 

JAY P. not you? See samples. ..learn why. 


WALK cavertising typography 


11 E.MUBBARD ST., CHICAGO 11 ¢ MO 4-6134 


ket consultant and coordinator in| 
the home furnishings field for 
Chesrown Co., New York public 
|relations company. 


PUT IT TO THE TEST! 


Fort Wayne... Proved Best for FORT WAYNE 
Test by Leading Advertisers 


This year alone The News-Sentinel and The 
Journal-Gazette have tested all types of prod- 
ucts ranging from dry milk and cake frosting 
to dog food and bleaches. 


WRITE FOR THE ‘‘GOLDEN ZONE’’ MARKET BOOK 
FORT WAYNE NEWSPAPERS, INC. 
agent for 


The News-Sentinel THE JOuRNAL- Gaaerie 


Represented by Allen-Klapp Co. © New York - Chicago - Detroit 


fade na “ , 2 “ ” ~ a 


@ @ @ inthe ability that produces success- ‘keeping, has been appointed mar- 


Wheeling Holds Bargain Days; 
‘Breaks Sales Records 

Old Fashioned Bargain Days, a 
three-day community-wide event 
| held in Wheeling, W. Va., Oct. 29- 
Nov. 1, resulted in record-breaking 
sales, according to the retail mer- 
chants division of the Ohio Valley 
Board of Trade, and has been 
| called “the largest and most suc- 


the city’s merchants in the history 
of the community.” 


purpose, “to sell 


metropolitan hub.” 


John Brown Names Agency 
John Clark Brown Inc., 
has 


do-it-yourself sets, 


Josephson, 


no agency. 


Three Name White & Co. 


Chas. A. White Jr. & Co., Phil-| 
adelphia, has been appointed to 
handle advertising for Luncheon | 
Is Served, Media, Pa., sampling 


Advertising Age, December 6, 1954 


Chilton Co. Moves 
Six Publications 
to Philadelphia 


organization; Turco Paint & Var-| 


nish Co., Philadelphia maker of 
industrial paint, and Queen Prod- 
ucts Co., Philadelphia mail order. 


‘company. Newspapers in various 


| 


| 


cessful undertaking on the part of | parts of the U. S. are being used | 


for Luncheon Is Served; a local 
‘newspaper drive soon will be 


Chairman John Doak said the. ‘launched for Turco Paint, and na- 
festivities succeeded in their real | tional magazines and Sunday sup- 
metropolitan’ plements are being used for Queen 
Wheeling to other communities in Products. 
the Ohio Valley and make the peo- | 


ple conscious of Wheeling as a ‘Fortnight’ Changes Printer 


Fortnight, Los Angeles, “‘Califor- 
nia’s own newsmagazine,” will 


‘henceforth be printed by the 


Belle- | California Rotogravure Co., which 
ville, N. J., maker of Minit-Make will give it a high-speed roto- 
named /| gravure operation. Greater color 
Gulick & Cuffari, | availability will be offered at no 
Montclair, to handle its advertis- increase in color rates. Jaffe Pub- 
ing. The company previously had lications will print the four-color 


covers of the bi-weekly. 


OPERATING CYCLE: 
7 two-stage centrifugal compressor. 


drives a two-stage axial-flow turbine. 


and the four propeller-turbine 


Viscount* represent Rolls-Royce’s lates engi 


Cruising ot 335 mites an 


chambers where it is mixed with low volatile kerosene and ignited 


i. foity years ‘Rolls-Royce aero “engines h 


your destination swiftly and in supreme gam 
from cabin nisise end vibrotion. 


The Capital Viscount will be serving you > 


SWIFT, SMOOTH, SILENT, SURE 


propeller. 


(turbo-prop . 


r achievement. 
hour, the tar 


Se RGAE RIDE aIE Se a 


(1) Air is drawn into the engine through an annular air intake and (2) directed to a 
(3) This compressed air is then forced to seven straight-flow combustion 
(4) The tremendous energy created 
(5) The turbine power is transmitted by a shaft to drive the engine 
compressor and then through a high ratio reduction gear to drive th: 


it —— suai es s 
+ the? power the Capital 


THE ROLLS-ROYCE PROPELLER-TURBINE ENGINE 


i will take. you to 4 
almost completely free 


*Proneynced Vi-Count 
‘ch for the announcement! 


pital 


AIRLINES 


NEw York, Nov. 30—Chilton Co. 
will move its six New York busi- 
ness publications to the company’s 
headquarters in Philadelphia, 
probably in June, 1955. 

A two-story addition to the 
Chilton Bldg. at Chestnut & 56th 
Sts., Philadelphia, will be con- 
structed to accommodate the staffs 
of Boot & Shoe Recorder, Depart- 
ment Store Economist, Hardware 
Age, Iron Age, Jewelers’ Ciretlar. 
Keystone, and Optical Journal. 

Details of the move are still be- 
ing worked out, G. C. Buzby, v.p. 
of Chilton, told AA. Mr. Buzby, 
who is acting president because of 
the illness of Joseph S. Hildreth, 
said that the move had been con- 
templated for some time for 
“economy and consolidation.” 


* Chilton will still maintain a 
New York sales and editorial of- 
fice, Mr. Buzby said. The five 
other major Chilton publications 
quartered in Philadelphia are Au- 
tomotive Industries, Commercial 
Car Journal, Distribution Age, 
Motor Age, and the Spectator. 
Hardware World, a Pacific Coast 
business paper, will still maintain 
‘headquarters in San Francisco. 

, Mr. Buzby also confirmed that 
| shortly after the first of the year 
/Russell Case, eastern’ regional 
‘manager in New York of Commer- 
cial Car Journal and Motor Age. 
|will become publisher of those 
|publications, and that John C. 
Hildreth, Cleveland representative 
of Automotive Industries and a 
‘nephew of Joseph S. Hildreth, 
will become publisher of that pa- 
per. Mr. Buzby is now publisher of 
all three. 

It is expected that Joseph Hild- 
reth will announce his retirement 
at that time and that Mr. Buzby 
will succeed him as president. 


Co-op Promotion Launches 
New Palm Beach Resort 


A cooperative promotion featur- 
ing a trade, press and celebrity 
preview of resort wear to coincide 
with the opening of the Florida 
Gold Coast season was held at 
La Coquille Club, new Palm Beach 
resort, the weekend of Dec. 3. 
'Amung the co-sponsoring com- 
panies which merchandised their 
/products at the event were Cela- 
nese Corp. of America, Palm 
Beach Co., Gotham Hosiery Co., 
Jantzen Inc., J.&J. Slater and 
Field & Flint Co., both makers of 
women’s shoes, and Sales Builders 
‘Inc., maker of Max Factor cos- 
metics and perfume. 
| La Coquille presented a Cela- 
/nese ball and fashion show Dec. 4 
|to show the new Celanese interna- 
tional collection of Couturier mod- 
els, complemented with products 
of other sponsors, with a special 
| sequence to introduce a new Max 
Factor perfume, Electrique. Palm 
Beach conducted a _ preview of 
jresort fashions for men followed 
vy a water ballet featuring Jant- 
zen’s new line of swim suits Dec. 5. 


CFAC Elects Kreer 


G. Bowman Kreer, Campbell- 
Mithun, has been elected president 
of the Chicago Federated Adver- 
tising Club. Other new officers 
who will take over Jan. 1 include 
Frank D. Ewing, Fensholt Adver- 
tising Agency, Ist v.p.; Edna M. 
Johnson, Fensholt, 2nd v.p.; J. 
Chalmers O’Brien, Carson Pirie 
Scott & Co., 3rd v.p.; Frank Baker, 
Grant, Schwenck & Baker, secre- 
tary, and Eldon Rohrsen, Tatham- 
Laird, treasurer. 


Patricia Young Joins WMGM 
Patricia Young, formerly with 
WCAU, Philadelphia, has been 


named sales promotion manager of 
WMG\IM, New York. 
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Better Methods 
Urged in Room 
Air Unit Sales 


sell room air conditioners have 


which has reached about 600,000 
units, George F. Taubeneck, editor 
and publisher of Air Conditioning 
and Refrigeration News, Detroit, 
told a group of manufacturers and 
agency men interested in the field 
at a luncheon at the Sheraton to- 
day. The occasion was one of half 
a dozen trade conferences the pub- 


lisher is holding in different parts 


of the country to discuss industry 
problems. 

While he said that sales of room 
conditioners this year will approx- 
imate 1,200,000, Mr. Taubeneck 
urged manufacturers to solve their 
distribution problems in 1955 by 
concentrating on fewer and better 
equipped dealers. He deprecated 
the idea that a manufacturer of 

_home appliances can expect all of 
‘the dealers handling his line to 
ecome successful salesmen of 
room conditioners, pointing out 
that a very small percentage of 
the total number of dealers is re- 
sponsible for the majority of sales. 


s “It’s a lot better to have a few 
hundred well qualified dealers 
handling room conditioners and 
doing a good job,” he asserted, 
“than to have 10,000, if they in- 
clude many dealers who don’t 
know how to sell except by cutting 
the price.” 

He added that because of price- 
cutting and difficulties in showing 
a profit in the sale of room condi- 
tioners, many dealers have discon- 
tinued handling the item, and 
manufacturers will have more 
trouble in the coming year getting 
enthusiastic support at the dealer 
level. 


# In the field of packaged air con- 
ditioning for all-year use, Mr. 
Taubeneck said that poor service 
is handicapping growth, and that 
the inability of many dealers to 
develop trained application engi- 
neers is running service charges to 
consumers up to a_ prohibitive 
point. He also said that because 


NATION S LARGEST TRADE TrRRITORY 


NOW BETTER 


El Paso's Two Great Newspapers 
Reach an all time high in 


CIRCULATION 
87,978* 


*Publishers’ stot t, six 
ending September 30, 1954 


TWO Separate Newspapers 
- 30° Line BUYS BOTH! © 


|of high building costs new home 
owners are not usually the best 
prospects for residential installa- 
tions, as 58% of the sales have 
eae to owners of existing homes. 


| Again he insisted that selectiv- 


ity in distribution, with dealers 
'chosen on the basis of their ability | 


tions make national advertising 
less effective than local campaigns 


for room conditioners in 1954, a 
Taubeneck asserted that climate , 
is the key to sales, and that varia- °#8® has appointed John Scott 
tions in heat and humidity condi-| Keck assistant radio-tv director, 
Edmund W. J. Faison to the re- 
'search department and Raymond AFA Publishes Newsletter 
in newspapers and radio. Maga-| Pierobon an assistant account ex- 


zine and network television ad- ecutive. Mr. Keck formerly was a ica, New York, has begun pub- 


Advertising Age, December 6, 1954 


Criticizing advertising programs Needham, Louis Names Three | in the Air Force and formerly was 
Needham, Louis & Brorby, Chi-; With National Research Council, 


and Mr. Pierobon previously was 
with N. W. Ayer & Son. 


Advertising Federation of Amer- 


to install and service central air |vertising, he asserted, failed this v-P. and radio-tv director of Henri, | lishing a monthly newsletter for 
Cuicaco, Nov. 30—Too many |conditioning systems properly, is| year to do a sufficiently concen- | Hurst & McDonald; Mr. Faison was; its membership dealing with cur- 
dealers not properly equipped to|the key to long-term success in trated job in the specific areas assigned to the Human Resources| rent activities in the advertising 


| this field. 
caused a pile-up in inventory'| 


| where demand was high. 


|Research Laboratory while serving , business. 
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Advertising Age, December 6, 1954 


CAB Control of million passengers. 


27 


ly and cooperative neighbor here ing and sales expenditures which) size the health value in oranges, 


Charging that his company is in Washington, spent more for ad- are recognized by the Civil Aero- using the theme, “eat whole fresh 


Airline Ad Budgets _ being held to a “2¢ effort” sales- | vertising 


and publicity—nearly  nautics Board as reasonable should oranges, drink whole fresh orange 


wise, he pointed out that CAB held $1,500,000—than did all the 14 be related to commercial revenues juice.” The winter advertising has 


Is Called ‘Miserly’ | Allegheny’s advertising and pro- local carriers put together,” he and automatic increases should 
} | motion budget for 50 cities to $96,- said. 
(Continued from Page 3) 449 in the year ending June 30, 


that Allegheny, which serves 50, 1953. 


cities in seven eastern and middle- “During that same period North- enues 
Atlantic states, carried 1,000,000 west Airlines serving 40 domestic eliminate subsidy, then we must Features Health Theme 
passengers in its first five years,| points spent $702,304; National have a more realistic policy on the) 


|permitted as such revenues 
“The obvious point here must be crease.” 

that if we intend to generate rev-| 

to reduce or Sunkist Winter Orange Drive 


Sunkist Growers’ winter orange 


be switched from Sunday supple- 
in- ments to women’s service and 
‘shelter books, including Better 


Homes & Gardens, Good House- 


keeping, Household and Woman's 


Home Companion. 
The service list will be sup- 


and expects to take less than Airlines spent $1,207,767 in 53 allowable amounts spent for ad- campaign, which broke early in| ported with three Saturday Eve- 


three years to carry its second cities; Capital Airlines, our friend- vertising and sales. The advertis- 


How to 
throw punches 
in bunches 


Miichty few fights are won on a single wild swing. 


And, of course, if it’s a market you’re battling for, you really 
have to pile on the power. 


How many rounds can you afford on your present ad budget? 
Here are some figures worth looking at: 


On an annual budget of $225,000, for example, you can place 
18 black and white pages in Collier’s — and get more paid 
circulation (ABC) than the same sum will buy in any other 
mass Weekly or biweekly. 


What’s more, your ads work double time in Collier’s. Those 
18 pages deliver 36 weeks of current continuous selling. 


What $225,000 Buys 


Weeks of Total Cost per Page 
No. of B&W ~~ Current Active Advertising per Thousand 
Pages per Year” Selling Impressions** _ of Circ. (ABC) 


COLLIER’S . . 18:$221,760) .. . 36. . . 68,402,088 . . . $3.24 
S.E. Post. . . 14¢$225,792) .. . 14... . 64,371,818... $3.51 


Life. .... . 11¢$223,850) ... 11... 61,765,825... $3.62 
Look ..... 164$219,680) .. . 32... . 61,894,304... . $3.55 
* 1955 Rates * ABC Publisher's Statements, June 30, 1954— times no. of insertions 


Whatever your system of scoring, doesn’t that make Collier’s 
a knockout buy? 


The big new 


Collier's 


For impact and Frequency 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N.Y. 
Publishers of Collier's, The American Magazine, Woman's Home Companion 


December, continues to empha- ning Post back covers, a “best for 
babies” campaign in Parents’ 


Magazine and a national campaign 
in newspapers. Sunkist also will 
conduct a campaign in the medical 
field covering the beneficial effects 
of substances found “principally 
in the meat of oranges rather than 
the juice.” Foote, Cone & Belding 
is the agency. 


Bogoft Jewels Names Agency 

Jewels by Bogoff, New York and 
Chicago, has appointed Shivell- 
Hall Co., New York, to handle its 
advertising, promotion and mer- 
chandising. Kuttner & Kuttner, 
Chicago, is the previous agency. 


WSAU-Ty 


WAUSAU, WISCONSIN 
RE a he 


Sh 


ABC - DuMont 


CHANNEL 7 


89,800 watts 


1,921 ft. above sea level 
540,000 popuiation 


$662,899,000 


Represented by 
MEEKER, TV. 
New York, Chi., Los Angeles, San Fran. 


Stockholders Include 
RADIO STATIONS: 
WSAU - WFHR - WATK 
NEWSPAPERS: 


Wausau Daily Record-Herald 
Marshfield News Herald 
Wis. Rapids Daily Tribune 
Merrill Daily Herald 
Rhimelander Daily News 
Antigo Daily Journal 


rn OPERATED BY 
WISCONSIN VALLEY TELEVISION CORP. 
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You Ought fo Know . Homer Buckley 


When Chicago business and civic 
leaders, led by their mayor, took 
a day off two weeks ago (AA, Nov. 
22) to honor Homer J. Buckley, 
many an adman must have 
thought, “It’s about time.” | 

At 75, Mr. Buckley is not only 
one of America’s most eminent ad- | 
vertising “deans” (having spent! 
more years in the profession than 
all but a few agencies). He is also 
without any doubt the right claim- 
ant to the title of “Mr. Direct 
Mail,” having come closer than any 
other single man to founding the 
medium nearly 50 years ago. In 
fact, his company, Buckley, De- 
ment & Co., may be said to have 
invented the term, substituting it 
for the old expression “circular 
advertising.” 


# If this sounds like a_ strong 
claim, it would seem to be widely 
accepted. A few years back, Mr. 
Buckley changed the name of the 
general agency of which he is now 
a principal, partly because the 
label, Homer J. Buckley & Asso- 
ciates, was causing too many peo- 
ple to assume that it must be a 
direct mail agency. 

Among other compelling reasons 
for the recent “Homer Buckley 
Day,” it was pointed out that Mr. 
Buckley had: 


e@ Served, man and boy, for a rec- 
ord-breaking 60 years in the ad- 
vertiisng profession. 


e Organized the International Di- 
rect Mail Advertising Assn. in 
1917, serving as its first and tenth 
president. 


e Founded the National Council 
of Business Mail Users in 1924, to 
battle for favorable postal rates 
and regulations. 


e Helped found the first Chicago 
advertising club, the Chicago Bet- 
ter Business Bureau and the Ex- 
ecutives Club of Chicago, serving 
meanwhile in an almost infinite 
number of other civic and chari- 
table organizations. 

In addition to all of which, Mr. 
Buckley has made a name for him- 
self as a tireless advocate of direct 
mail and mail order advertising, 
having written several books on 
the subjects and delivered more 
than a thousand speeches. 


ws Mr. Buckley’s entry into the ad- 
vertising business came as the re- 
sult of a rather grisly stroke of 
fortune—the panic of 1893. Born 
in 1879 on a wheat farm near Rock 
Island, young Homer came to Chi- 
cago at the age of eight when his 
father left agriculture to enter the 
contracting business. The business 
prospered, and Homer attended 
public school for about six years— 
until the panic. 

His father’s business failed, and 
young Buckley was forced to quit 
school and go to work. Actually, 
he did not quit school at all; after 
working hours, he attended night 
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school for eight years. It was in 
this way that he earned his law 
degree, at Kent College in 1903. 

By that time, however, Homer 
Buckley was doing too well in 
merchandising to enter the legal 
profession. In 1895 he had gone to 
work in the Marshall Field & Co. 
shipping department—at the ripe 
age of 16. 

At Field’s he soon made a posi- 
tion for himself by simply noting 
that shipments were no _ longer 
going to certain long-term custom- 


ment for Buckley. His results 
| showed that, sure enough, custom- 
/ers were tending to patronize only 
one department and forget the 
others. 

So Gordon Selfridge, Field’s gen- 
eral manager, brought young 
Buckley “upstairs” and placed him 
in charge of a new customer fol- 
low-up department, charged with 
reactivating “dead” accounts and 
stimulating customers to broaden 
their range of buying. The tool 
used was “circular advertising.” 

While at Field’s Buckley met the 
two people who probably had the 
most to do with his subsequent 
career. One was Merritt H. De- | 


Homer Buckley 


ers. This led to a research assign- 


ment, a salesman with Charles H. Fuller Advertising, who used 
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solicit business at Marshall Field. 
Out of his and Buckley’s mutual 
wonder as to why the Field type of 
direct mail solicitation couldn’t be 
used for other companies came not 


f only the term but also Buckley, 


|'Dement & Co. Founded in 1905, it 
| was the first exclusive direct mail 
agency. Subsequently it became 
the biggest, with an employe ros- 
ter of more than 500 by the 1920s. 


|@ “it was the opportune time,” 
'Mr. Buckley recalls. “Each of us 
|put up $3,000 capital, and that’s 
‘all. From there on, the business 
‘was built entirely out of profits.” 

Among the early customers were 


to Sears, Roebuck & Co., Studebaker 
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(still making mainly wagons) ond | or and apostle of advertising. Be- | setbacks as the panic of 1907 (eur-| There were amateur baseball,considers this the secret of his 
nearly all of the State St. depart-| ginning with a YMCA school of ing which the company had to pay players in those days, and Mr.|company’s success, and still makes 
ment stores. ‘advertising, which he helped or-| its employes in scrip). Buckley remembers fierce fund-|a “pet peeve” of carelessness in 

Mr. Buckley’s other important ganize, he soon “found myself on | On the other hand were extra- raising contests played to large | handling inquiries. 
encounter of that time was with the public platform.” curricular functions. Besides | crowds in Comiskey Park—with| “Failure to do this is the big 
the lady he married in 1908. The subject: “The Cash Value of speechmaking there was a growing agency men on one team and ad-/|failure in advertising today,” he 
She was Lucille Wallace, a news- a Customer”—the value of direct. mass of organizational and chari-| vertising service representatives on | asserts. “An inquiry may cost an 
paper copywriter who had and mail follow-up on display adver- table work, in which Buckley came the other. advertiser $25, and still only be 
still has a strong interest in ad-|tising and how organize it. It has in contact with most of the great) handled through a postcard.” 
vertising. Mr. Buckley frankly ad- remained his favorite subject in names of the day. With Albert| # Somehow all of this was worked 
mits that his wife’s “understand-| the course of more than 1,000) Lasker, Charles G. Dawes and oth- in around the edges of an 8-to-5|8 In 1945, after 40 years of oper- 
ing and tolerance” of his incessant speeches. ‘ers, for example, he helped found | working day, though Mr. Buckley | ating Buckley, Dement, Mr. Buck- 
activity played a crucial part in ‘the local chapter of the National! admits to having “gotten some of|ley retired. Characteristically, he 
his career—right from the start. #& By 1910, the pattern of 35 years. Conference of Christians and Jews | my best business for the firm on| arranged to turn over the business 

For Buckley had already dis-| to come was well established. On in 1925. In 1907 he helped found | the platform.” outright to a group of long-term 
covered his most permanent hob-|the one hand was Buckley-Dement, ‘the Off-the-Street Club, an or-| One reason for the hard labor at|employes, as a gift. This group 
by—public speaking, and on the which grew enormously in spite ‘ganization for boys which was, | Buckley-Dement was a firm belief | runs the company today, with Wil- 
strength of it had launched his of a flood of competition starting and still is, a favorite charity | in giving the most minute atten-|liam J. Buckley, Homer’s brother, 
fabulous career as a civic organiz- | about 1910, and in spite of such among advertising men. tion to all inquiries. Mr. Buckley|as president. 

After only two months of ex- 
periment, however, Mr. Buckley 
reached the conclusion that “I 
couldn’t retire.” So he set up Hom- 
er Buckley & Co. (now Robertson, 
Buckley & Gotsch), a _ general 
agency specializing in industrial 
accounts. Once again, he is gradu- 
ally turning over control of the 
business to his fellow-principals 
“so there’ll be no break when I’m 
gone.” 

The 75-year-old adman now 
sees himself as a counsellor to 
Messrs. Robertson and Gotsch, and 
for that matter maintains a strong 
paternal interest in his old firm. 

Still working about four hours 
a day, still in close association with 
he key figures in his profession 
and his old-time civic organiza- 
tions, still golfing occasionally 
(“I’m a_ typical business man 
dub’”’), Mr. Buckley looks like a 
model answer to the question, 
“What to do after retirement.” 

“I hope to die in harness if I 
ean,” he says firmly. 


KBIF Moves Offices 

KBIF, Fresno, a John Poole 
Broadcasting Co. station, moved its 
studios and general offices to the 
Hotel Californian Dec. 1. The sta- 
ion also is building a new trans- 
mitter which will increase its 
‘overage by 3,000 square miles. 


, 


"GLORIOUS NEW Vv ExrRAVACANZ! 


— 


cae Esai to TRONS 5 


Barrett to Insurance Co. 

Lee Barrett has been appointed 
assistant director of advertising of 
New England Mutual Life Insur- 
ance Co., Boston. He formerly was 
advertising manager of Rodney 
Hunt Machine Co., Orange, Mass. 


COMEDY THEATRE’ 


- HURRY! Capitalize on the Cantor 
’ name and fame NOW before your 
market is closed. 


CALENDARS 
FOR '95... 


You have swamped us with 
requests, threats and pleas 
for this now famous Hartog 
calendar. Consequently 

(tho we too could lose our 
shirts) we've made a 

special run of the new 

1955 edition so you can 
order all you want. 

To exclude the mildly 
curious... and to cover the 
bare cost... the price, 
postpaid, is $2 each, 3 for $5. 
Mail your check, or write 

for special quantity prices to: 


Carson/Roberts/Inc/advertising 
8811 Alden Drive 
Los Angeles 48, California 
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What good is your display if late or damaged? 


Fort Wayne, Ind.—A new way to 
guard against delays and damage 
in shipping trade-show exhibits is 
being hailed by advertising and sales 
managers. 

Leading firms say this door-to- 
door moving service is faster and 
safer than former methods. 

It’s North American Van Lines’ 
specialized display and exhibit 
service. Staffed by full-time experts, 
this service utilizes the same padded 
vans and expert handlers who can 
transport family heirlooms and 
dainty china coast-to-coast without 
a scratch or a chip. 


And because your displays are 
wrapped, not boxed, you econo- 

NAVL padded vans eliminate mize on quicker get-ready, setting 
most crating, all waiting. Nation- up, dismantling. 


wide dispatching facilities, over North American Van Lines, serv- 
1100 local agents in U.S. and __ ing the moving needs of a continent, 
Canada, assure prompt scheduling. offers the only departmentalized 
No drayage or crate-storing extras. service for quick, safe, economical 


display moves. 


Phone your nearest NAVL agent. fi 
He’s listed in the yellow pages under 
‘‘Movers,” or write for helpful new 
brochure on trade-show display 
moving. Packed with ideas! Address: 
North American Van Lines, Dept. 
AA1254, Fort Wayne, Indiana. 
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‘Cigar Industry Must Advertise More 
to Regain Lost Business, Says B&B's Baker 


ATLANTIC City, Dec. 2—Cigar 
makers must advertise and mer-. 
chandise their wares more aggres- | 
Sively if they are to regain lost 
sales, the Cigar Institute and Cigar | 


, Manufacturers Assn. were told this | 


| week. 
| William R. Baker Jr., board 
chairman of Benton & Bowles, the 
institute’s agency, pointed out that 
sales have declined from 8 billion 
'cigars in 1920 to 6 billion in 1953, 
‘although there was a U.S. popula- 
tion increase of 57,000,000 persons 
in the period. 

He predicted that in the next! 
five years the population will grow | 
‘by another 17,000,000. By 1975, | 
‘there will be 50,000,000 persons 
/more and almost 50% more dol- 
‘lars to be spent, he said. 


gs Mr. Baker emphasized that the 
cigar industry spends only about 
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Is the metropolitan Denver market booming? 
These headlines give the answer. Just since 
1946, more than 45,000 residential units have 
been bu'!t to house a fifty percent increase in 
population—enough new people to make 
another South Bend, Indiana. 


In the d. amic Denver market, growth means 
new jobs new money, eager shoppers for your 
goods a: 


To make ure that Denver's ripe prospects are 
respondi: , to your sales story, tell it in the only 
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3% of sales on advertising—about 
$10,000,000. Other industries spend 
from 5% to 10%, and as much as 
20% is spent by drug marketers, 
he said. 

“You could name at least four 


‘individual cigaret companies each 


of which invests more than $10,- 
000,000 to promote sales,” he said. 
Advertising for candy and chewing 
gum, he said, is close to $20,000,- 
000 a year, and the soft drink in- 
dustry spends $25,000,000. 
Edward J. Regensburg, president 
of the Cigar Manufacturers Assn., 
told the convention that 1954 cigar 
sales will equal the 6 billion units 
sold’ in 1953. He emphasized the 
need for continuing research from 
the growing of leaf tobacco to the 
design of modern cigar packaging. 


s Walter K. Lyon, president of 
the institute, cautioned the indus- 
try against “creeping complacen- 
cy.” Once before, he pointed out, 
“we allowed our thinking, our 
planning to become stereotyped. 
The results in the 1930s were dis- 
astrous. These past few years have 
seen many advances in our adver- 
tising, market research, and pro- 
motion.” 

In 1955.Mr. Lyon said, “we plan 
to conduct additional market sur- 
veys, especially in the drug and 
supermarket fields, and more ag- 
gressive advertising, promotion 
and merchandising on an institu- 
tional level.” 

Lloyd Stouffer, editor of Modern 
Packaging, emphasized that more 
legibility should be given to brand 
names and distinctive trademarks 
on cigar boxes if a brand is to 
capitalize on advertising expendi- 
tures and survive in today’s type 
of “silent selling,” where the cus- 
tomer is left on his own to select 
a brand from the case. 


# Paying tribute to the cigar in- 
dustry for pioneering the use of 
moisture-proof cellophane from 
which the entire packaging indus- 
try has benefited, Mr. Stouffer 
eautioned cigar manufacturers not 
to depart too far from the tradi- 
tional look, because smokers as- 
sociate age and experience with 
quality. He also cautioned against 
novelty packaging and over-use of 
plastic boxes in the cigar field. 

Gene Fiack, advertising and 
trade relations director of Sun- 
shine Biscuit Co., received the in- 
stitute’s award as man of the year. 
He received a plaque and a year’s 
supply of his choice cigars. 

Walter K. Lyon, treasurer, Penn 
State Cigar Co., Philadelphia, was 
reelected president of the institute. 
Other sfficers re-elected are Frank 
Hopewell, executive v.p., P. Loril- 
lard ‘Co., and Ralph E. Folz, v.p., 
DWC Cigar Co., v.p.s; William 
Best, General Cigar Co., treasur- 
er; Samuel Blumberg, attorney, 
secretary, and Eugene L. Ray- 
mond, executive director. 

Edward J. Regensburg, presi- 
dent, E. Regensburg & Sons, New 
York, was re-elected president of 
the Cigar Manufacturers Assn. 
Also named to new terms were 
Harry P. Wurman, president, Ba- 
yuk Cigars, and Car] Carlson, ad- 


medium : at saturates the Denver market and 
blankets \¢ state of Colorado each day... The 
Denver P 
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PRL ME HOYT, EDITOR AND PURLISHER | 


Resresented Nationally by Moloney, Regan & Schmitt, Inc. 


| vertising manager, Garcia y Vega, 
_v.p.s; and Mr. Blumberg, secre- 
'tary. Charles H. Horn, president 
|of Federal Cigar Co., was elected 
|treasurer to succeed the late 
|Stephen Herz Sr. 


Emerson Replaces Old Gold 
Emerson Drug Co., Baltimore, is 
moving in to replace Old Gold— 
the show’s original backer—as al- 
ternate sponsor of “Chance of a 
Lifetime” on DuMont. Lentheric 
| (Cunningham & Walsh) continues 
as alternate. Lennen & Newell, 
which handles Old Gold cigarets 
| for P. Loriilard Co., New York, and 
Emerson Drug, will not lose any 
billings in this shift. 
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e are deepl teful to the Committ hich made the selection, and 
ee a ree OTHER OUTSTANDING TELEVISION 


; to our partners in this production, Eugene B. Rodney, the producer, and ENTERTAINMENT PRODUCED BY 
. ; . aor i SCREEN GEMS 
Robert Young. Their magnificent cooperation, and the distinguished contri- & Ford Theatre 
bution of the writers, director, and every member of the cast, together with * Adventures of Rin Tin Tin 
; ‘ : ; te . ; * Captain Midnight 
the skill and ingenuity of our studio technicians and crews, made it possi- * Big Playback 


ble for us once again to present “outstanding entertainment” for television. 


Screen Gems, Inc. 


Television Subsidiary of Columbia Pictures Corp. - 233 W. 49th St., N.Y. 19, N.Y. + Circle 5-5044 
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EWSPAPERS 


MORNING DEMOCRAT @ Evening DAILY TIMES 
: Sunday DEMOCRAT & TIMES 
ARE A “MUST” ON EVERY SCHEDULE 


> IN ADVERTISING LINEAGE IN QUAD-CITIES 


- 


EZZD Ww Aovertisina LINEAGE IN iowa 
EZLD '" cincuation 1m quan-ciries 


* 


Davenport is > IN QUAD-CITY RETAIL SALES 


Davenport mt Fivat Quad-City Effective Buying 
neome With $5,925 Per Family 


\ARE IMPORTANT 


Use Davenport Newspapers to Sell 
the $443,975,000* Quad-City Market 


*Copr. 1954 Sales Mgmt, Survey of Buying Power 


Davenport, lowa; Rock Island, Moline, 
East Moline, Illinois. 
Headquarters: Davenport, lowa 


Get the Gauge. Ma: 
U.S. Rubber Testing 
Inflatable Mattress 


CLEVELAND, Dec. 1—A mattress 
that can be inflated or deflated to 
j\make it firmer or softer is being 
tried in this market by U. S. Rub- 
ber Co. 

The December advertising, pre- 
pared by the Company’s ad staff in 
Pittsburgh, uses big-space news- 
paper display and tv spots ac- 
companying twice weekly weather 
reports. 

The Koylon-Crestaire mattress 
features a Koylon foam rubber 
surface over length-wise cylinders 
that can be filled with air with a 
small pump. 

U. S. Rubber is planning a na- 
tional campaign for the mattress 
early in 1955 and a stepped-up 
campaign here in March. 


Buys Laundry Publication 

Miller Freeman Publications, 
New York, has purchased Laun- 
dry & Dry Cleaning Age from 
Moore Publications and will com- 
bine it with its own Cleaning & 
Laundry News this month. Effec- 
tive with the January issue, the 
combined publications will appear 
under the title, Cleaning & Laun- 
dry Age, on a monthly basis, 
marking an end to Miller Free- 
man’s current policy of issuing 
three regional editions. 


Mark, Simeon Adds Two 
Here’s How Inc., mail order spe- 
cialties, and Robert J. Hausman 
Inc., maker of Polly Pigtail chil- 
dren’s wear, both New York, have 
appointed Mark, Simeon & Ren- 
ard, New York, to handle their 


advertising. 


SR Tee 2 yas 


YOU MIGHT SCORE 50 GOALS IN 50 GAMES*— 


BUT « « e YOU NEED WKZO RADIO 
TO RACK UP RECORDS 


PULSE REPORT—-100% YARDSTICK 
KALAMAZOO TRADING AREA—FEBRUARY, 1953 
MONDAY—FRIDAY 


(a) Does not broadcast for complete six-hour period and the 
share of audience is unadjusted for this situation. 


«~V~ ‘ 
er ay 


Gt. ho, Che 
She Sel, er Hlations 
WKZO — KALAMAZOO 

WKZO.-.TV — GRAND RAPIDS-KALAMAZOO 
WJiF — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN — LINCOLN, NEBRASKA 

KOLN.TY — LINCOLN, NEBRASKA 


Associated with 
WMBD — PEORIA, ILLINOIS 


homes than Station B. Pulse figures, left, | 
findings—credit WKZO with more than twi: 
as Station B, morning, afternoon and nigh: 


Let your Avery-Knodel man give you all |) 


IN WESTERN MICHIGAN! 


WKZO always leads the league in Wester: 


Michigan—always 


gives you greatest radio coverage at lowest « t. 


Nielsen figures show that WKZO gets 1° 


'% more daytime 
k up the Nielsen 
as many listeners 


Yet WKZO costs 


6 a.m. 12 noon 6 p. 
_|__12 noon _|_6 p.m.__ midni 
WKZO | 59% (a) | 59% 48%, 
5 “21 14 23 
Cc 5 (a) a 6 
D a 4 a 
E 3 4 | 7 
MISC. 9 14 me only about 14 more than Station B! 


WKZO facts. 


KZ) 


CBS RADIO FOR KALAMAZC ~ 
AND GREATER WESTERN MICH!« AN 
Avery-Knodel, Inc., Exclusive National Ff ;.resentatives 


*Maurice Richard set this National Hockey League record in the 1944-1945 season, for the Mc \treal Canadiens. 


Advertising Age, December 6, 1954 


Getting Personal 


A couple of ad agency commercial song writers, Joe Hornsby of 
Batten, Barton, Durstine & Osborn, and Dave Lippincott of Mc- 
Cann-Erickson, have hit the Christmas record market, Joe with “I 
Got a Cold for Christmas” (MGM-Debbie Reynolds and RCA Vic- 
tor-Ames Brothers), Dave with “Too Fat to Be Santa Claus” (RCA 
Victor-Bill Darnel with the Smith Brothers)...Harry Hobbs, sales 
manager of Air Features, and his wife are new parents, effective 
Nov. 20 with Catherine Carolyn, born in Lawrence Hospital, Bronx- 
ville, N. Y... 


_O heles 
« BOT 


sf ERSARY 


MR. DIXIE—Grady Cole cuts his 25th anniversary cake, befitting his 

first quarter century of broadcasting over WBT Radio, Charlotte. 

The other gent is Charles H. Crutchfield, exec. v.p. and general 
manager, Jefferson Standard Broadcasting Co., Charlotte. 


John W. Spellman Jr., BBDO Boston account executive, has been 
elected to the board of directors, northeastern region, National Con- 
ference of Christians & Jews... KMTV general manager Owen Sad- 
dler’s gift to Omaha U.’s first unbeaten and untied football team is 
“ten tangerines” on behalf of the station, which represents an offer 
of $10,000 to underwrite the Tangerine Bowl-bound team’s expenses 
to Orlando, Fla., New Year’s Day. Omaha’s opponent has not yet 
been named... 

Ben Duffy, president of BBDO, got a 15’ scroll, signed by more 
than 1,000 employes, on his 35th anniversary with the agency. Ben 
started there as office boy... George T. Delacorte Jr., head of Dell 
Publishing, got a distinguished achievement award from New York 
Newsdealers post of the American Legion for setting a “clean and 
wholescme” example in comics book publishing... 


FAMOUS FATHERS—George Hadlock, ad manager of Parents’ Magazine, 

presents a cake and membership certificates in the “Fraternity of 

Famous Fathers” to five staffers at Fletcher D. Richards Inc. who 

became fathers within two weeks. Left to right are Bernie Eckstein, 

art director; Mekal E. Jansen, sales promotion art director; Jack 

McKenna, assistant production manager; Bob Colodzin, heal of tv- 
radio production; and Jim Kelly, radio time buyer. 


Don Welch, merchandising manager of Hoysehold and Capper’s 
Farmer, Topeka, and Mrs. Welch are parents of a second son, born 
on Nov. 21. He’s been named Duffy...Another November baby was 
a girl born on the 19th in Evanston Hospital. Her parents are Mr. 
and Mrs. Bruce Wadman (he’s Chicago manager of Diesel Progress), 
and her grandpa is Rex Wadman, editor and publisher of Diesel 
Progress in Los Angeles... 

First recipient of the Advertising Council’s award for public serv- 
ice is Charles E. Wilson, chairman of the executive committee, 
board of directors, W. R. Grace & Co., who was presented with the 
newly-instituted inscribed silver bowl by Charles G. Mortimer, 
General Foods president, at a dinner Nov. 17 in the Waldorf- 
Astoria. Wilson’s extra-curricular activities once earned him the 
title of “spare-time statesman” by Collier’s. .. 
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When Fire Protection Was A Fire Hazard 


In the days when fire “injines” had to be taken so close to the flames that 
they often caught fire themselves, many fields of business and industry 
found it impossible to obtain adequate insurance. Today, however, there 
are policies to cover almost every kind of business risk. And to insure 
more insurance sales, many leading companies rely on Business Week. 
For through the pages of Business Week, advertisers of insurance for 
business needs reach a higher concentration of management men in 
business and industry —at less cost—than through any other general- 
business or news magazine. The result— Business Week is a consistent 
leader in insurance advertising for business needs. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK 


Ee, 


THESE INSURANCE COMPANIES 
REACH THEIR MAJOR MARKETS 
THROUGH BUSINESS WEEK 


Aetna Life Insurance Co. 

American Foreign Insurance Association 

American Mutual Liability insurance Co. 

American Surety Co. of New York 

Commercial Credit Co. 

Employers Mutual Liability Insurance Co. 
of Wisconsin 

Equitable Life Assurance Society of the U.S. 

Hardware Mutuals 

Hartford Fire Insurance Co. 

Hartford Accident & Indemnity Co. 

Home Insurance Co., The 

Insurance Co. of North America 

Johnson & Higgins 

Liberty Mutual Insurance Co. 

Marine Office of America 

Metropolitan Life Insurance Co. 

Mutual Life Insurance Co. of New York 

New England Mutual Life Insurance Co. 

New York Life Insurance Co. 

Provident Life and Accident Insurance Co. 

Sun Life Assurance Co. of Canada 

Travelers Insurance Co. 

U. S. Fidelity & Guaranty Co. 

Zurich General Accident & Liability Ins. Co. 


Source: Publishers Information Bureau 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 36, N. Y. 
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HOW TO HIT HOME IN CANTON 
A $500 Million Market! 


Canton Ohio: A 500 million dollar market whose 80,913 fami- 
lies have two significant characteristics: their buying power is 
consistently and outstandingly higher than the national average. 
Their expenditures in retail sales are at a far higher level than 
the national average. 


The Canton Repository: Traditionally first in retail grocery line- 
age in Ohio! Why? Results! 100% city zone coverage, 76% 
metropolitan market coverage—all at a sensibly low milliline 
rate. 


Get the whole story. It can change your schedule 
.. . for the better! 


Ask for our Food Brand Distribution Study: 
Write Dept. A-12, The Canton Repository. 


The CANTON (0.) REPOSITORY 


A Brush-Moore Newspaper represented 
nationally by Story, Brooks and Finley 


Screen, Color Chart Out Neglect of Research 
Art Instruction Inc., Minneap- 


olis, has published a “Screen Reflects Intellectual 
‘Chart & Color Visualizer,” de- a 

signed as a guide for ordering dif- Laziness, Says Kobak 
ferent screen tint values in any of | 

‘the popular screens. The chart, . Des Mornes, Nov. 30—A_ warn- 
‘which contains 104 pages, shows !98 against intellectual laziness 
‘how ten basic screen tints look and indifference to sound research 
when printed on various stocks in| W@S voiced by Edgar Kobak, presi- 
eight different screens. Copies may dent of the Advertising Research 
‘be obtained at an introductory Foundation, in a talk prepared for 
‘price of $5 each from Art Instruc- pore Rag Page eg ie 
ti , Minneapo-| s 

— Fourth St., Minneapo-|' ic Mr. Kobak further declared 
shh that sales promotion, to be effec- 


tive, needs more sound advertising 
White to Stevenson & Scott research. 


| White Sewing Machine Products| Steadily increasing competition 
Ltd., Toronto, has appointed Ste-| jn all fields of marketing and mer- 
venson & Scott, Toronto, to handle chandising, Mr. Kobak asserted, 
its Canadian advertising. Christ- | points up the need for alertness 
mas ads will run in weekend and for reliable facts. Better data 
newspapers, and a 1955 campaign|can increase the return from the 
‘is being planned. ‘advertising dollar by moving more 
goods at a lower cost, he said. 

‘Free Press’ Names Rep “I often wonder,” Mr. Kobak 

The Colorado Springs Free Press said, “whether some advertising 
has appointed Johnson, Kent, people aren’t intellectually lazy. 
Gavin & Sinding as its national|I suspect some of them are guilty 
‘representative. _of lazy thinking, of lazy analysis 


Seagrams ( Grown 


in the beautiful 


“Colden” Server 


A very limited supply of Seagram’s 7 Crown is being 
presented in the “GOLDEN” SERVER. To avoid disap- 


pointment, it is suggested you purchase this distin- 
guished whiskey gift without delay. Its a Golden 


Opportunity to thrill your business friends. 


Give Seagram's anc be Sure 


SEAGRAM-DISTILLERS COMPANY, NEW YORK CITY. BLENDED WHISKEY. 868 | 


OF. 65% GRAIN NEUTRAL SPIRITS. 


of their problems, of lazy use of 
\data which are available to them, 
_and of indifference toward sound 
-research and good solid facts.” 

He illustrated this point by re- 
‘fering to a recent cartoon in Pro- 
‘gressive Farmer. The cartoon 
showed a farmer looking askance 
at a report card his youngster had 
/just brought home. In defense of 
his report card, the boy said: 
.“You’ll have to admit it compares 
favorably with your corn yield per 
acre.” 


|e “If the farmer would put to 
‘good use the products developed 
through technological research,” 
Mr. Kobak declared, “he’d increase 
his crop yield. If Junior would dig | 
‘into his books and digest some 

facts, his grades might improve. 

_ “And if advertisers would take 
advantage of research data being 
developed by the Advertising Re- 
search Foundation and put these 

facts to good use in everyday busi- 

-ness, they’d be a lot better off.” 

Mr. Kobak took occasion to ie 
compliment the Des Moines Regis- a 
ter & Tribune for its foresight in ae 
pioneering two of the _ biggest 
newspaper research studies ever 
made by ARF. These were the 
'“Readership of Des Moines Regis- 
ter & Tribune—lInside and Outside 
Des Moines,” the first ARF news- 
‘paper readership study based on 
total circulation, and “A Study of t 
the Des Moines Sunday Regis- 
ter Audience in lowa,” first ARF | 
study of a newspaper audience and h 
its characteristics. 


. “The total cost of these two .: 
| studies exceeded $60,000,” Mr. Ko- 
bak declared. “That’s an impres- 
sive figure. But even more impres- 
‘sive is the fact that the Register 
& Tribune volunteered to pioneer 
in new fields of newspaper re- 
search, despite the cost and despite 
'the knowledge that the foundation : 
|would publish and distribute the 
results of the studies to the indus- 
try, regardless of whether the 
findings were good, bad or indif- 
ferent.” 

Mr. Kobak also commended Mer- 
edith Publishing Co. for being one | 
of the first to make a large and 
generous contribution to the foun- 
dation’s proposed “Printed Adver- 
tising Rating Methods Study.” 


Hurdle Heads Auto Club PR 

Davis P. Hurdle, formerly an 
account executive with Cargill & 
Wilson, Richmond, Va., has been 
named director of public relations 
for the Automobile Club of Vir- 
ginia. 


Ruth Sammis Joins BC&éG 
Ruth Burke Sammis, formerly 
with American Home and Grant 
Advertising, has joined the copy 
staff of Botsford, Constantine & 
Gardner, Portland, Ore. 
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National Homes Ad 
Lures Executives 
with Dealerships 


LAFAYETTE, IND., Dec. 1—Envy 
the manufacturer these days which 
advertises nationally for new deal- 
ers just so no one can complain of 
not getting in on its “insatiable 
market.” 

That is roughly the case with 
National Homes Corp., world’s 


largest producer of prefabricated | — 


houses, which is now running an 
editorial-type page in five national 
executive magazines to announce 
that it can supply its fast-moving 
wares to 200 more dealers across 
the country. 

Under the headline “Builder- 
Dealers Wanted!” the b&w ad, 
takes the form of a detailed com- 
pany prospectus, and is signed by 
James R. Price, president of Na- 
tional Homes Corp. Appearing 
first in the Wall Street Journal a 
month ago, the ad is now being 
run in Business Week, Nation’s 
Business, Newsweek, Time and U. 
S. News & World Report. Applegate 
Advertising Agency, Muncie, Ind., 
handles the account. 


® According to the ad, National 
Homes is in an enviable position 
for bargaining with dealers. Mr. 
Price presents a picture of factor- 
ies working on 24-hour schedules, 
of plant expansions, of sales 
matching production and of a sales 
volume expected to jump from 
$52,000,000 this year to $78,000,000 
in 1955. 

The National Homes president 
also presents a nostalgic picture of 
a seller’s market: 

“What Fortune calls ‘the insatia- 
ble market for houses’ has been 
barely dented by conventional 
building,” he declares. ‘Housing 
today is a $20 billion market, 
larger than the giant automobile 
market.” 


# Against this background Mr. 
Price proceeds to lay down restric- 
tions on _ prospective National 
Homes dealers. Any prospect, he 
says, “must be an able business 
man with a high standing in his 


community. He must be capable of | | 


running a substantial enterprise, 
involving both the economic and 
social life of his town.” 

The prospect must also, says Mr. 
Price, possess “vision,” plus the 


qualities of a pioneer, plus at least | | 


$25,000 of his own capital. In con- 
clusion, Mr. Price tells his busi- 
ness audiences: 

“We have described the chal- 
lenge here because we want to at- 
tract outstanding people, and we 
don’t want to miss anyone through 
failure on our part to describe the 
opportunity in sufficient detail.” 


NSE Will Give Awards to 
Field Sales Managers 

Beginning next spring, National 
Sales Executives Inc. will sponsor 
an annual awards competition for 
field sales managers. NSE mem- 
ber companies have been invited | 
to conduct competitions within | 
their own organizations. 

Each winner will receive a tro- 
phy and a company-paid trip to 
the NSE International Distribution 
Congress, to be held in New York 
next June. Aim of the competition 
is to provide recognition for the 
“middle men” who work between 
top management and the local 
salesmen. 


Seagram Promotes Rockoff 


Saul C. Rockoff, national sales | 
promotion manager for Seagram- | 


Distillers Corp., New York, has 
been promoted to the new position 
of assistant to William R. Teece, 


v.p. in charge of the company’s || 
central division in Chicago. Expan- | | 


sion of the division has necessi- | 
tated creation of the new position, 
the company said. Mr. Rockoff’s 


Newberry Plans New Store 

J. J. Newberry Co. has an- 
nounced plans to open one of the 
largest variety stores in the coun- 
try at the 100-acre, $30,000,000 re- 
gional shopping center being built 
near Paramus, N. J., seven miles 
west of the George Washington 
Bridge. The Newberry store will be 
three stories high, fully air-condi- 
tioned and capable of an annual 


now boasts 476 variety stores from 
coast to coast. 


Ostrom Joins Publisher 
Margaret Ostrom, formerly di- 
rector of advertising and sales 
promotion for Bell & Howell Co., 
Chicago, has joined Enterprise 
Publications, Chicago, as assistant 
to the publisher. The company has 
moved to larger quarters at 11 N. 


volume of $6,000,000. Newberry | Wacker Dr. 


T Toma la bhtisy The FARM MAGAZINE for 
y TRACTORES LATIN AMERICA! 


@ COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 
@ GOVERNMENT AGRICULTURAL OFFICIALS 


e THE FARM TRADE 
e@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 
OFFICES: NEW YORK + CHICAGO * CLEVELAND + KANSAS CITY * LOS ANGELES 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 


TLS 


+B 


Metropolitan Toronto 
is Canada’s richest 
market-— 


11.5% of Canada’s 
total net effective 
buying power: 

$I, am 109,000.00 + 


L* ‘TELEGRAM LEADS — 


IN GENERAL DISPLAY AND 
AUTOMOTIVE DISPLAY 


Manag t 1954 


_ WITH A TOTAL OF 3,266,512 LINES 


Over 600,000 people read The Telegram daily 


IN TORONTO AND RETAIL TRADING ZONE | 


286,000* people read The Telegram 
as their only daily newspaper 


LINAGE 


eR te A ne 


6 MOS. ENDING JUNE 30/54 MEDIA RECORDS 


...an exclusive market larger than 
the total population of Tulsa, Okla., Youngstown, 
Ohio, Scranton, Pen. or Spokane, Wash. 


THE TELEGRAM 


DAILY plus WEEKEND 
TORONTO 1, CANADA 


J. A. WEIR 
1106 Dominion Square Bldg. 
Montreal, Canada 


United States representatives 
O'MARA and ORMSBEE 

Head Office: 420 Lexington Ave. | 
New York 


*Gruneau Research Ltd. 
(representing Daniel Starch and Staff) 


successor as sales promotion man- | MORE THAN 600, 000 ADULT BUYERS IN CANADA'S RICHEST MARKET READ THE TELEGRAM 


ager has not yet been named. 
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Auto Men's Puzzle: How to Sell 


hag. 84 


“Currently the national economy 
is showing renewed strength,” 
he said in a talk marking pro- 
duction of General Motors’ 50,000,- 


. f 4 Bl k 000th car in its U.S. plants. “I 
in Today's Market and Stay in Black 00 <x: is vs: pants. ram 


al for next calendar year. In 1955, 


next year. But he cautioned, “Al- 
though the automobile market is in 
the soundest condition in several 
years and the public is strongly 
interested in the new models, deal- 
ers will have to exert skillful man- 
agement and keep their selling 
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battle for the first in sales title 
will be renewed. Both cars have 
been rebuilt from the ground up, 
both offer choices of engines and 
transmissions that are essentially 
identical. And, at least in Chicago, 
both have dealers who offer cash 


(Continued from Page 2) year’s output was 6,100,000. Pre-' automobile production could well| organizations on their toes or they|sales deals of about $250 under 
practices of the lush postwar years | dictions of next year's passenger he 19% above 1954.” will lose out to more aggressive | list. 
must be replaced if the industry |¢ar production range from 5,100,-| Other auto industry executives}and efficient competitors.” In the medium price class, Mer- 
is to sell all the cars it plans to 900 to 5,800,000. take a more temperate view, sim-| Does this mean another year of|cury shows a renewed interest in 
produce. le It takes a big effort to sell this ilar to that expressed by Alan G. wheel-and-deal? Chances are it|slugging it out with Buick, which 
total of more than 17,000,000 auto- Rude, senior v.p. of CIT Universal|does, judging from what is hap-|this year replaced Plymouth as 
= Also, dealers will have to train | mobiles in three years, but Gen-| Credit Corp., largest independent} pening now. third in sales. Mercury’s restyled 
their salesmen. Factory represent- | era] Motors’ president, Harlow H. | auto finance company. ’55 model continues to move closer 


atives especially have insisted that 
it is possible to sell an automobile 
instead of its price. They point 
out that factory ad programs are 
bigger than ever, but that ads 
won’t help salesmen who don’t 
kncw any more about the product 


Otitiverto 
<= 


COMPETITIVE—Leonard M. Sive & 

Associates, Cincinnati agency, pre- 

pared this ad for Chevrolet deal- 

ers, built on strong competitive 
claims. 


than appears in the copy. Sales- 
men, say factory men, haven’t 
learned basic lessons in the use 


of doorbells, telephones and postal 
cards to find prospects. 

In general, 54 has been a rough 
year for auto sellers. National 


Auto Dealer Assn. surveys in- 
dicate that profit has been low— | 
in some cases close to zero. The 
number of new car dealers is down 
4,000 from the postwar peak. 
There are predictions that another | 
8,000 will drop out next year. 
Production during calendar 1954 
is estimated at 5,400,000 cars. Last | 


the Ring Binder that 
STANDS, SITS 
or LIES FLAT 


to get your prospect's attention 


At a flip of the fingers, it becomes a 
hard-hitting sales tool. Displaymaster 
props up at a 30° angle when prospect 
is standing, 60° when prospect is sit- 
ting. This better vision means better 
presentation. Sets up and takes down 
in a flash; no fussing with gadgets. 


SEND For Full Line Folder 


1702 West Washington 
CHICAGO 12, ILL. 


Curtice, who foresees 5,800,000 | 


He told Connecticut dealers that 


55 cars of all makes, thinks it there should be a strong demand 


can be done: 


| for “more than 5,500,000” new cars 


® Ford Motor Co. and General 
Motors Corp. have shown every 
indication that the Ford-Chevrolet 


to Lincoln in appearance—less like 
a beefed-up Ford. 


There is unconfirmed gasoline 


since when do editors sell papers ? 


KNOW YOUR ADVERTISER'S 
BUSINESS ... or don’t take 
his time...said E. B. 
Wintersteen at the latest 
“HOW?” session of ABP’s 
New York Dotted Line Club. 
A good salesman; he said, 
needs no crutches... but 
working knowledge of a 
prospect's business. Half a 
dozen speakers gave a solid 
refresher course on better 
service selling. 


E.B. Wintersteen, General Manag- 
er of Starchroom Laundry Journal, 
and National Cleaner & Dyer 


Since when? Since always. Good editing is what builds 


and holds circulation. 


That was one big point made by the publication and 
agency men (see pix, right) who spoke at the ABP Circu- 
lation Conference hailing the 40th Anniversary of ABC. 

The logic’s simple. You can’t keep selling a poor product. 
This is particularly true of business papers. They’re 
specialized papers that must collect hard dollars, year 
after year, from hard-headed business readers. If the editor 
gives them facts and ideas they can use...they buy. If 


not...no sale. 


So the familiar ABC report tells you how well an editor’s 
selling. It’s a yardstick of editing as well as circulation. 

One thing’s sure: editors of ABP publications (all of 
them ABC) have got to make their papers sell . . . and they 
know it. It keeps them working hard—and continuously 
—to give readers more for their money. 

When readers get more out of a publication...so do 


advertisers. 


THE ASSOCIATED BUSINESS PUBLICATIONS 
Founded 1906 * 205 East 42nd Street, New York 17, N.Y. 


group, ABC figures 


tiser can have. 


Politz Research, Inc. 


HOW MANY PEOPLE READ 
AN AD is not necessarily 
an efficiency measurement 
of a paper, since ad copy 
is a factor. But, Alfred 
Politz told the ABP Pro- 
motion and Research 


statistics on audience 
characteristics combined, 
can tell a lot about how 
many readers an adver- 


Alfred Politz, president of Alfred 


and 
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alley talk that Ford Motor will| with dealers and has served notice | ments. Hudson, for example, will 
bring out a new Lincoln in spring, that it is shooting at 20% of the 
superseding its facelift model that | _market—about double its °54 fig- 
bowed last month. If so, the chal- ure. 


lenge to GM will reach the top 


The so-called independents are 


bracket, where Cadillac, also a/ digging in for a determined hold- 


facelift for °55, has been unchal-| 


lenged. Cadillac, however, is boost- 
ing its ad and production total and 
shows little intention of losing 
sales because of empty showrooms. 


# Chrysler Corp. is back in the 
fight with a bang. Armed with a 
string of five completely rede- 
signed models, it has scrapped the 
austerity look of its ’53 and 754) 
cars, is shoring up its relations| 


| 


ing action. Studebaker-Packard 
Corp. has retouched its Studebak- 
ers for ’54 and is expected to 
make major changes in Packard. 

American Motors Corp. is 
streamlining its production through 
use of common bodies for Hudson 
and Nash lines. The Nash Rambler 
also will be sold with a Hudson 
‘nameplate. American and Stude- 
\baker-Packard are cooperating | 
through parts-swapping agree- 


sport a V-8 power plant made by 


Packard. 


@ Kaiser-Willys has remained 
quiet about its plans, but is ex- 
pected to offer brightened-up ver- 
sions about the end of the year. 
Prices in general are slightly 
higher this year, but in some areas 
the increases are more than bal- 
anced by lower shipping charges. 
Possibly with an eye toward 
pending anti-trust investigation of 
the industry, Ford in October up- 
set the traditional policy of basing 
delivery charges on the cost of 
shipping a car from Detroit, al- 


though the vehicle may have been 
assembled in California or Texas. | 
Other manufacturers followed the 
lead. The action has been regarded | | 
by some in the industry as a par- 
tial answer to bootleggers, who 
have been able to transport cars 
for less than manufacturers 
charged dealers. 

Anti-trust action is a touchy 
subject with auto men. A pro- 
dealer bill to ban sale of new cars 
to used car dealers by franchised 
dealers was stalled by the Senate 
after passage by the House. During 
debate on the bill, introduced by 
Rep. Shepard J. Crumpacker (R., 
Ind.) with the backing of NADA, 


business paper advertising 


“HIT THE ROAD" HITS THE 
PRESS AGAIN! As ABP’s 
booklet goes to press for 
the fifth time, Billboard's 
K. Kemper presents a 
cover blow-up to Lloyd 
Dunn, who wrote it. His 
easy-reading primer on 
primary ad-research is one 
of the most popular of 
ABP’s how-to-do-it book- 
lets. If you haven't a copy, 
ask ABP for one. 


Lloyd Dunn, Vice President in 
charge of Merchandising, Capitol 
Records and Kemper, Vice 
President, The Billboard and 
Chairman ABP’s Merchandising 
Papers Committee (left) 


C. Duffy, President o 
‘& Osborn, Inc... 
and ongtime Birectr of ABC 


HOW IS PAID CIRCULATION BUILT... AND BOUGHT? Answers to both questions were 
keyed to editing, at the ABP National Circulation Round Table in New York. 
Robert G. Lewis put the idea bluntly: you can’t keep selling a poor product. 
H. H. “Doc” Kynett expiained: the fact that a subscriber pays is a qualitative 
factor in media selection. Roger Barton said: it takes an editor with knowledge 


GET YOUR ENTRIES IN NOW! 
At work on the next ABP 
Advertising Contests are 
Justin McCann, in charge 
of Awards for Advertising 
in Merchandising Papers 
...and Brad Wilkin who 
has Awards for Advertis- 
ing in Industrial, Profes- 
sional and Institutional 
Papers under his wing. 
Closing date: Jan. 31,1955. 
Ask ABP for contest rules. 


Justin McCann, Vice 
Haire =a Company and 
Brad Wilkin, Pu 

gressive Architecture (left) 


esting reading! 


of his field to hold readers. Ben Duffy put it this way: the ABC label enables a 
space buyer to select media with confidence. Over 400 attended the sessions salut- 
ing ABC on its 40th Anniversary. 


SEND FOR THESE HELPS 


Here are two of ABP’s many pamphlets and 
booklets. They’re all planned to help you use 
business papers more effectively. Write ABP for 
the ones you want. 


KNOW-POWER—the story of America’s business 
press in action. Fresh insight into how it works 

. the job it’s doing for business and industry, 
government and education. Important and inter- 


MAN-IN-THE-MIDDLE—eight folders on eight copy 


themes...spelling out advertising jobs you can 
do in the merchandising press...to sell more to 


President, 


blisher, Pro- 


and through dealers. 


_ toy 
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(Dior | _ | FOR THE NEXT 10 DAYS 
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. ” Don't Wait Another Day! 
enh ee Gee se Heer Tnten! ee we Gat Ger The Complete Details Today! 
MIRRER WoTOR. . 

“NO MONEY DOWN 
3 Yiaas TO far’ 


Free |_NOW! 


200 NEW 1954 954, PLY MOUTHS 
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TWO-FOR-ONE—This approach was 
used in many areas, including 
New Haven and Hartford, where 
these dealers advertised. In prac- 
tice, the dealer can allow only 
wholesale value as a trade-in al- 
lowance and is assured of a cus- 
tomer next year. 


it was disclosed that the Justice 
Department and the Federal Trade 
Commission were looking into 
charges that Ford and GM were 
forcing cars on dealers. 


® The Senate interstate commerce 
commiitee, instead of passing the 
Crumpacker bill, instructed a sub- 
committee to visit Detroit and 
other auto centers and look into 
the whole franchise setup. The 
senators indicated they may crack 
down on franchise agreements that 
can be cancelled at the factory’s 
option. 

At least four anti-dealer treble 
damage suits are pending. In each 
case, a used car dealer has charged 
violation of anti-trust laws through 
boycotts by advertising media, al- 


COMPANY 


E. KIBBY STREET 
LIMA, OHIO 
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legedly inspired by new car deal- 
ers. 

Dealers aren’t sure just how they 
will operate their businesses in ’55. 
They list poor salesmen, competi- 
tive advertising and bootleggers as 
major problems. In many areas, 
however, bootlegging is expected 
to fade, just as it did during the 
54 selling season, when franchise 
dealers offer car buyers the same 
deal they can get from unauthor- 


ized dealers. 


A survey by Southern Automo- 
tive Dealer reported that 37% of 
the dealers plan to enlarge their 
sales staffs. Another 60% plan no 
increase but will try to replace “a 
few of their less-productive sales- 
men with people who could do a 
better selling job.” 


s A Plymouth dealer told AA that 
he expects a good year. 

“We survived this long,” he said. 
“Now we have a car we can sell. 
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Things can’t get anything but bet- 
ter.” 

Efforts are being made to curb 
“panic” advertising. The Chicago 
area Chevrolet dealers’ association 
became so incensed by ads placed 
by its members that it halted all 
group advertising. 

The fracas reportedly was set- 
tled by an agreement that no deal- 
er would run panic ads after the 
’*55 models were on display. So far 
none has appeared. 

Other dealers report that they 
have been told that factory ad de- 
partments are subscribing to every 
metropolitan newspaper “to watch 
for this kind of stuff.’ The dealers 
told AA that factory men have 
told them that distress sale ads 
will be fought hard by Detroit. 

There are dealers who are rec- 
onciled to wheel-and-deal, even if 
they prefer the traditional 25% 
markup. They point to what has 
happened to major appliances and 
television as an indication that the 
discount operation will be part of 
auto merchandising for some time. 

Everyone saw it coming, but no- 
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CLEARANCE SALE—Price-cutting was rampant and open, as shown by 
these representative classified ads from Chicago newspapers. Simi- 
lar, but smaller and unadvertised slashes, are being offered on ‘55 
models, according to what several dealers told AA. 
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body knew just when it would hit. taxes. For the same period in ’53, 
profit was 4.4%. 


Actually, auto dealers’ troubles 


en, EN 


started in late ’53. National Auto- 


mobile Dealers Assn. surveys show 
that dealer profit in the first half 
of 54 was 1.9% of sales before 
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Sources: ABC Publishers’ state- 
ments for 6 mos. ending March 
31, 1954; Media Records total 
advertising, less AW, TW and 
Comics, 1953. 
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a It still is an open question 
whether Ford saw the end of the 
postwar seller’s market or caused 
it, with the blitz the company 
started in October, 1953. Ford kept 
its production lines running full 
speed, instead of slowing down to- 
ward the end of the model run— 
and knocked the bottom out of the 
industry’s price structure. 

About the same time, Westing- 
house did the same to the tv set 
market by slashing high-end 
prices. In each case other manu- 
facturers were forced to follow 
suit. Pressure against discounting 
was relaxed and dealers made their 
own rules. 

Paul Hoffman, president of 
Studebaker Corp. (now Studebak- 
er-Packard Corp.), in discussing 
pricing plans for ’55 models, said 
his dealers had been doing well 
“selling more quality for a little 
more money,” until the blitz hit. 


s At mid-year, Studebaker deal- 
ers got assistance from the factory, 
which cut prices of ’54 models to 
more competitive levels. Prices of 
55 Studebakers are closer to those 
of Chevrolet, Ford and Plymouth, 
but remain higher. 

A veteran auto dealer, replying 
to the Southern Automotive Jour- 
nal survey, gave an opinion that 
many dealers have echoed: 

“We may have to come to wheel- 
and-deal of the honest variety, by 
which deaiers have to learn that 
they can live on perhaps a 3% 
net a year instead of 5% or 6%,” 
he said. “For example, in our town 
of 25,000, we expect to sell 600 
new cars—a gross of, say, $1,500,- 
000. Our parts will run around $1,- 
000,000. Instead of making 6%, or 
$150,000, we may have to be satis- 
fied with $75,000, or 3%.” 

To which a Chicago dealer added 
to AA: “I’ll do all right if I can 
do one thing—get people to stop 
some of this damned haggling. 
Sure, I'll give ’em a good deal, but 
I can’t give these cars away.” 


ae 


Runkle Names Mathers, Dailey 

Kieth Mathers, formerly as- 
sistant program manager and film 
director of WKY-TV, Oklahoma 
City, has been named radio and 
television director of Lowe Runkle 
Co., Oklahoma City. The agency 
also has appointed James A. Dai- 
ley, previously a copywriter and 
account executive with Mautner 
Agency, Milwaukee, before join- 
ing Runkle in July, production 
manager. 
& { 
Avco Unifies Sales Units 

H. Webster Crum has _ been 
elected v.p. of Avco Mfg. Corp., 
New York, and will coordinate 
all defense and industrial sales 
for the company. Defense and in- 
dustrial sales staffs at Avco’s 
Crosley and Lycoming divisions 
will be integrated into the new 
unified organization, which will 
also function for the company’s 


American Kitchens and New Idea 
divisiozs. 
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What moves this huge and ever-growing audience of 163,000,000 men, women 
and children to come back again and again to the finest performance given 
by any advertising medium — and each time to pay the price of admission? The 
answer is simple — issue after issue national magazines bring them performances 
with casts composed of players all of whom are star performers in their own 
right. Customers want and get the best editorial content, the best authors, the 
best artists and illustrators, the best color reproduction, the most informative 
: and entertaining articles and subjects of specific interest. National Magazines 


are the only medium with such a billing. Ring up the curtain on your own 
successful sales performance with NATIONAL MAGAZINE ADVERTISING. 
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Poised and motionless the trained pointer freezes— 
every line and every muscle emphasizing the direction 
of the target, guiding the eyes of the gunner to the 
quarry. So color operates, guiding the eyes of 
prospects to the advertiser's story — what it is— how it 
looks— where to get it. The extra emphasis of color 

in national magazine advertising can point out your 
product advantages profitably. 
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JUST HOURS AWAY 
FROM “ANYWHERE?” U.S.A. 


Business men know that if their products are to sell, 
those products must be in the right form, at the right 
price, in the right place— AT THE RIGHT TIME. 
Fawcett-Dearing’s skill and craftsmanship in the 
production of national magazines assures the right 
form, its economical methods and latest equipment 
the right price, its ready access to all forms of 
modern transportation the right place, and the 
enviable geographic location of the Fawcett- 
Dearing Plant in Louisville, Kentucky guarantees 

THE RIGHT TIME —for Louisville is just 
hours away from “ANYWHERE”, U.S.A. 


PRODUCING 
30 Million 
‘MAGAZINES | 

. A MONTH 


Fawcett-De WINS Printing Co 


BROADWAY AT ELEVE TH ST., LOUISVILLE, KY. 
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MERIT—Prof. Baskett Mosse of Me- 
dill School of Journalism, North- 
western University, gives F. E. 


Whitmarsh, news director of 
WBZ-TV, Boston, a trophy repre- 
senting one of the top awards giv- 
en to a station by the Radio-Tel- 
evision Directors Assn. Award, 
for “outstanding special event or 
news feature televised in 1954,” 
was for station’s coverage of Hur- 
ricane Carol last August. 


Automatic Vendors 
Seen as Aid to 
Selling Surplus Milk 


ROCHESTER, N.Y., Nov. 30—Au- 
tomatic vending machines are the 
key to the disposal of enormous 
surpluses of milk and milk prod- 
ucts, H. E. Sponseller Jr., v.p. of 
Automatic Canteen Co., said in a 
speech before the Rochester Sales 
Executives Club. 

“In 1953 the U. S. government 
bought about 8,000,000 lbs. of sur- 
plus milk and milk products be- 
cause this amount could not be sold 
to the public.” 

The answer to the problem is 
vending machines, Mr. Sponseller 
said. ‘“‘Vending machines are al- 
ready making a dent in the surplus. 
Sales made through these ma- 
chines are sales which would not 
otherwise have been made. 


= “Instead of vending machines 
taking business away from door- 
to-door delivery men or from 
stores,” he said, “the use of milk 
vendors has tended to boost total 
milk consumption.” 

Mr. Sponseller noted that sales 
are being made through various 
types of machines. The most wide- 
ly used, he said, is the outdoor 
unit which provides a supplemen- 
tary service at locations such as 
gasoline stations and corner lots. 
These are frequently operated by 
dairy companies. 

Other types of machines vend 
containers of milk for on-the-spot 
consumption. “And now,” he said, 
“we have cup vending equipment 
which promises to become a potent 
factor in the automatic merchan- 
dising of dairy products, because 
milk can be purchased in bulk 
from suppliers and the cost of 
packaging reduced substantially.” 


R&R Adds One; Names Wilson 

Hamilton Mfg. Corp., Colum- 
bus, Ind., has appointed the Chi- 
cago office of Ruthrauff & Ryan 
to handle advertising for its new 
Cosco home furniture division 
and for the Cosco Fashionfold 
furniture division (folding tables 
and chairs). The agency has han- 
dled advertising for the company’s 
office furniture division since 
Jan. 1, 1953. R&R has appointed 
Warner M. Wilson to the creative 
and planning group in its San 
Francisco office. Mr. Wilson for- 
merly was San Francisco manager 
for Long Advertising. 


Burlingame Named A. M. 

Tioga Publishing Co., Owego, 
N. Y., has appointed Neil Burlin- 
game, an industrial marketing con- 
sultant, advertising director. Mr. 
Burlingame will direct advertis- 
ing for both the Owego Times and 
the Owego Gazette, published by 


Campbell-Ewald Adds Bank; 


> |Names Reginald Carey V.P. 


National Bank of Detroit has 


»|appointed Campbell-Ewald Co., 
|| Detroit, to handle its advertising, 


effective Jan. 1. J. L. S. Scrym- 
geour will continue as the bank’s 
public relations counsel. 

The agency has appointed Re- 
ginald G. Carey, an account exec- 
utive on the United Motors Ser- 
vice account, a v.p. Mr. Carey 
joined Campbell-Ewald’s New 
York office in 1941, left to serve 
in the Navy, and rejoined the 


agency in 1949. Ernest W. Whit- 
ney, formerly with Bruce B. 
Brewer & Co., has joined Camp- 
bell-Ewald as_ associate copy 
director. 


Erickson to Campbell-Mithun 
Alvin Erickson has joined the 
Chicago office of Campbell-Mi- 
thun as an account executive for 
the American Dairy Assn. He for- 
merly was on the staff of Madison 
Newspapers Inc., handling the Ma- 
dison Dairy Festival and other 
Wisconsin dairy promotions. 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMATED 
TV SLIDES ON FILM 


Why use STILL SLIDES when you can get action — zooms, 
\ flashes; wipes, etc., at this low price 


10 SECONDS $10 iq 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Send For A 
Sample Reel Today 


K STUDIOS 


1323 So. Wabash, Chicago, Ill. 


Tioga. 


There is a 


DIFFERENCE 
between 
Radio and Radio 


The astute users of radio today operate on a very clear prin- 


ciple. They tap radio’s great opportunity . 


. talking to 


people intimately and frequently . .. by the surest and most 


economical means. They distinguish between run-of-the-mill 


radio stations and great radio stations. 


There can be a tremendous difference between two stations in 


the same market. 


A station’s programming, management, 


public service and facilities make it mediocre or good or 


A great station amasses huge and responsive audiences, be- 


cause the character of its operation earns the confidence of its 


community. 


The radio stations we represent are great stations in impor- 


tant markets — stations whose character has earned them 


significant leadership. Their time is not cheap, but the solid 


values they deliver bring you the full economy of radio. 


We are always ready to discuss with you the application of 


great. great radio to your sales objectives. 
tHE HENRY I. CHRISTAL co, Inc. 
NEW YORK — BOSTON — CHICAGO — DETROIT — SAN FRANCISCO 
Representing Radio Stations Only 

WBAL Baltimore (NBC) KFI Los Angeles (NBC) 

The Hearst Corp. hte TY Earle C. Anthony Inc. 

ot ee % 

WBEN Buffalo (CBS) = WHAS Louisville (CBS) 

Buffalo Evening News = + Louisville Courier-Journal & Times 

b= ° 

WGAR Cleveland (CBS) : WTMJ Milwaukee (NBC) 

Peoples Broadcasting Corp. * = Milwaukee Journal 
WJR _ Detroit (CBS) ‘ose oa WGY Schenectady (NBC) 

The Goodwill Station, Inc. 4ea5 5108 General Electric Company 
WTIC Hartford (NBC) Measure WSYR Syracuse (NBC) 

Travelers Broadcasting Service Corp. of a Great Herald-Journal & Post-Standard 
WDAF Kansas City (NBC) Radio Station WTAG Worcester (CBS) 


Kansas City Star 


Worcester Telegram-Gazette 
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Two Name United Agency 


Agency, Newark, to handle its ad- York, is the previous agency. Uni- 


i isi i i ing ted also has been appointed to 
American Dyewood Co., Belle-|vertising. A campaign is being) b 
ville, N. J., aaine of colors for |planned for the new Amdyco ce- handle advertising for Lock Joint 
printing ink, textiles and leathers, |ment colors for the do-it-yourself ‘Pipe Co., East Orange manufac- 


has appointed United Advertising | market. Hilton & Riggio, 


New |turer of concrete pipe, effective 


Jan. 1. 


Hitch Your Sales to a Pony And Watch Him Pull for You! 


What oe you emeting 2 
paste, r , candy 
4 consumes Stem and children use it too, you'll 
never believe the downright magnetic drawing power 
of a ‘‘Give-a-Pony’’ promotion. Free Ponies always 
have, and always ll, lead the sales promo 
parade ... with a ye too! You'll see here the 
ultimate in store-traffic stimulation. , 
A Pony is very inexpensive compared to the amoun! 
of interest you will create with any other prize. 


Everything Complete... 


Kellogg Pushes Plane Ofter 
Kellogg Co., Batile Creek, Mich., 
is advertising its offer of a free 
plastic model United Air Lines 
DC-7 Mainliner on “Howdy 
Doody” (NBC-TV), “House Par- 
ty” (CBS-TV), “Super Circus” 
(ABC-TV) and “Wild Bill Hick- 
ock”’ (Mutual Radio plus tv spots) 
Nov. 2 through December. The 
airplane is included in raisin bran 
flakes packages. When empty, the 


Advertising Age, December 6, 1954 


atl 1 *y 
INTING AS 


You're Ready to Go package can be converted into a 
2-color 41 x 54 Posters . . . 2 color 14 x 28 streamers hangar for the plane. Leo Burnett 
a. eatuis entry blanks for 6 Co. is the agency. 
types of successful contests. Furnished at a frac- 
} FP SS eemetinedinadien, _Groppenbacher Appointed 
aan 6 oamal nee ra ee | William Groppenbacher, form- Fraser Grant Karsten 


One or a thousand available immediately. 
Get the full story today ... write or phone 


Fashion Club Shetland Pony Sales Co. 


749 Rush St. + Chicago 11, Ill. + DEL. 7-2§66 


‘erly with Mumm, Mullay & Nich- sie ‘ ‘ 
‘ols, Columbus, O., has been ap-| NEW OFFICERS—William N. Fraser of St. Louis, 1954 chairman of an- 


pointed to the copy staff of Smith-| nual convention of the Screen Process Printing Assn., Internation- 
son, Wyman & Withenbury, Cin- al, makes a presentation to the association’s new officers, Milton 
cinnati agency. | Grant of Silk Screen Process Inc., Cleveland, president, and Ralph 
Karsten, Screen Flock Industries 
Inc., Chicago, v.p. F. O. Brant. 
Velvetone Co., San Francisco, 
new treasurer, is not shown in 
the picture. 


———— E  ————————e— 
on om amie , ’ 
ao hn ay se 
nay EES 5 nnn ~ 


‘ Wyckoff, Adkins Part: Each 
Heads S.F. Agency 

Claes V. S. Wyckoff and Arthur 
L. Adkins have dissolved the 
partnership of Wyckoff & Adkins, 
San Francisco agency which has 
returned to sole ownership of Mr. 
Wyckoff under the name Wyckoff 
& Associates. Mr. Adkins, who 
merged his agency in 1953 with 
Wyckoff & Associates, has formed 
an agency, Adkins Co., at 333 
Kearny St., San Francisco. 

Robert C. Dolman, formerly 
with Robert B. Selby & Associates, 
has joined Wyckoff & Associates 
as assistant general manager and 
creative director. The Wyckoff 
agency has been appointed to 
handle advertising for three new 
clients: Le Fiell Co., San Fran- 
cisco maker of meat industry 


r BARRON'S 
MEW READERSHIP STUDY 


REVEALS UNIQUE GROUP 
OF BUSINESS AND FINANCIAL LEADERS 


“BARRON’S subscribers as a group are certainly highly 
influential people in the business life of the nation. They 
fill some of the most important positions in industry, com- 
merce, and the professions.” 


— From Report by Erdos & Morgan 


Independent Marketing Research Specialists 


Copies of this informative re- 
search available to advertisers 
and agencies. Call, wire, or 


BARRON’S SUBSCRIBERS EXERT 
MULTIPLE BUYING INFLUENCE FOR YOU 


as major investors — 


1 out of 4 enjoys $25,000 or more annual family 
income. 


3 out of S own $10,000 or more in corporate securities. 


1 out of S owns $100,000 or more in corporate 
securities. 
as wealthy consumers — 


1 out of 2 owns two or more cars. 
1 out of 4 owns home worth between $20,000 and 


$40,000; 1 out of 13 between $40,000 and $250,000. 
1 out of 3 takes vacation of a month or more each year. 


as key business executives — 


2 out of 5 are major policy-making executives. 
7 out of 10 influence company decisions when new 
securities are issued. 


write on company letterhead. 


3 out of 5 influence company decisions in buying new 
businesses, building new plants. 


as influential community leaders — 


1 out of 4 serves on outside boards of directors. 

3 out of 4 are called on for financial advice. 

1 out of 3 is asked to make speeches before business 
groups. 


AS MAJOR INVESTORS... 
WEALTHY CONSUMERS... 
KEY BUSINESS FAXECUTIVES... 
INFLUENTIAL COMMUNITY LEADERS... 
BARRON’S 5. .152* subscribers are a high- 
quality audience ' \r you at low advertising cost — 
$710 per page; $: 12 per agate line! 
See how your « vertising program can multiply 
in influence amon: these men of influence. 


equipment; Berkeley Plywood Co., 
Oakland, and Eureka Federal 
Savings & Loan Assn., San Fran- 
cisco and San Carlos. The latter 
account formerly was handled by 
Wank, Lougee, McDonald & Lee. 


Hiram Walker Earnings Up 

Hiram Walker-Gooderham & 
Worts Ltd., Walkerville, Ont., 
distiller, reports net earnings for 
the fiscal year ended Aug. 31 of 
$20,252,490, an increase of 6% ov- 
er the $19,093,424 for the year 
ended Aug. 31, 1953. The compa- 
ny’s increase” in sales from $337,- 
304,847 in fiscal ’53 to $339,285,- 
815 in fiscal 54, Howard R. Walt- 
on, president, said, “was accomp- 
lished under highly competitive 
conditions and despite somewhat 
lower consumption in the U. S.” 
Hiram Walker recently acquired 
two distillers in Scotland, Glenca- 
dam in County Angus and Bloch 
Bros. in Glasgow. 


Mengel Adds Eastern Division 


Mengel Co., which headquarters 
in Louisville, has established an 
eastern division with offices at 33 
W. 42nd St., New York. The divi- 
sion, which will handle sales of 
Mengel flush doors and wall closet 
products, will be subdivided into 
three sales territories. C. Burt Mc- 
Keehan, who formerly represented 
the door department in the East, 
has been appointed eastern sales 
manager of doors and wall closet 
| products to head the division. 


Barnett to Kling Displays 

Kling Displays, Chicago, has ap- 
pointed Earl Barnett art director. 
Mr. Barnett formerly was a dis- 
play consultant and designer with 
Advertising Display Associates 
and W. L. Stensgaard & Associates, 
both of Chicago. 
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Conventions 


*Indicates first listing in this column. 

Dec. 9-10. American Management Assn., 
first southeastern meeting, Atlanta Bilt- 
more Hotel, Atlanta. 

*Jan. 10-13, 1955. National Retail Dry 
Goods Assn., 44th annual convention, Ho- 
tel Statler, New York. 

Jan. 20-22, 1955. Assn. of Railroad Ad- 
vertising Managers, annual meeting, Sher- 
aton Hotel, Chicago. 

Jan. 29-30, 1955. Advertising Assn. of 
the West, annual midwinter conference, 
HoHywood Roosevelt Hotel, Hollywood, 
Cal. 

Feb. 11-12, 1955. Northwest Daily Press 
Assn., 36th annual meeting, Radisson Ho- 
tel, Minneapolis. 

Feb. 16, 1955. Associated Business Pub- 
lications, midwest conference, Palmer 
House, Chicago. 

Feb. 18-19, 1955. Interstate Advertising 
Managers Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 
Penn Harris Hotel, Harrisburg. 

March 2, 1955. Associated Business Pub- 
lications, eastern conference, Roosevelt 
Hotel, New York. 

March 16-18, 1955. Assn. of National 
Advertisers, spring meeting, The Home- 
stead, Hot Springs, Va. 

April 5-7, 1955. Point-of-Purchase Ad- 
vertising Institute, annual convention, 
Palmer House, Chicago. 

April 13, 1955. Brand Names Day din- 
ner, Brand Names Foundation, Waldorf- 
Astoria, New York. 

April 16-21, 1955. National Business 
Publications, spring meeting, Boca Raton, 
Fla. 

*April 21-23, 1955. Southern California 
Advertising Agencies Assn., annual con- 
ference, El Mirador Hotel, Palm Springs. 

May 9-11, 1955. National Industrial Ad- 
vertisers Assn., annual convention, Sher- 
aton Park Hotel, Washington, D.C. 

May 22-24, 1955. Magazine Publishers 
Assn., 36th annual meeting, The Green- 
brier, White Sulphur Springs, W. Va. 

May 25-28, 1955. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

June 5-8, 1955. Advertising Federation 
of America, 51st annual convention, Pal- 
mer House, Chicago. 

June 8-10, 1955. National Sales Execu- 
tives, convention and sales equipment 
fair, Waldorf-Astoria, New York. 

*June 15-17, 1955. American Marketing 
Assn., national conference, Schroeder Ho- 
tel, Milwaukee. 

June 26-29, 1955. Advertising Assn. of 
the West, 52nd annual convention, Mult- 
nomah Hotel, Portland, Ore. 


Klau-Van Pietersom-Dunlap 
Adds Account; Names Three 


Klau-Van _ Pietersom-Dunlap, 
Milwaukee, has been named to 
handle advertising and merchan- 
dising for Milwaukee Valve Co., 
recently purchased by and now 
operated as a subsidiary of A-P 
Controls Corp., maker of oil 
valves. 

The agency has appointed Rob- 
ert I. Ban an account executive 
Fred C. Alexander copy director 
and Joseph C. Stodola copy group 
head on industrial accounts. Mr. 
Ban formerly was with the Chica- 
go office of McCann-Erickson. 
Mr. Alexander has been with the 
agency for four years, and Mr. 
Stodola recently returned _ to 
KVPD from Oakleigh R. French 
& Associates, St. Louis. 


‘Film Culture’ Bows 


Film Culture, a new bi-monthly 
consumer magazine published at 
215 W. 98th St., New York, 
made its initial appearance Dec. 1. 
Directed toward the “adult and 
discriminating film-goer,” the 
magazine contains articles by 
prominent film notables, notes of 
coming films and reviews of cur- 
rent motion pictures. Advertising 
rate for its 6x9” page is $100. 


Flack Names Johnson A.E. 


Neal H. Johnson, formerly as- 
sistant ad and promotion manager 
for the radio and tv division of 
Sylvania Electric Products Co., 
Buffalo, has joined Flack Adver- 
tising Agency, Syracuse, as an 
account executive. 


Evans Moves L. A. Oftice 

Keith H. Evans & Associates, 
publishers’ representative, has 
moved its Los Angeles office to 
3723 Wilshire Blvd. 


Putman Offers Award Booklet 

Putman Publishing Co., Chicago, 
has published “Putman Awards 
1954,” a booklet describing win- 
ning entries in the recent compe- 
tition sponsored by Putman to 
demonstrate that “industrial ad- 
vertising is an integral and indis- 
pensable part of effective selling 
to industry” (AA, June 21, Oct. 11, 
Oct. 18). Single copies of the 52- 
page booklet are available without 
charge to qualified advertising 
managers, sales managers and 
agency executives connected with 
industrial advertising. Additional 
copies at $3 each may be obtained 
from Putman Publishing Co., 111 
E. Delaware PIl., Chicago. 


Nu-Color to Edwards Agency 
Nu-Color of America, Los Ang- 
eles manufacturer of Fabspray, 
has appointed Edwards Agency, 
Los Angeles, to handle advertis- 
ing for the product, which is de- 
signed to brighten fabrics of all 
types. 


Over 14,000 


23% more paid 
Readers than any 
other bakery H 
publication 4a i 


LOOKING FOR 


Baking is FIRST among all food processing industries in annual 
payroll and SECOND in value of products. 


BAKING INDUSTRY readers do 92% of the business in 
this growing 5 billion dollar industry 


Helper 


Simce™ 1007 


The New Auditorium Accommodates 1,075 at meetings; 860 for 
banquets. 72’ wide by 112’ long. Stage 
42’ by 20’; orchestra pit, dressing rooms. 


The New Theatre 


Seating for 400; inclined floor; stage 34’ 
by 16’; orchestra pit; dressing rooms. 


Te 


Rive 


Exterior of 
Auditorium Wing 


Various sized 
smaller meeting rooms 


New wing air-conditioned throughout 


The 


WHITE SULPHUR SPRINGS 
WEST VIRGINIA 
Telephone: 

White Sulphur Springs 110 
Teletype: 

White Sulphur Springs 166 
For detailed information, address: 
DIRECTOR OF SALES 


or -— ve of Greenbrier offices in New York, 588 Fifth Avenue, 


JU 6-55 * Boston, 73 Tremont Street, LA 3-4497 + Chicago, 
77 W. Washington Street, RA 6-0625 + Washington, Investment 
Building, RE 7-2642. 
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Intner Names Byrde, Richard 

William Intner Co., New York 
manufacturer of “Rest Assured” 
bedding, has appointed Byrde, 


Richard & Pound, New York, to 
direct a campaign for its new. 
Foam-Ease white foam rubber 
| mattresses. 


in trade shows, stores, windo 


get greater attention 


ator needed. 


The ADmatic projects a new message or idea 


every 6 seconds on a large screen 


28” 


salesmen training programs. 


For rental or purchase terms, wire, write 


COMPANY, INC. 


THE HARWALD 
1216 CHICAGO AVE. 


See how ADmatic can boost Sales for you 


ws—day or night 
Put full color and action into your sales messages— 
at less  eBinge =e 
rospects than through any other medium wi 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 


V. It holds 30 slides (2" x 2”) that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 


DAVIS 8-7070 


A) 


equivalent to a 


or phone 


EVANSTON, ILL. 


Newspaper Advertising Linage 
October, 1954 
Media Records Report for 52 Cities 


October October % January-October % 

Classification 1954 1953 Change 1954 1953 Change 
Retail (total) ...... 137,068 686 132,263,402 + 3.6 1,157,713,474 1,142,047,836 +1.4 
Dept. Stores .... 52,688,598 49,382,174 + 67 436,546,866 430,456,710 +1.4 
ne 37,559,180 39,185 563 — 4.2 297,489,447 302,397,486 —1.6 
Automotive ...... 12,572,442 14,312,064 —12.2 119,324,278 117,467,397 +-1.6 
Financial .......... 3,178,530 2,776,019 +145 29,874,027 27,717,582 +-7.8 
Total Display .... 190,378,838 188,537,048 + 1.0 1,604,401,226 1,589,630,301 +-0.9 
Classified .......... 54,501,197 55,833,231 — 2.4 508,818,662 554,521,536 —8.2 

TE. htc 244,880,035 244,370,279 + 0.2 2,113,219,888 2,144,151,837 —1.4 


Avco Boosts Doan, Schick 


Joseph W. Doan has been ap- 
pointed West Coast regional sales 
manager of appliances for the 
Crosley & Bendix home appliances 
divisions of Avco Mfg. Corp., 
Cincinnati. Formerly appliance 
zone sales manager in the Cali- 
fornia-Arizona territory for Cros- 
ley & Bendix, Mr. Doan succeeds 
C. E. Schick, who has been named 
national field sales manager of 
appliances. 


Friedman Opens PR Oifice 


James M. Friedman, formerly 
with Frank Sullivan Associates, 
San Francisco public relations 
counsel, has opened his own pub- 
lic relations office in the De Young 
Bldg., San Francisco. Frank Sul- 
livan dissolved his company when 
he was named director of public 
relations by Southern California 
Gas Co., Los Angeles. Mr. Sulli- 
van’s appointment is effective 
Dec. 1. 


YOUNG PEOPLE ARE EASIER TO SELL THAN OLDER PEOPLE 


*A. B. C.—6-30-54 


a 


Let the statisticians pinpoint the mounting baby population 
Young Adults are too busy pinning diapers. 


More and more Americans are hitting the bottle... 


But not too busy to be in the market for everything fromt ties to booties . . . rompers 


to roller-skates. Plus . . . food and 


... the thousand-and-one immediate needs of these fami 


All the more reason why Redbook — knowing that 18 to 35 


mothers of more than 90% of our 


editorial attention on the needs and desires of Young Adu 
That's right, Redbook is their baby, also. 


Redbook 


America’s ONLY Mass Magazine for Young Acults 


2,048,407 Circulation . . . Highest 1st 6 mos.* in Redbook history 
Advertising Linage UP 10.7% for the same period 


fashions . . . drugs an 
ouilders. 


‘sare the 


new arrivals —concent: ‘es 100% of its 


ta 


oiletries . . . travel and transportation 
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just right 


fortwo! ~& 


BEER FOR TWO—San Francisco Brew- 

| ing Corp. is using large-space 

|newspaper ads like this to intro- 

duce its new half-quart can con- 

tainers for Burgermeister beer. 

Reinhardt Advertising is the agen- 
cy. 


New England Ford 
Dealers Pian 3rd 


Tourist Campaign 


HARTFORD, Nov. 30—New Eng- 
land Ford dealers, convinced of 
the value of their “Welcome to 
New England” national advertis- 
ing and travel promotion cam- 
paign, are resuming the drive for 
a third consecutive year. 

John J. Cahill, treasurer of the 
Ford Dealers’ Advertising Fund 
Ltd., describes the dealers’ cam- 
paign to attract more tourists to 
New England as an outstanding 
success in the field of travel pro- 
motion and an example of “cre- 
ative ingenuity” at work in busi- 
ness. 

The program, on which New 
England Ford dealers have spent 
nearly $500,000 to date, consists of 
advertising in national publications 
about the numerous tourist and 
vacation attractions of the region, 
of publication and distribution of 
special “New England Journeys” 
editions of the “Ford Times” and 


free distribution of a new pictorial 
road map of New England. 


® Dealers tie in with the program 
on a local level by providing the 
tourists information on scenic and 
historical attractions and accom- 
modations. 

“New Englanders as a whole,” 
Mr. Cahill told AA, “have proba- 
bly received 20 times more value 
from the dealers’ travel promotion 
than the dealers themselves have 


| received.” 


Pointing out that 88¢ of every 


| travel dollar attracted to the area 


goes into the hands of people out- 
side the automotive field, he com- 
mended to travel organization 
representatives the idea of taking 
a fresh look at their business 
through an outsider’s point of 
view. 

“The creative ingenuity which 
led to development of the ‘Wel- 
come to New England’ program, 
can and should be applied to many 
business operations,’ Mr. Cahill 
said. 


Safety Campaign in Song 

Disc jockeys at more than 2,- 
000 stations throughout the coun- 
try will receive recordings of “The 
Safety Song” as part of a cam- 
paign sponsored by the National 
Assn. of Highway Safety Coor- 
dinators, beginning Dec. 1. The 
record is part of an over-all pro- 
motion which will include out- 
door, newspapers and magazine 
advertising. 


Stephen Bowen to Join Metro 

Stephen G. Bowen, media direc- 
tor of Tatham-Laird, Chicago, will 
join Metropolitan Sunday Newspa- 
pers Inc., New York, as director of 
sales development Jan. 1. 
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Piracy after Dessert.. . 


Beware of that 
Friendly Lunch, 
Lawyer Advises 


New YorkK, Nov. 30—It’s dan- 
gerous to have a business lunch 
with your best friend, according to 
attorney David M. Solinger. 

A specialist in advertising law 
Mr. Solinger yesterday told a 
luncheon meeting of the Admen’s 
Post, American Legion, that the 
most “insidious” submitter of ide- 
as which might later result in 
idea piracy suits can be your best 
friend talking across the luncheon 
table. 

“The very act of listening to an 
idea submission is dangerous,” 
Mr. Solinger said. Among ways to 
avoid idea piracy suits, he sug- 
gested, are obtaining releases, 
signing contracts and refusing to 
accept unsolicited ideas. 


® Touching on _ copyright, the 
speaker said that publication of 
unsolicited testimonial letters is a 
violation of common law copyright 
despite the fact that the physical 
letter is in the possession of the 
party publishing it. 

Use of a “fictitious” name which 
turns out to belong to someone is 
a problem which is coming up 
with greater frequency, he said. 
Among the devices used to pre- 
vent suits on such grounds, he 
said, are: 

1. Picking a common name (e.g. 
John Smith), making it almost im- 
possible for any single person to 
decide his is the name being used. 

2. Picking a_ tongue-twisting 
name. This is fine except that 
there is always the possibility that 
somebody has that name. “This 
makes for a tough law suit.” 

3. Finding someone with the 
name you wish to use and obtain- 
ing a release. This is all right in- 
sofar as use of the name is con- 
cerned, but it will not prevent a 
defamation of character suit if the 
person signing the release objects 
to the use made of his name. 


® The best way to avoid trouble, 
in the opinion of Mr. Solinger, is 
to select a name and then invest it 
with a complete personality: wife, | 
children, address, business, etc. | 
This virtually eliminates the pos- 
sibility of coincidence, he said. 

Actually, the most urgent legal | 
problem in the advertising busi- 
ness is to recognize a _ potential 
legal problem as it arises and be- | 
fore the court action takes place, 
Mr. Solinger declared. 


N. C. Press Assn. Elects 

Henry A. Dennis, editor of the 
Henderson Dispatch, has_ been 
elected president of the Eastern 
North Carolina Press Assn. Other 
new officers include Cletus Brock, 
Mount Olive Tribune, lst v.p.; 
Ashley Futrell, Washington News, 
2nd v.p., and Mayron Parker, | 
Roanoke-Chowan News, secre-| 
tary-treasurer. | 


Presto Products in Drive 
National Pressure Cooker Co. 
(Canada) Ltd., Wallaceburg, Ont. 
has launched a_ pre-Christmas 
campaign for its new electric 
coffee maker and automatic skil- 
let. Ads, placed by Spitzer & Mills, 
Toronto, are appearing in maga- 
zines and weekend papers. Full 
pages in trade publications intro- 
duced the drive. 


Ellis Agency 50 Years Old 

A. W. Ellis Co., Boston, this | 
month celebrates its 50th anni-| 
versary in the advertising busi- 
ness. Many of the agency’s ac- 
counts have been clients for 35 
years or more. 


Meier Slates 1955 Ad Series 


Joshua Meier Co., New York. 
will double its consumer space 
next year, with 340-line ads in the 


New York Times Magazine, start- | 


ing Jan. 9 and continuing every 
three weeks for a series of 14 ads. 
The ads will promote VPD Spel- 
Binders, the Meier line of acetate- 
| page presentation binders. The 
agency is D. C. Smith Inc., New 
York. 


Park Moves to Raytheon 


Louis M. Park has been ap-. 
pointed coordinator of sales, ad-— 
*|vertising and management of the 


television and radio operations of 
Raytheon Mfg. Co., Waltham, 
Mass. Mr. Park was previously ex- 
ecutive assistant to the v.p. in 
charge of sales of Admiral Corp. 


Win Goulden Joins K&E 

Win Goulden has joined the pro- 
motion department of Kenyon & 
Eckhardt, New York, to handle 


merchandise and exploitation as- 


signments. He was formerly di- 
rector of special promotions on 


Post cereals at Benton & Bowles. | 


ppl Mn 


The London Free Press, W000 
Onitcric rly Morning: Brening Combination NE 


/ 


SPACE MEN... 
ATTENTION! 


You may never have to plot an orbital course that 
brings you and Mars together at the same cross 
hairs of outer space — but there are times when 
the media planning for a new campaign 


seems as complex. 


Like any computation, however, the 
more known facts you have the 
easier an accurate answer be- 
comes. This is why selective 
advertisers have been using 
The National Geographic for 
profitable results. They knozw 
there are more than 2,000,000 
National Geographic subscriber 
families who are above-average in 
spending power, have above-average 
range of interests, and are above- 
average in their need for quality prod- 
ucts. They know that here is a highly 
selective group of prospects whose com- 
bined income approximates 12% billion 
dollars ayyear — just about the same amount 
of wealth as the gold stored at Fort Knox. 


With such families, things are bound to happen. 


And they do—as a 


prove. With the same propulsive drive from 
National Geographic’s advertising pages, they can 
mean profits for you. We'll be glad to round out the es 
known facts for a sure-fire trajectory into the homes of — \, 

your premium prospects. May we? in 


(Incidentally, we’ve just ascertained that 
National Geographic subscribers spent nearly 
three-quarters of a billion dollars last year for 

_ their principal vacation trips alone. This, and 
many other sound facts, are offered in a new 
booklet called “Going Places With 
National Geographic Readers.” Write for 


your copy.) 


multitude of case histories 


THE NATIONAL 
GEOGRAPHIC 
MAGAZINE 


Washington 6, D.C. 


over 2,000,000 circulation—and a model for 
media economy! 
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Department Store Sales... 


Minneapolis District ........ 
Metropolitan Areas 


es 


Sales Same for Week Ended Nov. 27 


WASHINGTON, Dec. 2—Depart- 
ment store sales for the week 
ended Nov. 27 showed no change 
over sales for the same period of 
1953, according to the Federal Re- 
serve Board. 

Sales gained 1% for the four 
weeks ended Nov. 27, but lost 2% | 
for the year up to that date in 
comparison to last year. 

Highest gain over 1953 reported 
for the week in the various dis- 
tricts was 6% in Boston, Atlanta 


Department Store 
Sales Barometer 


Change From 1953 


No Week Ended 
Change | Nov. 27, 1954 


Jan. 1 to 
—2%\\lI Nov. 27, 1954 


and Kansas City. Greatest loss 
was recorded in Chicago and Min- 
neapolis (4%). 

Percentage gain and loss for the 
other districts were as follows: 
New York, up 2%; Philadelphia, 
up 1%; Cleveland, down 3%; Rich- 
mond, up 1%; St. Louis, no 
change; Dallas, down 1%, and San 
Francisco, down 2%. 


% Change from '53 


Week Ended 
Federal Reserve Nov. Nov. 
District, Area, and City 13 20 
UNITED STATES ............... —2 + 2 
Boston District .................... —1 +5 
Metropolitan Areas 
SI, censccsnctnnnbatiitieeioinis 0 + 6 
Downtown Boston ....... —4 + 6 
Suburban Boston ........ +14 + 7 
COMIBTER GO ceciceccsnscreseseee +12 + 5 
Lowell-Lawrence _.......... —7 —2 
Cities 
ee — 5 —4 
Ee —5§ + 2 
New York District .......... —3 + 5 
Metropolitan Areas 
IY csncinniainssbiticieciicsndeepien —l1 — 8 
New York-N. E. New 
Jersey hittin: fay + 8 
PRTIOIEE . « tabisinitinniniscssicnens — 6 —2 
BE NE ids ratasinchtnstcsours —1 +10 
Rochester — § 
Syracuse — § 
Philadelphia District ...... —4 —4 
Metropolitan Areas 
Wilmington oo... cece + 5 —2 


Thie Chrietmae... 


Compan 
Day 


ANY QUANTITY $4 .75 
FROM 1 DOZ. UP... 


Delivered Fresh 
To Your Office in New York 


It's the perfect service for executives in 
charge of arrangements—one telephone 
call will give you full information or bring 
to your office, if you prefer, one of our 
representatives! We will amaze you with 
our low charges on any quantity of cor- 
sages... any flower. We make corsages to 
order from 25¢ up, complete with vial and 
pin. The service, you will find, is superb! 


Dial MUrray Hill 4-7147 Today! 
Flower Enterprises, Inc. 


Flowers For: Company Parties, 
Conventions and Sales Promotions 


804-— 6th Ave., New York 1, N. Y. 


Minneapclis-St. Paul 
Se licrmesaveseses Minneapolis City 
| Richmond District St. Paul Citv 


Metropolitan Areas 


Chicago District 
Metropolitan Areas Duluth-Superior 
" Kansas City District 


Metropolitan Ar 


Downtown Wash- | _ 


Wilkes-Barre—Hazleton 
Cleveland District 
Metropolitan Areas 


St. Louis District 
Metropolitan Areas 


Atlanta District... 
Metropolitan Areas 


Qa 
++ ++! 


ww 


Oklahoma City 


“Sunday in Town’ 


‘Satins & Spurs’’ 
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Se FIED eivssiccccsissverese 
Dallas District 
Metropolitan Areas 
BOE Sicinicocubincickchassepbucnaciens 
El Paso 


Houston 
San Francisco District .... 
Metropolitan Areas 

Los Angeles 

Downtown Los Angeles 

Westside Los Angeles 

San Diego 

San Francisco-Oakland 

San Francisco City .... 


++itit+ #1 14++ 


9 Quistend City nnciunn. 6 _ 
$ —— SAM TOS]. nesseeserscosseeseesenes 4 oo 
6 PTD Nerd cticricencent 0 we. 
6 Salt Lake City ............. +7 + 
SORCNS  nneincsssccccesceosescerersrsee 4+. 5 aa 
6 SATIN: = sec csestscrttnncinsesnisns. + 6 — 
1 TIDOIIOR -  ciccsn scenic chesesseceneices +10 +1 
5 
7 | r—Revised. 
1|*—Data not available. 
| 
3! 
4 Ross Advertising Moves 
1 Ross Advertising, Peoria, IIL, 


} agency, has moved 
0 quarters at 95 N. University St. 


into larger 


American Machine & 
Foundry’s Toys Will 
Get Biggest Ad Push 


New York, Dec. 1—American 
‘Machine & Foundry Co. has op- 
ened a Christmas advertising cam- 
/paign on behalf of its wheel goods 
“organizations which it calls “more 
‘intensive than any in the history 


| of the industry.” 


American Bicyclist, Bicycle Jour- 
nal, Boys’ Life, Child Life, Chil- 
dren’s Activities, Life, Playthings, 
| Scholastic, Young Catholic Mes- 
'senger and in a selected group of 
comics magazines. Copy will fea- 
ture the company’s line of bicycles, 
tricycles, cars, tractors and wag- 
ons. 

Special dealer advertising units, 
contest material, displays, mailing 
| pieces, radio and tv scripts and 


| Page ads will run this month in| other promotional supports are be- 


e 


‘*Follies 


THEY 


"RE 
BUYING 
THE NEW 
STYLE 


To break established patterns and create a bold 

new style is one thing; to win acceptance 

in the market-place is another. NBC-TV Color 
Spectaculars were daring departures from 
conventional television programming. Now the first 
sizable block of figures is in. 


Of the first five of these 90-minute super-shows 

to be rated by Nielsen, four have won top-ten-size 
audiences. The fifth missed by a whisker. Each of the 
five has been seen in more than 10,000,000 homes. 


“Tonight at 8:30” and “Sunday in Town” 

are both in the top ten in the latest Nielsen ratings, 
each reaching over 10,700,000 homes. In 

earlier ratings, ‘Lady in the Dark” was in fourth 
place with 11,347,000 homes. “Satins and Spurs,” 
according to a Special Nielsen Tabulation, was 

also seen in more than 11,000,000 homes, 

and “The Follies of Suzy,” another NBC Spectacular, 
was enjoyed in 10,249,000 homes. 


But ratings are only one part of the picture. 

NBC Color Spectaculars have achieved nation-wide 
impact. People talk about them, read about them. 
They’re.big, exciting, newsworthy. Last 

week’s Judy Holliday cover on LIFE is an example of 
the constant attention they attract. Equally 


impressive is their merchandising magic. 


Dealers are more than enthusiastic about the 


response at point-of-sale. And perhaps most 
important, these Spectaculars have provided vital 
impetus to the greatest selling medium 


yet devised . . . color television. 


Creation of the Color Spectacular is only one aspect 


of NBC’s dynamic program leadership in 


Television — leadership that brings more families 
to the average evening program on NBC-TV 
than any other network. 


TELEVISION 


a service of () 
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ing furnished to dealers. Highlight 
of the dealer campaign is the 
AMF-Roadmaster “Bike of the 


|Stars” promotion, built around the 


forthcoming MGM color musical 
“Athena,” in which Debbie Rey- 
noids and Vic Damone ride Road- 
master bicycles. A contest con- 
ducted in connection with this 
program offers free Roadmaster 
bicycles and autographed pictures 
of the two stars. 

All material in the Christmas 
campaign was prepared by Flet- 
cher D. Richards Inc., New York. 


Yocom, DeGraff Assigned 
‘Petroleum Week’ Posts 

Herbert A. Yocom has been 
named editor and Ervin E. De- 
Graff advertising sales manager of 
Petroleum Week. McGraw-Hill’s 
new magazine for the oil industry. 

Mr. Yocom has been editor 
of the company’s National Pe- 
troleum News. Mr. DeGraff has 
been with McGraw-Hill since 1941, 
and for the past four years has 
been assistant director of adver- 
tising and assistant v.p. 


Nico Bossy! & 


<~ 7m 


SHE MAKES WISCONSIN 


CREAM 


OF THE 


MARKETS 


Wisconsin milk production 
exceeds 15 billion pounds a 
year—73°% more than any 
other state. Income from 
dairy products alone is more 
than $560,000,000. 

It’s because Wisconsin 
farmers welcome new meth- 
ods and new products—and 
have the cash to put them 
into use—that Wisconsin 
continues its Dairyland su- 
premacy. Their chief source 
of information, of course, is 
the editorial and advertis- 
ing columns of the “Ag”’. 
Use it to deliver your sales 
message to 9 out of 10 of the 
state’s best farm families. 


SERVING. 


WISCONSIN 
FARM FAMILIES 


THROUGH 
104 — 
YEARS 


Write us for 

latest market facts 
of particular 

interest to you. 


WISCONSIN 


griculturist 


AND FARMER 


Dante M. Pierce, Publisher 
Racine, Wisconsin 
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aR eR. 5 GRRE a RY | 
| This is HAAK GROSE 
Vice President, nies 
Ruthrauff & Ryan, -— > 
Chicago. ae 
JL] £ DISMISSES his squad of five 


children from morning in- * 
spection, and confides: : 


PARENTS’ MAGAZINE'S 
vie ALBUM OF © 


- Famous | 
_ FATHERS 


“Told Mrs. Groseth the house 
seems to be shrinking, buf she — 
insists it’s just the kids growing. — 
Might build another wing, at 
that. But that budgel’s sure been — 
expanding I” a 
No need for alarm; merely | 
@ natural phenomenon noted 
by PARENTS’ 1,625,000 Sigg ha 
_ families. Fast-growing kids : 
need more of everything — a 
space inclutied, a fact regarded — 
with admirable calm by Ss 
builders, home equipment 
manufactyrers and other <i 
PARENTS’ advertisers. 


Wi tn, 


har 


FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS are better and bigger customers! 


| Gunther Names Driskill 


_pointed director of marketing of 
|Gunther Brewing Co., Baltimore. 


Blair Promotes Bassett 

Mort Bassett, a salesman with. 
John Blair & Co., radio station | 
representative, has been named | 
sales manager of the National Sat-| 
uration Group. This group, com- 
prised of the 45 stations listed by 
Blair, offers advertisers a satura- 
tion package of 24 participations 
weekly in local shows. 


ANA Elects M. A. Mattes 


M. A. (Tony) Mattes, adver- 
tising manager of Standard Oil 
Co. of California and president of 
the San Francisco Advertising 
Club, has been elected West 
Coast director of the Assn. of Na- 
tional Advertisers. Mr. Mattes will 
represent the ANA in nine west- 
ern states. 


Walter S. Driskill has been ap- 


He formerly was general sales 
manager and a member of the 


board of McCormick & Co., — 


more. 
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Britons Drop 
Publication of 
Horror Comics 


Lonpon, Dec. 1—American hor- 
ror comics, reproduced in Britain 
by the millions, have gone out of 
business here as a result of a noisy 
outcry similar to that sounded in 
New York. 

The major publishers climbed 
down voluntarily as government 
action threatened following loud 
protests from the press, public and 
pulpit. 

Vendors through their News- 
agents’ Federation have called for 
a government ban on the “poison.” 
They protested they had no con- 
trol over the distribution of hor- 
ror comics. 


# Arnold Miller, largest publish- 
er of the periodicals, and James 


KEY TARGETS . 
for Selling More 


or his department 


a * advertising 


u irements 


exts Help Plan 
wr Advertising 


aa, AS es aos any 


Printing Paper... 


information on “How Advertisers and Ageric 


—the results of a survey of your best cus’ 


\ Advertising I 


eee iia 2 


el Advertising Re quirements 


Hit Them for You ! 


The selection and purchase of printing papers for advertising purposes is a responsibility of 


61% of the time! 


advertising program in AR to take adva:tage of proven 


interest in printing paper in quantity. 


er Pe Fare eer e 


ecquirements 


advertising management in the case of manufacturers, and of production men when agencies 
“set into the act.’ A survey made this year, for instance, shows, for manufacturers responding, 


the selection and purchase of paper for printing was participated in by the advertising manager 


Similarly, the production manager or his department in advertising agencies responding to the 
same survey revealed their participation in the specifying of paper for printing 
65% of the time! 


Both these key targets for your sales message are covered through Advertising Requirements. 
AR reaches more advertising managers by far than any other general advertising publication— 
more, in fact, than the top five combined. In addition, its “How-to-do-it” service information 


makes it tops in interest to agencymen with interests geared to ‘he production of printed material. 


Today, get the facts that can mean more business for you. Write today for 
ies Buy and Specify Printing Paper,” 
mers and prospects. Then plan your 


reader—and buyer— 


NBACEHS OF BNI 


ae a connate rt 


AY 


BE SURE AND BE THERE BEFORE YOUR LOCAL 
NEWSAGENT LOSES HIS HEAD! BETTER STHL 
—ORDER TOUR COPY NOW!!! 


LOOK WHAT YOU STAND TO MISS 16@ BIG BULKY | 
PAGES OF THE BEST HORROR STORIESAVAILABLE~ 
sad iw only 3G Sm sacb even as Lsiensanas 


<<? 


Printed for and Published by 


ARROLO BOOK CO. 2 LOWER JAMES ST. LONDON WI. 


VERBOTEN—U. S. horror comics have 

been put out of business in Brit- 

ain. One of the industry’s last acts 

was to ridicule newsvendors who 

refused to handle them. This sneer 

appeared on the back of the gris- 
ly Tales from the Crypt. 


Dutchbone, his main competitor, 
beth announced their decision to 
quit at the same time. 

“That means there will be no 
more of them in this country,” Mr. 
Miller said in his one-room office 
near London’s Piccadilly Circus. 
“Tt is all over, and I am not sor- 
5 ad 

He explained: “In recent weeks 
I have been meeting with increas- 
ing opposition, politically and 
from the trade. The printers have 
not wanted to print the comics, 
and the distributors have not 
wanted to handle them. To get 
cooperation, I had to pay over the 
odds all along the line.” 

He added, “What with one thing 
and another, the game is no long- 
er worth the candle.” 


@ Mr. Miller, head of the Arnold 
Book Co., who has no chéldren 
himself, said that horror comics 
were not intended for children. 
Among his customers were two 
Army colonels, some majors and 
a number of people holding re- 
sponsible positions in public life, 
he said. 

“But an analysis of my sales 
| would almost certainly reveal that 
‘the main readers are young mar- 
{ried women with too much time on 
|their hands,” he said. 

Supplies of horror comics in 
Britain have been reproduced 
| from American matrices or from 
'black and white proofs. Most cop- 
‘ies sold at 14¢ each. Their Ameri- 
can origin led to a noisy propa- 
|ganda campaign by the British 
‘Communist party. 

The horror comic that produced 
the most comment over here was 
Tales from the Crypt, which New 
York’s William Gaines dropped 
from his titles after Judge Murphy 
was named czar of the comic books 
industry in the city last Septem- 
ber (AA, Sept. 20). 


Gordon Adds I; Names Falvey 

Life Hearing Aid Co., a divi- 
sion of Phillips Associates, St. 
Paul, has appointed Marvin Gor- 
don & Associates, Chicago, t» 
handle advertising for its new 
'three-transistor hearing aid. Hal 
Falvey, co-founder of W. W. Gar- 
jrison & Co., Chicago agency, and 
‘later with Beaumont & Hohman. 
has been named creative head of 
the agency. 


‘Rink Management’ Bows 

Rink Management, a new 
monthly published at 103 W. 42nd 
St., New York, made its initial 
appearance Nov. 22. It will be 
distributed on a controlled basis 
among the approximately 3,300 
skating rinks in the U. S., and 
will sell its 7x10 page at a b&w 
rate of $160. 
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British Soap War 
Brings Price Cuts 


LonpDon, Dec. 1—The first price 
cuts of Britain’s fierce soap war 
were announced last week by Un- 
ilever, the Anglo-Dutch combine. 

A spokesman for Thos. Hedley 
& Co., a Procter & Gamble subsid- 
iary and Unilever’s chief compet- 
itor, had “no comment” on the 
price cuts. 

Unilever cut the price of Surf 
and Omo, its two main detergents, 
from 27¢ to 20¢ a box. There are 
pro rata price reductions on other 
products. 

An announcement said, “The 
extensive advertising and coupon- 
ing campaigns of the last few 
years have now established a level 
of consumer demand for the new 
Unilever synthetic detergent prod- 
ucts, which has enabled their fac- 
tories to realize the full efficien- 
cies of large-scale powder manu- 
facture. The temporary price ad- 
vantages of couponing have now 
been converted into a lower price 
level.” 


= Unilever and Hedley have been 
fighting each other for years with 
extensive advertising and coupon 
promotions. Reports indicate that 
Hedley has captured some 75% 
of the detergent market. 

Most popular form of promo- 
tion has been the distribution of 
price-cutting coupons to every 
household in the country. These 
coupons have aroused the ire of 
the trade (AA, Oct. 18), which 
considers them “dishonest selling.” 

R. A. Butler, Britain’s Treasury 
chief, said last week that he will 
investigate the circulation of soap 
coupons to housewives. He said he) 
had been asked if the soap firms 
were permitted to charge money. 
spent in this way against income 
tax. 


McCall Joins Photocopy Co. 


John R. McCall, formerly ad- 
vertising manager of Arnold, 
Schwinn & Co., Chicago bicycle, 
manufacturer, has joined the ad- 
vertising department of American 
Photocopy Equipment Co., Chi-| 
cago manufacturer of APECO, 
Autostate photocopying machines. | 


Pariser Bakery to Sandler 

Pariser Bakery, Baltimore baker | 
of Pariser’s bread, rolls and pas-| 
tries, has appointed Gilbert Sand- | 
ler Advertising, Baltimore, to. 
handle its advertising. 


IT’S 
\s HERE! 

& 
A a ~ _ ‘ 


The New 
Sunbonded 
Y DAY-GLO' 
BULLETIN COLOR SYSTEM 


For 120-DAY 
PAINTED SHOWINGS 


In the Brightest 
Colors under The 
Sun. The same dy- 
namic impact that 
makes DAY-GLO 
24-sheets turn all 
heads and stop all 
eyes. 


Write for bulletin No. 2117 


SWITZER BROTHERS, inc. 
4732 St. Clair Ave., Cleveland 3, Ohio 


vA t ts N Dri e . iy . 

oy kp To keep pace with the fastest-growing profession . . . 

Conn., is introducing two new 4 a : 

products in key metropolitan mar- to better serve the most influential group of independent 

kets throughout the country, Hy- 

drotox ointment and Hydrotox dry : . 

sagt egg agp a ag advisors to business . . . THE JOURNAL OF 

medicants. Newspapers and spot ° « 

radio and television will be used ACCOUNTANCY will appear in a new format 

via Dowd, Redfield & Johnstone, } P ai fe 

New York. Earlier this year, the beginning January 1955. The new “standard” size 

company introduced another new 

ee JOURNAL will have three columns and a 

N. C. Broadcasters Elect 7” x 10” advertising page. Your 1955 advertisements 
William S. Page, WELS, Kins-| . m F 

ton, has been elected president of directed to public accountants and corporate executives 

the North Carolina — of 

Broadcasters. Other officers 7 : ° . 

ere. ae ame will be easier to prepare... and will appear in a 


ker, WBIG, G boro, v.p., ? . ‘ . 
and Cecil Hoskins, WWNC, Ashe- more attractive surrounding in the “new” 


ville, secretary-treasurer. Mrs. 


Robert P. Bartley, wife of a mem- JOURN AL OF ACCOUNTANCY (Circulation 67,415 A.B.C.) 


ber of the Federal Communica- 


amin 270 Madison Ave., New York 16, N. Y. 


“Knowledge of Retail Sales is Vital 
to Evaluate 
New England 
Markets! 


“Sing] t icall Theron L. Beattie 
: ingle out practically any market | eee New England Regional Sales Manager for 
in New England and you'll find whole- Sunshine Biscuits, Inc. 


sale-distribution channels so overlapping 
that a market’s retail figures ... rather 


than wholesale figures .. . are the one 
reliable guide to sales potential,” says 
Theron L. Beattie, New England Regional Sales volume is its Retail Grocery Sales .. . now in 
Manager for Sunshine Biscuits, Inc. excess of $168 million annually. Advertising and 


sales promotion are most productive when allo- 
cated according to a market’s Retail worth... 
and not by disproportionate wholesale figures’. 


“That is particularly evident in the grocery 
field. For example, consider the Worcester, 
Massachusetts Market: while it is a sizable 


grocery distribution center, three of its major Local Level Knowledge is a Must for Top-Level 
grocery chains (First National, A&P and Stop Decision Making. 

and Shop with over 75 super markets) have j ; . ‘ ' 
wholesale headquarters outside of the Worcester @ This advertisement is published in the inter- 


ests of fuller understanding of the Worcester, 
Massachusetts Market by The Worcester Tele- 
gram, The Evening Gazette, and The Sunday 
Telegram. George F. Booth, Publisher. Circula- 
“The real yardstick for Worcester’s grocery tion daily, 155,552; Sunday, 103,099. 


market. Therefore, wholesale grocery figures 
for Worcester reflect only a portion of the 
market’s real worth. 
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Fairless Tells PR Men They Must 
Convince Public of Business’ Merits 


(Continued from Page 3) 
ments—“for no clear reason’’— 
have recently devised new titles, 
such as: director of public infor- 
mation, director of public ser- 
vices, director of communications. 
He said there are also several 
recent instances in which com- 
panies have tried intentionally to 
“obscure a well-planned and de- 
tailed public relations program 
under other names.” 

Mr. Bowes said the reason for 
this development is that organi- 
zations want to avoid giving the! 
impression that their programs | 
are “contrived.” 

Mr. Bowes said he is concerned 
that p.r. men don’t “recognize 
this trend for the public relations 
problem it is, and—like the doctor 
who takes his own medicine, and 
the preacher who practises what 
he preaches—set in motion a con- 
certed, skilled program of public 
relations for public relations.” 


@ Mr. Bowes proposed that the 
py. profession “stop viewing with 
alarm the sins of our initiators 
and start pointing with pride to 
the achievements of those of Us | 
who are too busy to wail and com- | 
plain. Let’s speak up for public} 
relations. Modesty is still a virtue, | 
true—but what if silence leads to) 
misunderstanding harmful to our 
clients and costly to our craft?” 

The problems of American p.r. 
overseas were described by Theo- 
dore C. Streibert, director of the 
U. S. Information Agency. He 
reported that the agency’s per- 
sonnel all over the world now 
totals 9,500, and its current annual 
budget is $77,000,000. There are 
217 posts in 77 countries and 160 
American libraries in 63 countries. 

Mr. Streibert pointed out that 
the Communists are spending 
much more on propaganda. He 
cited figures of $1.2 billion for 
the Soviet Union, $1.4 billion for 
Communist China and $530,000,- 
000 for the eastern European 
countries. He likened the Red 
propaganda drive to a rival com- 
pany “ruthlessly fighting our cli- 
ent—with the objective of utterly 
destroying and running him out of 
business.” 


s William Clark, the agency’s 
assistant director for Europe, told 
the meeting that “in western 
Europe we are concentrating on 
those groups which swing the 
largest influence,” rather than on 
the largest mass of population. 

“Thus in Germany,” he ex- 
plained, “we are actively attempt- 
ing to explain U. S. policies to! 
the Bundestag, university circles, | 
newspaper editors and civic lead- 
ers. In France, our emphasis on 
editors is less, but on the working 
press greater. In Italy, we have 
tailored some of our output for 
labor leaders, particularly in} 
areas where free unions have a| 
fighting chance against commun-| 
ist unions.” 

Mr. Streibert warned that this| 
“fight in the realm of ideas” is 
likely to go on for some time. He| 
said that even though the Com-| 
munists may not want a “hot”! 
war at this time, “we cannot, for | 
a moment, relax our efforts.” He) 
said he could foresee the present 
struggle continuing for at least! 
another 50 years. 


| 
| 
s PRSA delegates were some- 
what enchanted by the unusual 
panel-in-the-round program put 
on Tuesday morning. At this ses-| 
sion five prominent social scien- 
tists and four p.r. executives sat 
in a circle in the middle of. the 
hotel’s grand ballroom and talked 
in esoteric terms about people's 
attitudes and opinions. The dis- 


| Fairchild, 


led by James M. 
of James M. 


cussion was 
Vicary, president 
Vicary Co., 
organization. 


a The participants were: Dr. 
Bernard Berelson, director of the 
Behavioral Sciences Program, 
Ford Foundation; Dr. Johnson 
social geographer and 
adult education head at Cooper 
Union; Dr. Molly Harrower, New 
York clinical psychologist and 
poet; Dr. Warner Muensterberger, 
psychoanalyst and lecturer at 
New York State University; 
Louis Harris, a political scientist, 
formerly with Elmo Roper; Wil- 
liam <A. Lydgate, partner, Earl 
Newsom & Co., New York; J. 
Stanford Smith, manager, public 
relations services, General Elec- 
tric Co.; Franklyn Waltman, di- 
rector of public relations, Sun Oil 
Co., and Edmund S. Whitman, 
director of public relations, United 
Fruit Co. 


@ The discussion, conducted along 
informal lines, didn’t settle any 
great problems, but it brought out 
the importance of understanding 
the cultural habits of the group 
the p.r. man is attempting to 
reach. A study of these habits 
can bring out subtle differences. 
For example: 

Dr. Berelson pointed out that 
the Kinsey studies have shown 
that the higher-income groups— 
which are conservative politically 
—are liberal about sex codes, 
compared to the lower-income 
groups, which are the most lib- 
eral politically. 

Mr. Harris, who directed Frank- 
lin Roosevelt Jr.’s losing fight for 
the attorney-general’s post in 
New York this year, pointed out 
that while the Negro group in 
America is about four-to-one 
Democratic, it is also probably 
the most isolationist group in the 
country when it comes to foreign 
policy. 

In the discussion, Dr. Muenster- 
berger suggested to Mr. Whitman 
that the United Fruit Co. could 
make very profitable use of these 
social science techniques in its 
Central American operations. He 
suggested specifically that the 
company try to understand the 
customs of the region and adjust 
to them, rather than breaking 
them down without substituting 
anything else in their place. 


s The PRSA named its new 
officers at the meeting. They are: 
George W. Crowson, assistant to 
the president, Illincis Central 
Railroad, presi- 
dent; W. Howard 
Chase, partner, 
Selvage, Lee & 
Chase, v.p.; Wil- 
liam A. Durbin, 
director of p.r., 
Burroughs Corp., 
secretary, and 
Ward B. Ste- 
venson, p.r. di- 
rector, Pillsbury 
Mills, treasurer. 

Six new di- 
rectors of the society are: Clifford 
W. Hale, p.r. manager, Canadian 
Westinghouse Co. Ltd., Hamilton, 
Ont.; Kenneth W. Haagensen, p.r. 
director, Allis-Chalmers Mfg. Co.; 
Earl B. Steele, manager, news and 
information department, Chamber 
of Commerce of the U. S.; Wiley 
B. Cotten Jr., manager, p.r. de- 
partment, Esso Standard Oil Co., 
Baton Rouge; Emerson G. Smith, 
director of public information, 
Continental Oil Co., Houston, and 


George Crowson 


Arthur M. Sargent, exec. director, | 
Society of Certified 


California 


New York research | 


Rolfe 
Shreve 


Lane 


Gifford Reed 


(Continued from Page 3) 
and media, both nationally and lo- 
cally,” the Advertising Council re- 


advertising in radio and television, 
newspapers, 24-sheets, car cards, 
and in approximately 800 maga- 
zines whose publishers contribu- 
ted up to a page of space a month 
to savings bonds advertisements.” 

As 1954 draws to an end, out- 


will, as indicated, total $38 billion, 
the highest ever, and the amount 
of contributed space and time will 
undoubtedly exceed the enormous 
volume of last year. 


s Scores of agencies and individ- 
uals have donated their time and 
their talents to the production of 
savings bonds campaigns through 
the years. Currently eight agencies 
are handling various phases of the 
promotion. These are G. M. Bas- 
ford Co. (executive publications) ; 
Campbell-Ewald Co. (graphics) ; 
Compton Advertising (radio); 
Foote, Cone & Belding (magazines 
and newspapers); McCann-Erick- 
son (tv); Schwab & Beatty (di- 
rect mail); Schwimmer & Scott 
(local radio spots); and J. Walter 
Thompson Co. (farm _ publica- 
tions). 

Current coordinator for the sav- 
ings bond campaign is Robert R. 
Mathews, v.p., American Express 
Co., with Hector Perrier of the 
Advertising Council acting as 
campaign manager. The sales and 
advertising division of the Treas- 
ury responsible for bond adver- 
tising consists of Earl O. Shreve, 
national director, “dmund J. Line- 
han, assistant na 
John Davis, adv 
resentative, peric 
ics; and Harold 
tising manager. 


tising sales rep- 
licals and graph- 
‘. Boyer, adver- 


s A new magazine series, starting 
in January issues, has just been 
given the finis ing touches by 
Foote, Cone & Evlding, which has 
been preparing e magazine and 
newspaper ads f- bonds since the 
beginning of 19 It stresses—as 
have all magazin: campaigns since 
1950—the under'ving theme that 
savings bonds are a good invest- 
ment because of 
try we live in 
people we are.” 


ind the kind of 


The ads get readership, too. In a 
campaign featuring Medal of Hon- 
or winners which ran for 30 


Public Accountants, San Francis-| months during the Korean war, 


co. 


‘Starch reports showed that 40 out 


standing Treasury savings bonds | 


onal director; O. | 


the kind of coun- | 


Lambie 
Mulhall 


Hussey 


Repplier Vincent 


HARD AT WORK—Representatives of some of the eight agencies work- 
ing on various phases of bond promotion meet to discuss 1955 plans 
with Earle O. Shreve, national director of the savings bond divi- 
sion; T. S. Repplier, Advertising Council president, and James 
Lambie, White House liaison representative to the Council. In the 
group are Louis Gifford, J. Walter Thompson Co.; Constance Reed, 
Compton Advertising; Walter Mulhall, G. M. Basford Co.; Kenneth 
Vincent, Campbell-Ewald Co.; Thomas Lane, McCann-Erickson; 
John Rolfe and John Hussey, Foote, Cone & Belding. Other agencies 
working on bonds are Schwab & Beatty and Schwimmer & Scott. 


Volunteers Keep U. S. Bond Sales 
at High Level and Redemptions Low 


of 115 such ads were among the 
five top-read ads in their respec- 
tive issues for women readership. 


ported at that time. “This included | Out of 93 “‘medal” ads checked for | 


'male readership, 33 were best-read 


|in their respective issues, 23 were 
| second, and 80 were among the top 
five. 


@ The 1954 series, stressing the 
relationship of the secure Amer- 
ican home to a secure nation in 
peacetime, has also done well, but 
understandably not as well as the 
Medal of Honor series. 
magazines, the “American char- 
turesque Americans who have 
contributed color and strength to 
the fabric of American life. Well 
known, quickly recognizable fig- 
ures have been avoided, in favor 
of intriguing stories of people who 
are little known or have been for- 
gotten. Such legendary characters 
as Annie Oakley, Robert E. Peary, 
Capt. E. V. Rickenbacker and 
Nellie Bly will be featured in the 
advertising. 

Bond advertisements appear in 
about 770 magazines, which donate 
up to a page of space a month— 
about $12,000,000 worth. The space 
is made available to the Treasury 
through the Magazine Publishers 
Assn. and its advertising commit- 
tee, headed by John R. Buckley, 
publisher of Good Housekeeping. 


= Newspaper advertisements ap- 
pear in about 500 daily newspapers 
and 1,000 weeklies. In 1953 there 
were 7,987 individual insertions in 
newspapers, embracing some 7,- 
503,000 agate lines of space. Ad- 
| vertisements are keyed to seasons 
and holidays, and also include a 
continuing campaign on the matu- 


4 &£ 
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| SYMBOL—New savings bond symbol 
to be used as ad drop-in, on bond 
literature, government checks, etc. 


The new campaign for 1955! 


acter” campaign, is based on pic-| 
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rity features of savings bonds, 
which allow them to go on earn- 
‘ing interest for 10 years after 
‘original maturity date. 

The experience of Foote, Cone 
& Belding in handling the newspa- 
| per and magazine campaigns is an 
‘interesting example of the enor- 
/mous contribution which agencies, 
advertising men and media are 
making to this and the numerous 
other public service campaigns 
sponsored by the Advertising 
Council. 


= During the course of the current 
year, FC&B people contributed a 
total of 3,860 man hours to the 
production of bond advertisements. 
A regularly assigned task force, 
consisting of Fairfax M. Cone, 
president; John Hussey, account 
executive; John Rolfe, copy super- 
visor; Robert Eck and John 
O’Toole, copywriters; Bruce Col- 
lins, art director, and Charles Bun- 
gert, production, is always avail- 
able to work on bonds. In addition, 
writers Doris Johnson, Anita Sor- 
enson and Donald Williams, and 
art directors Orville Sheldon and 
Vincent Neill have also worked on 
the campaigns at various times. 
Some idea of the complexity of 
the campaign can be gained from 
the fact that all magazine ads are 
regularly produced in 11 different 
sizes and shapes and in three dif- 
ferent screens (and occasionally, 
as with the Medal of Honor series 
so that they can run either b&w 
or two colors). In the case of news- 
paper ads, there are four com- 
pletely different ads each month, 
each produced in at least three 


CHECK ADS—Fairfax M. Cone of 
Foote, Cone & Belding and Sec- 
retary of the Treasury Humphrey 
| discuss bond ads at bond staff sales 
meeting in Washington. 


sizes, ranging from full page to 400 
lines, stressing timely themes, the 
importance of saving, the wisdom 
of letting matured bonds continue 
to earn interest, etc. 


2 All together, the Advertising 
Council estimates that in the years 
in which it has been promoting the 
sale of U. S. savings bonds, some- 
thing over $357,000,000 of time, 
space, talent and creative effort 
has been contributed to this vital 
public service by advertisers, agen- 
cies and various advertising media. 
This covers the period from the 
beginning of 1946 to the early part 
of 1954—the “peacetime” period 
of savings bond sales. 

The U. S. Treasury Department 
reports that “well over $800,000,- 
000 in space, time and talent have 
been contributed by advertising 
interests to bond campaigns since 
they were introduced shortly be- 
fore World War II. 


KHQ Names Cox, Gerlach 


H. Quenton Cox & Associates, 
Portland, Ore., has been named to 
represent KHQ and KHQ-TV, 
Spokane, in the Portland market, 
replacing Frank McHugh, the 
former representative. Rex R. 
Gerlach, formerly program direc- 
tor of WMMR, University of 
Minnesota, has been appointed 
| promotion manager of KHQ and 
KHQ-TV. 
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FREDERICK A. MILLER 

SoutuH BENp, INpD., Nov. 30— 
Frederick A. Miller, 86, president 
and editor of the South Bend 
Tribune and owner of WSBT and 
WSBT-TV, died yesterday in 
Memorial Hospital here. He had 
been ill in recent years, but had 
remained active in the manage- 
ment of the Tribune. 

Mr. Miller became majority 
stockholder in the Tribune Dec. 
10, 1892, after the death of his 
father, Alfred B. Miller, one of the 
two founders of the paper. He was 
one of the few surviving charter 
members of the Associated Press. 
He was also a member of the 
American Society of Newspaper 
Editors and the National Press 
Club. 


JOHN D. SOUTHAM 


CALGARY, ALBERTA, Nov. 30— 
John David Southam, 45, since 
1946 publisher of the Calgary 
Herald, died suddenly Nov. 28 at 
his home here. A member of the 
Southam publishing family, he 
started his newspaper career in 
1930 with the Ottawa Citizen and 
joined the business department of 
the Herald in 1932. 


W. LOUIS FROST 

HartTForD, Nov. 30—W. Louis 
Frost, 77, editor and publisher of 
the Manufacturing Jeweler, trade 
paper, died at Rhode Island Hospi- 
tal, Providence, Nov. 23. Mr. Frost 
was owner of Walter B. Frost & 
Co., publishing firm founded by 
his father. 


NATHAN W. COOK 

Utica, N. Y., Dec. 1—Nathan W. 
Cook, 70, national sales manager 
of radio station WBIX here, died 
Nov. 19 in his home here. 


HAROLD F. WAITE 

Detroit, Nov. 30—Harold Fred- 
erick Waite, 61, director of mar- 
ket research, Burroughs Corp., 
died Nov. 28 at his home in Hunt- 
ington Woods. 


E. L. RUDDY 

Toronto, Nov. 30—E. L. Ruddy, 
84, former head of Ruddy Sign- 
board Co., which he founded, and 
a former president of Outdoor Ad- 
vertising Assn. of America, died 
here Nov. 23. Born in Holyoke, 
Mass., Mr. Ruddy worked on the 
Los Angeles Times before moving 
to Canada in 1894. He founded his 
outdoor advertising company in 
1903 and headed it until 1929, when 
he retired from business. He was 
president of OAA in 1914 and 1915. 


(ADVERTISEMENT) 


Southeastern Public 
Service Co. Appoints 


New Vice President 
Wesley Roberts has been appointed 
vice president of The Southeastern 
Publie Service 
Company, and 
general manager 
of its liquefied 
petroleum = gas 
properties. Mr. 
Roberts is head- 
quartered at Or- 
lando, Florida. 
This division of 
Southeastern 
Public Service is 
a supplier of bu- 
tane and propane 
gas for home, commercial and indus- 
trial use. 

The company is a large volume pur- 
chaser of gas appliances, petroleum 
products and the automotive equip- 
ment used in its distribution system. 
It is typical of the broad market that 
Wall Street Journal advertisers are 
able to penetrate. Mr. Roberts is an 
enthusiastic Journal reader. Like other 


BullDog Electric Products 
Boosts Parker Stough 

BullDog Electric Products Co., 
Detroit, has appointed Parker H. 
Stough advertis- 
ing and sales 
promotion man- 
ager. He has been 
sales and prod- 
uct counselor for 
BullDog Electric 
for the past two 
years. 

Mr. Stough 
succeeds Donald 
H. Anderson, 
who has re- 
signed to estab- 
lish an industrial sales agency to 
represent several Michigan adver- 
tising specialty and display man- 
ufacturers. 


Fuller Names Y&R 

W. P. Fuller & Co., San Francis- 
co paint manufacturer, has moved 
its advertising account from 
McCann-Erickson to Young & Ru- 
bicam, effective Jan. 1. 


Parker H. Stough 


x -Ray—Laboratory 


Accounting—Record Keeping 


as well as administrators 


If you want to sell the 
expanding Hospital Market 


Editorial departmentalization assures readership penetration among 
department heads os well as administrators—the specialists who 
initiate hundreds of hospital purchases. 


Highest Voluntary Paid Circulation in the Field! 


HOSPITAL 
PUBLICATION 


Food and Dietetics 


x 
TA 


Management ‘= =m 
105 W. ADAMS ST., CHICAGO 3 BAKING aneoen-* . woe MANAGEMENT 


key executives, he depends on it in— 
making day-to-day business decisions. | 
ABC circulation today is 317,381 | 
(total readers almost double that fig- 


ure). What an advertising medium! 


BUYOGRAPHY 


The 32 counties in Sioux City Sue-land include Nebraska’s leading 
farm county, South Dakota’s second, and two of Iowa’s top three. 

Five of the 32 are among the first 75 in the U. S. in farm income. 

From cattle, hogs, corn, oats and other products, Sioux City Sue-land 
enjoys an annual cash farm income of better than half a billion dollars. 


The value of farm products sold in the area, according to the 


last Census, topped the totals of 34 states; average per farm 

value of products sold was $9,460, more than double the national 
average. Sioux City is the nation’s fourth largest livestock center, 
fourth largest grain market, 3lst metropolitan area in wholesale sales. 
Its more-than-300 manufacturers include the world’s largest maker 

of wind-propelled generators, world’s largest popcorn manufacturer, 
and assorted makers of tools, batteries, fishing tackle and farm supplies. 
There are about 125,000 tv sets in Sioux City Sue-land, the owners 

of which (so many tell us; rating data upon request) find 


watching KVTV rewarding. 


SIOUX CITY, IOWA 


EVTV. a Cowles Station, is under the same management 
as WNAX-570, the radio station that for 30 years has 
successfully served one of the world’s major agricultural 
regions, the five-state area known as Big Aggie Land. 
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48 Advertising Age, December 6, 1954 
Rockmore Appoints Two 

Ormonde S. Clarke has joined 
the copy department and Florence 
E. Lerman the media department 
of Rockmore Co., New York. 


National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending Oct. 23, 1954 
All figures copyright by A. C. Nielsen Co. 
PROGRAM POPULARITY* 


National Nielsen Ranking of Radio Shows 
Week of Oct. 3-9 
All figures copyright by A. C. Nielsen Co. 


TOTAL HOMES REACHED 


H Current Homes* 
| Homes ames | Rank Program (000) 
"Rank Program (000) Rank Program % sn  PROGRA MS) ; ee 
2 REPUBLICANS | ie eee 1 | Love Lucy (Philip Morris, CBS) 52.0/ EVENING, ONCE-A-WEEK (AVERAGE FOR ALL AMS) (1,166) 
ove Lucy (Philip Morris, 1 Pommee Are wane. (lent Ca, Mare, MRC) on... ncecsscscsscsiicscscssacssapoeees 2,752 
Ste Pk 14,721 2 ar oe” (General ae Lux Radio Theater (lux comp, NBC) ccccccsnnccsccsececsssccsscssssossssssssisseveccescesee 2,705 
We elected them in Florida. 2 Bob Hope Show (General ——— DP snrvscnn edger eesamenmens ad Amos ‘n’ Andy (CBS Columbia, CBS, Sunday) .......ccccsssssessssessssessseee 2,566 
Foods, NBC) 14,133 3 Toast of the Town (Lincoln- 4 GRUITIG, CURIE He FR ERIE Si scsccsccsccsssncsccicacccisciccsoacsssessaseesassensenns 2,472 
One went to Congress. The other went il i MR a oe : Mercury Dealers, CBS) ............ 50.3) 5 PN Se IE IND ois cdsscsncacpcenosshesssssascsisesiescosdeveanenaaecans 2,379 
to the legislature (from our county). 3 Toast of the Town (Lincoln- 4 Pabst Blue Ribbon Bouts (CBS) ....49.8| 6 Gunsmoke (Liggett & Myers, CBS, Monday) ..........000 2,379 
; 7 ; Mercury Dealers, CBS) ........ 14,009, 5 Buick-Berle Show a 45.5| 7 Jack Benny Show (American Tobacco Co., CBS) o......ccccccccccecesseeeeeees 2,286 
if Florida also went for Ike for President. | 4 Pabst Blue Ribbon Bouts 6 Jackie Gleason Show (Schick, 8 You Bet Your Life (DeSoto-Plymouth Dealers, CBS) ...........ccccccseeeees 2,006 
9 Beemer G WeCertky GGTe Faas, CBE) ccciccccssscsscsesscccsscsccesssccccessscss 2,006 
No sheep, we vote as we please for | (CBS) éitdiditiesdettieetvastinaseinies 13,456 Sheaffer Pen, Nescafe, } 
ie oniainrsne Riemer a | 6 tibet Mite BN eos: 12,832 pec. aaa 43.9 0 Our Miss Brooks (American Home, Toni, CBS) sbscsaneeaslesdceniielasaaxenaaene 1,959 
| 6 Jackie Gleason Show (Schick 7 Dragnet (Chesterfield, NBC) ........ 41.1 EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (980) 
Such a population makes for a healthy, Sinaliies Bon, teesele CBS) 12,029 8 You Bet Your Life (DeSoto- 1 One Man’s Family (Toni, Miles Laboratories, NBC) .............ccccccccceeeeee 1,726 
prosperous community. A place to spend 8 + - Plymouth, NBC) .....cceccccceseseeeees 40.5| 2 Amos ‘n’ Andy (Murine, Viceroy cigarets, CBS) ...........cccccccccccsecesseseeeees 1,633 
your adv. dollars and make money plenty. 7 ae? Bet gh (D2Soto- ila 9 Producers Showcase (Ford 3 News of the World © (NBC) -.sssesssssesennseersnsersnsssnnsesnnnecesnseessnnesessnesesy : 1 493 
; ymouth, NBC) .........ccecseeens ’ Motor Co., RCA, NBC) ...............38.9 | WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,539) 
Orlando Sentinel-Star 8 Dragnet (Chesterfield, NBC) ..11,516|/10 Max Liebman Presents (Sunday, 1 Tn IN I 0c cchdss.< xcasscsaaecncceasaivesbain Ubeuehbusteasneaall 5,831 
MARTIN ANDERSEN-—Editor, Owner, Ad-Writer &| 9 Producers Showcase (Ford Reynolds Metals, Hazel 2 Wes Ua Phat. Gree COrtetel Wiuird, CUS) ccisssciscsccccssecscssissscccecessccacsseacd 2,286 
encaliaaed Motor Co., RCA, NBC) ......... 10,795 Bishop, Sunbeam, NBC) ............ 38.8| 3 a i I  sslantessaanialbebauasll 2,239 
Orlando, Fiorida P * Percentage of homes reached in area 4 Ma Perkins (P&G Oxydol, CBS) Sibbiddadnenvetheenebesundegsnecentaciubadetnes babubnal 2,239 
tionnei 1e co) yee oo gmaeraaam das a a ce 5 Rood of Life (PEG IWory, CBS) vvvvcccccccccccceccccccenene 2,192 
— i henge ear wanes 6 Helen Trent (American Home, CBS) ..........ccsssssssssssseessnessnecsnesssnecsneees 2,192 
Bishop, Sunbeam, NBC) ......10,736 Videod r r 7 Young Widder Brown (Sterling. NBC) ...cccccccccccsscsscsssecssvecssecssecssseesees 2,146 
5 8 Our Gal, Sunday (American Home, CBS) .......ccccccccsescessscscssssesseneaceeveee 2,146 
iaeodex op en 9 NE TD RUIN ND go sassaccssttsicecasunvaiscossscceonnsdcsiusisancs.ccrnabeaaden 2,146 
CARRIED MOR: Spot TV Shows* 10 Guiding Light (P&G Duz, CBS) oo. ccsnseconnoneorneen 2,146 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (513 
FOR THE 3 rd LOCAL GROCERY Oct. 1-10, 1954 1 Lorne Green (Credit Union, MBS) .....cccssccssssssssssssssssesssssssesssssssssssssesssnssee 1073 
3 = 2 Sunday Gatherin’ (General Foods, CBS) o........cccccccccccsccescccessceeece eeeeees 1,026 
es STR Al GHT VE AR LINAGE .. . Copyright by Videodex Inc. 3 Galen Drake (General Foods, CBS) ......ccsssssssessnsessseeineesneeneeessenet 933 
THAN ANY OTHER - pr a of] DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) ~ (1,120) 
IOWA DAILY ee ee I I I, I i aiticsctiindiccosssnisanssiueathcnitslinbacieagcl 6,764 
1 I Led Three Lives (102 2 World Series Roundup (Gillette, MBS) ....ccccccccccccssscscsssssssssesessssvessessses 1,866 
; KGOED  ccstcasvenscenicesssacs 4119 19.4] 3 Ge Siemens CON: GON). avaniiiceriaiincessundainiicmaionriod 1,633 
2 Liberace (154 Cities) ....4,803 16.6) *The percentage of homes reached (‘‘Nielsen-Rating”) may be determined by com- 
| 3 Favorite Story (90 paring the total number of homes reached with 46,646,000, the 1954 Nielsen estimate 
sae 3,721 16.5| of total U. S. radio homes. 
| 4 Annie Oakley (85 
EE © Sihinictnnisaiunseces 3,854 16.2 . 
: cou ae faq i 2 Pulse Network Trendex TV Ratings 
oa) j 6 “a Fairbanks (30 a fi TV Ratings Nov. 1-7, 1954 
BUUUED seh bcsdcesenaunbinnesdae 4. 
7 Mr. District Attorney October 8-] 4, 1954 Ten Multi-Station Markets 
CF CHE): snccttsasersins 3,975 14.7 RANK PROGRAM RATING 
8 Kit Carson (65 Cities) ....2,708 14.6 oe Cee tee 1 Jackie Gleason (Schick, Nescafe 
" Studio 57 (31 Cities) ....3,395 14.6| rank Program Rating Sheaffer, CBS) ' ’ ‘itn 
] The Big difference between the Waterloo Courier 9 Ellery Queen (20 Cities) 1,267 14.4) 1 Dragnet (Liggett & Myers, NBC) 38.0] 4 G,oucho pa Se EN 
| and every other lowa daily is the way the | 19 Amos ‘n’ Andy (67 2 1 Love Lucy (Philip Morris, CBS) ..37.8 wae, et 
Courier hustles for and gets tie-in advertising. GD osinsesnnecesecassmsn uae «69488 8 teed of tes tome Ghee ’ sensing psd yesrenipehambatnmenses 6.1 
| Look here .. . from January . 1953, thru De- *Programs appearing in a minimum of 20 RGU, RD ccissncsestssesssncssccess 35.6 Medic (Dow Chemical, NBC) ........ 35.1 
cember 13, 1953, the Courier’s merchandising markets. ; 4 Groucho Marx (DeSoto-Plymouth, Dragnet (Liggett & Myers, NBC) 34.8 
staff solicited 354,197 lines of tie-ins . . . in RE ener 34.4 Toast of the Town (Lincoln- 
| 11,080 insertions. ene a Comeetene Ont 5 Jackie Gleason (Nescafe, Shick, Reprint, GID ccesisesssscsssvoneeeeeu 33.2 
| Let our advertising and merchandising department is iain OF tanelion denies pie Sheaffer, CBS) ear a nome 6 I've Got A Secret (Cavalier, CBS) 32.4 
shew you what can be done with your produet. ad campaign scheduled to run suas ue Goan oats 306 7 Berle-Buick Show (NBC) ................ 30.4 
Write. from now until the end of March. i oe 8 Disneyland (American Motors 
. ‘ 25 d 8 Godfrey & His Friends (Toni, . : ’ 
cae company & TunEng So 8 Pillsbury, Frigidaire, CBS) ........27.9 American Dairy, Derby Foods, 
ry 9g 
50-line ads daily in each paper} 9 60.4 theater (NBC) ccccccccccooo- 27.6 TT, onisncasiceiesioruiepintaiticaieaniagel 30.3 
throughout the campaign for its 10 tures & Allen Camation, 9 What's My Line (Stopette, 
olives and “eu SS I TEU ossadivecsssissssusesins 26.9 POMS; GOB) cicessccesivnscsecssiess 30.2 
Ses "waditio: isu om +B gia 2 er 11 What’s My Line (Stopette, 10 This Is Your Life (P&G, Hazel 
i Remington Rand, CBS) ............. 26.4 eatin, CUBE siccesnsicsceshsiotaiesens 30.2 
_— - — 7 ‘2 December Bride (General 
ee i oe RU GD csetidahstsctaneunnniiions 26.0 
T I : r Se 
e : ° A A ‘ 4 : ? ; 13. Fireside Theater (P&G, NBC)........25.8 
- 114 Mama (Genera! Foods, CBS) ........ 24.2 
; e ° . - , : b | 15 Justice (Borden, NBC) .........c0 24.7 
= 16 Studio Ore (Westinghouse, CBS) 24.7 
: ” e ~ 117 This Is Your Life (Hazel Bishop, 
; # a | Pea neeetenee 24.6 
“ETE: +| 18 Texaco Star Theater (NBC) ........ 24.3 
MERIC AN ef ALS, ON WINDO > 19 Imogene Coca (Griffin, SOS, 
i ae Lewis Howe, NBC) .............0005. 23.5 Ti 7° 
FOR INDOOR OR OUTDOOR ax. 20 I’ve Got a Secret (R. J. Reynolds Uj 
: FOOD GO ij GIRO) svccivecicccscesss:. 23.4 
No other permanent type point of 
purchase medium offers the ae COUPONS ARE 
: es MULTI-WEEKLY SHOWS 
bined versatility, durability, and , 
aS ace economy of American decal signs. § aoe: 1 Perry Como (Liggett & 
Quist enaliad to clther diese or EPS! 4 PE TOD, Niechrceteritinssestcnndsccnss 14.5 geqa BUSINESS 
opaque surfaces, either indoors or ee : s : “4 2 Howdy Doody (Several sponsors, 
outdoors. American decals put valu- g-COLD ey f A Os igs DIGE Depectnisaduadesaririssiceinnsiornand 13.9 
able advertising space to work for fe a P ES Om . ; : ke os x | 3 Eddi : h c c \ NBC 13 8 a EUREKA designs and prints coupons 
you—day and night—and this space - / 4 ie Fisher (Coca-Cola, ) nnd. for the country's leading users 
ae is cost free! 4 Camel News (NBC) ........0..c08 13.0 @ EUREKA coupons have that 
ayes American Decals remain bright and 5 Dinah Shore (Chevrolet, NBC) ....12.7 ee 
‘aeolion of pron oy let armed 6 CBS News (Pall Mall, American @ EUREKA coupons are protected 
in all your other andlor pe noe oi a Home, Bendix, Geritol) ............ 12.2 against counterfeiting 
time and place your product may be actually 7 Arthur Godfrey Time (Several @ EUREKA can serial number your 
purchased! CERIN, GU Sebiswece se sexier cetvree 14.8 coupons for added safety 


Allow American to help you plan your decal 
dealer signs now! Art and consultation 


8 Search For Tomorrow (P&G, CBS) 11:0 


Enlist this EUREKA know-how for a successful 
coupon promotion. 


cadis iin elltediten 9 Guiding Light (P&G, CBS) ............ WAI Write for samples to: 
10 Love of Life (American 
§ Ss, ME: Sxsacerectroncsesdsescnstvacs 10.6 
AND MIRRORS e REKA 
ON VEND: Herbert Gruber to Kletter 


See 


» 4344 W. 5th Ave., Dept. 


New York @ Clevelond ®@ ’ Wonder, 


MACHIN 


A, Chicago 24, 
Ont Cone 


| Edward Kletter Associates, New 
| York, has appointed Herbert Gru- 
| ber business manager of its radio- 
itv department. Mr. Gruber for- 
'merly was chief time buyer with 
Cecil & Presbrey and before that 


| was associated with Biow Co. 


“Spectatry 
a PRINTING 


ER eat tls SB are cet oe td in GA ae nent FR ae ge es Deg Rte ee BL OR tig Tee 2 Sup a parades Sa py aa gt 3 . tia 3: ai a ea fe : F ie ta i aye aed ‘erase ty Fe me) MeN Bn 
Bist ge ast ites 3 CMRPPG) Watentietnrtn oak 2B Fe ates toEe ss oF Svan dP O8 Oat eo Be ; Re Re suet eae peice’ Saige ag te Mot PEEP SES ie cae a Are as att Ses, rsa Ng Sepa arta 
Peet bes eg pea NES gt 2 ri sgiy eee hig Sek ieee at Ter IN ue Ai a , 4 ER a, BS ing Mecha Brae OLE s § ar We TIP ew oes X Mew AKA RSA cece eA nce enadiens 8 Nd pies Abaya ite fest 
OS 1 ee Eve : Re Be é Cy habhatiene ee eget : rte Sian 1 eee a a ane 4 ; ‘ ee ee ie ire 2 asi Poe le > bah WR ah ae  whicaraet tiara eataae BEER aes ee es ce ee tT Re Me horn ck ae ek 
sce og ae i ~e * a = y abe Goes ; she yar te RE i 2 “i ci he eye Ae wae rs; , ‘ Pasa oe IR eg Bi ee i a ae ae Noe Sha Re ie eed ie Re es ce yi Rial uctiger = 
ae 3 fess | iz ee te ee. en clas 
ates fo : ‘ 
2 eee 
ers: 
ey 
-, 2 
} 
F t 
ey ee : 5 
: 
| 
; 
3G 
f 
ig 
f 
at 
sf 
4 
: 
: 
a 
] 
; ; i 
ai | 
g ' 
ag] 
a | . 
a 
7 Hl 
‘Pa i 
Pa 
i | 
7 4 | " 
> | x 
q e 
§ 
: 2 
* 
4 . 
im 
i 
4} : 
| c 
5 ‘ 
a 
iim 
| on 
q i 
q — 
H3 
iW oa 
1 (| * 
| ’ 
By K 
1g | ie 
in é 
| a 
bi 
’ } aes 
ii 
im 
i a 
a) i Ns 
4 a 
{ le: 
i : 
. rege 
Oe 
t a 
a 
; na 
sy 
im 
| roe 
ep 
as 
a 
| hae 
* ‘ 
q es 
J . 
' ne 
F eS 
a 
; e- 
4 a 
ig 
: oe ty , | if 
£ tn | if ON COOLES s | ee 
; en 
: ES 5 if ies 
oe | fee 
‘ ane a Aa ea eee 1 poh oe gh ¥ < <3 ee 7 ‘ie 
; f \ oe iis Sita Ss i eee. _ ‘Se VAS, z 
ei iy WRITE today fer your 7 ; ee aS es “y 
me 3 free full. color brochure apap Am ; n ee hae ia an, 
ode erican ecaic ee Se ae 
P . Bi . 5 e ; a m | Sy 
es eS ae irek thalielt eo <2 - ; | | eS) 
2 mh 
: 
be = P | i . 
Rr 5 . ; “ . . F; : ; Piles 
: aes ae is oe ae = fon Gils! : ae rp hh Ps - a re Set he ae POL ee ae ee one 8 7 (6 ’ s gfe i ce a hd ii ct ay . a dares che oe i" ee eS Fei “a = t ei oe 
hes ‘ ; : Pa ae hie E : : 
Ce oitge io od { Biz tate tere Selo 95 ery Ss MY ae eee ne? Spe : gree ake pa Ria ae +4" , % yee Pipa eh ys pe Od eee ge ciee ee SE hy aa 
ney Fe Rad gee fe ee ek ee ; Bhs Bde g Che as é ; : Sabie meee eae Sy eSeer he ek se a ee re eae, ee or pets eae aa ; Ai ae ee Ol a aay Par i. ee sig SES Safes, aay! “alate 


HAROLD S. HUTCHISON, v.p. of Mack 
Printing Co., Easton, Pa., has been 
elected president of the Master 
Printers Section of the Printing 
Industry of America, Washington. 


Briton Believes 
London Vice Hurts 
U.S. Tourist Trade 


Lonpon, Nov. 30—Britain’s top 
travel chief warned here today 
that vice on the streets of London 
—‘without parallel in the western 
world”—threatens the tourist in- 
dustry. 

James Maxwell, chairman of the 
Assn. of British Travel Agents, 
told the organization’s annual con- 
vention that controls over vice 
should be strengthened. 

“Time and time again,” he said, | 
“important visitors to London have 
commented to me in the most un- 
complimentary terms about the 
unsavory aspect of London night 
life which, I venture to say, is 
without parallel in the western 
world. 

“It is, most regrettably, almost 
impossible for visitors from abroad 
to walk in the main streets of the 
West End [central London] at 
night without being accosted or, at 
any rate, being brought face to 
face every few yards with the ag- 
gressive soliciting of streetwalkers, 
operating especially in the neigh- 
borhood of leading hotels.” 

Mr. Maxwell said vice had 
reached such dangerous dimen- 
sions that police were no longer 
able to deal with it effectively. 


He said it was up to a government 
committee now studying the prob- 
lem to find a remedy. 

“The present situation. ..can ad- 
versely affect the further devel- 
opment of the tourist industry— 
Britain’s biggest dollar earner,” he 
said. 


Army Releases Film Catalog 


A catalog of 330 Army films 
for television and public non-prof- 
it showing has been released by 
the Public Information Section of. 
Fifth Army Headquarters, 1660 E. | 
Hyde Park Blvd., Chicago. Regu-_ 
lar Defense Department provisions 
for loan of films will be continued, | 
and unless films are damaged the! 
only charges are for shipping. | 
Fifth Army Headquarters cannot. 
make the films available out-| 
side its command area of Illinois, | 
Iowa, Indiana, Michigan, Nebras- 
ka, Kansas, Wisconsin, Wyoming, | 
Missouri, Minnesota, North and 
South Dakota and Colorado. 


| 
Daley & Kimberly Bows | 
William J. Daley Jr. and John} 
L. Kimberly Jr. have formed Da-| 
ley & Kimberly Associates, public 
relations counsel, with offices in 
the Rand Bldg., Buffalo. Mr. Daley, 
formerly an account executive 
with Comstock & Co., Buffalo, is 
president, and Mr. Kimberly, pre-| 
viously ad director of J. N. Adam. 
& Co., Buffalo, is exec. v.p. 


Hills Bros. Names Kirk | 


Roger M. Kirk Jr., formerly di- 
rector of marketing with John H. 
Dulaney & Sons, has been named | 
merchandise manager of the Hills 
Bros. Co., New York, packer of| 
Dromedary food products. | 


aware 


goes to 


PERRIN-PAUS COMPANY 


for excellence in 
production of 


unbeam 
FRY PAN 


live commercials 


in color 


PEGGY MURDOCH, the Sunbeam Girl, 


known to millions 
of TV viewers 


Advertising Age Eye and Ear Man picks Sunbeam as one 
of the best live commercials of the year. 

Written, produced and directed by Elliot Saunders 

and Tye Robinson of Perrin-Paus Co., New York Offices. 
Acknowledgment of valued cooperation is given 

Video Vittles, Mike Case and the entire N.B.C. staff 

for their specialized contributions. 


To TV Sponsors interested in more effective commercial 
treatments and techniques that se// more merchandise, 

we offer services of a staff who have pioneered in this highly 
specialized medium. Simply phone PLaza 7-6120 in New York, 
or RAndolph 6-7923 in Chicago, no obligation. 


PERRIN-PAUS COMPANY 


A Complete Advertising Service 


730 Fifth Ave., New York 8 So. Michigan Ave., Chicago 
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Telecom Named Sales Rep 

General Electric Co. and the 
Farnsworth Electronics Co. divi- 
sion of International Telephone & 
Telegraph Co. have named Tele- 
com Systems, New York, as sales 
representative for industrial tele- 
vision equipment. 


Yaeger Joins Hunter Spring 
John Yaeger has been named 
manager of advertising and mar- 
keting research of Hunter Spring 
Co., Lansdale, Pa. He was former- 
ly supervisor of advertising at 
Teleflex, North Wales, Pa. 


‘54 Season Finds Clock Radios Still 


Cuicaco, Nov. 30—How are clock | 
radios doing, those versatile little 
instruments on whose sales both 
set makers and broadcasters have 
been depending so heavily these 
last four years? 

A survey among dealers and 
manufacturers shows the follow- | 
ing, as set makers go into their 
Christmas promotional dance: | 


e Saleswise, clock radio sales are 
doing well, though not so sensa- 


The NEWS of the Rockies 


Only one U. S. daily morning news- 


paper exceeds the Rocky 


News in per cent family coverage of 
its city and retail trading zone. 


Mountain 


Passing lures don’t take away our listeners. We stack 
up.... for we carry the 20 top-rated programs, day 
and night. And for faithful listening, WBNS has 
lasting appeal — a greater tune-in than all other local 


stations combined! 


CBS for CENTRAL OHIO 


ASK 
JOHN BLAIR 


radio 


COLUMBUS, OHIO 


|public eye at 


Hottest Item in Radio Sales Picture 


tionally as in 1952, when sales 
‘tripled. Total 1954 sales will prob- 
‘ably be somewhat lower than in 
either 1952 or 1953, but the clock 
radio share of total radio set sales 
‘will probably be at an alltime 
high. 


e@ Clock radio sales are still highly 
seasonal, with Christmas selling 
‘certain to tell the story this year. 
According to set makers, something 
like 45% of all 1954 clock radio 
sales will be made in the fourth 
quarter. 


le Clock radios are still expensive, 


high-markup items, costing at | 
least twice as much as comparable | 
table radios unadorned with timer | 


'mechanisms. For that reason they 
,are a boon to both manufacturers 


and dealers, and are belatedly lur-- 
ing new clock makers into what 
has been a Telechron near-monop- 
oly. 


e Still very much bedroom items, 
they have been providing a fie'd 


|day for designers. Their problem: 
'to meld all the parts of the com- 
plicated little devices into a rest- 
|ful decor. The result has been a 
‘multitude of approaches ranging 
'from monolith modern to Napole- 
|onic gingerbread. 


Clock radios first caught the 
the New York 
World’s Fair in 1939-40. They were 
primarily a novelty, although a 
few were sold. After that, produc- 


|tion grew slowly until 1951, when 


the timer-equipped gadgets really 
burst upon the public. Only a year 
later clock radios hit the 2,000,000- 
set production pace which they 
have been holding ever since (see 
table). 


s The best estimates for this year 
place production of clock radios 
at near 1,900,000—slightly under 
those of both 1952 and 1953. 

But this slight drop must be 
placed in the context of a substan- 
tial drop in radio sales generally. 
At the rate things are going, clock 
radios should account for close to 
30% of all radio set sales this year, 
by the time the big Christmas 
splurge is over—an alltime record. 

Though the gift-month of June 
—with its weddings, graduations 
and vacation urges—is growing as 
a clock radio sales period, the con- 
traptions are still very much a 
one-season item. One major manu- 
facturer uses sales data from the 
Radio-Electronics-Television Man- 
ufacturers Assn. to calculate that 
45% of all clock radio sales this 
year will be made in the fourth 
quarter, compared with 34.8% iast 
year, 43.1% in 1952. 

The same set maker gave these 
percentages for final quarter sales 
of other home radios: 33.4% in 
1952; 37.5% in 1953; 43% in 1954. 


® A typical manufacturer in this 
respect is Radio Corp. of America, 
which figures that 40% of its 
1954 clock radio sales will be made 
in the final three months. RCA 
also reports that 25% of its radio 
sets sold will be clock radios, with 
sales running 10% higher than last 
year. 

As of this year there are more 
than 30 manufacturers in the busi- 
ness of making clock radios. They 
produce more than 100 models 
costing anywhere from $19.95 to 
$100. If sales go as expected this 
year they will have produced close 
to 8,000,000 sets since 1946—and 
still achieved only a 12% satura- 
tion of the marke‘. 

The latter percentage comes 
from Telechron department of 
General Electric Co., which sup- 
plies timer mechanisms for all but 
a few of the clock radios made. 
Telechron figures there are some 
80,000,000 bedrooms and 43,000,- 
000 kitchens in the U.S. without 
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Clock Radio Production, 1951-54 


Source: Radio-Electronics-Television Manufacturers Assn. 


Clock-Radio Total Radio Clock Radio 

Sets Sets* % of Total 
ES eee ee 777,155 8,084,442 9.6 
BN pithy teats Ree Vici 1,929,036 7,692,023 25.1 
eee et ts hols 2,041,120 8,185,622 24.9 
1954 (9 months) 1,068,853 4,198,702 25.5 


*Excludes auto radio set production. 


clock radios. With radio listem+- 
ship tending to fall more and more 
|into the early morning and late 
evening hours, the prospects for 
these combination items seem 
bright. 


= Little wonder, then, that Tele- 
chron took a four-color spread in 
The Saturday Evening Post, Nov. 
/20, to promote the clock radics of 
28 manufacturers, all of which 
'were equipped with Telechron 
timers. Telechron also ran a tele- 
vision schedule on “Today” push- 


ing clock radios generically. 

The Post ad clearly indicated 
how far timer-equipped radios 
have come since they were first 
offered as a means of waking to 
the accompaniment of soft music. 
According to Telechron, clock-ra- 
dio accomplishments now include, 
among other things, the ability to: 
start the coffee perking; turn on 
tape recorders, lights and chafing 
dishes; turn off fans and Chiist- 
mas tree lights and tune in special 
tv programs. 

So far, clock radios as a class 


of new homes in a single 


this group... 


$12,000 Mercury-News Budget 
Sells 819 Homes in One Week 


And here’s what the Santa Clara County Con- 
tractors and Homebuilders had to say after their 
Mercury-News campaign moved $8,160,000 worth 


week: 


“In the week previous to National Homes Week 
recorded sales of 267 homes. 
During National Homes Week . . 
builders rang up 819 sales! 


. these same 


“We think this is a significant tribute to the 
pulling power of the San Jose Mercury-News.” 


That’s another reason why we say: 


l's SAN JOSE for SELL! 


ee DER 


REPRESENTED NATIONALLY BY RIDDER-JOHNS, Inc. 


NOW OVER 81,000 DAILY! 


NE ws PAPE 


Ge cts 


--—-—-—S 


combine it with 
engravings in the 


600 W VAN BUREN ST+ CHICAGO 7 


recision 


MAKES THE DIFFERENCE 


What a tremendous difference there can be in 
the quality of engravings! 

Improper depth of etch, imperfect dot struc- 
ture, or any carelessness would quickly show up 
in a poor reproduction that’s disappointing, time- 
consuming and costly. 

At DOT, “precision” is a working word. And we 


“speed’’ to give you quality 
shortest time possible. 


TELEPHONE STATE 2-5367 
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one 4 


each _clock-radio shown here, with builtin 


Dates capac 
WAYS TO USE Ia GIFT... 4 
TEER CH RONG cioctiimec does st meee things wutomatiaty 


28 USES, 28 BRANDS—Telechron department of General Electric Co., 
which supplies clock radio timers to 28 different set makers, took 


this Christmas spread in The Saturday Evening Post to demonstrate 


versatility of 


have been given comparatively 
little advertising play of their own. 
Telechron’s annual consumer ad- 
vertising—placed through N. W. 
Ayer & Son—amounts to less than 
$100,000, and this is more than any 
individual clock-radio manufac- 
turer spends to promote the item. 


# Telechron manages to get a long 
run for its money by heavily mer- 
chandising the advertising to man- 
ufacturer and retailer. Next year 
the company plans to use two- 
color spreads and tv for generic 
clock-radio promotion. 

It’s hard to break down exactly 
how much various set makers are 
spending to advertise their clock 
radios. With a few exceptions (e.g., 
the Sylvania half-page in Collier’s 
for Dec. 10) they are still pro- 
moted as a secondary product, 
lumped together with tv sets or 
other home appliances. 

Examples can be seen in Christ- 
mas-season magazine color spreads 
by such companies as General 
Electric, Motorola and Philco. In 
the Motorola spread, appearing in 
the first December issues of Life 
and The Saturday Evening Post, 
clock radios share a page with 
other radios and high fidelity 
equipment; tv gets the other page. 


a This situation is likely to change, 
however, as both public and deal- 
ers come to take the time mechan- 
isms for granted. One manufactur- 
ing source, in fact, has predicted 
that clock radios will eventually 
supplant the standard table model 
as completely as the latter (aided 
by video) supplanted the floor 
model. 

The entry of Westclox into the 
timer market, in a deal with RCA 
Victor, points up a growing cogni- 
zance of the potential in clock ra- 
dio sales. With the minor exception 
of Sessions, Telechron has vir- 
tually cornered the timer market 
through the years. 

The difference in clock radio 
prices hinges largely on styling, 
though experimentation is in prog- 
ress for something really new. One 
new development already on the 
market is the calendar clock radio; 
the GE version is said to be selling 
very well. 

Several tv manufacturers have 
shown interest in putting timers 
into television sets. One difficulty 
is designing a cabinet whose front 
won’t be taken up entirely by the 
picture tube and dials—essentially 
the same problem that has taxed 
the ingenuity of the radio design- 
ers. 


Schneider Brewing to Fritz 
Schneider Brewing Co., Trini- 
dad, Colo., has appointed Jimmy 
Fritz & Associates, Hollywood, to 
handle its advertising. Radio and 
tv spots and car cards and out- 


door advertising in California, 
Oregon, Washington, Nevada, 
Utah, Arizona, New Mexico, 


Texas and Colorado will be used. 
Ted Levy Advertising Agency, 
Denver, previously handled the 
account. 


Marshall, Texas—Another Texas Harte-Hanks Secondary 


Market—Served by the Marshall News Messenger! 


This Steady-Growing Small-Industry Market deene © Qenas Gelade 
of 26,124 City Zone Is Highlighted by— ine nenehedaaeunee 
x OIL & GAS—Annval production over 3 xe AGRICULTURE—Farm income in Harrison upon for above average 
million barrels of oil in county; natural County alone exceeds $10,000,000 an- Reader Impact! 
gas output 58 Billion Cubic Feet. Addi- nually! 
tional pipeline facilities, natural gas plants Abil 
ene Reporter-News 
and drilling activities providing added big 4 pysiness—Climbing! Increases over 1950: 
* ore hall Pa eT bank deposits up 12%; postal receipts Big Spring Herald 

s Marshall manufactured p 22%; electric meters 12%; water meters | Corpus Christi Caller-Times 
ucts valued at $25 million annually. Total 12%; gas meters 10%; telephones 18 % 
of 5100 industrial workers with annual : ‘ * | The Denison Herald 
payroll of $10 million. Contract recently 
signed between Thiakol Chemical Corp. 3 SPORTS—Famous Caddo Lake nearby, one The Greenville Banner 
and U.S. Ordnance Dept. assures active of the nation’s leading freshwater fishing | Marshall News Messenger 
operation of this $10 million plant facility and hunting spots; 600-acre Caddo State The Paris News 
only 17 miles from Marshall, materially Park popular recreation attraction for over 
adding to spendable income! a million visitors annually! San Angelo Standard-Times 

clock radice The Marshall News Messinger Adequately Serves This Growing-Income Market! Snyder Daily News 
, Circulation up 12% over 1950! A PROVEN Result-Getter for advertisers in Marshall's 4-county Trade Areal 


Texas Harte-Hanks Newspapers 


HEADQUARTERS — National City Bidg., Dallas 1, Texas 


Herbert Taylor, Vice President-General Manager 


CHICAGO — 400 N. Michigan Avenue NEW YORK — 52 Vanderbilt Avenue 


Willmark Names Fairfax 

Willmark Service System Inc., 
New York, has appointed Fairfax 
Inc., New Yor’, to handle. its ad- 
vertising. 


A WISE WORD FROM AESOP TO ADVERTISING EXECUTIVES: 


A hep musical fisherman tried to charm catfish out of a 
pond with some smooth licks on his licorice stick. 

A real cool idea, but the catfish didn’t dig it. 

But when the fellow swapped his clarinet for his fish net — 


and hauled it in — those crazy cats were jumping steady 
— all over the net. 


MORAL: Use right methods for right results 


There’s no fishing around when you use super- 
specialized Haire trade magazines. They’re precisely 
right for you because they’re precisely right for the 
people who buy the goods you are selling. Haire 
editors talk merchandising methods to the very 
people you must influence in order to sell. This 


superior editorial service means more paid readers, 


Both combine to win greater advertising acceptance 
for you and for your product. With Haire’s right 
methods you get right results. 


HAIRE 


11 FOURTH AVENUE + NEW YORK 3, NEW YORK 
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BURNING ISSUE—Douglas S. Clark, left, promoted from assistant ad- 
vertising manager to advertising manager, Seagram-Distillers Corp., 
receives a silver serving tray from George E. Mosley, right, Sea- 
| gram v.p. in charge of advertising and sales promotion, on behalf of 
Mr. Clark’s business associates and friends at a New York luncheon 
foe him. W. T. (Shorty) Long, center, Cue v.p. who was luncheon 
oastmaster, holds his cigaret perilously close to the recipient’s right 
shoulder. 


KIMBALL CLIENT—Abbott Kimball, left, president of Abbott Kimball 
Co., ad agency for the Japan Trade Center, New York, meets the 
Japanese Minister of International Trade and Industry, Kiichi Aichi. 
The center housed the Japanese Camera Exhibit, the largest display 
of Japanese cameras and equipment ever shown in the U.S. 


CELEBRATING THE HARVEST—More than 500 Chicago 
area advertising men attended the annual farm 
harvest party given by Chicago Farm Publication 


WELCOME TO THE 


SR GR MRCP ere eee 0 


Representatives Assn. at the Shvraton Hotel Nov. 
23. The annual event includes @ buffet dinner and 
a host of food prizes, contributed by the farm press. 
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a 
™ ™ Fight is Over 


THE PILLOW FIGHT IS OVER—That is the decision of Barney Berns 

(right), v.p. of Dad’s Root Beer Co., Chicago, as he discusses ad- 

vertising and merchandising plans with Howard Williams, president 
of Erwin, Wasey & Co., Dad’s new agency. 


ye 


Dawson Murphy Porter 


THREE-WAY PARTY—Network, agency and sponsor ex- 
ecutives turned out for the after-show party staged 
in New York for Lowell Thomas. They are H. D. 
Dawson, general manager, Delco-Remy division, 
General Motors; Adrian Murphy, president, CBS 


Always sure tire. no wire! 
en, 


HAZEL’S HELPING HAND—Just two days before Hurri- 
cane Hazel, New Jersey Natural Gas Co. put up 
its poster with a windy weather theme. The poster 
survived the blow, while an AC spark plug board 


Thomas Skinner Little 


Radio; W. N. Porter, general manager, United Mo- 
tors Service division, General Motors, Mr. Thomas’ 
new sponsor; the newscaster; S. E. Skinner, v.p., 
General Motors, and H. G. Little, president, Camp- 
bell-Ewald Co. 


AMIRI 


which was located a short distance down New Jer- 
sey’s Highway 35 toppled. Halsted & Van Vechten 
Inc., Red Bank, N.J., agency, prepared the gas 
company ad. 


COLLECTING THE LOOT—Chris Bebe, Inland Steel Co., Milwaukee, gets 
a basket of fruit donated by Crops & Soils from Irving Lewis, South- 
ern Planter, at the annual farm harvest party in Chicago. In the 
background are Bill Miller, Capper’s Farmer, who emceed the prize 
awards, and Gloria Janisch, Leo Burnett Co., who drew the prize- 
winning numbers. 
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When you use motors instead of muscles... 


thats better farming! 


Rural electrification has given America’s farmers a 
mighty, low-cost labor force. 


Top farmers are using electricity—and all the 
other tools of better farming—to produce more, more 


efficiently. They’re earning more and living better. 
Our magazine’s aim is better farming—and better 
farm living—on more farms. All our editorial pages 


yh 


are devoted to keeping top farmers abreast of the 
best . . . to helping every farmer do a better job. 


That’s why we’re now making Country Gentleman’s 
name and aim the same— Better Farming. 


Advertisers—who sell the tools of better farming 
and farm living—will also do a better job in the 
magazine with this one objective—Better Farming! 


Starting in January-Country Gentleman is changing its name to Better Farming 


A Curtis publication 
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Culligan Dealers to Get 
Auto-Selling Editorial 

To the Editor: Your editorial, 
“Those Automobiles Still Need 
Selling,” which appeared in the 
Nov. 15 issue of ADVERTISING AGE, 
contained a message which is sin- 
gularly appropriate for Culligan 
Soft Water Service dealers. 

We are writing for permission 


to reprint this article in the Culli-| 
“Soft Water) 


gan dealer organ, 
Topics,” published monthly by the 
factory, Culligan Inc., Northbrook, 
Ill. 

We will naturally print a credit 
line, copyright notice or such iden- 
tification as you suggest. 

The publication is circulated to 
1,100 Culligan dealers and several 
thousand Culligan dealers’ em- 
ployes. Total circulation is about 
4,500 copies per month. 

A. T. FRANZ, 

President, Alex T. Franz Inc., 

Chicago. 
|. Chevrolet thought the editorial 

mely, too. It reprinted 20,000 and 
sent them to all Chevrolet retail 
salesmen in the U.S. “ 

e 


Chevrolet Dealers to Get 
AA's ‘Food tor Thought’ 

To the Editor: The Buffalo of- 
fice of Ketchum, MacLeod & Grove 
handles the Buffalo zone Chevrolet 
Dealers Assn. Inc. advertising and 
public relations account and your 


\ 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ask 


for 


li 


(Now in our 25th successful year.) 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome 


editorial “‘Those Automobiles Still 
Need Selling” in the Nov. 15 issue 
‘is excellent food for thought for all 
'Chevrolet salesmen wherever they 
may be. 

We request permission to re- 
print this very valuable piece in 
its entirety in the zone-wide peri- 
odical that goes to the 154 Chevro- 
let dealers and their salesmen in 
the Buffalo zone. 

DAvip FERNOW, 
| Account Executive, Ketchum, 
MacLeod & Grove Inc., Buffalo. 
« @ 
Submits His Experience 
with Auto Salesmen 

To the Editor: Your article on 
car salesmen’s selling techniques 
(AA, Nov. 22) is a very appro- 
priate one and deserving of, per- 
haps, even more airing than you 
have given it. In the Midwest, it 
seems to be almost an affrontery 
to suggest to a salesman that you’d 
like to test drive an automobile. 
And, in the event you have the 
audacity to place yourself in the 
driver’s seat to get the feel of the 
car’s motionless riding qualities, 
you are made to feel like you’ve 
slipped into an Atomic Energy 
Commission guarded and re- 
stricted area. 

One of the most memorable sales 
approaches tried on me was one by 
a “salesman” for Pontiac. Instead 
of selling me on the merits of his 
product, he proceeded to demolish 
the value (so he thought) of the 
automobile I drove in to present 
as a trade. He claimed to have dis- 
| covered—as he went over the car— 
marks purporting to show where 
masking tape had been used to 
touch up the car, etc. With all the 
research that has gone into selling 
techniques and psychology of why 
| people buy, I thought surely that 


“Only 8.6% of Essex County’s homes were built 
since 1940—but I wonder how many have been 
agonizingly REbuilt!” 


Newark Yews 
Dally and Savlay 


Represented nationally by O'Mara & Ormsbee, Inc 


NEWARK, NEW JERSEY 


_this individual was a throwback to 
,Cro-Magnon man. None of the 
techniques and psychology seem to 
be filtering down to the dealer 
level. The above is to me a simple 


the customer’s pocketbook. 
Incidentally, the not-so-really 

(but very effective) original sales- 

man who did sell me accomplished 


my automobile with a wave of the 

hand and by taking me for an im- 

mediate test drive and concentrat- 

ing on his product. (And, it isn’t 

a Pontiac.) 

WaALteER J. BANKE, 
Chicago. 

+ 
Auto Salesmen, Continued 


To the Editor: Your two articles 
entitled “The Auto Salesman, ’54 
Model” strikes me as typical of 
many which could be cited to 
prove an almost universal apathy 
on the part of automobile sales- 
men. It brought to my mind some 


pened to me during the past year. 
At one used car lot I spotted a 
’47 Packard Custom Eight which 
appeared to have been given very 
good care. I returned to the lot 
prepared to buy the car if it 
proved mechanically sound. The 
salesman(?) that I talked to ap- 
peared completely uninterested in 
selling the car. I had to ask twice 
to get him to move out of the of- 
fice to start the car. Before he 
would condescend to start it I 
found it necessary to listen to him 
relate, in the following order: his 
experience that day in court for 
assaulting a 14-year-old horse 
workout boy, his championship 
horses, and his tremendous prop- 
erty holdings in Park Ridge. Up to 
this point not one word about the 
car. He started it and it obviously 
burned oil. I called his attention 
to this but he quickly countered, 
“Dat ain’t oil, just a little smoke 
from settin’ here so long.” I guess 
he wanted to keep the car for 
sentimental reasons, so I let him. 
In three showrooms I encoun- 
tered absolute indifference to the 
fact that I was looking at their 
new cars. One, touted as “The 
Worid’s Largest Hudson Dealer,” 
had his salesmen working from 
one sales pitch—big discounts. Not 
one word was Said about the merits 
of the car; in fact, it appeared that 
the salesman knew little, if any- 
thing, about it. Even his discounts 
were no greater than those obtain- 
able all over the city. Needless to 
say, I left without buying. 

I was in a Kaiser dealer’s show- 
room looking over the Darrin 
sports model. A fellow parked 
outside in a two-year-old Olds- 
mobile 98 convertible. He came in 
and inquired as to the price of the 
Darrin. Order-taker wasn’t sure. 
The man received vague answers 
to all his questions about the car, 
but the corker was when he asked 
the trade-in va!ic of his Olds. The 
order-taker sai, 
makes the ap} 
why don’t you 
row? I don’t h 
your car would 
think the pros; 
next day? 

I noticed lest 
dealer switche: 
another make. 
switch again 
fails to “sell’”’ 


be worth.” Do you 


week that this 
from Kaiser to 
He no doubt will 
hen this car, too, 
that is, if he man- 
ages to stay in business himself). 

The automobile business, at 
least in Chicago, seems badly 
pock-marked by two types of deal- 
ers—the “Honcst John, Big Deal 
Jim, No-Service Sam” type of op- 
eration, and the “Why Bother to 
Deal at All” type. 

WILLIAM S. SNYDER, 


Chicago. 


object lesson on how to alienate |’ 


it by dismissing the whole topic of ; 


of the incidents which have hap-| 


“The guy that|@ 
raisals isn’t here;| 7% 
come back tomor-| 7% 
ave any idea what|/ 


cect came back the ‘4 


Ad Tie-Up Entices 
a New York Reader 

To the Editor: How far will ad- 
vertising giveaways go? The jux- 
taposition of ads in New York 
Daily News clearly shows that 
“Coming Friday in the ’55 Ford” 
will be at least one gorgeous 
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FB ‘reedom ” 
Slimness! 


CLEVER GIRDLE WITH 
CROSS FRONT PansLs 


9.99 


‘e OR 16 IN. LENGTH 


MEIN MEIGS CONTROLS CuRvEr 


MAN PHDME Roses agen BA Me Hes 


girdled babe. The perfect tie-up 
obviously ...copy below promises 
“freedom plus slimness,’”’ and even 
includes a safety factor—“ingeni- 
ous design controls curves.” 
Me...I’m waiting to see what 
Chevrolet has to offer... WOWi 
SAMM S. BAKER, 
Vice-President, Kiesewetter, 
Baker, Hagedorn & Smith, New 
York. 
e 


e e 
Testing Is Vital in Change 
of Product Characteristics 


To the Editor: Arthur Weinman 
of Chicago, in a letter published 
Nov. 1 in ADVERTISING AGE, de- 
scribes his own experiences in 
shifting from a toilet soap he had 
used for 30 years and a toothpaste 
which he had bought for the same 
length of time, the reasons for 
shifting being changes of odor in 
the first and flavor in the second. 
Further, he describes both the 
changes as being distasteful and 
the reason why he stopped using 
the products, and then suggests 
that manufacturers should make 
careful surveys as to the public’s 
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,likes and dislikes before making 
radical changes in the products 
which may affect their sales. 

It should come as no news to 
anybody in the advertising busi- 
ness that those who change widely 
advertised products’ characteris- 
tics without careful product test- 
ing are certainly flirting with 
fire, as indicated by Mr. Wein- 
man’s personal reactions. Whether 
it makes sound or good sense to 


“"|change the product formula can 


only be determined after consumer 
tests of acceptance have been con- 
ducted. It is not always wise to 
cnange a formula just because an 
experimental product beats the 
old, well established formulation 
by a slight margin. Actually, the 
effect on old users of the product 
sheuld be carefully explored at 
the same time as the general pre- 
ference is being determined. 
Oftentimes too, as Mr. Weinman 
may not realize, manufacturers 
will change formulations because 
cost factors may prohibit produc- 
tion of the old product at the same 
price level as in the past. Some 
times manufacturers take a cal- 
culated risk when they change 
the formulation of an established 
product. However, those that do 
so without adequate product test- 
ing beforehand are flirting with 
the continued success of their 
products on the market place. 
HENRY BRENNER, 
Home Testing Institute, New 
York. 


7 = * 
Copywriter Sympathizes 
with the Artist 


To the Editor: Who needs the 
comics, tv or Joe Miller? Your 
Help Wanted column is oodles 
more fun! I’m referring specifical- 
ly to the following ad in your Oct. 
25 issue: “Artist Wanted... Sub- 
mit sample of two to five month 
old baby.” 

Well, really! Just for the heck 
of it, I took a survey of my artist 
friends, an amiable bunch willing 
to stoop to almost any depth for a 
good job. Surprisingly enough, not 
a one of ’em is especially palpita- 
ting to submit his own offspring 


Spotlight Your Ad 
To 600,000 Buyers 


We offer today’s BEST BUY in classified—around 
600,000 ABC net paid circulation FOR ONLY 
55¢ a word. . . minimum 10 words. 


Write for details! 


Zz 


E AND MECH 
Buliding, Chicago 11, 


SCIENC 
227 Dunham 


JOSEPH J. TAYLOR, JR., 
JACOB RUPPERT BREWERY, says — “We fully recognize the 


tremendous consumer m 
the past few years and w 


/D/ 


STATION POSTERS + CAR CARDS 


ie BU 2 


A typical Jacob Ruppert Brewery 
Commuter Station Poster 


ADVERTISING DIRECTOR of the 


arkets suburban areas have become in 
e use full color TDI posters on station 


platforms to remind commuters of Knickerbocker Beer. We 
believe that TDI posters effert:vely reach this still growing group 
of suburban beer drinkers.” 


TRANSPORTATION DISPLAYS, INC. 


GRAND CENTRAL TERMINAL BUILDING 
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as sample! (I’ll admit, however, 
that several with one or six- 
monthers gnashed their teeth in 
frustration!) . 

Are we to envisage a rash of in- 
fant-nappings ahead, engineered 
by over-zealous unmarried appli- 
cants? And incidentally, are all 
samples returned to the sender, 
or do they become the property of 
the judging agency or, better still, 
are they paid for at the going rate 
of “$2-$3 each’’? 

And we copywriters raised such 
a ruckus recently, when asked for 
a mere book-length presentation! 

S. F. SHarp, 
Boston. 
+ 


Temporary 

To the Editor: We hope the 
absence of James D. Woolf’s col- 
umn, ‘‘Salesense in Advertising,” 
in the Nov. 15 issue of ADVERTISING 


AGE is temporary. 


Here at Michener & O’Connor 
we look upon Mr. Woolf’s views 
and analyses of advertising prob- 


IN 
omnipresent: 


-—present everywhere at once. 


Not an ordinary 
merchandising word 
but it has significant 
meaning to mer- 
chandisers. 

Just imagine—if you 
could only be present 
AT EVERY POINT OF 
SALE—everywhere 

at once. 


But, you can’t be behind 
every counter, everywhere, 
every minute. Instead, you 

must depend on sales people 
and be willing to admit 

(to yourself at least) that 

the retail point of sale 

is the weakest link in 
your entire merchandising 
chain. 


foe 
ADVERTISING 


today’s health 


The TODAY’S HEALTH identifying emblem 
gives you the opportunity of association 
with a definite set of values. The name of 
your product assumes even greater im- 
portance when identi 
fied with the Today's 
Health emblem at 
the point-of-sale. 
Find out for yourself 
how the Today’s 
Health Identifying 
Emblem can help you 
sell. Just ask for the 
complete Today's 
Health DATA FILE. 


~ 
s 
- 
Name e 
7 
o 
Company > 
o 
City State pd 
> 
e 


lems with much respect. We shall | 
look forward to Mr. Woolf’s re- 
turn. ; 
WALTER G. O’CONNOR, 
Michener & O’Connor Inc., 
Harrisburg, Pa. 


Absence of Mr. Woolf’s column 
from the Nov. 15 issue was strict- 
ly “temporary.” A flu bug bit 
him. 

* * e 


‘No Picture’ Ad Brings 
Terrific Response 

To the Editor: We thought you 
would be interested to hear about 
the sensational results our client 
got from this rather off-beat ad 
we prepared for the Oct. 16 issue 
of The New Yorker(city edition): 

1. Gross sales are up 22% and 
are mounting. Greenberg has had 
to hire a third baker and a third 
sales girl. 

2. As early as 11 a.m. on Thurs- 
day, Oct. 14, the day the magazine 
came out, people started walking 
in, commenting about the ad. 
Several women who were visiting 
New York and staying at down- 
town hotels said they came up es- 
pecially because of the ad, as did 


$4 aye 
Modivon Avenue (ot 86th) New Tork 28.6 7 
Totoiger 6 2755 


droves of New Yorkers who live 
in all parts of the city, at consider- 
able distances from Madison Ave. 
and 86th street. Although the ad 
was local and didn’t contain a 
price or an offer to sell, Greenberg 
has received many inquiries by 
mail. Enthusiasm and interest con- 
tinues high among new and old 
customers even at this date and 
many business men have inquired 
about results and, we are pleased 
to say, about the agency responsi- 
ble for the ad. 

All in all, the response has been 
terrific and although his is only 
a small bakery, Greenberg is plan- 
ning to run full pages at regular 
intervals, in addition to his small- 
er mail order ads. 

B. M. SussMAN, 

President, Copy Associates 

Inc., New York. 


e 
Happy Landings to Frank 

To the Editor: Allow me to take 
exception to the recent column by 
Clyde Bedell: “Frank Sweetzer 
makes a move,” etc. 

All I can say to Mr. Bedell is 
—c’mon, boy, where’s your sense 
of humor! 

Think, for a moment, of the 
hundreds of orthodox, black- 
boxed ads we see in newspapers, 
neatly and dryly announcing that 
So and So has joined a new firm. 

Then, along comes Mr. Sweet- 
zer with admirable sense of humor 
and tongue in cheek and pictures 
himself falling from a_ slight 
rocky crag...to a new job! How 
refreshing. And how completely 
un-refreshing to undertake a long, 
detailed, literal analysis to prove 
no point at all except that this 
picture should have been a “youth 
climbing a tree—moving upward.” 

In my mind, Mr. Sweetzer 
wanted to do no more than to 
liven up the dullest subject in the 
world. He chose this picture per- 


haps to convey the risk involved 


or the big plunge but not neces- 
sarily, as Mr. Bedell implies, dis- 
aster. For all we know the man in 
the picture might have been 
marooned on this crag for weeks, 
imagining the ground to be 
miles below, when two rescuers 
come along and tell him it’s only 
a little jump to safety, and can 
even be managed head-first! 

I hope Mr. Bedell can find 
something a little more worthy to 
pick on in the future. And, happy 
landings, Mr. Sweetzer! 

TED SCHULTE, 
Northfield, Ill. 
* e oe 
Says Newspapers Should 
Outsell Mail ‘Competition’ 

To the Editor: I would like to 
comment on the campaign by the 
Cleveland Press to outlaw  so- 
called “junk mail.” 

It’s a sorry day when a member 
of a major field of promotion re- 
sorts to a campaign to outlaw com- 
petition instead of outselling it. 

More and more small companies 
are using third-class privileges 


because that is the best way, with- 
in their means, to promote them- 
selves effectively. If newspapers 
would do a little more logical serv- 
ice selling and less of the “grab- 
bing and running” type selling that 
was mentioned in your “What 


55 


They’re Saying” column Nov. 15, 
they might eliminate part of the 
load of the poor overworked postal 
delivery man. 
JEROME C. MARTIN, 
J. C. Martin Associates, Wau- 


kegan, II. 


of QUAD-CITY people 


live on 

. the ILLINOIS side: 
ROCK ISLAND 

¢ MOLINE 
EAST MOLINE 


You cover 3 of the 4 Quad-Cities 
when you use these newspapers: 
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In air conditioning and refrigeration... 


Scoring as in 
BASKETBALL! 


Basketball players wildly running around all over the 
floor—dribbling and passing the ball to one another—display 


tremendous activity. 


somebody scores some baskets! 


And so in advertising! 


But it doesn’t mean a thing unless 


A lot of what appears to be activity can be attained by 
scattering a flock of ads through a long list of publications. 


But the opportunity of scoring results will vary in ae- 
cordance with the character of the publication in which the 
ads appear—its audience, its readership, and its influence 


with 


its audience. 


With the highest subscription price of all publications 
in its field “THE NEWS” offers advertisers an audience of the 
biggest buyers and most successful salesmen in the entire air 
conditioning and refrigeration industry. 


It offers audience—readership—and influence. 


The “Scoring” publication for air conditioning, 
commercial refrigeration, household refrigera- 
tion, freezers, component parts, and materials. 
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450 WEST FORT ST. ° 


DETROIT 26, MICH. 


Offices: 521 Fifth Ave., New York 17; 134 S. LaSalle St., Chicago 3; 
Commercial Bank Bldg., Berea, Ohio 


ages We 1 od Pa : 


Bd 5 : sire ve x . et Cit, ¢ ia Bai yy he eee es ~ eA S , FONT, Ss, | eal Y * om arae * Dake eet 
past * * yee! ae * rer a ; ae oy mp Ngee xs eq <' : 7 OY el Ne. * aes te bapa : 2 ie a RE D5 is ‘ ob yd aie | aoe ay nt vy =e i eS 
Ceo i ance 5 aha ae ett Fh ee a a slaty Font fe Sates Sh oe, ee are : S amaces ay oe CON EME oe, Ce be ae ee fas Pe ota. Ooo soy ice : whe a & rite eat neg whe Me bear ee PAN) ed ergo 
Fe Ey Pe Let eenk OB ects oe Rs aed gt entrees nbn iia SS es Fig Ss a ea yy veh et i BSD) ~ Pay. SRR © CNC a AE EPS Te s! PARSE OO ees) ftpvat +a Neon ae Pa sey ate eae ati <ses Wms oa Ee alt De Eg a 
Oe eg ee SEA Fi Seite galt PR ep CRIN at rc OS Wad Sade ia ay Saat rere sey le 0 * ae aE Ps ORS . es SEAN Sone | Tae i, Mn Cmts a POEM gg ee Rees 2 rom et SP ON ES a : 
etary) 9 ba See Me ASS ss SAGs Coo cers ee at aa eae ae Boa ee ae Sr ae | Pip Ae regen 1 ae = = es? rire: i keraaa pcre tee pete wee 
ees aa ee re. ae $ a atc oc em Ce cee eat otal sr lig iy gee ei ee ey Pk peer Me lt hy a < renee ; ras See pe Viet.) aa ae i aren aaa Pi eae ee ee ire eeeetiran j re 
2 yee ae “ . s f, ae , A . is ge Ee vey ‘ reir esse Thy ome Fe: , 4%, & 4 pte binaaicithene * SEN ois P 
men * . ~ *: . > = 
: Ca 
i] ore i. 
pti 4 ene 
i | a 
' i | ] 7 cs ss 
ie x4 es 
a 
mache ne fet 
seers neat 
ms ne 
' | of ee 
hehe — oe 
Bien on 
ate: Ss 
, rg . MES Pa pre 
7 oa Ae RE Fe SES wea a ™, men 
om | » oa 
re 5 | : = c 2 fig 
ea 7 -_B-Cr>. . ag. 
a i f- ‘ > NE aut ake 
: a \ ex. > oe 
| on. , 
: bas . 3 YN : ees 
e 7 \ 4 
aad t «f Bes ‘ 
aaa — ae 
. Se (Z tag 
¢ x) weg SS 
eee & A ‘ a8 
t \F 5 Qq 23 ; re 
, p a \ ( ea or: 
- Mitt , re, 
=f ee: 
ee Nees es 
anh! = 3 ae 
Ws aS 
si ERE TUNES UNS CBC Das ATER cicutiesl 
Be ee 12 
ie RE ES TE | a ) oe 
eae | ease 
spe tae 2 . ——————————LZL?L_«LLLLLL LLL LLL LLL LLL LLL LLL LLL LLL LLL LLL LL LLL oe 
ag = Oe, 
sink LL —— Te Sl 
ie a 
er ie AR 
$07 Pes ile 
penises ii ea 
; tate 
| as 
' ; aay 
ae ge Ne eh oe > ee Lean 
as iene: Claas ler i cn us ee ny te 
re ee rag a a acre ae a 
ute } . oe < , 
‘ i ‘ ¢ , My ; 
\; .~ en 
\ ints Sper PSA TS ee ha 2) “| pate , 
: 4 ae (saa laipeee = 0 nan gee # ahaa f i WX 
re Ommaney 2”, aga lee ae ey “ 
revi aerey x 5 Z 4 hs yy G - . 
' ae may — 
: te 
} . . Ly . 3 
sine O04 iki li Wi Sa Ss ene : : ' en 
7 ger eae i ee ae Bees re Be aS See Ay i ae 
on A : a ; oe nay coos i ia ’ eee ue ‘ 
: eee fe Bee ea ts i > Lo 2 ‘ai ; is oe 
te ag ps es Ree i: er r ; , : arn 
ae (eur arene, ogamese or Sealant har ££ oe ae 
j Brae Sn" aes — ehecotare-rusce BROWNIES : Pee ites Sint He (Sige @. = a 
Si east ey 5 a te a, eer nt ye Mee — ie i “is 1 Sues : c 
=e Werte 5 Pes Ses a ee DESSERTS IWC i sa |, oe eo me m 3 hid 
bis - Be Uy oar ota oor one Leena Da ety “ i 
ees, ae oe res ‘nen Ye M7 Sik eR pe é eS ge ; cra 
nee a e ae ¥ es wee '@ " Se . a cee! vipa ag es dy ¥ ‘ w a 4 iy. - ek _ 
; a (ee ee ae eas ae See: : , \ ie 
es Cs 8 ells Ta a2 ia a ee “ tae 
is - & ro | oY DG room 
ee hy a & ° sa ; , s Pt 
4 sr } ” eae -— . = le ties = are Soe 
ayia —. 34 . z Ke , i ienia ae 
ete j A c\nt . 3 yy ‘ a ee 
o Bs: ies : “a ot 
a to aa er : ee 
fo | a ee vies 
‘ f - CEOS | Nes r “ d 
~wr Saas We | 
ae = <a 
eae ee 
Kare Le 
ines Ba 
he ly aa 
FE so 
By oe st cCEPTe ans: 
: hee 4 
; 3 a - Be £ 
ei i EA Pusiisnen Fo a 
ae Se ey mme : 
ery OTK Ms 
; a nie 
< By ir 
a7 an Jota 
ode ee fi 
Seah ad. : = 
oa . 
eel 
" oe os 
) ee 
eee th des ee] 
f | : ; 
ll sogoys health | | 
a Published by the American Medical nt | : 
535 N. Dearborn $t., Chicago 10, Il. 
. 
Z ° | ES BS 
: e | 
. 
° ee =~ 
; 4 , 
| 
a eee ie sae pe 
ae s . e m % 
ea ie , i 
ig Up ° ; 
is . 
; ee 
Me ee 
a 
bo ae = a . yd . x “ ‘ - ee 
4 1 aa % “ + 7 zi Ske See me = * ig tae . pod eoe > gee sail ene ec? apd : OES igs Skt PRE . ; aa 
: l t y = dae = . i . . : rita > ies % - Z oe we ath “4 v4 
é a pga lg a + ae: ‘vag #4 Maree pay 2 3 eine + A es eS ee ; a: a , * ~ ’ ¢ es f 7 hed ‘ a a 
b ok Dh Sc ae. £ Me cme # se, aerm Mare * tos mh + 7 ee Oy "en he ; ag 0 j 
Pet . F bn ee Pas i. ed ae ~ nF Duckett BML oe Oe SAAD. fein Tet Tig antag ged ME 9 ie i ET ae SS iin Cage pe ee 4 a iS eet Cone tg ate ees teak oe reset TC ir ch Ro rie Sy a ; a 


TE 


This lady is walking out on a commercial... 


preduced by YOUNG & RUBICAM 
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Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


Salesense in Advertising... 


Advertising Agencies Pick 
Their Best of 1954 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

Early in November I sent out, under 
the auspices of ADVERTISING AGE, an in- 
vitation to agencies to participate in what 
I believe is an unusual undertaking in 
the field of advertising journalism. I 
suggested to each 
agency that during 
1954 it had undoub ‘ed- 
ly produced a cam- 
paign of which it 
Was particu s 
larly proud, and I 
asked for a proof of an 


recipes calling for the heaviest use of 
shortenings—pies and cakes. The current 
campaign creates a completely new prod- 
uct personality. Most women have never 
seen these new Spry ideas. Each ad is 
newsy, provocative, exciting. Many fea- 
ture ideas for using Spry with modern 
prepared or partly-prepared foods. Each 
dramatizes the appetite-evoking moment 
when Spry is in action and truly making 
the difference in the food—just as it is 
about to leave the stove. 

“While these ads are currently appear- 
ing in magazines, the campaign is ideally 
suited to television and a good share of 
the budget is spent in that medium. 

“Changing a long-established product 
personality requires time. It is too early 
to assess results in sales. But we think 


Christmas Gift Pointers 


Recognition for Production Men 


-. what a wonderful way: to fill a fountain pen! 


Shipping Cartons—Retail Problem 


Whitehead Meets a Princess 


What a wordinful. Wis git 


Yaterman’s °/r 


The revolutionary new Cartridge-Filled fountain pen with matching pencil 


(00 0 bate te eters 


WATERMAN PEN COMPANY, 'NC. * Seyereer, Conn, NEW 9Ot LONDON + Pan 
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ad that is typical of it is significant that all ads in the current THIRD OF SERIES—New filling method is the feature of this Waterman ad which appeared 
the series. I asked series have ranked far above the average early in December, 1953, slanted to the Christmas market. Heavily merchandised be- 
further for a_ state- in readership among women on a cost fore its appearance, the ad brought “gratifying” results. Fletcher D. Richards is the 


ment of the problem James D. Woolf 


and the objective and of the thinking 
behind the copy strategy. 

It has long been the custom of adver- 
tising columnists to air their views— 
sometimes favorable, sometimes unfavor- 
able—concerning advertisements cur- 
rently appearing in print media. My own 
column is no exception and for this I 
make no apology, because my views 
are invariably expressed as opinions. I 
have little doubt that on more than one 
occasion I have offered an opinion that 
was not entirely supported by the facts. 
What makes this kind of critical writing 
difficult is the fact that the critic has 
only guesswork knowledge of the prob- 
lem and of what the copywriter seeks to 
accomplish. Hence, it occurs to me that 
it is about time to let the copywriters 
speak for themselves. 


@ Only one agency, up to this time of 
writing, has declined my invitation. The 
acceptances in most cases are enthusias- 
tic. Writes one agency: “We think your 
proposed series, ‘Best Ads of 1954,’ is a 
swell idea and we are happy to submit 
the enclosed. We think it does honor to 
both our client and our agency.” This 
present article is the first of a “Best Ads” 
series that will appear in this space for 
a number of weeks. 


basis in both Life and the service mag- 
azines. Two or three have swept the 
board—first in noted, first in seen-asso- 
ciated, first in read most. This is true of 
the ad accompanying this letter.” 


Fletcher D. Richards Inc. 


The Waterman fountain pen color page 
was produced by Fletcher D. Richards 
Inc., New York. It is the work of Paul 
Batterson, the agency’s copy director, in 
collaboration with E. D. Hill, account 
executive, and Bernie Eckstein, art direc- 
tor on the Waterman account. Mr. Bat- 
terson’s statement: 

“This ad was the third of a series in- 
troducing an entirely new kind of foun- 
tain pen. While it appeared in the Satur- 


agency. 


day Evening Post and other publications 
early in December and was slanted to 
the Christmas market, it is still a feature 
ad and an announcement in character 
and content. 

“The most unusual selling feature of 
the pen is the way in which it is filled. 
The layout cleverly points up this fact 
in a way that can’t be missed. 

“Another problem was the important 
one of re-establishing the Waterman 
name and prestige to the place it once 
enjoyed as leader in the industry. The 
copy story pre-empts this leadership in 
the very first sentence. Thereafter the 


You get these crisp, golden Toast Cups ~ 
from slices of plain white bread’ 


_ Spry makes the difference! 


copy sells the outstanding and exclusive 
features of the pen. 

“This ad, long before it was published, 
was merchandised strongly, as were its 
predecessors. Results were gratifying. 
Dealer and distributor demands exceeded 
the supply. Many dealers sold out and 
reordered weeks before Christmas.” 


MacLaren Advertising Co. 


Writes G. G. Sinclair, director of crea- 
tive services, MacLaren Advertising Co., 
Toronto: “I am sending you an adver- 
tisement that strikes me as one of the 
most interesting things we have done in 
years.” Mr. Sinclair is referring to the 
Canadian Wine  Institute’s full-color 
spread you see reproduced here. His 
letter, I think, is most interesting: 

“We like this ad, not because it blazes 
any trails in layout, art or copy, but be- 
cause it is an example of solving a highly 
special problem—‘custom’ work in the 
real sense—within the bounds of proved 
advertising principles. And because it 
worked! 

“Here’s what we faced: There has been 


a long-standing prejudice against Cana- 


France is fomous for wines 


<—c 
Fant WI DARED 10 ASK FRENCHMIN 
10 JUDGE THE WINES OF CANAD 


Foote, Cone & Belding 


The Spry color page, shown here, was 
submitted by the New York office of 
Foote, Cone & Belding as “a truly great 
group effort.” Writes the agency’s Otis 
Winegar: “I cannot single out any one 
individual for credit.’ Here is his state- 
ment in full: 
ae . “Problem: Most women associated 
i Spry with old-fashioned cooking meth- 
5 ods. Objective: To convince the young, 
modern housewife that Spry is a part 
of the kitchen revolution; that it truly 
belongs with frozen foods, prepared 
mixes and other new products that make 
cooking so much easier today. 

“Previous Spry advertising followed 
the old path of publicizing conventional 


SPECIAL PROBLEM—Bucking a long-standing prejudice against 
Canadian wines, this spread uses testimonials from Frenchmen. 


Illustrations of alcoholic beverages are forbidden in Canada. 
MacLaren has the account. 
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Sory saukas just about everything you cook foste better! 


NEW PERSONALITY—The current Spry campaign (Foote, Cone & 
Belding) offers housewives new ideas for the use of the prod- 
uct. A “good share” of the budget is used in television. 
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dian wines, because their low price made 
them attractive to ‘skid-row’ trade; and 
as a result of a long program of re-plant- 
ing vineyards to new strains of wine 
grapes, many really fine wines have been 
coming into production. How were we to 
convince the Canadian public of all this? 

“As an additional problem there is a 
government restriction forbidding illus- 
tration of any alcoholic beverage or con- 
tainer thereof. So we could use no appe- 
tite-appeal illustrations. 

“It took a good long time to arrive at 
a formula for the campaign which this 
advertisement introduced. Then a senior 
agency man spent a month in France 


On the Merchandising Front... 


gathering testimonials of two types: peo- 
ple selected for their entertainment val- 
ue; people selected because they were 
valid authorities on wine. The ads were 
designed for high entertainment to win 
good readership. Yet everything we could 
conceive was done to carry conviction. 

“Success? Well, the advertisement got 
an excellent Starch, including a high re- 
tention of readers through read-most. 
But more important, it sold wine. In the 
first six months since this French testi- 
monial campaign began, sales of Cana- 
dian table and sparkling wines through 
Ontario government liquor stores have 
increased a remarkable 67%.” 


Retailers Are Getting Fussier 


By E. B. Weiss 
Merchandising Consultant 


In their drive for operational econo- 
mies, retailers are looking more closely at 
the shipping carton in which merchandise 
comes from the manufacturer’s loading 
dock. And they are beginning to wonder 
whether manufacturers might not give 
as much thought to handling economies 
in the shipping case as manufacturers do 
to merchandising advantages in the re- 
sale package. 

This is especially true of the food re- 
tailer. That’s both because he operates 
on percentage fractions, and because he 
handles so many millions of individual 
items. The cost of merchandise handling 
in the food store has become a positive 
problem. The situation is very much the 
same in the drug outlet. And, while it 
may not be quite so severe a probfem in 
other outlets, there are few retailers— 
and probably no major retailers—who 
are not currently very much concerned 
about the ever mounting costs inherent 
in the physical movement of merchandise 
into and out of the warehouse and the 
store. 


m= It is because of these costs that re- 
tailers are very receptive to the new 
“strip” shipping cartons, which are 
opened in a jiffy. They like having pack- 
ages so arranged in the shipping carton 
that merchandise can be easily price 
marked; easily removed from the ship- 
ping carton, etc. 

But among forward-thinking retailers, 
these are merely preliminary steps. For 
example, there is little question that be- 
fore long some large retailers will begin 
to suggest to their suppliers that mer- 
chandise might be packed in shipping 
cartons of varying sizes—a practice that 
is not exactly common. And there is little 
question also that they will soon be 
suggesting that merchandise be packed in 
these variously-sized shipping cartons 
with a relationship to turnover. This is 
what I mean: 

In a food store, as much as 25% of the 
items sold in the grocery department 
(some food stores still have grocery de- 
partments) move in quantities of less 
than one-third of a case per week per 
store. That’s not a typographical error! 
Now—when a shipping carton includes 
both fast movers and slow movers, as a 
substantial percentage of shipping car- 
tons do, then that means re-handling of 
cases; it also means that more ware- 
house and back-room space is required, 
and this space costs money precisely as 
does space on the selling floor. It in- 


About Shipping Cartons 


volves other costs as well—but let these 
several suffice. 


® Now the retailer is beginning to say to 
the manufacturer, in effect: ‘Look. You 
are constantly dinning in my ears your 
story about ‘proportionate representa- 
tion.’ In other words, you are telling me 
that my shelf stock should be displayed 
with space allotted to each of your items 
in ratio to the movement of each of your 
items. Fine. But why don’t you adapt 
that same principle to your shipping 
cases? Why not plan your shipping cases 
on the ‘proportionate turnover’ prin- 
ciple?” 

In the food field, many shipping cases 
contain two, three and even 10 weeks’ 
supply of an item, despite the fact that 
stores receive warehouse shipments at 
least once a week and more often in most 
stores. Tradition rules the roost in so 
many shipping carton policies and many, 
if not most, of these shipping carton 
policies were evolved, in the food field 
for example, before the food super con- 
cept had been born. It’s time for a 
change. 

And it’s time for a change not only in 
the food field, but, as I have indicated, 
in drugs, toiletries, and an innumerable 
list of small hard goods, small soft goods, 
and small items in between those two 
arbitrary classifications of hard and soft. 


s Some day, some manufacturers will 
make a modern cost-accounting study of 
the costs involved in the handling of 
their lines into and out of wholesale 
establishments, and into and out of re- 
tail establishments, including, of course, 
the warehouses of both. They will then 
establish median figures. And they will 
then turn both engineering and merchan- 
dising minds to the task of evolving 
techniques that will cut those costs. 

Some of the techniques suggested will 
necessitate new procedures and new 
equipment for the wholesaler and the 
retailer—inventory handling by the dis- 
tributor hasn’t even begun to catch up 
with materials handling in the factory. 
But at least as importantly, some of the 
techniques suggested will involve new 
procedures at the manufacturer level— 
new shipping case concepts, for example. 

The producers of shipping cartons are 
already thinking along these lines; the 
“strip” shipping carton is a case in 
point. However, this is simply an ap- 
proach to the problem from one angle; 
nobody is studying the problem from all 
of its angles. 

I think it is pertinent to point out— 
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Soft Drink Ads Are Different 


The Schweppesman initiates the Princess of Bangalore 


I say, old fellow, here’s that blighter again—Whitehead or something— 
hoisting one with the Princess of Bangalore. 

No. No. Not the real princess. An actress in the stage production of Kismet. 

But an actress. A woman. A female. Think of it! And not only with her 
navel in full view of the reading public but about to accept an alcoholic bev- 


This could never happen in a liquor ad. Law against it—or something. 
Women are not supposed to drink in America. 

Do they? Of course they do! Get themselves as potted as any male. Only 
not in liquor ads. Fact of the matter, liquor ads do not even admit that women 
exist. Sort of assume that the male reproduces himself by fission, like the 


Right. Completely ridiculous. But that’s the way Americans are. Women 
can not only appear in soft drink ads but can drink liquor in soft drink ads. 
But they can’t drink liquor and can’t even appear not drinking liquor in li- 


How do you account for it? How do you account for anything those bally 
Americans do? Where else in the world could a man with a pot-belly and a 
beard get away as a photographer’s model? 


and here my phobia involving automa- 
tion bobs up—that manufacturers can 
“complicate” their shipping procedures 
these days without incurring additional 
expense by utilizing some of the newest 
electronic devices for packing merchan- 
dise, for making pallet loads, for moving 
pallet loads, etc. The new electronic con- 
veyors which automatically send pre- 
marked packages down a maze of con- 
veyors are another example. I mention 
this because at least one reason for some 
of the present-day shipping practices is 
that they were evolved in the days of 
hand labor. 


= The application of modern “factory” 
methods of materials handling to inven- 
tory handling—that is, to the physical 
movement of merchandise from off the 
production line to the loading platform; 
into and out of warehouses; into and out 
of retail stores, and right into the shop- 
per’s care and home—there, in my opin- 
ion, is the next great “merchandising” 
frontier. 


A manufacturer could win a competi- 
tive advantage by developing a program 
that would enable him to go to his re- 
tailers, for example, and say to them, in 
effect: 

“It now costs you so-and-so much to 
handle our merchandise classification; it 
costs you so much to put this category 
into your warehouse; to move it to your 
stores; to move it onto store shelves or 
into gondola bins; to move it up to the 
check-out point; to move it out to the 
parking lot or deliver it to the home, etc. 
Now we have done thus-and-so to re- 
duce those costs—and, by use of our 
methods and techniques, you can add 
such-and-such percentage to the net 
profit or to the markup on our line.” 

I rather imagine that, in these days of 
competitive similarities in merchandise, 
in packaging, in pricing and even in ad- 
vertising and promotion, a factual story 
of that kind, backed up of course by 
deeds, could give a manufacturer a de- 
cided competitive advantage. 

Take it away! 
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1. This means she is enthusias- 
tic, generous, outgoing. (Which 
could account for the well-mani- 
cured finger you've spotted in 
community goings-on.) 


ping Service so efficiently.) 


2. She has good powers of con- 
centration, has good taste in 
literature. (Just as the Journal 
concentrates on all of her, she 
concentrates on all of the 
Journal—including the Journal's 
best-seller fiction.) 


5. She is very practical, sensi- 
ble, has a good sense of values. 
(This explains how she man- 
ages to run the Family Shop- 


6. She is cheerful, ambitious. 
(Her reaction to the three fra- 
ternity brothers you brought 
home to dinner might have been 
a shade short of cheerful—but 
the Journal menu she “whipped 
up out of nothing” was certainly 
ambitious!) 


| 


| your shirts?) 


° 


3. She is accurate, orderly, ex- 
cellent on details. (Ever notice 
the way she’s mastered such 
subtle details as the exact 
amount of no-starch you like in 


TAT ATT UT 


7. She is individualistic, a mite 
possessive about things she 
really likes. (Ever notice her 
strong, “all mine” feeling about 
her own favorite magazine?) 


4. She's responsive, has a good 
imagination. (Which might be 
why she responds so magically 
to an idea that appeals to her 
as a woman, why she can 
instantly associate blue-rug-in- 
Journal with blue-curtains-in- 
guest-room!) 


8. She is vivacious, sociable, a 
good mixer. (Qualities you ap- 
preciate best when you suddenly 
see them in operation at the 
Country Club dance!) 


A 


First, ask yourself if it’s addressing her in 
a medium that really understands a woman. 


Then, remember that the Journal’s 
direct-to-women editing has made the 
Journal’s millions of women readers feel a 
special way toward the written word on the 
Journal page. They feel they can follow it. 
They feel they can trust it. They feel it will 
educate them, or entertain them, or keep 


Never underestimate the power of 
the #1 magazine for women... 


them informed — or all three at once. 

This is why the Journal is more influen- 
tial with more women than any other mag- 
azine on earth! 

The Journal is No. 1 in circulation and 
advertising revenue among all magazines 
edited for women. 

The Journal is No. 1 in newsstand sales 
among all magazines. 


JOURNAL 


A CURTIS PUBLICATION 
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Inspiration for Advertisers... 


Advertising Age, Decemoer 6, 1954 


Loosen the Tension-Live Joytully, 
Dr. Peale Tells Admen 


Advertising Age is running this partial text of Dr. Norman Vincent Peale’s 
speech delivered at the 40th anniversary convention of the Audit Bureau of 
Circulations in Chicago, because it deals with a subject of continuing interest 


I want to talk to you for a few minutes 
this morning about something that I 
think is wrong with you and wrong with 
me and wrong with lots of us, and that is 
our inability to live with a deep inner 
quietness or calmness. 

This is probably the tensest generation 
of Americans that ever occupied this land 
of the free and the home of the brave. 

It is said that we don’t go in much in 
this country for patron saints, but I think 
maybe we have one, just the same. The 
patron saint of the Irish is St. Patrick; 
the patron saint of the English is St. 
George; I wonder if the patron saint of 
the American isn’t St. Vitus. 


We are a nervous, high-strung people. 
Really, when you get down to it, it’s 
rather pathetic. You may think I am 
overstating the facts, and in order to con- 

itice you that I am not, let me give you 
a few statistics. 

About three years ago I spoke one 
night to an association of manufacturing 
wholesale druggists, and sat at the head 
table alongside of one of the greatest 
druggists in the United States. He told me 
at that time, three years ago, that it re- 
quired 7,000,000 sleeping tablets to put the 
American people to sleep. 

I thought this was incredible, but I 
later discovered that it was an under- 
statement, for about a year and a half 
later I had another druggist, at another 
convention, tell me that the figure had 
risen then to 13,000,000 sleeping tablets 
every night. 


# About a week ago I was in the company 
of one of the greatest manufacturing 
druggists in the United States, and I 
asked him what the situation was now, 
and he said, “It takes 22,000,000 sleeping 
tablets every night to get the American 
people into the arms of Morpheus.” 

Now, that is a sad state of affairs. You’d 
think if a man didn’t know how to do 
anything else, he would at least know 
how to sleep. But I can bear witness to 
the fact, for I have had plenty of oppor- 
tunity to demonstrate that the American 
people nowadays are positively so tense 
that it is almost next to impossible to 
put them to sleep with a sermon. And 
that is a sad situation. 

I was in Washington not long ago, and 
I met one of these actuarial experts, as I 
guess they call themselves, and he was a 
very serious man. He was reeling figures 
off to me so that I got to reeling, too. He 
told me that he had studied the matter, 
and on the law of averages, there would 
be—in the United States, this current 
year—a total of seven and one-half bil- 
lion headaches. I got a paper and pencil 
and figured that out; that figures out at 
about 50 headaches per head per annum. 
Have you had your quota yet this year? 

I read in some drug journal that last 
year a total of 11,000,000 pounds of as- 
pirin were sold over the drug counters of 
the United States. 


# Now, that isn’t the whole story. I was 
in a clinic in the South where they have 
done a marvelous work, (and where, par- 
enthetically, most of their patients are 
men—women don’t seem to give in to this 
as much as men do, apparently, according 
to the man I talked to) and I was told 
that most of their patients down there 
were sick, not because they had encoun- 
tered a germ or had an accident or de- 
veloped an organic disease, but because of 
psychosomatic reasons. They were having 
physiological reactions because of un- 
healthy and unhappy mental states. This 
man picturesquely said, “These men are 
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to the advertising fraternity. 


draining back into their bodies the dis- 
eased thoughts of their minds.” When I 
asked him what these were, he said they 
were anxiety, resentment, frustration, 
guilt that hadn’t been released, and ten- 
sion. 

Well, I don’t know how it is where you 
live, but where I live, in New York City, 
the tension capital of the United States, 
things are getting pretty bad. In fact, 
they are so bad that at the present time 
we have 12 psychiatrists on the staff of 
my own church. 

I don’t want you to get any false ideas 
as to the intellectual capacity of my con- 
gregation by reason of this fact. You 
might ask, ‘Why in the world would you 
have even one psychiatrist on the staff of 
a church?” The answer to that is very 
simple. We have improved hogs and cat- 
tle and chickens by the application of the 
laws of nature, and we sort of concluded 
that it’s about time to do something for 
the improvement of the human strain. 

If a man is filled with anxiety, there is 
a reason for it. It is because of his own 
infraction of natural laws. 


= We believe that psychiatry is a science, 
the science of the analysis and the treat- 
ment of human problems. We also believe 
that religion is a science. It is poetry, it 
is philosophy, it is theology, it is history, 
it is mysticism, it is sacerdotalism, but 
it is also science, and the Bible is a book 
that is filled with a science of man that 
is so precise as to make it be a body of 
exact law. 

When anybody comes to us who can’t 
sleep or can’t get along with his wife, or 
can’t get along in the office, who has pains 
in his stomach that the doctor says are 
psychic pains, the psychiatrist studies 
him and finds out what is wrong with 
him, and sends him to the pastor, who 
finds out how to make him right again. 

Now, every time I talk about having 
these psychiatrists in the church, some 
fool will come up out of the congregation 
or audience (there are none here today, 
I’m sure, but there have been several in 
other places) and ask me if I have aban- 
doned Christianity, because we use psy- 
chiatrists in connection with the church. 
The answer is that we have never aban- 
doned Christianity, but we are using the 
best scientific brains we can get. 


# I have been associated with these psy- 
chiatrists in the church for 18 years, and 
I have a lot of respect for them, and no 
psychiatrist is ever going to be hurt by 
anything I say, as long as he behaves 
himself, and most of them do, but I will 
admit to you, in the intimacy of the little 
family circle here, that after having asso- 
ciated with these psychiatrists for 18 
years, I must say to you that they are 
sure a queer crowd. But I suppose if one 
of them had the chair or the floor now, 
he might say the same about the clergy, 
which reminds me of an incident that oc- 
curred in New York City some time ago 
when the American Assn. of Psychiatrists 
held a meeting in the Statler Hotel. The 
hotel was packed with these psychiatrists; 
you couldn’t get a room there unless you 
were a psychiatrist. 

Across the street from the Statler Hotel 
is the Pennsylvania Railroad station, 
around which, from time immemorial, 


there have been huge flocks of pigeons. 


As far as anybody has ever been able to . 


ascertain, these are well organized, emo- 
tionally contained, well integrated pi- 
geons, going about the daily job of being 
pigeons. But apparently the emotional 
instability of the multitude, thronging in 
and out of this station, transmitted itself 
to one of these pigeons, and—to use a 
vulgar phrase, for which I apologize— 
one pigeon got off the beam. 

By a process that has never yet been 
accounted for, this pigeon presently found 
himself in the lobby of the Hotel Statler, 
flying around among these psychiatrists. 
It is reliably reported that this pigeon 
flew around among these psychiatrists 
for two whole days before any psychia- 
trist would admit to another that he saw 
a pigeon flying around. 


# In this clinic we have discovered that 
one of the prevailing maladies of modern 
American men of high position is tension, 
and we have a great many executives of 
one kind or another come to it. 

You know, in order to be what you are, 
you have to be a highly organized in- 
dividual. You have to be drawn up. You 
have to have feeling, insight, perception. 
You have to be finely attuned, highly 
organized to be a leader. No phlegmatic 
person who is dull and dumb and lifeless 
ever got anywhere. But if you are a high- 
ly organized individual, you face a ter- 
rible danger, and the danger is that you 
can become a highly disorganized in- 
dividual. 

Men of your class die like flies. You 
can pick up the newspaper any day and 
read of men you know who have been 
broken by hypertension or have had ner- 
vous breakdowns, and they are lame 
ducks for the rest of their lives or de- 
stroyed altogether by a heart attack— 
meaning that they did not have within 
them that emotional quietness or peace- 
fulness out of which could come driving 
energy which they could employ and yet 
not be, themselves, shaken to pieces. 


s Now, I am for drive, d-r-i-v-e. I be- 
lieve in it. I was reared on the Horatio 
Alger tradition and I am not ashamed. 
Strive and succeed! And the trouble is, 
in the striving and succeeding, you usual- 
ly get up to the point where you really 
get somewhere and then the old heart 
begins to go bad and the blood pressure 
goes up for the rest of your life and you 
are kind of an invalid. You see that all 
the time. 

Now, how can you have drive? How 
can you have drive and at the same time, 
have vital and vibrant health? The an- 
swer is very simple. That is where we 
come in. There is a poem by the American 
poet, Edwin Markham, which has a mar- 
velous line in it. I think it is one of the 
greatest lines ever struck off in any 
American poetry and this is it. 

“At the heart of the cyclone tearing 
the sky—”, there is a line that is filled 
with power. “At the heart of the cyclone 
tearing the sky is a place of central 
calm.” Dead center, quiet. “Out of which 
the cyclone draws its immense energy.” 

The same thing is true of a human 
being. If he is going to have drive, he has 
got to get it out of a calm center. And 
how does one develop this calm center? 


I am a kind of a simple soul, which 
you’ve probably already discovered, and 
I don’t make any apologies for being 
simple. I get so sick and tired of listening 
to profound people use a lot of big words 
and put on a big act, and I just believe, 
myself, in a few simple principles which 
I know absolutely, from laboratory dem- 
onstrations, will work. 


And I believe in taking the great prin- 
ciples of religion and philosophy and psy- 
chology and bringing them down into 
the simplest possible form so that there 
are little techniques that will work. And 
I want to give you a technique that will 
work on how to be calm. 

Now, I have to use it myself right this 
minute, because I know you have been 
sitting around in these meetings until 
you are about half worn out and if there 
is anything I hate to do it is sit in a meet- 
ing—unless I am speaking. 

And a person gets ali edgy. Now, if you 
are going to get up to make a speech, the 
only way to make it is to make it de- 
liberately in perfect timing, nonchalantly. 
In other words, don’t get to pushing and 
I have done that already this morning 
and it is a bad thing. A speaker should 
always be on the basis of easy does it, 
because you get tense and you begin to 
press, you get off your timing and you 
don’t hit the mark. 


# So, in the name of heaven, learn at all 
costs, it is the art of having a calm, quiet 
center, so that nothing hurries you, noth- 
ing excites you, nothing gets you into a 
dither, so that they will say of you when 
you die at a ripe old age, “He was a 
master of the art of imperturbability.” Or, 
in the jargon of the street, nothing ever 
got his goat. 

I believe that is a fact. I am working 
at it myself. 

Now, I was going to give a three-point 
speech here this morning, but somehow 
or other, I don’t believe this is the place 
for it. You know, all speeches, like all 
Gaul, are divided into three parts. That 
is the way we were taught to make them. 

I am going to leave out the second 
section of this speech and get down to 
the third, because tne hour waxes late 
and I just don’t feel moved to do it. But, 
I do this with regret, because the second 
section of this speech is far and away the 
best part thereof and you will never know 
what you missed. 


® The first thing I said, probably it has 
been so long since I started you don’t 
remember it, but the first thing I said 
was, quoting William James, who says, 
“We can alter our lives by altering our 
attitude of mind.” 

But, the first thing is to learn to live 
peacefully and if you do it, you will live 
ten or 15 years longer than if you don’t. 
So will I. 

The third thing or the last thing I 
would like to say is, and I have become 
more and more convinced of the impor- 
tance of it, that a person’s life will be 
much happier and he will be much more 
effective, if he learns to think joyfully. 

In other words, if every day a human 
being will pass a series of joy thoughts 
to his mind until they begin to take root 
in the unconscious and he becomes a 
radiant, joy-filled individual, he will be 
a more effective individual... 

All up and down the land, great stu- 
dents of the human mind and the human 
body are telling us that illness is largely 
derived, as I say, from psychosomatic 
causes. 

Some physicians will say it is as high 
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as 70%, and they are now advocating the 
application of joy. 

Now I would like to just get in a plug 
for the fact we have been talking about 
this long before the doctors ever caught 
up with it. 

Jesus, who is the most astute brain in 
many respects that ever came into human 
history, long ago said, “These things have 
I spoken unto you.” What things? What 
the Bible is filled with. “These things 
have I spoken unto you.” Why? “That 
your joy might be full.”” He was teaching 
joy. 

And He also says again and again, “Re- 
joice.” And in order to be dead sure we 
got it, He said, “I again say to you, re- 
joice.” 

Why does He want us to rejoice? Be- 
cause He wants our minds to be function- 
ing at maximum efficiency. He wants our 
souls to be alive. He wants our personali- 
ties to be alert. He wants our bodies to 
be healthy. And you can’t do it if you 
allow the system to be filled with the 
poison of gloom thoughts. 


= A man goes down to his office, tense 
and tied up and rigid. Intellectual power 
won’t come through. After a while this 
‘rigidity, this blockage, this tie-up, will 

ctually make a person physically sick. In 
closing, I would like to ask you if you 
would like to know how to have a won- 
derful day tomorrow? 

Would you, tomorrow, like to have the 
most marvelous day of your life? Well, 
let’s wait until you get back home. 

The first day back home, would you 
like to have the greatest day you ever 
spent? Of course you would. How can you 
do it? Well, I’ll tell you, and this will 
really work. 

When morning comes, and you’re lying 
in bed, feeling your aches and pains, don’t 
turn to your wife and give her the usual 
groans and moans and whines and grunts 
with which you usually favor her, but 
instead of that, throw back the covers 
and leap out of bed and say, “Honey, I 
feel wonderful.” 


s Of course, she will probably call a doc- 
tor and have you committed. She’ll think 
you have gone completely daft. 

Then you go down to breakfast, and 
don’t read the paper, but look at the 
breakfast which she has gotten for you 
on the table, and say to her, “Honey, 
this is the most marvelous breakfast I 
ever sat down to.” That will inspire her 
so that the next morning you won’t need 
to lie about it. 

Then you kiss her goodbye and kiss 
your children goodbye, and you’ll hear 
them say to you, “Have a wonderful day, 
Daddy.” Then you go out on the porch 
and throw back your shoulders and take 


a good, deep breath of crisp, pristine, 
American air, and fill your lungs with it. 
Then you go out to your garage and get 
into your car and feel the throb of a good 
old American motor under you. 

Then you drive down tree-shaded ave- 
nues with beautiful residences on either 
side. Then you look up at some school 
building or public building and see the 
most lovely banner that was ever thrown 
to the breeze. 

Then you drive past manufacturing 
plants and you go down to your offices, 
with the thrill of the fact that you are a 
part of a great creative, competitive so- 
ciety where are being serviced the great- 
est products that man ever knew for the 
comfort and well-being of humanity. 

Then you go into your offices where 
the typewriters are already clattering and 
where you have gathered together some 
of the greatest brains in the country, and 
you take up once again your pencil, and 
you produce advertising that is supposed 
to tell the American people of products 
that are good and just and worth some 
money. 


# And think of yourselves as not simply 
a person who is making a living, but a 
trustee of the greatest civilization ever 
known. And think of yourself as called 
by Almighty God into one of the greatest 
professions known to man, that of com- 
municating to human beings the wealth 
and the riches and the beauties and the 
services of God’s great universe. 

And you enjoy the fellowship of your 
friends all day long, in happy friendship, 
and when evening comes once again, you 
return to your house and see framed in 
the golden light of the door the sweet- 
heart that you have lived with all the 
years, and see the glow on the faces of 
your children as they welcome you home. 

You sit down to a good old American 
dinner, and then read the paper and start 
to doze, and you sink into a soft, good, 
American bed. Then say a passage of 
Scriptures to yourself—“Thou giveth us 
beloved sleep’”—and before you go off to 
sleep, you say, “Thank You, Lord, for my 
health, for my wife, for my family, for 
my country, for my job, for my business.” 
And sleep the sleep of the just until the 
next day comes. 

You repeat again that great old passage 
out of the good old Book, “This is the 
day that the Lord hath made. Let us re- 
joice and be glad in it.” 

If you live that way, and I live that 
way, we will be working and enjoying 
life 25 years from now, and we will be 
creating and getting a thrill out of it. 

Go away from this convention with the 
knowledge that life is wonderful. Let’s 
have the time of our life all the rest of 
our lives. 


Looking at Radio and Television... 


Christmas Is A-Comin’ and 
Here s Some Advice on Gifts 


By The Eye and Ear Man 

“Christmas is a-comin’ and the geese 
are gettin’ fat” is the way the old nursery 
rhyme goes. In the radio and television 
business the fat geese are the talent and 
talent agents who have survived for an- 
other cycle and are planning to cut their 
loot in the form of extravagant Christmas 
presents to the clients and agency boys 
who made their temporary state of high 
living possible. 

More and more the once religious holi- 
day is becoming an occasion for the giv- 
ing of bribes and largesses which are 
made ethical by the solemnity of the sea- 
son. What are the rules for this year and 


what are the problems? 

In these days of high taxes the gifts 
have a tendency to get more elaborate 
since, in many cases, they come from 10¢ 
dollars. It is also a way to reward a guy 
who has been kind at very little cost t 
the giver and get him beholden to you a‘ 
the same time he accepts a gift he couldn” 
buy for himself. 

Many companies have rules about gifts 
Some say nothing over $5 or send it back 
But, do you know that remarkably few 
gifts are returned? And it is all very wel! 
‘to make a rule, but even an innocent man 
has a hard time enforcing it. 

The best approach is to second-guess 


the givers and warn them in advance that 
you are not allowed to take gifts and do 
not want a gift, and would the potential 
giver please save you the embarrassment 
of returning the gift or being forced to 
go out of your way not to give him con- 
tracts or work to show your absolute ob- 
jectivity. 


s Another approach is to spread the word 
that you will give any gift you receive to 
a charity without opening it—including 
liquor which the Bowery Mission is al- 
ways glad to get. Then be sure you do 
give it away. One year of this treatment 
and you will get only cards. 

An expensive but satisfying system is 
to reciprocate. To have a few miscellane- 
ous items around to pass out to the boys 
who insist on giving. This antidotal sys- 
tem is used by the fellows who actually 
are friends. It is rare. 

The most dangerous recipients of gifts 
are clients. Very often a client is paid 
less than agency men or their talent 
counterparts. This is especially true in 
large corporations where men with rela- 
tively low salaries have a lot to say about 
the expensive shows their companies buy. 
These men are vulnerable and often 
moved by expensive Christmas presents 
ranging from a case of Scotch to a color 
television set. 

To the client who is tempted to keep 
an expensive present: Take heed of the 
dilemma of Dr. Faust. You sell an awful 
lot of objectivity for a relatively little 
amount of material comfort and thorough- 


Tips for the Production Man... 


Advertising Age, December 6, 1954 


ly jeopardize your future therein. A man’s 
reputation in a business where judgment 
is the commodity he sells is the difference 
between great future success and security 
and ephemeral gain. 

In favor of moderation in gifts, kismet 
is diminishing the risk. So many decisions 
involving so many dollars are becoming 
group decisions. It is hard to say who is 
responsible, except in rare instances, for 
many shows being on the air. In the long 
haul it is the circulation that they com- 
mand that will be the deciding factor. So 
to the talent agent and to the talent: 


Heed this advice. Give only a message of - 


good will cloaked in proper humility and 
save yourself the embarrassment of giv- 
ing to one member of the team and an- 
gering other essential teammates. Save 
your 10¢ dollars; you may need them. 


= In case you’ve forgotten, the nursery 
rhyme ends, “Please to put a penny in an 
old man’s hat...if you haven’t got a 
penny then a ha’ penny will do...if you 
haven’t got a ha’ penny then God bless 
you.” 

That’s pretty good advice to the buyer 
as well as the seller. If the spirit of 
Christmas moves you, why not make out 
a check to a favorite charity, a fund to 
make this a better world to live in, a 
health fund, or a local Christmas needy- 
person fund. Then both the giver and the 
receiver can walk down the street in the 
happy knowledége that altruism still lives 
in a world that has not completely for- 
gotten the meaning of Christmas. 


The St. George of the Deadline 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler 
& Associates, Mendota, IIl.) 


At the recent Metals Show the attend- 
ants at one popular booth were busy pass- 
ing out giveaway cards. These cards 
brought out first a grim leer and then a 
wry smile on the face of every visitor. 
The card read: 

QUIET! Ulcers at Work! 

The Production Man is a particularly 
susceptible breeding ground for the Pep- 
tic Madman, and why not, with the inex- 
orable onrush of deadlines. The Produc- 
tion Man finds himself the foam rubber 
cushion between the hard-and-fast deliv- 
ery date on the one hand and the fleeting 
idea of the creative man and the indeci- 
sion of the executive v.p.s on the other. 


= 


of a mght-silent office building, a tiny island of light. 
Remember the agency “house ad” with that striking 
lustration? A night-blooming copy writer, patiently patterning 
words into designs on the consumer's dollar 
Patterns pending pending the client's okay 
Well-earned laurel for the brow behind which creativity lives. And travail 
in prospect for another brow that much more often wears sweat than laurel 
His window, too, an island of light in the night, as eyes gritty with strain peer through 
@ glass at @ dubsous highlight dot... or con a stat a whisker off 
dimension. A fatigue-hoarsened vowe over our telephone at three of a hot and 
humid morning. “Look! | got a nine o'clock plane to make . . .” 
W wth respect born of wtimate knowledge of his dedication to his task 
and to his taskmaster, the client, we dedicate in 
turn this Danknoow Dicest to 
The St. George of the Deadline. the Production Man 


crs 


Bill Meyer of the Williams & Meyer 
Co., Chicago photoprinter, dedicated a re- 
cent issue of his ‘Darkroom Digest” to the 
skill and art of the Production Man. 

“I’m all for the copywriter,” writes Bill, 
“but let’s not get dewey-eyed over him 


alone. Let’s remember the Production 
Man ... he likes what he’s doing, and he 
does it well. He must like it to go on doing 
it! A real good Joe. If I’m still around 
another 9,100 days from now . Still 
fighting deadlines with his hot breath on 
my neck ... I'll still feel the same way 
about him.” 

The versatile Production Man must 
combine a multitude of skills, of which 
fighting Mr. Time Element is only one. 
Here are a few of the specialties in which 
he must excel: 


13. Pasteups 
1. Costs 14. Editing 
2. Typography 15. Copy Markup 
3. Layout 16. Proofreading 
4. Photography 17. Paper 
5. Engraving Processes 18. Binding 
6. Printing Processes 19. Format Design 
7. Inks and Colors 20. Electrotyping 
8. Art 21. Direct Mail 
9. Retouching 22. Sources of Supply 
10. Lettering 23. Estimating & Purchasing 
11. Mailing Lists 24. Mechanical Requirements 


12. Postal Regulations 25. Human Relations 


= The vantage point of the Production 
Man is so towering and beacon-like that 
one prominent manufacturer of my ac- 
quaintance includes a two-year stint in 
the advertising production department as 
a required background for all men whom 
the company trains to represent the com- 
pany in the field as salesmen. I believe 
it has paid off, for many of the firm’s best 
business-getters are “graduates” of the 
production staff. 

The needed creative skills are bound to 
sharpen imaginative thinking. The engi- 
neering skills required by the Production 
Man stimulate incisive, analytical think- 
ing. 

But most of all, the man who can keep 
his head while bringing everything to- 
gether to meet a deadline is usually a man 
whose sense of urgency manages to get 
things done. 

Bill Meyer’s tribute to the Production 
Man is praise well directed, because there 
are few awards and trophies to honor this 
hero. 
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That’s our sincere wish to you, and to all advertisers and advertising agency people. It’s a selfish 
wish. If you have a Happy New Year, we know that your business is good and getting better. 
And when business is good and getting better, we’re enjoying a Happy New Year, too. 


We know about business being good and getting better. Because in a big way, that’s 
our business—helping your business to be good and get better. That’s what The New York 
Times Magazine does for businesses all the time. All kinds of businesses. All the year around. 


Easy to see how our Magazine does that. It is distributed exclusively every week with 
The New York Times, America’s Biggest Sunday Advertising Medium, into more than 
1,200,000 homes, stores and offices all over the country. It carries into these homes the 
prod that hurries consumers into stores. It carries into these stores the push that 
hurries merchandise into consumer homes. It works both sides of the counter to 
make business good today and better tomorrow. 


Tell you what. You be a little selfish, too. Insure yourself a Happy New Year by putting 
The New York Times Magazine on your magazine schedules. It will surprise you— 

as it constantly pleases advertisers who use it—how big a return you get for such Cire ‘on eee | 
a small investment. It will give you something solid to celebrate this New Year’s, and 

the next. We’ll be glad to tell you all about it. In New York, we're at 
LAckawanna 4-1000; in Chicago at RAndolph 6-3300. 


Che New York Gimes Magazine 


Exclusively every week with The New York Times, America’s Biggest Sunday Advertising Medium 


Advertising offices also in Boston, Detroit, Miami, Los Angeles, San Francisco 
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Chrysler Appoints Martin ‘Corp., Detroit. For the past two 

William L. Martin has been ap- years with Borg-Warner Corp., he| 
pointed to the executive sales staff at one time was associated with 
of Plymouth division of Chrysler, Chrysler’s Dodge division. 


| zines are concerned, the other re- 
lating to directory issues, are cur- 
rently available from Building 
Supply News. For copies, write 


Information for Advertisers 


IF YOU HAD A CHOICE 


of best or second-best 
in anything... 


which would you choose? 


Then why choose 


less than the best 


photoengravings 


by 


COLLINS, MILLER & HUTCHINGS, INC. 


AMERICA’S 


FINEST 


¥ 


PHOTOENGRAVING 


AT WACKER DRIVE 
CHICAGO 6, ILLINOIS 


PLANT 
333 WEST LAKE STREET, 


RECESSION, my foot!” 


Said the Red-Headed Sales Girl 
as She Chalked Up Another $1,000 Week 


(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to Go UP instead of DOWN) 


We'll call her Alice Smith. But she’s not the kind of sales girl 
you think. She doesn’t work behind a counter. She’s in busi- 
ness for herself, selling a line of cosmetics for one of the 
biggest names in America. And she sells house-to-house. Does 
she sit back and wait for business to come to her? Not Alice! 
She pushes doorbells—makes demonstrations—sells her cus- 
tomers right in their homes. She creates business! 

Alice Smith’s annual sales will run around $50,000.00. She’ll 
make an income many a sales manager would envy. She’s been 
doing it for years. And Alice Smith has thousands of sisters, 
women all over America, for whom the word “Recession” 
doesn’t exist. Together they have built one of the greatest in- 
stitutions of its kind in the world—a company with steadily 
mounting sales and profits, right in the face of slipping 
volume for everyone else in the industry. 


TAKE A LOOK AT DIRECT SELLING 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct 
Selling to go after business 
with bare knuckies. This 
method of selling is as old as 
selling itself. Not only cos- 
metics, but wearing apparel, 
brushes, dinnerware, greeting 
cards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


sold in the millions direct to 
the users by hard hitting or- 
ganizations of Independent 
Salespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, 
office and factory equipment, 
and industrial specialties 
have also found an easy path 
to volume and profits in Di- 
rect Selling. The millions of 
men and women engaged in 
this most American calling 
of all—independent salesman- 
ship—represent the great 
hope for continued prosperity 
in a world of rapid changes 
in distribution. 


TAKE A LOOK AT DIRECT SELLING! 


No Obligation 


Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen 
- ready to sell your product and your 
service direct! For free copy, and proof- 
booklet, write for details today on your 
letterhead. Address Dept. A-180. 


SALESMAN’S 


OPPORTUNITY 


850 N. Dearborn St., Chicago 10, Ill. 
60 E. 42nd St., Lincoln Bidg., New York 17, N. Y., Phone OXford 7-2385 


Demand for home furnishings, 
appliances, equipment and _ sup- 
| pies in the small city and town 
market is covered in a new study 
by Household. This is the fifth 
in a series of annual studies among 
subscribers to the magazine. Copies 
may be had by writing Victor 
Hawkins, director of research, 
Capper Publications Inc., 912 Kan- 
sas Ave., Topeka. 


e An analysis of the 1953 South- 
ern California distilled spirits 
market has been prepared by the 
business research division, Los 
Angeles Herald-Express. Copies 
are available from the research di- 
vision or from the newspaper’s 
representative, Moloney, Regan & 
Schmitt. 


e “Current Sources of Informa- 
tion for Market Research,” a new 
annotated bibliography prepared 
by the American Marketing Assn., 
is now available. Copies may be 
obtained from the association’s 
central office, 1525 E. 53rd St., 
Chicago 15. Price, 50¢ each, post- 
paid. 


e The use of frozen foods by res- 
taurateurs and reasons for using 
them are delved into in the latest 
survey by American Restaurant. 
Copies of the complete report are 
obtainable from Jack Payne, pro- 
motion manager, American Res- 
taurant, 5 S. Wabash Ave., Chica- 
go 3. 


e “The Footwear News 1954 Fact 
Book,” containing an analysis of 
the latest market information on 
the $3.3 billion footwear industry, 
has just been released. The 22- 
page booklet provides a_break- 
down of manufacturers’ produc- 
tion and sales figures, advertising 
expenditures, retail sales volume 
by types of outlet, etc. A copy may 
be obtained by writing the re- 
search department of Fairchild 
Publications Inc., 7 E. 12th St., 
New York 3. 


e Population, home owners, in- 
come, net buying income, retail 
sales and wholesale and retail out- 
lets are covered in the latest mar- 
ket data booklet issued by the 
Grand Rapids Press. Copies are 


javailable from the newspaper or 
from Booth Newspapers Inc., 435 
N. Michigan Ave., Chicago. 

e Housewares Review has just 
completed two surveys of its sub- 
scribers, “The Market for Stain- 
less Steel Flatware” and “The $3 
‘Billion Wholesale Market,” which 
provides current market data on 
'wholesalers in the housewares 
‘field. For copies, address J. J. 
Dubro, business manager, House- 
wares Review, 111 Fourth Ave., 
New York 3. 


e The Philadelphia Inquirer has 
published a revised route list cov- 
ering the 4,701 retail grocery and 
meat outlets in the Philadelphia 
area. Copies, at $3.03 each, are 
available from the general promo- 
tion department, Philadelphia In- 
quirer, 400 N. Broad St., Phila- 
delphia 1. 


e A report on the travel market 
among teachers is available from 
The Instructor, 75 E. Wacker Dr., 
Chicago 1. 


e Iron Age has prepared a report 
on the growth of industry in the 
West, “Salute to the West.” Copies 
may be had by writing Tom 
Campbell, Iron Age, 100 E. 42nd 
St., New York 17. 


e A market data book on Buffalo, 
including population, retail trade, 
buying power and an ABC city 
zone map, is available from the re- 
search department of the Buffalo 
Courier-Express. 


e With the addition of Mishawaka 
to the South Bend corporate area 
by the Audit Bureau of Circula- 
tions, the South Bend Tribune has 
issued a new booklet, “Indiana’s 
Second Largest City Corporate 
Area,” aimed primarily at the food 
classification. It includes a page- 
by-page reproduction of a 14-page 
readership survey of the Tribune’s 
recently-instituted food and wom- 
an’s section. Copies of the booklet 
are available from the newspa- 
per’s public relations department. 


e Results of two surveys of build- 


ing industry dealer reading prefer- 
ences, one so far as trade maga- 


'ndustrial Publications Inc., 5 S. 
Wabash Ave., Chicago 3. 

Also available from the same 
publisher is a comprehensive study 
just released by Practical Builder 
on the multi-billion dollar light 
construction market and the im- 
portance of including it in manu- 
facturers’ sales and advertising 
plans. The report of the study is 
entitled, ‘“‘Building Industry Sell- 
ing Plans for i955.” 


e A market data study of metro- 
politan Toronto and York County, 
including population, retail sales, 
retail trade, marketing, construc- 
tion, etc., and a map of the metro- 
politan Toronto area has been 
prepared by the Toronto Tele- 
gram. Copies are available from 
J. M. Taylor, advertising manager 
of the newspaper, or, in the U. S., 
from O’Mara & Ormsbee. 


e A shopping «district map has 
been published by the Minneapolis 
Star and Tribune, showing major 
outlying shopping districts in the 
Minneapolis metropolitan area, 
present and projected, together 
with descriptive data. Copies may 
be had by writing William A. 
Cordingley, national advertising 
manager, Minneapolis Star and 
Tribune, Minneapolis 15. 


e Farm & Ranch’s first annual 
household products survey is now 
available. It contains information 
on per cent buying and brand pref- 
erences on a selected group of 
household items, including bleach- 
es, canning jars and lids, light 
bulbs, film, floor coverings and 
other products. Copies are avail- 
able upon request to the research 
department, Farm & Ranch, 318 
Murtfreesboro Rd., Nashville. 


DOES YOUR 
TOE HURT? 


It might, if a bulky monthly of the plumb- 
ing-heating-air conditioning industry falls on 
it. But not THE CONTRACTOR—the light, 
newsy semi-monthly that really gets top- 
level readership. Gives your ad extra visi- 
bility, too. 


™ Contractor 


PLUMBING + HEATING 
AIR CONDITIONING + APPLIANCES 
Grand Central Terminal Bidg., N.Y. 17, N.Y. 


Compare Ai lantic City with 
other cities '» New Jersey and 
you'll find it ranks sixth in total 
retail sales, seventh in food 
sales, fourth in drug sales. 


As an advertising buy, happily, 
it’s even bigger than these 
figures indicate. For, on a per 


; nn 


capita basis, it’s first in total re- 
tail sales, food sales and drug 
sales of all New Jersey’s cities 
of 50,000 or more in population. 


Happily, too, Atlantic City isn’t 
part of New York or Philadel- 
ma It can be reached and 
lanketed with one newspaper: 
_ The Atlantic City Press. And 


ATLANTIC CITY IS BIGGER THAN YOU THINK! 


this, gentle reader, is no fish 
story. 


Atlantic City Press 


... covers New Jersey’s 
best BIG-CITY market! 
Rolland L. Adams, publisher 
DeLisser Inc., national representatives 
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Kraft Program 
Shifts Keep Net 
V.P.s Jumping 


(Continued from Page 1) 


sil; Campbell Cereal Co. (Camp-| 
bell-Mithun) signed a_ similar! 
contract for Malt-O-Meal. Rexall 
Drug Co. (BBDO) contracted for. 
three participations weekly start- | 
ing Feb. 15, and Western Union| 
(Albert Frank-Guenther Law) | 
bought two pre-Christmas partici- | 
pations. | 

Procter & Gamble signed ‘Road 
of Life” as a replacement for the) 
five-a-week serial, “The Seeking | 
Heart” on the same _ network. 
“Road of Life,” which has gone| 


strong on radio for 17 years, starts | Red MAGAZINES 
on tv Dec. 13. 


Ui 
ABs 


i? 


1949 $12.5 


MEDIA BREAKDOWN—The above chart shows how the 
# On the debit side Plymouth R. J. Reynolds Tobacco Co., eighth largest adver- 
served cancellation notice on CBS- | tiser in the U. S. in 1953, divided the money it spent 


TV for “That's My Boy.” No ad- /on magazine, farm magazine, newspaper and news- 
vertiser has signed yet for this _paper supplement and network radio and tv adver- 
Saturday night 10 p.m. period. | tising each year since 1949. Reynolds in 1949 and 


After eight weeks and one for-'| 
mat revision of her show, Celeste) 
Holm asked to be released from | 
her commitments for “Honestly, | 
Celeste” on CBS-TV. Her sponsor | 


$13.5 


| 1950 spent the greater proportion of its budget in 
magazines, newspapers and radio. By last year, 
however, the percentage appropriated for these me- 


TTI CT 
Fensee 
Yeingne 
wine ee! 


NEWSPAPERS 
& SECTIONS 


each year (with 


1952 


dia had diminished palpably, and television was 
getting nearly half of the total. Reynolds ad expen- 
ditures are shown at the bottom of each column for 


Reynolds expenditures only in listed media, and 
does not include outdoor advertising, spot radio 
and tv, etc. Figures are based on data compiled by 
Publishers Information Bureau and the Bureau of 
Advertising, ANPA. 


Pittsburgh Stores 
Lick Wounds After 
Year Under Strike 


PitTsBURGH, Dec. 3—The AFL 
Teamsters’ share in the year-long 
ft | strike at five department stores 
here is over, but nobody in Pitts- 
burgh is flinging his hat in the air. 

True, local retailers are glowing 
expectantly over possible holiday 
=| volume, but union sources see the 
=.|strike as far from over. After 
=| week-long negotiations between 
-|the stores and the 11 unions re- 
*|maining on strike, they are ex- 
‘’<|pressing pessimistic views. And 
*|there still remains the sobering 
‘|matter of losses due to the tie-up. 

Published estimates place losses 
from the strike at $2,000,000 in ad- 
vertising for the city’s three daily 
newspapers; $50,000,000 in store 
business; $25,000,000 in other re- 
tail outlets in the downtown area, 
and $12,000,000 in wages—among 
others. 


$17.1 1953 $19.0 


a The strike is now embarking on 
its second year, though the team- 
ster pact was considered the tall- 
est hurdle, and should eventually 
lead to total settlement. 

During its lengthy run, the 
strike, described by responsible 


000,000 omitted). This chart covers 


Bristol-Myers Co., also reportedly |NBC-TV is the Mickey Rooney 
had been disappointed with this | situation comedy (Green Giant 
telecast. A new show to fill the| peas and Pillsbury), which has 
Sunday period, which the adver- | been completely outdistanced by 
tiser is keeping, must be selected |CBS’ Jackie Gleason. 

by Dec. 12. 

The Tuesday night lineup on|# DuMont signed Libbey, McNeill 
this network will be reshuffled & Libby (JWT) as sponsor of “All 
early next year. Starting Jan. 4, About Baby.’ This 15-minute 
“Danger,” co-sponsored by Block |film, which originates at WGN- 
Drug and Nash-Kelvinator, will TV, Chicago, will be seen Thurs- 
move back to 10 p.m., EST, to days at 2 p.m,, EST. Swift & Co. 
make room for Johnson’s wax and | (McCann-Erickson) already airs 
Pet milk in the 9:30 p.m. spot. The | the Friday telecast of this show. 
latter companies are dropping | The National Professional Foot- 
“Life with Father” in favor of) ball League playoff game Dec. 26 
the “Red Skelton Show,” which|over the same network will be 
has been going sustaining this | sponsored by Miller Brewing Co. 
season. Columbia has promised (Mathisson & Associates), Buick 
the “Danger” sponsors a big pro- | (Kudner Agency) and Atlantic 
motion campaign to perk up the! Refining Co. (N. W. Ayer & Son). 
Tuesday schedule. | ABC completed the advertiser 

list for its simulcast of the Sugar 
# NBC-TV picked up some more Bowl football game, with E-Z Pop 
pre-Christmas trade from Paper- | Corn, Cc. A. Swanson & Sons and 
Mate pens, which bought two of) American Chicle in the sponsor 
the Imogene Coca telecasts. Paul booth. 
Winchell’s new _ sponsor, Tootsie | ABC Radio lost a 15-minute 
Rolls, is carrying two participa-|radio newscast—Henry J. Taylor, 
tions weekly on “Happy Felton’s | sponsored by General Motors—to 
Spotlight Gang,” which precedes | NBC, but picked up an across-the- 


Beginning Jan. 3, the American 
Federation of Labor will move its 
| nightly newscast to ABC. 


new Saturday morning schedule. | 
Moselle & Eisen is the agency. 
In the shaky department at 


decrease of 4.4% 
the ventriloquist in the network’s board news show from Mutual. 


Business Paper Ad 
Volume Drops 4.2% 
During November 


CuHiIcaGo, Dec. 2—A decline of 
4.2% in advertising in business 
publications during November this 
year, compared wtih the same 
month in 1953, is reported in the 
current Industrial Marketing. 

This drop follows slight in- 
creases in September and October, 
according to 288 publications re- 
porting. For the first 11 months of 


1954, over-all volume was down) 


2.1% (8,452 pages). 

Industrial papers dropped 3.7% 
(903 pages) in November and 
1.6% (4,104 pages) for the year 
to date. 

The group of class publications, 
which were even for the year last 
month, lost 72 pages (2.1%) in 
November. This left them 0.2% 
under the first 11 months of last 
year, a decrease of 64 pages. 


= Product news papers showed a 
(148 units) for 
the month and 0.6% (224 units) 
for the year thus far. The group 


| pianos. 


trade journals as “the costliest in 


‘and 4.9% (3,327 pages) for the retail history,” staged all the dra- 
first 11 months of. 1954. Export)matic props—law suits, violence, 
|papers dropped 10.2% (122 pages) | personal squabbles and much pub- 
for the month, and 5.6% (733 licity. 
pages) for the year to date. | Then AFL Teamsters Local 249 
A summary of the Industrial | voted 422 to 299 for peace. In sub- 
Marketing tabulations follows: | stance, their three-year pact called 
for an immediate increase of 5¢ an 


Month of November ‘hour, with an additional boost of 


\3¢ Feb. 14. 
1954 1953 change, 
Industrial ........... 23,707 24610 — 3.7, The stores — Kaufmann’s, 
Product News* .. 3,180 3,328 — 4.4 Horne’s, Gimbel’s, Frank & Seder’s 
I aeiissa tavicists 5,355 5,696 — 6.0 and Rosenbaum’s—got authority 
leis svectassiols 3,292 3,364 — 2.1\to use a qualified parcel post and 
NNT da estncicicisess 1,071 1,193 —10.2 to assign helpers to trucks, once a 

NE ccatilascins 36,605 38,191 — 4.2 hot issue 

; 


January-November Inclusive 


% | Sno-Chasers in Spot Drive 


1954 1953. change : 
industrial ..css0.... 251,644 255748 -. 14 During Bad Weather Only 
Product News* .. 34,885 35,109 — 0. A flexible and unusual tv cam- 
OE. . cclicieicnens 65,207 68,534 — 4.9 | Paign is being spotted across the 
SI si ctitehestacreiee 32,780 32,844 — 0.2, country by Charles O. Puffer Co., 
BEE cca seccsccisens 12,285 13,018 — 5.6 Chicago agency for National Brush 
nee 396,801 405,253 — 2.1 Co., Aurora. The drive introduces 


* (1/9 page units) 'the Sno-Chaser, National Brush’s 


/new long handled brush with a 
Starck Names Cruttenden plastic scraper on the other end, 
P. A. Starck Piano Co., Chicago,’ designed to whisk away snow and 
has appointed Cruttenden & Eger | break up windshield ice on auto- 
Associates, Chicago, to handle ad- | mobiles. 
vertising of its wholesale division Puffer has placed one minute tv 
for Starck pianos and Jesse French! announcement films with stations 
Music magazines, trade accompanied by instructions that 


of trade papers showed a loss of, publications and direct mail will| they are to be spotted only during 


6.0% (341 pages) in November, | be used. 


| inclement weather. 


Given Deckinger 


Wood Reed Main Pooler 


RESEARCH ROUNDUP—When the Sales Executives Club of New York invited Donald M. 
Hobart, v.p. and director of research for Curtis Publishing Co., to address a luncheon 
session Nov. 23, the club managed to round up a score of agency research heads to com- 
pletely fill up the head table, excepting the club president. The impressive array of 
talent is: Robert W. M. Given, Erwin, Wasey & Co.; Fred L. Ryner, Bryan Houston 
Inc.; Dr. E, L. Deckinger, Biow Co.; Timothy J. Healy, Sullivan, Stauffer, Colwell & 
Bayles; John E. Shephard, Fletcher D. Richards Inc.; Richard Werner, Kudner Agency; 


Shephard Werner 


Armstrong ... Dodge 


- 


; bial - 
tS aes Ss ie lala | 


Purcell Segur McDonald Mooney Ule 


R. Nicholson, Fuller & Smith & Ross; Edward Battey, Compton Advertising; Allan 
Greenberg, Grey Advertising; Christopher Sante, Lennen & Newell; SEC president 
Joe Wood; Virgil Reed, J. Walter Thompson Co.; Wilson J. Main, Ruthrauff & Ryan; 
Charles A. Pooler, Benton & Bowles; Donald B. Armstrong Jr., McCann-Erickson; 
Sherwood Dodge, Foote, Cone & Belding; Lyle Purcell, Batten, Barton, Durstine & Os- 
born; Roy Segur, Lambert & Feasley; Ed McDonald, Young & Rubicam; Hal Mooney, 
Paris & Peart, and G. Maxwell Ule, Kenyon & Eckhardt. 
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Photographer Sidney Schonbrunn, Schonbrunn-Ives, invaded the closed man- ment men at work.” No “client faces” here—instead, intensity and naar 
agement session of the eastern Four A’s meeting in New York last week with tion on the workaday problems of a difficult and wearing business, with man 


his candid camera, and emerged with these remarkable pictures of “manage- agement problems like any other business. 
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This Week in Washington... 


New Congress May 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Dec. 2—Alcoholic 
beverage industry, which has suf- 
fered a 4% drop in business this 
year, is staging an all-out drive to 
get whisky taxes back to the pre- 
Korea level. 

Many emergency excises were 
eased last spring, but Congress 
voted to keep a $10.50 per gallon 
rate on liquor—as well as peak 
rates on tobacco, gasoline and auto 
parts—until April 1, 1955. 

In their effort to push the 
liquor tax back to $9 per gallon on 
April 1, beverage people are point- 
ing out that the high tax is self- 
defeating. Barrel manufacturers, 
who supply cooperage to the in- 
dustry, recently told the Depart- 
ment of Commerce that there is 
evidence that half the whisky pro- 
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Your Best 
| Seller in ’55 


Who sells industrial products most suc- 
cessfully? 

The salesman who gits thar fustest 
with the mostest and costs the leastest! 

“Thar” means your markets .. . all of 
oo productive buyers, new as well as 
old. 

Mr. IEN calls monthly on the 64,000 
product selecting officials in the 40,000 
establishments accounting for 44 of the 
national product. In the 452 different in- 
dustries visited, hundreds of new cus- 
tomers need what you sell. Mr. IEN will 
find and help you sell each one of them. 

Mr. IEN gits thar fustest with the most- 
est because his product news is the most 
up to date, clear and comprehensive pub- 
lished . . . not just announcements, but 
full, well illustrated descriptions. 

He will make 6,900 sales calls for the 
average cost of one personal call. At $18 
a visit it would stand you $1,152,000 to 
have your salesmen call on each of Mr. 
[IEN’s 64,000 friends. He does it for $150 
to $160 a month. 

Some 1,400 advertisers, through their 
600 agencies hired Mr. IEN this year and 
many have already checked in for ’55. 
If you miss IEN next year you will be 
doing without the best buy and the best 
seller anywhere in the whole field of in- 
dustrial marketing. 
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THOMAS PUBLISHING COMPANY 
Detaiis? 
Send for complete DATA FILE 
BPA. BA 461 Eighth Avenue, New York 1,N. Y. 
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Whittle Excises 


duced in the U. S. is “illicit” and 
therefore tax free. To support this 
argument, they point out that In- 
ternal Revenue Service is fully 
aware of the situation, and re- 
cently decided to reinforce its 
moonshiner squad by pulling 100 
inspectors out of distilleries. 
2 . * 


Can it be done? Despite the rise 
of moonshining, there’s feeling in 
the alcoholic beverage industry 
that the White House will ask 
Congress to keep the liquor tax at 
$10.50 a gallon. In that event, the 
industry thinks there is a good 
possibility that Democrats in Con- 
gress will kick over the traces. 

The tax bill that faces Congress 
when it gets down to business in 
January is double-barreled. One 
part deals with corporation taxes, 
which will drop from 52% to 47% 
unless extended. The second part 
deals with excises on whisky, to- 
bacco, gasoline and auto parts. 

Democrats are expected to go 
along willingly with a request to 
keep corporation § taxes _ high. 
There’s some possibility they will 
decide to reduce excises to pre- 
Korea levels. 

* of oo 

“Tough” FTC: Earl Kintner, 
general counsel of the Federal 
Trade Commission, says there is 
trouble ahead for companies which 
are under FTC cease and desist 
orders, but take their obligations 
lightly. 

The commission’s recently es- 
tablished 
has been moving methodically 
through the nearly 4,500 orders 
which FTC has issued over the 
years. It has uncovered a number 
of instances where firms have 
gone merrily on their way without 
correcting situations which were 
involved in earlier litigation. 

Some of these firms will be tak- 
en to court, where FTC will seek 
cash penalties. Under the law, vi- 
olation of an FTC order can be a 
costly matter. In fact the penalties 
can amount to as much as $5,000 
per offense per day. 

* e. ® 

Second thought: The _ revised 
edition of Post Office Department’s 
new Postal Manual is a bit rough- 
er on users of bulk third class than 
the original version distributed to 
the public in October. Under final 
rules, which were effective Dec. 1, 
bulk mailers using the piece rate 
are supposed to include the amount 
of postage paid in the printed im- 
print. Bulk mailers paying pound 
rates are supposed to state that the 
article is mailed at pound rates. 

Officials concede the new rule is 
a bit more cumbersome, but they 
say they feel everything going 
through the mail should contain 
some sort of imprint which indi- 
cates the amount of postage paid. 
They insist the change is good for 
the users of third class, too, because 
the imprint, showing a minimum 
of 1%¢ paid, will help dispel the 


impression that third class pays 


little or no postage. 
. * 
“Bagdad on the Potomac”: Sen. 
Mike Monroney (D., Okla.) took 
the Senate floor Monday to com- 


plain about the fact that Washing- | 


ton appliance and furniture deal- 


ers are staging spectacular “bar-| 


gain” sales on Sundays. 

Waving four full-page ads 
from the Sunday papers, Sen. 
Monroney, former proprietor of a 
family furniture store, complained 
that merchants have no compelling 
reason to hold Sunday sales “ex- 
cept to get the jump on other 
merchants who choose to observe 
the nation’s religious habits.” 

Unless the practice stops, he’s 
for congressional intervention. He 
said the practice threatens to turn 
Washington “into a Bagdad on the 


“Compliance Division” || 


| Potomac.” He also fears that the 
‘practice may spread throughout 
| the country if it is successful here. 


Walker Sheriff Adds One; 
Names Fossler, Kurtz 

Wilson Jones Co., Chicago man- 
ufacturer of loose leaf devices, 
forms and stationery items, has 
appointed Walker B. Sheriff Inc., 
Chicago, to handle its advertising. 
A consumer campaign in Better 
Homes & Gardens and The Satur- 
day Evening Post will introduce a 
line of stapling machines and 
memory helps for home use. 

Sheriff has appointed Gerald O. 
Fossler an account executive for 
Wilson Jones and Paul Kurtz di- 
rector of radio and tv. Mr. Fossler 
formerly was with Weiss & Geller 
and L. W. Ramsey Co., and Mr. 
Kurtz previously was ad and mer- 
chandising director of Polk Bros., 
Chicago appliance dealer. 


Raymond Reinhart Co. Bows 

Raymond S. Reinhart, formerly 
v.p. and director of art and pro- 
duction of Lavenson Bureau of 
Advertising, has formed Raymond 
S. Reinhart & Co., with offices in 
Philadelphia. The company offers 
design, art direction and produc- 
tion services. 


~ Consumer Market is BIG! 


or wire for full information on the Military market, and ho 
to sell it through the Times Network of Service Publications 


ARMY TIMES e AIR FORCE TIMES @ NAVY TIMES 


(Members: Audit Bureav of Circulations) 


THE AMERICAN DAILY e THE MILITARY MARKET 


(Combined with Air Force Daily in Evrope) (The Monthly Magazine for Military Buyers) 


ARMY TIMES PUBLISHING CO., 3132 M St., N.W., Washington 7, D.C. 
U. S. OFFICES: Boston, Chicago, Los Angeles, New York, San Francisco 
FOREIGN OFFICES: Casablanca, Frankfurt, London, Paris, Rome, Tokyo 
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JOHN S. KNIGHT, Publisher 


—and that's only part of the picture! 


All this winter Florida’s Gold 
Coast will be jammed from one 
| end to the other with free- 
spending tourists—more than 
two million in all! 
You can blanket this terrific 


Get the complete picture from your SB&F man today 


STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 


Cees: ee ee eed 


bonus audience plus a million 
year round residents thru The 
Miami Herald’s low-cost cov- 
erage of the whole billion dol- 
lar Gold Coast market! 


- “oe 


The Miami Herald ALONE sells the Greater Miami Market 


EY ea ae ee, ee EE pt do, Seg Be ge oe at EE Re a ts atte te ising, F Suber scciee Spee: iy f : fos We aren Ne ae g ean: £ ee ee ee Regt, Sag ROR gy ln Red ln Oa ett ane Serie gar Rs Cee og MN 1 0 ean A te CN Tang OSE ye 
i Waning iy ‘he eee EMPIRES cp CORES LT OM ale Hann coge BD i ge cane ee ee we re Red 1 ae ary lap eae aa ae EN ee oe ee ray eee Ses RY See ies: ot Bare a pe on pie gly 
heer Pater 1 Sy oe <i eee eer Si eget Ne nee i eR LT EN ENE RWS, Pere oem eee ae fp RS SARE AS aa Mee Nicely De Boner SE ERM gies YR aes SoS ght 53, ot malta oa 2 ROPER atas heat os VRAD eee ERE nS EEE RON 
gre fay at ea ta Et OR PRR, NE ae Sey Ope, Seen LENE Os % Bde sale Ee erie og i POA A reese ae PE pean ec pend at , ‘ OL. aes a etn ee ee eS oa ag 
hea ney eR AG Sa Sp Mngt ct Meee Do UROM Pin DT ge SAW ORIN OE gh set Oy | hn geese Wee rent ake eae ea ea AS SE NS ia eth a Sal poem eat as Seer pe ne ce A lg Feary SS een eas 
St geet ee Sm | os NRE AGS Os ee ree te ee a se iss RS kt . ime os Pagar Pere te bey agree ar ieee | eee 
67 sed 
; iil 
| — ae | 
Bee Po $$ hh»q»_HHHh ’N WH ZW RV RWHHHg a 
ee Po \ \N SS : R WN QQAQ SN Be 
ae \ WW \ \ Be 
ee | \ . pas 
ese N Pee 
ages S SN SS \ i 
‘ \ \ - WN 
S , 
ag MA 
WY : 
Wu 
; S | S 
V ME CT 
. ...and the 8,000,000,000 Armed Forces — | 
a a Pee ea, ms gh z| ; “al jek . ene aay = =e — 
ar, abe RE Ne Tee Peay ates ee a 3 Beh. 
eee 7 a 
ae: 
to | aoe 
is . 
a e ey * ? 
rs = | a7 
sae pet 
pee 7 | asi 
fee ——o- 
ee | : ' . a 
8 7 ty peas ae i aes. «ae aa ge ne pe so eee ne a fee ce mar Ie Sen ves eee ee 
ee eee _" pad 6d j . ie 4 : ; — . . en 
wis Se ene ie | sak . JU . : - ae war 
eee 5 Industri T° iui ences MC gee ah eee aed emi 
a =) Equemert({f) «5 ° or eee | pee es Sn oo oid oe _ . aay re ear 5 
: << leo News sg ie at te alae . wie ‘ : 
aie Aver ff | aie i) ammerarm aL | : a i 
sat pen bs | ae ne! ae fe. Aa a fo an ees et 
ae | / Ne ‘ Pi S| : | t Dace Aft : ee 
ies Ws Ems : } Eee 4 ‘ 
eee a oF bn 8 = ee . 6 ie A << 
: e | x : a Bei 
ie — se Ss aoe | re ae 
ese: | | ‘ae ; ‘ ye nf : cae Bor . 
a St mL, ‘ : (3 ei 
a nes ae Oe Say roe ne 7 eT Se ne eS eeT aA ae pas 
eres Pies a AAS ti cathe Se PS aig So Ee. ws Ybimie 4 ites hee tes ual rade 
pels: fe —. 1 , rhe aot QE Be eT ot re ee eee AN ak oa et TR ae (xt re . 
_ MS SG A oe a 
vee ~ ” f er * wa 7 aie? FS ee me kark aE as ge 
be. ; = bh . “i " »-. we a> “Tak > 2s2'"e 7 3 *, 5) a a Paty peas . ; 
er s w ‘ 3" - gf awe ie ns . “mie ee ° Poss ie ute 
F | es Sp er a at ind my sg ete Pa ae 5 ackge 
ae a | a+ a 1 2s RS ay, el ne oe SS ee SRE” ost) 
ie eae ; ‘ Te ~ eee egal ~ ee oo ' * Ge: Bias See 
fae [ : tus - = a , ae Sk Bi” y vy, % “* if 4 as SIS oe. foe 
gees = ae aS ot eee yo ~ oie tare 2 F As i 
ee e : eee eee We be Be Sareea ee 
oa res 2 hav A Le ae ‘¢ 2. — z + 1 #, 4 ih - y oo oe a 
oe m @o erecta st Wrest ‘a (i 
ae € ‘ ae | ‘ " 7 2a T a oH: am hf 4 ¢ é a , a ». : 4 ae =i a an 
Aa é mae » 4 ae a4 oe ys 4 : ’ “ sine shel 
jibes we Te — Cte | ‘wit: a t. i = Pe: 
ca a, es + - ‘ . , 4 4 ‘4 i “ a Me ‘ a. See 
woes : si oer ae ‘ 2 “oes ine ae AN on e. ae 
ae 6 C4 eC SR Nee 3 Ty ee eo fd Bs — ee 
ease : pee ere meres i “a Ny a * Lan i Fae ; 7 ats A pee ; 
i A ’ Sey * . : - 
| a. * + if Goi ek fe i 
E i ian f hw - a ~ % a fo : 
a ems Poe ae 
ig dove ee ya ee Este aot 
a: i ~ . —_ re - oy ie ite 
ee aS: i ¢ re a ee ee lS See 
vara ' a ae fi Oe a rer e “ts rics Bere] Mee eer es a OS zi a Mes - - Fst 2 Se ies Se ese Fa, tie oe Pepe ec: ara i 
2 | | | | 
ae | : 
get: t | Bit 
re ii | Seyi 
oS a | a 
TESS id 
re | a 
s Paes As 
oe a“ | | 
ai | | e Alliaim fera | 
* | ~ 
¢ a : ee ps it % “a x 
| ay r 7 ‘a 
Ss Va oy tee 
. | Pe wut o ; 
eas IDL - . . Affiliated with Thomas Register Sooet ot 
ee | 
‘2a 
: md) 
Ps as x ia a : “agrer') * : ; 5 , i : j 4 eh Ys i oe . re % es s : ‘ Twp es :* ae * 
¥ + j aig : as “a ‘ # t 6! ; < , é ol +3 > , na " ee ee s ee ve a Pe * ; ha EF Sato Le, t ae Tif : a io ie we 4 ; %. % 3 ‘s oe so m 


MEDICAL 
ABSTRACTS 


ee eis something NEW in 
American medical publica- 
tions. It fills a vital, growing 
need of the busy medical 
profession by ABSTRACT- 
ING articles of importance 
from regular medical jour- 
nals on an INTERNATION- 
AL basis. 


MEDICAL 
ABSTRACTS 


ee eis UNIQUE. It is the 
ONLY medical publication 
in America that can help 
doctors keep abreast of their 
overwhelmingly large liter- 
ature. It is the ONLY jour- 
nal of ABSTRACTS pub- 
| Yshed in this country today. 
It has no competition; it 
imitates no other existing 
publication. 


MEDICAL 
ABSTRACTS 


eeeis RECOGNIZED by 
the leading medical journals 
of the United States, Eng- 
land, Canada, etc. A present 
total of 102 journals of gen- 
eral, regional, and special- 
ized content have given 
MEDICAL ABSTRACTS 
full, unequivocal permission 
and rights to ABSTRACT 
their articles and reports. 
THE EDITORIAL STAFF 
OF ‘‘MEDICAL AB- 
STRACTS” CONSISTS EN- 
TIRELY OF GRADUATE 
PHYSICIANS SPECIALIZ- 
ING IN THE FIELDS THEY 
REPORT ON! 


MEDICAL 
ABSTRACTS 


ee @ is circulated EXCLU- 
SIVELY among DOCTORS. 
15,000 controlled for best 
NATIONAL coverage every 
month. MEDICAL AB- 
STRACTS will be the 
IDEAL medical medium be- 
cause it will be read faith- 
fully; because it covers the 
entire field in ONE publica- 
tion; because it gives doc- 
tors the kind of journal they 
have always wanted! 


For coverage information, 
advertising rates, write: 


MEDICAL 
ABSTRACTS 


825 Western Savings Fund Bidg. 
Broad and Chestnut Streets 
Telephone No. KINgsley 6-3670 
Philadelphia 7, Penna. 


Sockeye Salmon Men 
Weigh Joint Label. 
Advertising Effort 


(Continued from Page 1) 

the Fraser was cleared. The pack 
was the largest since the alltime) 
record set in 1913, and was valued 
at more than $16,000,000 at U. S. 
canneries. Canadian plants had a_ 
proportionally large pack. | 

But with this heavy production, | 
prices began to sag and have eased 
to about $1 a case under the open- 
ing case price of $17.50 for pack 
sold to private-label buyers. The 
price for such nationally known) 
brands as Libby, Del Monte and) 
‘Bumble Bee remains well above | 
| $17.50, however. 
| Production of Puget Sound sock- | 
‘eye is in the hands of about 15. 
packers. Their problem, AA 
\learned, is not for just one year; 
\it will be a continuing marketing 
problem as the Fraser River sock- 
eye runs grow under the U. S.-Ca- 
nadian conservation program. 


| 
| 


ws At the same time, Puget Sound 
sockeye has been so reduced in 
|supply for more than a generation 
that it must build new markets 
and reach housewives who have | 
never opened a can of this fish. | 

Tentatively, the thinking is to. 
move into a handful of regional 
markets using concentrated pro- 
motion. The number of markets 
thus opened will be gradually ex- 
panded as production builds up, | 
with the ultimate object of nation- 
al marketing and promotion. 

One of the most unusual angles 
of the sockeye development is the 
willingness of highly competitive, 
individualistic packers to recog- 
nize the common need for adver- 
tising. For these men, the big pro- 
blem has always been production 
—to get as many fish as possible 
into cans in the short packing sea- 
son—and keep quality high in the 
process. Recognition of major 
problems in marketing and of the 
need for spending substantial 
amounts for joint advertising is 
new. 


Four More Join ARF 

Two national advertisers, a 
Chicago agency and a_ business) 
magazine have been elected sub- 
scribers to Advertising Research 
Foundation. The new members 
are Armstrong Cork Co., Reynolds 
Metals Co., Weiss & Geller, and 
Sales Management. 
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POPULATION INCREASE OR DECREASE 1950-1965— BY AGE GROUPS 


(IN THOUSANDS ) 


13-18 
a-i2 {4 . 
+55.8 65+ OVER 
5-7 
; 50°54 55-59 60- 
19-20 45-49 60°64 |+40.2 
+355 40-44 
21-24 +29.4 + 
28.4 
+270 +49 +275 
+15.8 35-39 «=| t19.7 ‘ 
25°29 30-34 [a7] 
[-77| | ~6.1 | 
1950- 8325 11,768 12,813 4347 9249 12,314 11,612 11,298 10,271 9,115 8298 7266 6082 12,364 
1965 -11,279 18,337 21,638 5,524 10,714 11,361 10,908 11,761 12,300 11,386 10,741 9,331 7,754 17,336 


UPS AND DOWNS—Changes in U.S. 
tween 1950 and 1965 will bring declines in the 25-34 
age brackets and increases in numbers of older and 
younger persons, according to the prediction of Na- 
tional Comics Group, which prepared this chart in 


Postwar Birth Rate 
Booms Youth Market | 


NEw York, Dec. 1—An expand-_ 


‘ing youth population is in pros-. 


pect, at least till 1965, accord-| 
ing to a study of Census Bureau | 
data made by the National Comics 
Group. The teen-age population 


population be- connection with 


(13 through 18), which totaled to 
12,813,000 persons in 1950, will in- 
crease to 21,883,000 by 1965, ac- 
cording to the study. 


® The total youth market (5 to 18 
years) was 32,906,000 in 1950, but 
the zooming birth rate—expected 
to reach some 4,000,000 this year— 
will boost the youth market to 51,- 


the youth market study. Comments 


the publisher, “Most people are familiar with the 
fact that the population is increasing. Very few re- 
alize that the increase will take place primarily in 
the youth market...” 


454,000 by 1965. 

The growth of the nation’s 
youthful citizenry can be traced 
in these figures (add 000): 


Year Ages 5-7 8-12 13-18 Total 

1950 8,325 11,768 12,813 32,906 
1955 10,578 14,964 13,964 39,506 
1960 11,343 18,016 17,563 46,922 
1965 11,279 18,337 21,838 51,454 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 
Huntington, a trading center for 613, 


400 people who spend $415,842,000* 
annually, is serviced completely by the 


newspapers of the Huntin 
ing Company. 


Where industry is concentrated in this 


rich Tri-State region, there 


rolls. Reach them daily with the most 


somplete coverage in the 


The Huntington Advertiser 


The Herald-Dispatc 


The Herald-Advertiser 


HUNTINGTON, WEST 


*SM Estimates 


Represented by The Katz Agency 


gton Publish- 
are large pay- 
area through 
h 


VIRGINIA 


Island Creek Coal Company is typical of scores 
of major industries who swell the payrolls of the 
rich Central Ohio Valley. 


ae. 
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CARCARDS 


CONVINCE! 


Time and time again it has been proved through the years 
that carcards complete the perfect combination of effective 


media that stimulates the sale of the 


National advertisers, such as Rheingold Extra Dr; Lager Beer, 
have found from experience that carcards, used in conjunc- 


tion with theif other media, provide the 


that convinces the consumer and promotes the sale. 
This colorful and effective end carcard was produced by 
Offset Lithography in 8 colors for Liebmann Breweries by 


Einson-Freeman Co., Long Island City, 


ply coated one side, special coating for offset. 


See your paper merchant for samples and prices 
Distributed by Authorized Paper Merchants from Coast to Coast 


FALULAH 


PAPER 
COMPANY 


New York Office—500 Fifth Ave., N.Y. 36 « 


advertised product. 


final selling reminder 


N.Y. on Falpaco 5 


Mills: Fitchburg, Mass. 
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General Electric 
Files New Suit 
Against Co-ops 


PHILADELPHIA, Nov. 30—General | 
Electric Co. opened a new line of | 
attack here in U. S. district court 
against cooperatives that rent 
space to retailers who sell fair- 
traded products at discounts. 

General Electric contends that 
cooperatives that charge conces- 
sionaires. a percentage, usually 
3%, of gross sales as rental, and 
require them to sell to members 


only at 20% discount are in viola-|. 


tion of the Pennsylvania fair trade 
law. 

GE brought up the issue in a 
suit filed against the Civil Ser- 
vice Employes Cooperative Assn., 
operator of Exhibitors House, 
902 Chestnut St., and against 
Samuel Feld. 

This is believed to be the first 
time that this approach has been 
brought before a federal court in 
the long drawn-out battle against 
discounts. 

Mr. Feld is charged with selling 
GE appliances at less than fair 
trade prices to GE-hired Pinkerton 
detectives acting as buyers. 

GE filed substantially the same 
charges in federal court here 
several weeks ago, but they are 
still pending because the plaintiff 
discovered that the cooperative 
itself does not sell the merchan- 
dise. 

In its latest petition, the com- 
pany charges that both parties 
are engaged in violating the fair 
trade law through the rental 
agreement. GE also asked for an 
injunction restraining the cooper- 
ative from entering any further 
contracts or lease agreements of 
this kind, plus damages. 


Truck, Motor Fleet 
Prospects for 1955 
Are Called Promising 


Curcaco, Dec. 1—Transportation 
Supply News has issued a forecast 
of 1955 dollar sales volume in the 
motor truck transport and fleet 
owner field which is highly opti- 
mistic. It is based on estimates by 
Peter B. B. Andrews, marketing 
and sales analyst for the publica- 
tion and supervising economist of 
Future Sales Ratings. 

New truck sales will total $2,- 
170,000,000, an increase of 5.1% 
over 1954, he predicts, while new 
trailers and semi-trailers will in- 
crease 6.5% to $456,000,000; re- 
placement tire sales will gain 6.1% 
to $473,000,000; parts and acces- 
sories 10.7% to $1,126,000,000; 
motor fuel 7% to $2,156,000,000, 
and terminals and equipment 10%. 


FTC Hits Knomark 
Trade Practices 


WASHINGTON, Dec. 1—The Fed- 
eral Trade Commission today is- 
sued a complaint charging that 
Knomark Mfg. Co., Brooklyn, dis- 
criminates in granting promotional 
allowances for Esquire shoe polish. 

The complaint says sales racks, 
free merchandise, demonstrator 
services, prizes and money are 
offered to some customers, and are 
not offered to others on propor- 
tional terms. 

The complaint also charges that 
Knomark restrains trade by buy- 
ing retailer stocks of competing 
products, and offering them to! 
jobbers for resale to retailers at 
prices substantially lower than the 
customary price. A third charge 


says Knomark makes cash pay- 
ments to buyers for large retail- 
ers without informing their em- 
ployers. 


Sherry Studios Moves 

Paul Sherry Studios, New York, 
artists’ representative, has moved 
to 56 W. 45th St., New York. 


you know 


WORLO'S LARGEST. SELLING FER 


rn ee ee 


YULE pROSIT—Anheuser-Busch is 

adding a new category to Christ- 

mas shopping lists with this full- 

color newspaper page promoting 

Budweiser as a gift idea. D’Arcy 

Advertising, St. Louis, is the agen- 
cy. 


Three Staffers Buy 
Conover-Mast Liquor 
Store Publication 


NEw York, Dec. 3—Conover- 
Mast Publications yesterday sold 
Liquor Store, which it has pub- 
lished since 1934, to C. F. Jobson, 
Langdon Caskin and Frank Har- 
ing, publisher, assistant publisher 
and editor, respectively, of the 
business paper. 

Beginning with the January 
issue, the publieation will be pub- 
lished by the Jobson Publishing 
Co. Mr. Jobson will be president 
and treasurer, Mr. Caskin will be 
v.p., and Mr. Haring will be edi- 
tor and secretary. 

All funds for the purchase of 
the property come from the trio’s 
participation in the Conover-Mast 
profit sharing plan and accumula- 
tions of C-M stock during their 
association with the company. 


= The new corporation, which 
will be completely independent 
of Conover-Mast, expects to open 
new offices at 152 E. 40th St. 

Conover-Mast will continue in 
the liquor publication field with 
the Bar-Restaurant section of 
Institutional Feeding & Housing. 

Liquor Store was established in 
1934. The monthly is a member 
of Business Publications Audit of 
Circulation. The base rate will 
continue at $810. Circulation is 
about 48,000. 

Harvey Conover, president of 
C-M, told AA that Liquor Store, 
which is essentially a merchandis- 
ing publication, did not fit into 
the company’s setup, which is 
basically industrial. It publishes 
Construction Equipment, Mill & 
Factory and Purchasing, in addi- 
tion to Institutional Feeding & 
Housing. 

“Liquor Store’s editorial and ad- 
vertising contacts were rarely of 
value to our other properties,”’ Mr. 
Conover said. “So we have con- 
sented to sell the magazine to our 
friends.” 

Mr. Jobson told AA that gross 
ad revenue of the publication in 


the past three years has averaged | 


better than $300,000 and that he 
expects 1955 income to exceed that 
figure. 


Lenox Names Two V.P.s 
Lenox Inc., Trenton, N. J., has 
appointed Carl J. Kjorlien v.p. of 
sales and Robert J. Sullivan v.p. 
of advertising and promotion. Mr. 
Kjorlien was formerly general 
sales manager of Sheaffer Pen Co. 
Mr. Sullivan, formerly manager of 
advertising and promotion, has 
been with the company seven 


| years. 


Last Minute News Flashes 
Westinghouse Pays Record $9,750,000 for Station 


New York, Dec. 3—One part of the rumor concerning the future of 
the DuMont network in tv was put to rest this week with the sale of 
the company’s Pittsburgh station, WDTV, to Westinghouse for $9,750,- 
000—the highest price ever paid for a tv station. WDTV, whose calls 
letters will be changed to KDKA-TV, FCC willing, will be the fourth 
v.h.f. Westinghouse station. This leaves DuMont Television Network 
with two v.h.f. o&o stations. The disposal of DuMont’s most valuable 
property has not stopped talk concerning the possibility of other major 
‘news developments at the country’s fourth network. 


| Ramel Is New Ad Manager at ‘Field & Stream’ 


New York, Dec. 3—George R. Ramel is resigning as regional sales 
/manager of McGraw-Hill’s Factory Management & Maintenance to be- 
|/come advertising director of Field & Stream. Fred Klaner, who had 
been advertising director, recently was named a v.p. of Field & Stream 
and of its publisher, Henry Holt Co. Factory will name Mr. Ramel’s 
successor later. 


Dale Carnegie Group Names Durstine 


New York, Dec. 3—The Dale Carnegie Courses Sponsors Assn. has 
/named Roy S. Durstine Inc. The group, which has had no agency previ- 
‘ously, plans a magazine- campaign. 


GM’‘s Motorama Hits Road Again; Other Late News 


e General Motors Corp. has decided to send its Motorama traveling 
automobile shows on the road a third year. Frigidaire’s so-called 
“dream kitchen” will be added to what so far has been an exclusively 
automotive show. It will appear in New York, Miami, Los Angeles, 
San Francisco and Boston. 


e First issues of TV Program Week (Curtis Publishing Co.) are due on 
New York newsstands Jan. 5 and in Philadelphia, Boston, Washington 
and Baltimore the next day. Print run is set at 500,000 to meet a guar- 
antee of 250,000. 


e The Saturday Evening Post today (Monday, Dec. 6) announced it 
is offering advertisers for the first time single column units for 170 
lines in b&w and one color at $6,100 a column. This is the latest edition 
of a new wide variety of practicable space units the Post has made 
available to advertisers in the last six months. 


e Fuller & Smith & Ross has established an experimental internship 
program in the school of journalism at Syracuse University. One in- 
tern will be selected from the junior class. He will work from mid- 
June through the second week in September in New York for F&S&R. 
If the plan works out, more than one student may be selected in future 
years. 


Zenith Renews Request for Hearing 
on Pay-as-You-See Television Plans 


WASHINGTON, Dec. 3—Pay-as-| installation of the gear at stations 


you-see tv stirred again this week 
as Zenith Radio Corp. renewed its 
request for FCC hearing of its 
Phonevision plan. 

The Zenith petition, submitted 
to Federal Communications Com- 
mission as a substitute for one 
Zenith filed in February, 1952, as- 
serts that the commission has le- 
gal authority to put broadcasters 
into the home boxoffice business 
by modifying existing tv licenses 
without long, formal hearings. 

Zenith and other advocates of 
subscription television were de- 
layed in presenting their plans to 
FCC in open hearings by the 
commission’s decision that post- 
freeze allocation of station per- 
mits was to receive priority. FCC 
reportedly is now ready to study 
pay-as-you-see and especially its 
possibilities as a money-maker 
for u.h.f. outlets. However, hear- 
ings on subscription tv have not 
been scheduled. 


that on an historic basis, FCC 
would be following the spirit in 
which the Radio Act of 1927 was 
framed. At the time this legisla- 


ered the possible prohibition of 
fees for program service, and then 
specifically rejected such prohibi- 
tion. 

Framers of the act, Zenith 
pointed out, declared that there 
was no more reason to prevent a 
station from charging fees for spe- 
cial program service than there 
was reason to prohibit a theater 
‘or a telephone company from 
'charging for service. The Radio 
'Act of 1927 formed the basis for 
the present communications act, 
|according to Zenith. 


ition, it will be many months be- 


fore subscription tv can be estab-| 


lished, Zenith said. Problems in- 
‘clude production and distribution 
of coding and decoding equipment, 


# In its petition Zenith asserted | 


tion was framed, Congress consid- | 


h- If the FCC approves the peti-| 


and homes and making necessary 
program arrangements. 

Zenith emphasized that it fore- 
sees no reduction in the number 
of sponsored programs available. 
The public itself will determine 
the amount of time it will devote 
to subscription television and will 
|'pay only for programs that are 
markedly superior to those sup- 
plied by advertisers, the petition 
stated. Zenith said that the amount 
|of program material of this caliber 
/is small in relation to the air time 
'requirements of hundreds of tv 
stations operating 18 hours a day. 
Consequently, very few stations 
would devote more than a small 
percentage of their broadcast 
time to subscription programs, the 
|corporation asserted. 

Earle Ludgin Co. Names 

L. D. Milligan, Robert Owens 

| Earle Ludgin & Co., Chicago, has 
‘appointed Lawrence D. Milligan 
and Robert B. Owens Jr. to its ac- 


\ 


Robert Owens 


Lawrence Milligan 


‘count management staff. 

Mr. Milligan formerly was with 
Biow Co. and Duane Jones Co., 
New York, and Mr. Owens previ- 
ously was with Lennen & Mitchell, 


McGraw-Hill Sells 
"Welding Engineer’; 
Names 2 Publishers 


NEw York, Dec. 2—McGraw- 
Hill Publishing Co. has sold Weld- 
ing Engineer to T. B. Jefferson, 
editor of the business paper. 

' The publishing house also has 
appointed Russell Anderson pub- 
lisher of five of its trade books 
‘and Charles S. Mill publisher of 
‘three others. 

| Sale of Welding Engineer is ef- 
‘fective Jan. 1. Headquarters will 
ibe shifted to 12 E. Grand Ave., 
Chicago. Mr. Jefferson, who will 
|be publisher of the monthly, said 
Felix T. Tancula, now Chicago 
editor, will be elevated to execu- 
| tive editor. Other members of the 
‘Staff will continue with the new 
/company. 

McGraw-Hill acquired the mag- 
‘azine in 1945. It was founded in 
1916. 


# Paul Montgomery, exec. v.p. of 
McGraw-Hill publications divi- 
sion, said that the company’s ex- 
perience with the book “confirms 
our confidence in welding as a 
method of joining metals. How- 
ever, we have not found the num- 
ber of advertisers of welding 
equipment and_ supplies large 
enough to support a magazine 
operated on a scale which is char- 
acteristic of McGraw-Hill publica- 
tions.” 

The monthly report of advertis- 
ing pages in business publications 
to appear in the December issue of 
Industrial Marketing shows that 
Welding Engineer, in the first 
eleven months of 1954, carried 659 
pages as contrasted to 724 during 
the same period last year. Con- 
tracts already in hand and ad- 
vance estimates from the maga- 
zine’s' representatives indicate, 
however, that volume for 1955 
will show a healthy increase, AA 
was told. 


s Mr. Anderson, now director of 
McGraw-Hill International Corp.’s 
services division, on Jan. 1 will 
become publisher of American 
Automobile, El Automovil Amer- 
ccano, The American Letter, Phar- 
macy International and El Farma- 
ceutico. 

He will be succeeded as director 
of services by Joseph K. Vanden- 
burg Jr., now editor of World 
News. Mr. Vandenburg, in turn, 
will be succeeded by John Wil- 
helm, Mexico City bureau chief. 

Mr. Mill will become publisher 
of Ingenieria Internacional Con- 
struccion, Ingenieria Internacional 
Industria and McGraw-Hill Di- 
gest. He is now promotion and 
research manager of Factory Man- 
agement & Maintenance. 


= K. Presbrey Bliss, who has been 
director of advertising for the 
eight publications, will become 
consultant to the two new pub- 
lishers. John F. Burke, publication 
manager for the magazines which 
Mr. Anderson will supervise, has 
been named his business assistant. 
W. Howe Sadler, formerly publi- 
cation manager for the other three 
books, has joined Robert H. Otto 
& Co., New York export advertis- 
ing agency. 


Mill Promotes Jameson 

South Carolina Mills, Spartan- 
burg, has appointed William I. 
Jameson advertising manager. 
Formerly with Gotham Advertis- 
ing, Mr. Jameson has been with 
the company since 1947, and was 


New York, and prior to that with | @ssistant ad manager prior to his 


Young & Rubicam and Campbell-| 


Ewald in Detroit 
H. L. Mitchell Appointed 


Premium Practice, New York, 
has appointed H. L. Mitchell & 
Associates, Huntington Park, Cal., 
,as its West Coast representative. 


appointment. 


| 

Brett to Moselle & Eisen 

| Norman S. Brett, formerly 
sales promotion manager of Du- 
Mont Television Network, has 
joined Moselle & Eisen, New York 

| agency. 
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-¢ COPYWRITER Medium-small 


THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
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HELP WANTED 


POSITIONS WANTED 


WANTED...MAN WHO LOVES TO WRITE 
This mushrooming Grand Rapids agency 
has a job—not position— for a man who 
loves that typewriter. Nine-to-Fivers, save 
your stamps. We want a hungry man who 
will match our hard-riding crew in ener- 
gy, effort and high earning capacity. Ex- 
perience, 
provided you have SPARK and are will- 
ing to let it fly. Applicants interviewed 
in Chicago December 9th and 10th. 


Box 7212, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD'S 
Adv. Art Publ’g. Research 
Wa 2-2306 202 S. State Chicago | 


FLASHCAST—Cleveland’s only translux | 


traveling news sign requires a Chicago 
& New York agency contact representa- 
tive. Write D. E. Glick, 205 Schofield 
Blidg., Cleveland 15, Ohio. 

MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


MEDIA ANALYST with 2 - 3 years ex- 

perience needed by large Southern 4-A 

agency. Send resume and salary require- 

ments to Box 7208, ADVERTISING AGE. 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING PLACEMENTS 
BOB CRAIG 


EMPLOYERS SERVICE BUREAU 
§ N. Michigan Chicago, Ill. _FI_6-1155 
Chicago 
agency, growing fast, needs young copy 
man to work in all print media for indus- 
trial and consumer accounts. Excellent 
chance for the man with limited experi- 
ence to make the change to agency. About 
$5,000, depending on qualifications. Please 
submit short resume. Our employees know 
of this ad. 

Box 7209, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


WANTED 


Sign salesmen with experience. Choice of 
New York City area or Boston and sur- 
rounding territory. State experience and 
references. Excellent opportunity for right 
men to represent large national man- 
ufacturer of indoor signs and displays. 
All inquiries will get confidential treat- 
ment and prompt attention. 

Box 7186, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. HA 17-1991 


age and salary unimportant, | 


TV-RADIO COPY CHIEF, fresh copy and 


| 
| 


ideas, 3 years with stations, seeks perm. | 


connection with agency offering incentive 
plan. B.A., journ-advtsing; 29, family, 
vet., excel. refs. Available Feb. 1. 

Box 7213, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 

OWNER OF 1-MAN AGENCY 
- good copywriter, idea man (but poor 
salesman) needs more work to keep busy. 
Excellent “hard-sell” mail-order back- 
ground. Over 15 years exper. Interested 
in serving larger agency part-time, or 
acting as part-time advertising mgr. for 
mfgr. Prefer Chicago, but no objection to 
traveling. 

Box 7217, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


MEDIA DIRECTOR needs Chicago Ad 
Agency desiring Creative Buyer of all 
Media, capable of making independent 
recommendations, etc., & work as YOUR 
representative. Salary to start $7000-$7500. 
Box 7214, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


CREATIVE PRODUCTION MANAGER 
10 years’ experience—now handling pro- 
duction, art direction for publisher of 
syndicated advertising material and dis- 
plays; former vice president sales promo- 
tion, production, art direction for outdoor 
and publications; printing buyer; agency 
copy and production experience; college 
graduate; will relocate. 

Box 7211, ADVERTISING AGE 
480 Lexington Ave. New York 17, N. Y. 
Man ALIVE! 
34-year-old creative exec. 9 years 4A 
agency experience. Copy-contact on broad 
range of accounts. Now earning approx. 
$10,500. Will go where situation calls for 
seasoned creative man, ALIVE with ideas 
and energy! Resume, samples on request. 
Box 7219, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
RADIO & TV TIME BUYER 
Career girl desires position in 4A Chicago 
agency. 11 yrs. Chicago agcy exp. Several 
yrs. exp. buying network & spot radio & 
TV for national accounts. 
Box 7216, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


PUBLIC RELATIONS 
Experienced pubiic relations counselor 
available as PR Director for conservative 
industrial firm. Now account executive 
with top PR agency. Age 31. Salary $8,500. 

Box 7210, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Chicago | 


CONTACT-IDEA-COPY 
Exper. industrial and pharmaceutical adv. 
8 yrs. agency and mfg. Account exec., 
copy, layout, sales promotion. Strong on 
organization. Knows production. Want 
challenging spot agency or mfg. Will re- 
locate. Box 7218, ADVERTISING AGE. 
200 E. Illinois St., Chicago 11, Il. 


AGENCY WANTS COPYWRITER 
WITH PUBLIC UTILITY 
COPY EXPERIENCE 


We're a well-known midwestern advertising 
agency with a reputation for being a good 
place to work. Right now there’s an open- 
ing in our copy department for a young 
man (around 30) to handle utility com- 
pany copy assignments, specifically, news- 
paper ads and/or television commercials. 


This man should be well grounded in 
utility fundamentals to start, but we hope 
he would be versatile enough to assume 
other copy assignments. The person we 
seek is now probably a full time advertis- 
ing copywriter for a utility or its agency. 


If you meet these requirements, and would 
like to be considered, please send a de- 
tailed résumé, including salary require- 
ments, to Box 185, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


POSITIONS WANTED 


COPYWRITER, outstanding creative tal- 
ent, offers high readership copy, all media. | 
Box 7215, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


REPRESENTATIVES AVAILABLE 


Industrial, one trade paper or one indus- 
try. Produced where a dozen failed. Can 
cover Michigan, Ohio, western New York | 
and Pa. Headquarters Cleveland. 
Box 7198, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


BUSINESS OPPORTUNITIES 


PUBLISHER WANTED 
Business paper needs a home. Has 600,000 
immediate potential circulation in stead- 
ily expanding field. Large initial subscrip- 
tion available if advertisers and large 
subscribers are assured that magazine has 
substantial backing. Box BBM - 2128 Pitts- 
field Building, Chicago. 
, SPACE BUYERS 
Do it better in Sanders Dandy ABC 3 
_ Local specialists. Top value. 
Write good old Sanders, Geneseo, N. Y. 


MISCELLANEOUS 


CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call your list broker - TO - DAY } 

or Tobe’s - Niagara on the Lake, Canada 


Advertising Age, December 6, 1954 


SALESMAN 
EXTREMELY PROFITABLE LINE 
OF PLASTIC DISPLAY-SALES 
PROMOTION-NOVELTY ITEMS 
Terrific opportunity for salesman to sell 
sensational and successful line of proven 
plastic items from 2c to $5.00. Commission 
basis. Write giving us details on present 
lines. Box 183, ADVERTISING AGE, 200 

E. Illinois St., Chicago 11, Ill. 


PUBLIC RELATIONS 


To the right man, we offer good initial 
salary and growth potential; a challenge to 
use his ta'ents fully; a place on a success- 
ful young team; stability, and self-respect. 
Mail full particulars. Please, no calls. Your 
inquiry will be treated as confidential. 


HARSHE-ROTMAN, INC., 8 S. Dearborn, Chicago 
Chicago....New York....Rochester, W. Y.....Dallas 


WHERE TO FIND 


ABLE EXECUTIVES 
Here in New York’s largest, most 
selective 1 of finely-screened, 
high-calibre executive rsonnel, 
you'll find men of tested abilites for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 

roduction, advertising, sales, mar- 
eting, merchandising, distribution, 
public relations . . . and at no cost 
to you. Phone or write us about 
our requirements. 

here is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 
J 
— 


BIRCH 
* 


Executive 


Placement 
Counselors 


are you the man 
for this job? 


About 30-40, experienced (Min.—8 
years), with credits for complete 
campaigns, effective client contact, 
heavy on selling copy; to work with 


| 

| 

| 

| 

| 

| 

agreeable advertising businessmen | 
in a 30-year old agency producing 

profits for clients by thorough, re- | 

alistic research, planning, and con- | 
scientious attention to detail every 

step of the way; willing to prove | 

himself to the working group and | 
earn right to become a member of 

management team. | 

If you want to roll up your sleeves | 

and work for a sound future with | 

real opportunity, tell us all about 

yourself, including minimum salary | 

requirements, in your first letter— | 

no brochures. All replies will be held 

in confidence and acknowledged. | 

| 

| 

| 


Harvey M. Brown, 
Winter Advertising Agency, 
1106 Paramount Building, 

Des Moines, lowa 


——_——e— ear an se nee eer ae eae ee 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 


FRanklin 2-3280 


OPPORTUNITY IN DENVER FOR 


ADVERTISING MAN wire 
GASOLINE EXPERIENCE 


If you're well versed in advertising tech- 
niques for gasoline and motor oil com- 
panies, with a knowledge of terminology. 
sales methods, copy appeals, research 
data, one of Denver's leading agencies 
would like to talk to you. Here’s a chance 
to live in Denver, one of America’s most 
delightful and fast growing cities. Address 
Box 184, ADVERTISING AGE, 200 E. Ili- 
nois St., Chicago 11, Ill., giving back- 
ground data, experience, and salary range. 


samples of your writing. 


CLYDE BEDELL 


WOMAN WRITER-EXECUTIVE 


Can you add a feminine perfection to copy that really reaches 
young women? Have you enough all-round advertising-executive 
experience and responsibility to get things done—on schedule? 
Can you use the magic of words to leaven copy, written to 
furnished high selling standards? Got good fashion sense and 
taste? Want in on a new venture with absolute tops, nationally, 
as to associates, prestige, glamour, quality product, and backing? 
Chgo. hdqtrs. Write fully, state earnings, and send not over 6 


7 N. Western, Park Ridge, Ill. 


A BONNET FULL OF IDEAS 
GOING TO WASTE! 

A thoroughly competent Public Relations 
and Publicity gal is stifled in present set- 
up. Seeks spot where her talents will be 
recognized. Experienced on most any type 
of account but women’s interests pre- 
ferred. Top national and local press con- 
tacts. Money important but not paramount. 

Box “86 Advertising Age, 


200 East Illinois St. Chicago 11, Il. 


MERGE? 


I have three food accounts 


I'd like to merge Rf agency with an 
individtal who will be interested in 
furthering our mutual growth. 
Box 177 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


“Our 44th Year” 
CREATIVE DIRECTOR $15,000 
Consumer food experience nec. 

with farm copy helpful. 
MEDIA DIRECTOR, CHGO. $10,000 
Top-night agency experience nec. 
MEDIA BUYER $6,500 
For analysis and client contact 


GLADER CORPORATION 
“The Agency’s Agency” 
, Stanley D. Koch, Dir. Adv. Div. 


110 S. Desrborn CE 6-5353 Chicago 


NEW OFFICE BUILDING 
FOR LEASE 
in 
WHITE PLAINS AREA 
(Hartsdale, N. Y.) 
Ideal for Advertising Agency . . . Ideal 
for progressive firm requiring the ultimate 
in executive and sales offices. 
Located near buses, trains and between 
two major highways. Bus stops at door. 
* Air-conditioned throughout 
© Cut fieldstone and marble face block 
construction 
© Concrete storage vault and safe 
® Daylight on all four sides of build- 
ing (large aluminum casement win- 
dows) 
© Automatic heating 
© Appreximately 4,500 Sq. Ft. of black- 
topped parking area 
© Large partitioned reception area 
© Fluorescent lighting throughout 
* New floor coverings in all offices 
© Attractively tiled rest rooms 
e Wall to wall carpeting (in some 
offices) 
* Natural wood panelling 
LOCATION. .95 South Central Ave. 
Hartsdale, N. Y. 
ihn dhe 40’ x 60’ (Two floors) 
RENTAL..... Owner will give long term 
lease 
Due to rapid expansion of business, pres- 
ent owner is moving to larger building. 
Carvel Stores Realty Corp. 
80 Woodworth Ave., Yonkers, N. Y. 
YOnkers 9-7200 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


marketing decisions? 


What we have in mind for you is an opening in marketing . . . 
since it calls for the special talents involved in business administration. 


MARKETING MANAGEMENT 


Does your present job in advertising allow you to participate in making broad 


You must have an interest in advertising, or you wouldn't be reading this journal 
of the trade. Then, if you should happen to be 22 to 27 years of age, a college graduate 
and the kind of young man who is confident of his own business ability, imagination 
and good judgment, you should begin to think seriously of letting us get to know you. 


ati unusual opening 


This is actually a training spot for top management in one of America’s outstanding 
manufacturers of consumer products. You will be trained for the increasing responsi- 
bilities by assuming real responsibility from the very day you go to work for us. 


If you are willing to accept this challenge to your abilities and ambitions, write 
and tell us about yourself. 


Box 180, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
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MAJ. GEN. C. T. LANHAM, public re- 
lations chief for Gen. Eisenhower 
during his tour of duty as Supreme 
Commander of SHAPE in 1951 and 
1952, has been elected president of 
Market Relations Network Inc., 
New York public relations and 
research company. Gen. Lanham, 
formerly head of the information 
and education division in the 
Pentagon, will resign from the Ar- 
my Dec. 31 and take over his new 
post Jan. 1. 


Viewers Aren't Too 
Excited Over Color | 
TV. Survey Shows 


Los ANGELES, Nov. 30—After all 
the color publicity, are tv set own- 
ers any more eager to have a color 
set than they were last year? Ac- 
cording to Hal Evry’s Tele-Census, 
a study of the opinions of 2,500 tv | 
set owners in this area, the an-| 
swer seems to be “not desperate- | 
i a 

In Mr. Evry’s survey, 29.8% de- 
clared themselves more eager for 
color tv, while 60.8% said they 
were not; 9.4% had no answer. 

Those who indicated more inter- 
est gave the following reasons) 
why: “More color’ programs” 
(27.5%); “color is more enjoyable” 
(20.6%); “prices are lower” 
(10.6%); ‘“sereens are _ bigger” 
(6.9%), and other answers, 34.4%. 


® On the subject of pay-as-you- 
see video, 58.7% of the television 
set owners said they would pay $1. 
per program to see “first quality” | 
movies on their home sets, as 
against 35% who would not. 

A cognate finding was that, “if 
the price were the same,” 59.4% 
of viewers would rather pay to see 
their top-grade movies on their 
home sets than go to a movie the- 
ater. Only 16.9% felt the other 
way. 

Still another finding revolved 
around this question: Which 
would you prefer—to pay $1 to see 
the USC-UCLA game on home tv 
or to pay the regular admission 
and see the game at the coliseum? 

Result: 72.3% chose to see the 
contest at home, while 23.1% pre- 
ferred to go out to the ball game. 


3 STORY BUILDING 
FOR SALE 
in YONKERS 
OFFICE * MANUFACTURING * GARAGE 


FACILITIES 
Present owner moving to larger building 
due to rapid ion of b 
Located in industrial heart of Yonkers 
© All modern air conditioned offices 
* Shop area with natural light 
© Fivorescent lighting throughout 
© Finished executive offices 
® Industrial zoned 
¢ All brick, steel and concrete con- 
— 
os tly | 


ted near bus lines, 
within walking distance to N. Y. 
Central R. R. Near major parkways. 
© Automatic heating 
© 14,000 Sq. Ft. Mtg. (fireproof) 
© Two (2) ber platforms 
LOCATION. . . .80-84 Woodworth Avenue, 


,000 
Will consider long. term lease 
to rated tenant. 
Inspection can be arranged by 
calling YOnkers 9-7200 
Carvel Stores Realty Corp. 
80 Woodworth Avenue 
Yonkers, N. Y. 


Snow Crop Goes 
to Minute Maid 


for $40,000,000 


(Continued from Page 2) 


frozen concentrate business ten 
years ago, said it has gained a 


\“broad base of product diversifi- 


cation which we have long felt 
was desirable for the continued 
healthy growth and progress of 
our company.” 

Snow Crop was started in July, 
1945, by J. I. Moone, Martin 
Mathews and Mr. Barclay—all of 
whom worked previously for the 
Birds Eye-Snider division of Gen- 
eral Foods. Mr. Moone and Mr. 


Mathews left the top two posts at 
Snow Crop in June, 1951, to head 
Marketers Inc., exclusive distrib- 
utor of Sunkist frozen citrus juice 
concentrates. Mr. Barclay there- 
upon became Snow Crop president. 


@ A year and a half after its 
launching, Snow Crop’s | sales 
amounted to about $3,500,000. In 
1947 the property was sold to Clin- 
ton Foods, with Moone, Mathews 
and Barclay heading up the Snow 
Crop operation under the Clinton 
banner. In 1951 Snow Crop sales 
reached $56,000,000. Since then, 
Snow Crop sales figures have been 
incorporated into the over-all sales 
figures of Clinton Foods. 

Minute Maid had net sales of 
$18,292,430 for the six-month pe- 
riod ended last May 2, as against 
$14,548,605 for the six months 
ended May 2, 1953. 


ITS THE 


THAT SELLS! 


TEL-A-STORY SELLS home freezers, glass, 
machine tools, paints, swim suits, burial 
vaults, insurunce, footwear, TV antennas, 
hosiery, floor wax, power tools, bedding, 
utilities, dictating machines, furniture, 
slip covers, ignition systems, and many 


more products. 


TEL-A-STORY can sell your product, too! 
For complete story, write Dept. AA 2 


TEL-A-STORY, 


523 Main Street. Davenport lowa 


INC. 


84 PROOF 


FOR GIFTS... 


Hennessy Cognac brandy makes a distinctive gift that is really 
appreciated. Go to your store and see the colorful new gateway 
carton designed to enhance your gift of Hennessy. See the practical 
Sportsman's Flask —perfect for many of the men on your shopping 
list. Give your friends a gift of good taste they are sure to enjoy. 


FOR ENTERTAINING... 


Hennessy Cognac brandy will add to your reputation as a good 
host. For the perfect ending to a good dinner, serve it neat or as 
Flaming Cafe Hennessy. (Light a lump of sugar in a dessert spoon 
of Hennessy over hot coffee. When sugar melts, stir into coffee.) 
Serve Hennessy with soda or on-the-rocks through the evening. 
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THE WORLD'S PREFERRED COGNAC BRANDY 
Schieffelin & Co., New York 


Importers since 1794 
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What the 


“Finally sports, as such, have a magazine of their 


own which they have long deserved. I sent our 
subscription in thinking that now a magazine 
would come that I could look at and read first, 
since my husband is not a sports-minded person 
(except for trout fishing). I found out only too 
late that here again I must take a back seat. The 


wonderful job that has been done to make SPORTS * 


ILLUSTRATED interesting to the apparently un- 
interested is amazing. Congratulations.” 


Mrs. H. S. R., San Bernardino, Calif. 


“It’s perfect. I wouldn’t change anything. I find 


that the picture displays are especially good and 
bring out the basic idea of sports.” 


ROBERTA PETERS 


“41 am the only girl in a sales and operational or- 


ganization of 90 people. In conversation with these 
men—and in listening to their conversations—for 
about 10 years, I have become interested in prac- 
tically every sport. But gee, what better way to 
keep informed, and add a little bit to the conver- 
sation myself, than SPORTS ILLUSTRATED?” 


Miss V. A., Memphis, Tenn. 


“We love it. The wee one of the family looks for 


pictures of horses, the 11-year-old is fascinated by 
the sailing stories and pictures (as who wouldn't 
be in Wyoming), Father reads it all from cover to 
cover, and Mother manages most of it, albeit 
often a week late. You deserve all kinds of praise 
for the marvelous color pictures. But they are so 
good we have a tendency to save back issues, 
which is alarming to us who often move annually 
and into houses with no space for a file of old 
magazines.”’ 

Mrs. H. A. C., Cheyenne, Wyoming 


“I found it delightful. It makes for colorful. in- 


formation even for those who, like myself, know 
little of sports.”’ 
AUDREY HEPBURN 


“First and foremost—your magazine is TOPS! It 


covers a much wider range than I expected, and 
I am not only keeping up to date on my favorites 
—swimming, baseball and football, but also learn- 
ing about new ones: sports car racing, mountain 
climbing, and sailing.” 


Miss L. L., Wichita, Kans. 


“SPORTS ILLUSTRATED is the greatest. I’m sure 


it’s made a hit everywhere with everybody.”’ 
Miss P. W., Decatur, Ala. 


“This is to let you know how delighted I am with 


your new magazine. Everything Time is to news, 
SPORTS ILLUSTRATED is to sports. There is so 
much about it that I find its praises hard to con- 
dense in a short letter.”’ 


Miss E. W. A., Mentor, Ohio 


“Your marvelous new magazine was again in 


this morning’s mail. The main purpose in my sub- 
scribing to SPORTS ILLUSTRATED was origi- 
nally for the pleasure of my husband and son, but 
after reading the first issues from cover to cover, 
this grand new weekly is going to be very instru- 
mental in‘educating’ asports-ignorant housewife!” 

Mrs. C. S., San Diego, Calif. 


“Since | am one of the Doubting Thomases, | 


couldn’t believe that every issue of SPORTS IL- 
LUSTRATED would be as good as the first; but 
with each issue I am more pleased. Every eve- 
ning, SI is my sleepy-time pal.” 

Miss J. A. K., Denver 


“| couldn’t be prouder of being a Charter Sub- 


scriber to any other magazine as I am of being one 
to SPORTS ILLUSTRATED. This may sound 
strange coming from a girl—but I guess in this 
day and age there are many girls who have to be 
sports-minded in order to get a word in edgewise 
in a family conversation with a sports-minded 
father and brother ” 


Miss H. S., Cleveland, Ohio 


“Please accept our heartiest congratulations and 


profound thanks for your splendid publication. 
Having three teenage, sports-minded sons, I am 
more than ever conscious of the current need for 
such a well-rounded, high-level magazine.” 


Mrs. T. J. C., Coral Gables, Fla. 


“Arthur Godfrey referred to your statistics on 


sports participation and spectator interest on this 
morning’s show. Spectacular, aren’t they? Surely 
those figures can’t be based solely on the male 
population. Congratulations on SPORTS ILLUS- 
TRATED— it’s fabulous reading!” 


Mrs. A. R., Chicago 


W. W. Holman, Advertising Director, SPORTS ILLUSTRATED, 9 Rockefeller Piaza, New York 20, N. Y. 


“SPORTS ILLUSTRATED is really a boon to us 


sports-dumb females. I’ve never cared much for 
sports nor understood the ones that are most im- 
portant to the guys at school. But now, without 
Scoreboard and Coming Events I’d be lost, and 
your pictures are grand. After reading the first 
issues thoroughly, I’m convinced: sports . 
there’s nothing like "em. Please continue.” 
Miss D. B., Los Angeles. Calif. 


“In the words of my sons, it is terrific. The 


color pictures are superb, and I am glad you will 
have more reproductions of great paintings per- 
taining to sports. Time, Life and Fortune are 
classics, and SPORTS ILLUSTRATED may well 
become one. I wish you very great success.” 


FAITH BALDWIN 


“| think it’s sensational. It’s wonderful to be able 


to find a magazine that is full of sports without 
having to travel through fifty other magazines 
just to find that one thing you want to find.” 


JOAN CRAWFORD 


“Having a family of menfolk, you can be sure 
the new magazine is greatly appreciated. May I 
make a suggestion: how about an article now and 
then regarding rules and regulations on the dif- 
ferent popular sports—for us women who hate 
to ask what seem to you like silly questions?” 


Mrs. I. A., Inglewood, Calif. 


“A warm handclasp to baby . . . I like!”’ 


Miss M. P., Nashville, Tenn. 


Out every Thursday—25¢ 
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